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What  Income  Tax 
Returns  Tell 


The  above  map  shows  the  United  States  divided  into  thirteen  logical  jobbing  and  mer¬ 
chandising  zones. 

The  graph  below'  tells  the  national  advertiser  how  these  markets  rank  in  number  of  pro¬ 
spective  purchasers.  It  pictures  the  proportion  which  each  zone  had  of  the  total  number 
of  people  who  filed  income  tax  returns  in  1917,  the 
latest  year  for  which  figures  are  available. 

It  is  interesting  to  note  that  Zone  7,  The  Chicago  Terri¬ 
tory,  furnished  20.3%  of  those  who  earned  enough  to 
file  income  tax  returns,  although  it  has  only  16.4%  of 
the  population  of  the  United  States. 

One  family  in  five  in  The  Chicago  Territory  is  reached 
by  The  Chicago  Tribune. 


Zone  3 
14.3^ 


Circulation  400,000  Daily,  750,000  Sunday 
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And  the  Mississippi  valley!  u 


Five  BILLION  Dollars 

Value  at  tKe  farms. 


A»  the  head  of  navigation  for  ocean  ves¬ 
sels  stands 


New  Orleans— 


famous  in  song  and  story — is  N  W 
the  largest  port  of  the  United 
States — except  one! 

Naturally,  the  South  on  a  per  capita  of 
population  basis  will  not  always  be  the 
cheapest  territory  for  Daily  newspaper 
advertising! 


“There  is  not  in  the  wide  world  a  valley 
so  green,”  nor  so  wide,  nor  so  rich,  nor  so 
beautiful  as  the  Valley  of  the  Mississippi! 
And  “Mississippi  River  States”  lead  the 
whole  country  in  agriculture — and  in  other 
respects  too  numerous  for  modest  recitation. 
Their  crop  production  exceeds  annually 


Memphis, 


the  great  Cotton  center  of  the  South;  and 
at  the  mouth  of  this  great  river  and  road¬ 
way  of  the  United  States, 


3f  course— if  you  have 
inything  to  sell— you 
jse  the  daily  papers  to 
;et  the  world  around! 


SOITTHERN  LIST. 

2.500 

10,000 

ALABAMA. 

Circulation 

ines 

lines 

Birmlncham  Ace-Herald  . 

.(M)  22,158 

.09 

.07 

Birmingham  Age-Herald  .... 

.  .(S)  25,427 

.105 

.08 

tBirmingham  X^edger  . 

.(E)  84,018 

.07 

.07« 

•  •Birmingham  Newt  . 

.(E)  45,848 

.10 

.10 

'"Birmingham  News  . 

.  (S)  48,070 

.12 

.15 

tMobile  News-Item  . 

.(E)  10,186 

.03 

.08 

Mobile  Beciater  . 

.(M)  28,185 

.06 

.06 

Mobile  Beciater  . 

.(S)  88,810 

.075 

.075 

FLORIDA. 

tJacktonvlUe  Metropolis  .... 

.  (E)  18,740 

.05 

.05 

1  Florida  Timet-Union,  Jacksonville 

(MAS)  28,986 

.07  (8c  S) 

.07  (8c  S) 

tPalatka  Mominc  Poat  . 

.(M)  1,450 

.0122 

.0122 

tPensacola  Journal  . 

.(M)  6,485 

.025 

.025 

tPensacola  Journal  . 

..(S)  7,900 

.025 

.025 

Pensacola  News  . 

.(E)  5,652 

.08 

.08 

GEORGIA. 

Atlanta  Georgian  . 

.  (E)  89,488 

.10 

.10 

Atlanta  Sunday  American . . . 

..(S)  94,811 

.15 

.15 

Augusta  Chronicle  . 

.(M)  ) _ 

Augusta  Chronicle  . 

..(S)  ( 

.065 

.065 

Aucuata  Herald  . 

.  (E)  18,585 

.04 

.04 

Aucuata  Herald  . 

. .  (S)  9,775 

.04 

.04 

1  ^Columbus  Ledger  . (EA8)  7,906 

.08 

.08 

1  Macon  Telecraph  . 

.  (M)  19,009 

.06 

.06 

1  Maoon  Telecraph  . 

.  ■  (S)  19,009 

.06 

.06 

1  Savannah  Mewa  . (MAS)  20.979 

.055 

.05 

fSavannab  Press  . 

..(E)  15.857 

.04 

.04 

BINTDiniT. 

^Lonitville  Herald  . 

.(M)  48,716 

.09 

.09 

-LoniavUle  Herald  . 

..(S)  58,508 

.09 

.09 

Padnoah  Meara  Democrat . 

..(M)  6,854 

.0858 

.02145 

LODISIAHA. 

New  Orleans  Timet-Pioayune 

.(M)  76,171 

.15 

.16 

New  Orleaaa  Timee-Picaynne 

..(S)  92,860 

.18 

.18 

Mew  Orleana  Daily  Statea . . . 

..(E)  41,275  ) 

New  Orleana  Dally  Statea... 

..(S)  41,275  ( 

New  Orleana  Item  . 

..(E)  68,580 

.12 

.12 

New  Orleans  Item . 

. .  (S)  84,717 

.15 

.15 

NORTH  CABOUNA. 

Aahevllle  Citiaen  . 

..(M)  12,098 

.04 

.04 

Atheville  (Btiien  . 

. . .  (S)  10,059 

.04 

.04 

^Asheville  Times  . 

..(E)  7,286 

.025 

.02 

Charlotte  Mewa-Chronicle  . . . 

(EAS)  10,849 

.04 

.06 

Charlotte  Obaerrer  . 

. .  (M)  18,488 

.055 

.04 

Charlotte  Obaarvar  . 

. . .  (S)  20,442 

.06 

.05 

Durham  Snn  . 

..(E)  5,197 

.08 

.025 

Greenaboro  Daily  Newa . 

..(M)  16.289 

.06 

.05 

Greenaboro  Daily  Newa . 

...(B)  .  22.165 

.07 

.06 

tGreenaboro  Beoord  . 

...(E)  8.000 

.025 

.025 

1  tBaleigb  Newt  and  Observer. . (M)  16,976 

.05 

.04 

tBaleigh  News  and  Observer 

...(S)  22.210 

.05 

.04 

Wilmington  Dispatch  . 

...(E)  4.145 

.08 

.06 

Wilmincton  Diapatch  . 

...(S)  4,040 

.08 

.08 

tWisston-Balem  Journal  .... 

(MAS)  5,858 

.025 

.02 

-Winaton-Salem  Sentinel  . . . 

...(E)  9,408 

.04 

.04 

south  CAROLINA. 

Anderson  Mail  . 

...(E)  4,225 

.02 

Charleston  American  . . 

..(M)  10.701) 

Charleston  American  . 

...(S)  12.485  if 

.03 

.03 

Columbia  Record  . 

...(E)  18,085  ) 

Columbia  Record  . 

...(B)  13.127  ( 

.08 

Columbia  State  . 

..(M)  22.620  ) 

Columbia  State  . 

...(S)  24.700  if 

.06 

.06 

Greenville  News  . 

(MAS)  9.525 

.045 

.04 

Greenwood  Index-Journal  . . . 

...(E)  4.285 

.025 

.025 

1  tSpartanburg  Journal  A  Carolina  '' 

Spartan  . 

...(E)  2.958  t 

tSpartanburc  Herald  . 

...fM)  4.416  r 

tSpartanburc  Herald  . 

...(S)  5.262  1 

TENNESSEE. 

-Chattanooca  Newa  . 

...(E)  17.260 

.05 

.05 

Chattanooca  Times . 

...(M)  24.600) 

Cbattanooca  Times  . 

...(S)  23.148  ( 

Knoxville  Sentinel  . 

...(E)  21.003 

.06 

.05 

* -Knoxville  Journal-Tribune 

..(M)  ) 

**Knox  villa  Journal -Tribune 

...(8)}*®’”* 

.05 

Memphis  Commercial  Appeal 

..(M)  81,185 

.16 

.15 

1  Memphis  Commercial  Appeal... (8)  116,428 

.19 

.18 

—Nashville  Banner . 

(  .07 

.07 

*  "Nashville  Banner  . 

....(S)  ( 

(  .08 

.08 

Nashville  Tennessean  . 

. . .  (M)  29,607  1 

Nashville  Tennessean . 

...(E)  15,442  ) 

.08 

.08 

Nashville  Tennessean  . 

....(S)  29,485  J 

VIRGINIA. 

tBriatol  Herald  Courier  . . . 

(MAS)  15,818 

.04 

.04 

Danville  Register  and  Bee. 

(MAE)  9.787 

.085 

.085 

1  Newport  News  Timet-Herald...(£)  8.722] 

IMi 

Newport  News  Daily  Press. 

(SAM)  5.498  1 

.09 

Norfolh  Ledcer  Dispatch... 

. . .  (E)  86,820 

.08 

.08 

Roanoke  Times  . 

(MAS)  22.854 ) 

M 

Roanoke  World-News  . 

....(E)  10.849  f 

* 

Government  Statements.  April  1st.  1910. 

*A.  B.  C.  Report,  April  1st  1920. 

1  tGovemment  Statements. 

October  1st.  1919, 

1  **A.  B.  C.  Report.  October  1st.  1919. 

tlncludes  Bristol,  Tenn. 
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(CONVENTION  SERVICE 
WIELSURR^SS 


A  special  Service  of  news  and  pictures  will  be  sent 
out  from  Chicago  and  San  Francisco  during  the 
weeks  preceding  the  conventions. 


IN  ADDITION  to  the 
regular  staff  of  N.  E.  A. 
trained  observers  and 
creative  artists  we  have 
arranged  to  have  H.  N. 


K  1  C  R  E  Y  ,  one  ot 
America’s  greatest  edi¬ 
tors  and  writers,  inter¬ 
pret  the  pre-convention 
spirit  of  the  country. 


WILL  ROGERS,  the 
inimitable  and  irre¬ 
pressible  cowboy  come¬ 
dian,  will  give  his  views 
dav  bv  day. 


GILSON  GARD¬ 
NER,  dean  of  Amer¬ 
ican  political  writers, 
will  tell  the  “inside” 
story  as  no  other  writer 
can. 


NEYSA  M’MEIN, 
America’s  greatest 
woman  artist,  will 
sketch  the  leading 
women  at  the  Chicago 
convention. 


MABLE  ABBOTT, 
author  and  magazine 
writer,  will  tell  of  the 
hopes  and  ambitions  of 
our  seventeen  million 
women  voters. 


CONVENTION  HEADQUARTERS: 

Chicago  San  Francisco 

Parlor  B-68  Congress  Hotel  Palace  Hotel 

Newspaper  Enterprise  Assoc: 


To  get  your  product  into  the  half  a  million  homes  in  the 


PHILADELPHIA 

market,  you  should  use  the  dominant  newspaper 

THE  BULLETIN 

The  Bulletin’s  circulation  reaches  far  beyond  the  highest  point 
ever  attained  by  a  daily  newspaper  in  the  State  of  Pennsyl¬ 
vania,  and  is  one  of  the  largest  in  the  United  States. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in 
the  newspaper  “nearly  evervbody”  reads — 

THE  BULLETIN 

Net  paid  average  circulation  for  six  months  ending  April  1,  1920 ,  as  per 
U.  S.  Post  Office  report, 

466,732  ft? 

No  prize,  premium,  coupon  or  other  artificial  methods  of  stimulating  circu¬ 
lation  have  ever  been  used  by  The  Bulletin. 


EDIIOR&PUBLISHER 


Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the 
date  of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World 
Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone,  Beekman  4330. 
Charter  Member  Audit  Bureau  of  Circulations. 


NEW  YORK,  SATURDAY,  MAY  29,  1920 


THEATRICAL  PRESS  AGENTS’  LIES  OF  1920 


Space  Grabbers  of  the  Drama  Even  Rise  to  the  Heights  of  Authority  that  Permits  Switching  Roles  and 
Moving  Second  Raters  Into  Stardom  Just  to  Cheat  Newspaper  Readers  ^4n  the  Provinces*’. 


By  IRVING  BRANT 


HE  theatrical  agent,  like  his 


mas- 

-*■  ter  the  theatrical  producer,  divides 
the  L’nited  States  into  two  parts. 

New  York  and  the  “provinces."  The 
principal  function  of  the  press  agent, 
traveling  ahead  of  a  show  in  the  prov¬ 
inces,  is  to  make  the  people  believe  two 
propositions : 

1.  That  the  play  enjoyed  a  magpiifi- 

cent  success  in  New  York.  sesses  advertising  value.  The  theatrical  The  standard  of  production  off^  an 

2.  That  the  producer  is  maintaining  producers,  seeking  to  capitalize  this  equally  strong  motive  for  falsification, 

the  standard  of  his  New  York  produc-  advertising  value,  have  viciously  over-  In  New  York  it  is  virtually  impossible 
tion.  emphasized  it.  They  have  made  the  long  to  put  on  a  play  successfully  with  a 

Few  plays  set  New  York  on  fire,  and  run  so  important  that  if  a  play  does  notoriously  second-rate  cast.  This  is 
few  producers  maintain  their  New  York  not  have  it,  one  must  be  manufactured,  largely  due  to  the  critics.  The  influence 
standards  on  the  road.  Hence  it  is  the  In  ordinary  seasons,  the  “forced  run”  of  dramatic  critics  is  meager  enough,  in 
business  of  a  majority  of  press  agents  is  a  recognized  method  of  advertising  a  all  conscience.  They  cannot  make  a 
to  gloss  or  gild  the  record  and  gull  the  play  before  it  reaches  the  provinces.  By  good  show  succeed.  They  cannot  kill  an 

public.  An  understanding  of  this  func-  playing  to  cut  rate  seats,  free  seats  or  .  -  - 

tion  is  necessary  if  the  dramatic  editors  empty  seats,  the  New  York  engagement 
of  newspapers  throughout  the  country  is  dragged  out  by  weeks  or  months, 
are  ever  to  cope  with  the  sinuous  false-  Probably  there  were  no  forced  runs  last 
hoods  perpetrated  upon  them,  week  after  season,  on  account  of  the  surplus  of  are 
week,  by  the  theatrical  press  agents.  plays  and  spectators  and  the  shortage  of  hamstrung,  they  haven’t  even  this  meas- 

.  ,  .  .  ,  ,  theaters,  but  the  producer  is  ready,  when 

A  Legfibmate  Job  ...  ... 


[Editorial  Note — Mr.  Brant  is  the  dramatic  editor  of  the  St.  Louis 
Star,  and  is  well  qualified  to  pass  judgment  on  the  theatricdl  press  agent  as 
a  cheater  of  newspapers  and  newspaper  readers.  His  standing  among  the 
newspaper  men  of  St.  Louis  is  high;  he  is  a  student  of  the  drama,  and 
as  a  critic  is  fair,  honest  and  sincere  with  his  reading  public.  The  next 
article  by  Charles  Grant  Miller  on  Living  Journalism  and  Poison  That 
Kills  will  appear  in  an  early  issue. 


unworthy  play  if  it  is  well  staged.  But  production. 

in  New  York  they  have  made  the  pro-  S.Iarie.;  Lower  Standards 

ducers  hesitate  to  put  plays  on  cheaply. 

In  the  rest  of  the  country,  because  they  Occasionally  these  changes  in  •  the’  « 
scattered,  timid,  incompetent  or  cast  afford  opportunity  for  some  young  ■ 

actor  or  actress  to  make  a  genuine  hit 
lire  of  influence.  in  the  road  production.  Often  there  will 

With  few  exceptions,  all  the  money  be  a  weeding  out  of  minor  misfits.  But 

made  by  plays  is  made  on  the  road.  A  on  the  whole,  the  saving  in  the  salary 

What  wonder  is  it,  then,  producer  is  lucky  if  his  New  York  run  list  means  a  lowering  of  the  acting 

_/  a  profit,  to  amor-  standards  of  the  play. 

the  the  newspapers  do  the  stretching  of  the  tize  the  first  cost  of  production.  The  .As  a  result  of  this  habit  of  sending 

_ _..J  New  York  run?  It  doesn’t  cost  the  owner  of  a  play  which  proves  moder-  out  cheap  road  companies,  the  “original 

But  the  producer  a  cent  when  the  press  agent  ately  successful  in  New  York  usually  cast”  or  the  “New  York  cast”  has  come 

adds  two  months  to  the  length  of  an  can  count  on  road  engagements  lasting  to  be  a  sign  of  excellence.  The  press- 

two  years.  Since  he  relies  on  these  en-  agent,  seeking  to  help  his  employer  by 

concealing  the  cheapening  of  the  pro- 
—  duction,  has  his  choice  of  two  methods. 

He  can  keep  quiet  about  changes  in  the 
cast,  or  he  can  claim  the  show  is  coming 
*  with  the  original  company  when  it  is 

not. 

The  public  is  fairly  wise.  In  time  it 
learns  that  when  one  attraction  is  heav¬ 
ily  advertised  because  of  its  “New  York 
cast,”  and  nothing  is  said  about  the 
antiquity  of  the  cast  of  another  produc¬ 
tion,  silence  means  substitution.  The 
faithful  press  agent,  therefore,  is  forced 
from  silence  to  falsehood. 

Big  House*  Share  Burden 

There  are  producers,  usually  those 
who  take  pride  in  maintaining  high 
standards  of  production,  who  do  not  re¬ 
sort  to  misstatements.  There  are  press 
agents  who  are  more  of  a  credit  to  their 
calling  than  their  calling  is  a  credit  to 
them.  They  are  in  a  minority.  It  is  a 
rare  week  when  an  advance  notice  of 
one  show  or  another  does  not  try  to  “put 
something  over”  on  the  newspaper  and 
public.  The  two  big  booking  houses, 
Klaw  and  Erlanger  and  the  Shuberts, 
share  the  burden  of  misrepresentation 
with  comradely  equality,  so  far  as  the 
burden  may  be  said  to  fall  on  the  book¬ 
ing  houses  and  theater  owners  rather 
than  on  the  producers.  A  press  agent 
affiliated  with  one  of  these  groups  will 
sometimes  tell  how  much  more  honest 
the  publicity  of  his  house  is  than  that 
(Continued  on  page  42) 


occasion  demands,  to  pay  the  price  of  a 

The  press  agent  of  the  theater,  unlike  forced  stay  ^in^  New  York,  just  for  ad- 
most  publicity  seekers,  has  a  legitimate  vertismg.  ''  ,  _ 

job.  The  newspapers  want  advance  news  tT^at  the  press  agents  will  try  to  make  lasts  long  enough,  at 
alx)ut  dramatic  attractions,  and 
agent  of  the  producer  is  the  natural  and 
unfailing  source  of  information.  .1.- 
newspapers  want  the  truth  in  this  ad¬ 
vance  news,  and  they  don’t  get  it.  engagement  in  New  York. 

‘  In  New  York,  the  press  agent  deals 
with  newspapers  which  have  highly 
organized  dramatic  departments,  and 
stern  necessity  holds  him  to  the  truth 
whenever  the  truth  can  be  traced.  Few 
newspapers  outside  of  New  York  have 
adequate  data  on  plays.  Therefore,  the 
provinces  are  a  wide  and  verdant  field 
for  the  exercise  of  the  press  agent’s 
powers  of  mendacity. 

A  Code  of  Lies 

Years  ago,  the  theatrical  press  agents 
made  their  calling  a  byword  by  wild 
yarns,  of  which  the  theft  of  the  actress’ 
jewelry  was  the  classic  example.  Noth¬ 
ing  of  this  sort  is  attempted  any  more. 

Even  the  flamboyancy  of  the  advance 
notice  has  been  toned  down,  for  the 
theatrical  publicists  have  learned  that 
there  is  no  use  offering  what  no  re¬ 
spectable  newspaper  will  print.  But 
along  other  lines,  where  the  average 
newspaper  is  defenseless  because  of  lack 
of  information,  the  press  agent  of  today 
has  built  up  a  scientific  system  of  false¬ 
hood,  virtually  a  code  of  lies. 

Before  considering  in  detail  the  press 
agent’s  system  of  prevarication,  let  us 
pay  a  little  more  attention  to  the  motive 
for  it.  Most  plays  originate  in  New 
York,  and  New  York  either  kills  a  play 
at  the  outset,  gives  it  a  fair  lease  on 
life  or  establishes  a  reputation  for  it. 

Because  this  is  true,  and  because  dra¬ 
matic  criticism  centers  upon  New  York 
productions,  the  New  York  run  pos- 


THE  PROFESSION  OF  JOURNALISM 


’J'HROUGHOUT  America  there  is  a  reawakening  within  the  ranks 
of  the  workers  in  the  journalistic  profession  of  the  spirit  on 
which  the  ideals  of  the  freedom  of  our  press,  a  militant  force  for 
the  good  of  the  Nation,  were  built. 

In  keeping  with  the  rebirth  of  this  new  spirit  the  American 
Journalist’s  Association,  a  non-union  organization  with  headquarters 
in  St,  Louis — approved  by  the  newspapers  of  that  city — and  with 
chapters  in  many  other  cities,  has  been  formed  for  the  purpose  of 
building  a  new  responsibility,  independence  and  professional  pride 
on  the  foundation  of  past  achievements. 

To  meet  the  needs  of  the  members  of  this  growing  organization 
EDITOR  &  PUBLISHER  beginning  next  week,  June  5,  will  carry 
a  new  department: 


THE  AMERICAN  JOURNALISTS’  FORUM’ 


.A  weekly  feature  conducted  under  the  auspices  of  the  American 
Journalist's  Association. 

It  is  not  the  intention  to  make  this  solely  a  news  feature.  Dis¬ 
cussions  of  every  problem  entering  into  the  work  of  the  members  of 
the  profession  of  journalism  will  be  invited.  The  department  will 
be  in  charge  of  a  board  composed  of  Richard  L.  Stokes,  507  Com¬ 
mercial  Building,  St.  Louis,  Mo.;  Paul  Y.  Anderson,  editorial  de¬ 
partment,  Post-Dispatch,  St.  Louis,  Mo.;  Arthur  R.  Friedman, 
editorial  department.  Sun,  Pittsburgh,  Pa.;  Dean  Walter  Williams, 
School  of  Journalism,  University  of  Missouri,  Columbia,  Mo. 

REMEMBER — a  new  weekly  feature  for  the  discussion  of  prob¬ 
lems  of  the  profession: 
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UNINFORMED  PEOPLE  MENACE  NATION, 
DECLARES  CHARLES  F.  HIGHAM 


Advertising  Man  and  Member  of  Parliament  Urges  Govern¬ 
ment  Use  of  Paid  Space  to  Tell  Citizens 
of  National  Needs 


By  ROSALIE  ARMISTEAD  HIGGINS 


/’’HAKLKS  FREDERIC  HIGHAM, 
head  of  the  London  Advertising 
Agency  bearing  his  name,  is  a  visitor 
to  New  York,  on  the  last  lap  of 
his  5.(K)0-mile  journey  to  attend  the 


England  where  he  stopped  a  strike  by 
appealing  to  three  thousand  women 
whose  husbands  were  the  offenders.  He 
said  to  them  one  evening  when  the  strike 
was  at  fever  heat : 


Government  in  telling  the  masses 
through  display  advertising  of  the  needs 
of  the  country  at  this  critical  time. 

“The  United  States  and  Great  Britain 
went  into  the  war  together,  but  what 
are  we  doing  at  the  present  time?  We 
are  doing  nothing. 

“Germany  disrupted  the  war  by  her 
propaganda,  and,  while  we  are  arguing, 
our  competitor  is  building  her  factories. 
As  an  illustration,  I  might  take  that  of 
a  street  on  which  were  three  shops;  one 
of  them  burned  down,  and  while  the 
other  two  were  fighting  among  them¬ 
selves  over  the  business,  their  com¬ 
petitor  rebuilt  his  shop  and  took  the 


sixteenth  annual  convention  of  the 


Charles  Frederic  Hicham,  M.P. 


.Associated  .Advertising  Qubs  of  the 
World,  in  Indianapolis,  June  6-lOth.  Mr. 
Higham,  who  is  a  vice-president  of  the 
A.  .A.  C.  W.,  is  a  man  of  dynamic  per¬ 
sonality,  brilliant  intellect  and  a  wealth 
of  ideas,  the  most  vital  of  which  he  dis¬ 
closed  to  me,  when  he  said  that: 

“.An  uninformed  democracy  is  the 
greatest  danger  confronting  modern 
states  at  the  present  time  and  I  think 
that  the  governments  of  the  United 
States  and  Great  Britain  should  keep 
their  peoples  informed  of  conditions  and 
the  country’s  needs  by  means  of  display 
advertising  at  Government  expense  in 
the  newspapers  and  magazines  of  the 
country. 

“In  time  of  war  the  British  Govern¬ 
ment  bought  its  own  space,  but  it  has 
not  visualized  the  need  of  service  in  time 
of  peace  Speaking  as  an  Englishman, 
I  .say  if  a  soldier  is  willing  to  die  at 
the  rate  of  twenty-five  cents  a  day  and 
a  million  English  ‘Tommies’  gave  their 
lives — would  he  not  be  willing  to  work 
just  a  little  harder,  say  for  $50  a  week, 
if  he  knew  that  just  as  he  was  render¬ 
ing  service  to  his  country  by  dying  for 
it.  if  necessary,  so  would  he  be  render¬ 
ing  an  equally  great  service  by  work¬ 
ing  harder  for  it? 

“Millions  of  dollars  are  spent  educat¬ 
ing  children,  and  why  should  not  a  cer¬ 
tain  percentage  of  that  amount  be  spent 
in  educating  the  masses?  What  better 
medium  could  be  used  than  the  daily 
newspaper  ? 

“One  way  of  stopping  arguments  is 
by  answering  questions,  and  there  could 
be  no  belter  plan  than  the  establishment 
of  a  Government  Public  Bureau  to  do 
mass  education  through  advertising. 
Hearts  arc  trumps  everywhere,  and  if 
people  were  only  told  in  what  manner 
they  could  aid.  they  would  be  glad  of 
the  opportunity,  for  I  believe  that  most 
persons  are  willing  to  do  everything  in 
the  world  for  the  betterment  of  the 
world." 

Mr.  Higham  told  of  an  instance  in 


“Do  you  know  that  every  night  your 
husband  strikes,”  he  said,  “that  an  extra 
man  dies  on  the  Western  front  because 
he  has  no  tools.  And  who  knows  but 
that  man  may  be  your  brother  or  your 
sweetheart?  When  you  go  to  your  home 
tonight,  listen  to  your  clock  and  you 
will  find  it  saying  to  you  ‘A  man  dies, 
a  man  dies.’  Think  it  over  and  persuade 
your  husbands  to  return  to  their  jobs. 

“And,”  continued  Mr.  Higham,  “I  de¬ 
signed  a  poster  representing  a  battle¬ 
field,  with  the  red  sun  slowly  sinking 
in  the  West,  and  a  dead  English  Tommy- 
in  the  foreground,  and  underneath  the 
picture  were  the  words  ‘There  was  no 
tank  there.’ 

“In  my  book,  ‘Looking  Forward,’  I 
have  shown  what  can  be  done  by  the 


trade  himself. 

“What  the  world  needs  today,  I  say, 
is  clearer  vision.” 

Referring  to  the  Indianapolis  conven¬ 
tion,  Mr.  Higham  said: 

“I  have  come  to  rub  elbows  and  ex¬ 
change  ideas  with  my  fellow  advertis¬ 
ing  men  and  I  consider  that  this  con¬ 
vention  will  be  worth  more  to  me  than 
the  time  and  money  it  costs  me.  A  man 
that  cannot  get  anything  out  of  an  ad¬ 
vertising  convention  in  the  way  of  in¬ 
spiration  and  new  ideas  is  not  an  ad¬ 
vertising  man.  I  think  every  advertis¬ 
ing  man  who  can  go  to  Indianapolis 
should  do  so,  because  if  he  works  for 
himself  he  can  do  better  work  when  he 
gets  back,  and  thereby  make  more 
money,  and  if  he  works  for  somebody 


Itinerary  of  N,  E,  A,  Tour  of  Canada 


Lv.  Boston,  Mass.,  Steamer,  Saturday,  Tune  5,  11  p.  m. 

Ar.  V'armouth,  N.  S.,  C.  N.  R.,  Monday,  June  7,  7  a.  m. 

Lv.  Yarmouth,  N.  S.,  C.  N.  R.,  Monday,  June  7,  11  a.  m. 

Lv.  Pubnico,  N.  S.,  C.  N.  R.,  Monday,  June  7,  12  noon. 

Ar.  Chester,  X,  S..  C.  X.  R.,  Monday,  June  7.  8  p.  m. 

Lv.  Chester,  X.  S.,  C.  X,  R.,  Monday,  June  7,  10.30  p.  ni. 

Ar.  Halifax.  X.  S.,  C.  X.  R.,  Tuesday.  June  8.  1  a.  m. 

Lv.  Halifax.  N.  S.,  D.  A.  R.,  Wednesday.  June  9,  9  a.  m. 

Ar.  Kentville,  X.  S.,  I).  A.  R..  Wednesday,  June  9,  12  m. 

Lv.  Grand  Pre,  N.  S..  D.  A.  R  ,  Wednesday,  June  9,  4  p.  m. 

Ar.  Windsor  Jet.,  D.  A.  R.,  Wednesday,  June  9,  6. .SO  p.  m. 

I.v.  Windsor  Jet..  C.  X.  R.,  Wednesday,  June  9.  7  p.  m. 

Ar.  Sydney,  X.  S.,  C.  X.  R.,  Thursday.  June  10,  8  a.  m. 

Lv.  Sydney,  X.  S..  Steamer.  Thursday,  June  10,  3  p.  m. 

.Ar.  Iona,  N.  S.,  Steamer,  Thursday,  June  10,  8.30  p.  m. 

Lv.  Iona,  C.  X.  R.,  Thursday,  June  10,  9  p.  m. 

Ar.  New  Glasgow,  N.  S.,  C.  X.  R.,  Friday,  June  11,  3.30  a.  m. 

Lv.  Xew’  Glasgow,  X.  S.,  C.  X.  R..  Friday,  June  11,  11  a.  m. 

Lv.  Hopewell,  X.  5.,  C.  N.  R.,  Friday.  June  11,  12  noon. 

Ar.  Nappan.  X.  S..  C.  X.  R.,  Friday,  June  11,  4.30  p.  m. 

Ar.  Amherst,  X.  S.,  C.  X.  R.,  Friday,  June  11,  5  p.  m. 

Lv.  Sackville,  N.  B.,  C.  X.  R.,  Friday,  June  11,  10  p.  m. 

.\r.  Tormcntinc,  X.  B.,  Ferry,  Saturday.  June  12,  10.30  p.  m. 

Lv.  Tormentine,  X.  B.,  Ferry,  Saturday.  June  12,  7.30  a.  m. 

Ar.  Borden,  P.  E.  I.,  Ferry,  Saturday.  June  12,  8.30  a.  m. 

f-Y-  Borden,  P.  E.  I.,  C.  S.  R.,  Saturday,  June  12,  9  a.  m. 

Ar.  Charlottetown,  P.  E.  I.,  C.  X.  R.,  Saturday,  June  12.  1  p.  m. 

Lv.  Charlottetown,  P.  E.  I.,  C.  X.  R.,  Saturday,  June  12,  7.30  p.  m. 

Ar.  Borden,  P.  E.  I..  C.  X.  R,,  Saturday,  June  12,  9.30  p.  m. 

Ar.  Tormentine.  X.  B.,  Ferry,  Saturday,  June  12,  10.30  p.  m. 

Ar.  Moncton,  N.  B.,  C.  X.  R.,  Sunday,  June  13,  3.30  a.  m,  * 

I.v.  Moncton.  X.  B.,  C.  X.  R.,  Monday,  June  14,  9.30  a.  m. 

Ar.  St.  John,  N.  B.,  C.  X.  R.,  Monday,  June  14,  12.30  p.  m. 

Lv.  St.  John,  N.  B.,  C.  X.  R.,  Tuesday.  Jxine  15,  12.30  p.  m, 

.Ar.  Fredericton,  X.  B.,  C.  X.  R.,  Tu**sday,  June  15.  4  p.  m. 

Lv.  Fredericton,  X.  B.,  C.  X.  R..  Wednesday,  June  16,  6.35  a.  m. 

Ar.  Xewcastle,  X.  B.,  C.  X.  R.,  Wednesday,  June  16.  12.30  p.  m. 

Lv.  Xewcastle,  X.  B..  C.  X.  R..  Wednesday,  June  16,  2  p.  m. 

.Ar.  Dalhousie  Jet..  X.  B.,  C.  X.  R.,  Wednesday.  June  16,  5  p.  m. 

Ar.  Campbellton,  X.  B.,  C.  X.  R.,  Wednesday,  June  16. 

T.v.  Campbellton.  N.  B.,  C.  X.  R.,  Thursday,  June  17,  6.30  a.  m. 

Ar.  Ouebec  Bridge.  Que.  (South  End).  C.  X.  R.,  Thursday,  June  17,  5.30  p.  m. 
Lv.  Ouebec  Bridge,  Oue.  (North  End).  C.  N.  R..  Thursday,  June  17,  6  p.  m. 
Ar.  Ouebec  (Parent  Sq.),  C.  N.  R..  Thursday,  June  17,  7.30  p.  m. 

Lv.  Ouebec.  C.  N.  R.,  Saturday,  June  19,  4  a.  m. 

Ar.  Grand  Mere,  Oue.,  C.  X.  R.,  Saturday,  Tune  19,  9  a.  m. 

Lv.  Grand  Mere.  Que,,  C.  N.  R..  Saturday,  tune  19,  12  m. 

Ar.  .Aldred  Jet.,  Oue.,  C.  N.  R.,  Saturday.  June  19,  4.35  p.  m. 

I.v.  Aldred  Jet.,  One..  C.  N.  R..  Saturday,  June  19.  1.45  p.  m. 

.Ar.  Shawinigan  F.alls.  One.,  C.  X,  R..  Saturday,  June  19,  2  p.  m. 

I.v.  Shawinigan  Falls.  Que.,  C.  X.  R.,  Saturday,  .Tune  19,  4.30  p.  m. 

Ar.  Aldred  Tct.,  C.  X.  R..  Saturday,  June  19.  4.35  p.  m. 

Lv.  Aldred  Jet.,  Que.,  C.  N.  R..  Saturday.  June  19.  5  p.  m. 

Ar.  T  arard,  via  Greenville,  C.  X.  R.,  Sunday,  June  20.  1  a.  m. 

Ar.  Montreal,  Oue.  (Tunnel  Terminal),  C.  N.  1l.,  Sunday,  June  20,  9  a.  m. 

T.v.  Montreal.  Que  (Tunnel  Terminal),  C.  X.  R..  Tuesday,  June  22,  2  a.  m. 

Ar.  Ottawa.  Ont.,  C.  X.  R.,  Tuesday,  Tune  22,  7  a.  m. 

I.v.  Ottawa.  Ont..  C.  X.  R.,  Tuesday,  June  22,  8  p.  m. 

.Ar.  North  Bay,  Ort.,  C.  X.  R.,  Wednesday.  June  23.  5  a.  m. 

Lv.  North  Bay.  Ont.,  T.  Ft  XO.,  AV^ednesday.  June  23,  5.45  a.  m. 

Ar.  Cobalt.  Ont..  T.  &  NO.,  Wednesdav,  Tune  23,  10  a.  m. 

Lv.  Cobalt,  Ont.,  T.  &  XO.,  Wednesday,  June  23,  10  p.  m. 

.Ar.  Timmins,  (Jnt.,  T.  &  XO.,  Thursday,  Tune  24,  6  a.  m. 

T.v.  Timmins.  Ont.,  T.  &  XO..  Tbursdav,  June  24,  12  m. 

Ar.  Iroquois  Falls,  Ont.,  T.  &  XO.,  Thursday,  Tune  24,  2.55  p.  m. 

T.v.  Iroquois  Falls,  Ont.,  T.  ^  XO.,  Thursday.  Tune  24,  6  p.  m. 

Ar.  North  Bay,  Ont..  T.  A'  XO..  Friday.  June  ^5.  3  30  a.  m. 

T.v.  North  Bay.  Ont,.  G.  T.  R..  Fr‘id.ay,  Tune  ?5,  4  30  a.  m. 

Ar.  Huntsville  on  I  ake  of  Bays.  Ont.,  G.  T.  R.,  Friday.  June  25,  8  a.  m. 

I.v.  T  ake  of  Bays.  Ont..  (i  T.  R..  Friday.  June  25,  8.30  a.  m. 

Ar.  Bigwin  Inn.  Ont.,  G.  T.  R.,  Fridav,  Tune  25.  11  a.  m. 

I  V.  Biewin  Inn,  Ont..  G.  T.  R..  Friday.  Tune  25,  3.30  p.  m. 

Ar.  Huntsville.  Ont..  G.  T.  R..  Frida\.  Tunc  25,  6  n.  m. 

I.v.  Huntsville  Ont..  G.  T.  R..  Saturdav,  June  26.  1  a.  m. 

.Ar.  Toronto.  Ont  .  G.  T.  R.,  Saturilav.  Tune  26.  6.30  a.  m. 

1  v.  Toronto,  G.  T.  R..  Sundav.  Tune  ?7.  9  a  m. 

Ar.  Niagara  Falls.  Ont.,  G.  T  R.,  Sundav.  June  27.  10.35  a.  m. 

T  V.  Niagara  Falls.  Ont.,  G.  T.  R  .  Monday.  June  28.  9  a.  m. 

.Ar.  Hamilton,  Ont..  G.  T.  R.,  Monda*',  Tune  28.  10.15  a.  m. 

T  V.  Hamilton.  Ont..  G.  T.  R..  Tue«dav  Tune  29.  8  a.  m. 

Ar.  Wind5<tr,  Ont.,  G.  T.  R..  Tucstlay.  June  29,  noon. 


else  he  can  make  more  money  for  them. 

“One  hint  I  would  offer  to  the  ad¬ 
vertising  man  going  to  the  Indianapolis 
convention  is : 

“Don’t  go  there  with  the  idea  of  tak¬ 
ing  ideas,  and  not  giving  out  any,  for 
the  more  you  give,  the  more  you  gain. 
If  you  are  proud  of  the  business  from 
which  you  gain  your  livelihood,  don’t 
be  ashamed  of  proving  it  by  mixing 
with  the  other  fellow.  An  advertising 
man  who  isolates  himself  because  he  is 
too  big  will  soon  suffer  from  mental 
dyspepsia — and  there  is  no  room  for 
hermits  in  advertising. 

“Most  advertising  men  work  for 
money,  but  they  ought  to  work  for  serv¬ 
ice  and  then  they  get  more  money.  I 
think  the  secret  of  getting  money  is  to 
forget  all  about  it  and  my  own  ex¬ 
perience  has  convinced  me  that  this  is 
true.  A  man  getting  $20  a  week  ought 
to  do  $100  worth  of  work  and  he  will 
soon  find  his  salary  greatly  increased. 

“When  I  first  started  out  as  an  ad¬ 
vertising  man,  I  took  a  job  for  six 
weeks  at  the  rate  of  $25  a  week.  In 
six  weeks,  I  was  manager  at  $85  a 
week,  and  all  because  I  followed  out 
this  principle. 

Clwrg*  Hu  Climts  F«m  Only 

“I  agree  with  my  friend  Elbert  Hub¬ 
bard  who  said  ‘People  who  never  do 
more  than  they  pay  for,  are  never  paid 
for  more  than  they  do.’ 

“An  advertising  man  is  the  poorest 
paid  man  in  the  world,”  said  Mr.  Hig;- 
ham,  “for  in  building  up  other  peoples’ 
business,  he  gives  them  the  one  thing 
in  the  world  which  they  lack,  and  that 
is  ideas.” 

I  asked  Mr.  Higham  about  his  method 
of  doing  business,  as  he  is  the  only 
agent  in  London  who  charges  his  clients 
a  fee,  instead  of  collecting  from  pub¬ 
lishers  the  commission  which  is  custo¬ 
mary  in  the  United  States. 

In  answering  he  said: 

“I  am  absolutely  in  favor  of  abolish¬ 
ing  the  commission  system  in  adver¬ 
tising  and  charging  a  fee  for  services 
rendered.  I  charge  my  client  for  what 
I  do,  not  for  what  he  spends  and  I  re¬ 
turn  to  him  all  commissions  as  a  dis¬ 
count.” 

Discussing  newspaper  advertising,  Mr. 
Higham  said ; 

“No  newspaper  should  be  used  as  a 
bill  board.  The  functions  of  the  news¬ 
paper  is  to  tell  the  story,  and  the  func¬ 
tion  of  the  bill  board  is  to  remind  the 
reader,  once  the  story  has  been  told. 
And  regarding  free  publicity.  I  should 
like  to  say  that  an  advertising  man  who 
cannot  sell  advertising  without  free 
puffs  had  better  get  out  and  go  into  the 
boot  business.  Newspaper  space  used 
solely  on  its  merits  can  sell  any  com¬ 
modity  by  paid  advertising  alone.” 

Mr.  Higham,  who  is  a  Member  of 
Parliament,  has  the  distinction  of  be¬ 
ing  the  only  advertising  man  who  has 
ever  been  elected  a  member  of  a  British 
legislative  body.  He  is  president  of  the 
Thirty  Club  of  London,  England’s  ex¬ 
clusive  advertising  club,  and  is  paid 
more  money  per  word  than  any  other 
writer  in  Europe,  whether  that  writer 
is  in  the  advertising  field  or  some  other. 

During  the  war,  he  was  associated 
with  Kennedy  Jones,  and  in  sixteen 
days’  time  succeeded  in  raising  $4,500,- 
000  at  a  cost  of  $350,000. 

He  is  an  American  by  birth,  and  an 
Englishman  by  adoption. 


Cleveland  Papers  Again  Full  Size 

Cleveland. — ^Cleveland’s  daily  news¬ 
papers,  which  have  been  running  on 
short  paper  rations,  have  resumed  their 
full  size.  The  Plain  Dealer’s  country 
editions  last  week  appeared  in  normal 
size,  cariying  all  classified  and  display 
advertising  printed  in  the  city  editions. 
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N.  E.  A.  EXPECTS  TO  SOLVE  PROBLEMS 
AT  BOSTON  CONVENTION 


Jason  Rogers,  of  the  New  York  great  power  it  has  become  of  late  years, 
Globe;  P.  T.  Dodge,  president  of  the  ^Ir.  Hotaling  said; 

International  Paper  Company,  and  “The  association  was  born  in  New 
many  other  speakers  are  listed  upon  the  Orleans  thirty-five  years  ago,  the  late 
program.  B.  B.  Herbert,  of  the  National  Printer- 

All  tb.  Way  from  Honolulu  Journali^st,  Chicago,  being  its  first  presi- 

dent.  I  he  organization  has  held  annual 
The  member  who  is  to  travel  the  sessions  without  a  break  ever  since,  not 
farthest  to  attend  the  sessions  is  Charles  being  deterred  by  ‘wars  or  rumors  of 
G.  Hadley,  who  sailed  from  Honolulu  wars.’  It  is  now  much  stronger  than 
on  May  19.  ever  and  its  growth  has  been  larger  the 

Executive  Secretary  H.  C.  Hotaling  pagj  year  than  in  all  the  five  years  ira- 
places  great  emphasis  on  the  newsprint  mediately  preceding.  This  is  due  largely 
crisis  and  how'  it  is  being  dealt  with  by  jq  the  vast  importance  of  the  newsprint 
the  association.  He  expects  that  the  question.  The  disturbed  conditions  in- 
Boston  convention  will  result  in  much  cident  thereto  have  been  and  are  being 
Courtland  Smith,  president  of  the  materially  in  lifting  the  dealt  with  by  the  association  intelli- 

.^merican  Press  Association,  New  York,  resting  upon  newspaper  gently  and  with  a  grim  determination 

is  incapacitated  by  measles  from  discuss-  P»bhsh^ers  country  and  city  alike,  all  that  the  battle  shall  be  fought  out  to  the 
ing  “Government  Advertising’’  the  first  .  ....  victory  rest  upon  the  banner  of 

day  of  the  convention.  In  his  place  said  the  secretary,  you  have  the  oppressed  newspaper  publisher. 

Edward  Percy  Howard,  editor  of  the  what  desperate  straits  pub-  “For  many  years  the  National  Edi- 

.^merican  Press,  New  York,  will  talk  '’^ve  been  brought.  There  is  not  torial  Association  was  popularly  looked 

on  the  same  subject.  ^  week  that  I  do  not  personally  secure  upon  as  merely  a  junketing  outfit;  but  it 

newsprint  for  at  least  four  or  five  pa-  uow  has  an  immense  amount  of  solid. 
Big  Men  m  Speaker*  pers.  Some  of  the  country  sheets  that  practical  work  to  its  credit — and  lots 

Governor  Coolidge,  of  Massachusetts,  and  ten  pages  more  of  the  same  sort  to  come.  Right 

will  speak  at  the  banquet  Monday  even-  are  now  forced  to  appear  wi^  only  two  now  I  am  mailing  letters  to  every  news- 

ing.  The  title  of  his  address  has  been  and  may  have  to  suspend.  The  Boston  paper  publisher  in  the  United  Sutes 

"A  Message  from  the  Statehoiise.’’  gathering  will  no  doubt  go  far  in  the  urging  support  for  the  Underwood  bill 

Mayor  Peters,  of  Boston,  will  wel-  ‘direction  of  hitting  upon  some  tangible  dealing  with  the  Canadian  embargo. 


Editors  from  Every  Part  of  Nation  Come  East  to  Discuss  Vital 
Newspaper  Matters — 200  Will  Tour  Canada 
After  Meeting 


EDWARD  ALBRIGHT 
“Where  is  the  home  of  Paul  Revere?” 
isked  a  fair  tourist  who  met  him  on 
Washington  street  Tuesday.  Is  it  any 
wonder!  We  are  not  sure  whether  the 
editorship  of  the  Gallatin  (Tenn.)  News 
or  the  presidency  of  the  N.  E.  A.  are 
responsible  for  his  Bostonese  ways. 


Monday  morning.  May  31,  for  the  open- 

mg  of  the  convention.  /  ''' 

Arrangements  made  for  entertainment  f 

of  the  delegates  en  route  to  the  Boston 
convention  include  a  luncheon  today  in  ■  (y 
Chicago  at  the  Morrison  Hotel  at  12  /  / 

o’clock,  given  by  the  Mergenthaler  Lino¬ 
type  Company.  The  editors  will  be  ad-  WILL  WILKE 

dressed  by  Governor  Lowden,  one  of  Being  chairman  of  the  transportation 
the  Presidential  candidates.  committee  of  the  N.  E.  A.  don’t  mean 

Many  delegates  representing  papers  in  “unobstructed  view  of  scenery  and  a 
the  West  and  Middle  West  States  will  joyous  round  of  pleasure.  Don  t  take 
be  passengers  on  the  special  train.  Nu-  ««»■  wojd  for  it-^rop  hiin  a  letter,  care 
merous  delegates  to  the  convention  of  the  Gray  Eagle  Minn.)  Gazette  after 

from  other  sections  of  the  states  will  25-  He  knows. _ 

reach  Boston  on  Sunday  and  Monday. 

the  delegates  to  the  city,  and  a 
. ..»  ,  response  will  be  made  by  Col.  Lee  J. 

The  local  entertainment  during  the  Rountree,  of  Bryan,  Texas.  The  an- 
convention  week  will  be  in  keeping  with  nual  address  of  President  Edward  Al- 
the  300th  anniversary  of  the  Landing  of  bright,  of  Gallatin,  Tenn.,  will  be  pre- 
the  Pilgrims  at  Plymouth  Rock,  and  sented  at  the  morning  session  on  Mon- 
will  include  sightseeing  trips  to  all  day. 

points  of  interest  tributary  to  Boston  “The  Value  of  Price  Lists”  will  be 
and  in  the  historic  city  itself.  discussed  by  R.  T.  Porte,  of  Salt  Lake 

The  Massachusetts  Press  Association  City,  Utah, 
will  co-operate  with  the  commercial  or-  Joe  Mitchell  Chappell,  of  Boston,  will 
ganizations  in  making  the  convention  give  an  address  on  “Making  the  Paper 
one  of  the  best  and  most  entertaining  a  Community  Power.” 
in  its  entire  history.  The  “Future  Paper  Supply”  will  have 


come 


GEORGE  SCHLOSSER 

Why — we  ask  yon — does  the  secretary  of 
a  newspaper  man's  organization  always 
look  so  worried?  Answer  —  Because 
newspaper  men  ask  so  many  questions. 
The  N.  E.  A.  is  no  exception,  hence — 


BOSTON  HAS  PREPARED  cials  of  the  City  and  State  are  expected. 

_  _  It  has  not  been  fully  decided  as  yet  who 

K V  I  AL  1  IVylN  will  give  the  main  address  at  this  ban¬ 

quet. 

Committee  in  Charge  of  Entertainment  From  present  indications  Tuesday  will 
Ready  to  Receive  Fully  a  Thou*and  ^e  the  “big  day”  of  the  convention.  A 

N.  E.  A.  Member,  in  f  " 

“r  Ai  ft  planned,  and  that  day  s  program 

ra  e  o  i  rty  keeping  with  the  300th  anni- 

versary  of  the  landing  of  the  pilgrims  at 
By  G.  C.  M.\cGl'iccan  Plymouth  Rock.  The  Plymouth  Cham- 

(Special  to  Ebito*  St  Publisher)  ber  of  Commerce  and  the  retail  mer- 

Boston.— Plans  arc  rapidly  being  com-  chants  of  the  town  are  co-operating  to 
pleted  in  historical  Boston— the  “Cradle  make  it  a  gala  affair.  Governor  Cool- 
of  Libertv” — for  the  welcoming  and  en-  'dge  is  expected  to  be  present  and  possi- 
tertaining'  during  the  week  of  May  31  ^ly  make  an  address,  and  the  committee 
of  the  National  Editorial  Association  promises  for  the  big  event  of  the  day  an 


A<Wrei4  of  Welcome — Mayor  Peters. 

Alldress  of  Welcome  in  Behalf  of  Stale  Press 
Assi»ciation. 

KcMMinse  -Past  President  Col.  Lee  J.  Roun¬ 
tree.  Bryan,  Tex. 

l*iesident*s  .\nnual  Address — Edward  Al- 
briKlit,  tiallatin.  Tenn. 

.\p|Hnntment  of  Committees. 

Field  Secretaries.  State  and  National — Mr. 
E.  J.  FeulinB,  President  Iowa  Press  Asso 
ciation.  New  Hampton,  la. 

Aftemoon,  2  P.  M. 

Convention  Sing-  t'ommunily  Music  f^der. 
“The  Value  of  Price  Lists  in  Country 
Offices”— Mr.  R  T.  Porte.  Salt  Lake  City. 
VUh 


OFFICERS  OF  THE  N.  E.  A. 


President.  Edward  .■Mbright,  Gal¬ 
latin,  Tenn. 

Vice-President,  Will  Wilke,  Grey 
Eagle,  Minn. 

Executive  Secretary,  H.  C.  Hota- 
ling,  Mapleton,  Minn. 

Secretary,  George  Schlosser,  Wes- 
sington  Springs,  S.  D. 

Treasurer,  J.  Byron  Cain,  Belle 
Plaine,  Kan. 

Executive  Committee 

G.  L.  Caswell,  Denison,  Iowa. 

E.  E.  Brodie,  Oregon  City,  Ore¬ 
gon. 

J.  C.  Brimblecom,  Newton,  Mass. 

F.  N.  Henderson,  Little  Rock, 
Ark. 

H.  U.  Bailey,  Princeton,  Illinois. 

W.  W.  Aikens,  Franklin,  Indiana. 


Friday  afternoon  an  automobile  trip 
will  be  made  to  Concord  and  Lexington, 


J.  BVRO.N  CAIN 

Kan^a^  -t>ure.  land  of  new  ideas.  We 
hale  to  mention  it,  but  it  lakes  money  to 
run  the  National  F.ditorial  .Association, 
and  pullinfE  it  bluntly — he's  the  man  that 
takes  it.  Off  days  the  Belle  Plain  News 
receives  all  of  his  attention. 


tjovernor  Coolidge  of  Massachusetts,  guest 
of  honor  and  principal  speaker,  on  “A  .Message 
from  the  State  House.** 

Wednesday,  June  2,  f:3l  A.  M. 

Mumc — ('ommunit>  Song  Leader. 

“Future  Pa|>er  Supply** — Hon.  Price  (Jreen. 
Industrial  t'ommissioner,  National  Railway, 
Tfironto,  t'anaila. 

“Compulsory  and  Vi>cational  Training — Will 
It  Help  the  Print  Shop*’*  Hon.  H.  H.  Gross, 
t'hicago. 

Wednesday,  June  2,  2  P.  M. 

Music.  * 

“American  Red  Cross  .\pprccution* 
Thomas  E.  tireene.  Washington 

“Who  Are  the  Real  Bolshevists.  ^ _ 

Ratboin,  Providence  Journal,  Providence,  R.  I. 

“The  Value  of  Country  Correspondence  in 
Building  Circulation** — H.  C.  Bailey,  Prince¬ 
ton,  Ill. 

Evening  Banquet 

“True  Relations.  Public  Officials  .and  the 
Press** — Josephus  Daniels, 

Navy,  Washington. 

Friday,  June  4,  9:39  A.  M. 

Music — Community  Song  I.ecader. 

“What  Advertising  Agencies  Are  Doing  to 
Improve  Publishers*  Profits**— James  0*Shaugh- 
nessey,  executive  secretary  American  Associa¬ 
tion  of  Advertising  Agencies,  New  V%rk. 

“A  Woman’s  Method  of  Security  Adver¬ 
tising** — Mrs.  Edith  O.  Susong,  (Trecnville, 
Tenn. 

“The  Possibilities  of  Increasing  General  Ad¬ 
vertising  for  the  Smaller  Newspapers  of  the 
f'ountry** — Jason  Rogers,  publisher  New  York 
Globe.  New  York  City. 

Legislative  Committee  Report — George  Hos- 
mer,  Past  President.  Bradentow’n,  Fla. 

Saturday,  June  S,  9;29  A.  M. 

Music — Community  Song  Leader. 

‘•Solving  the  Print-Paper  Question'  ..  .. 
Dodge,  president  International  Paper  Com- 
panv.  New  York  City. 

“Foreign  Advertising** — Paul  T.  Harber, 
past  president  Georgia  Press  Association,  Com¬ 
merce.  Ga. 

“W*oman*8  Clubs  and  the  Publicity  Thev 
Ought  to  Have  and  Gel** — Miss  Grace  M. 
Burt,  past  president  New  England  NV*omen*s 
Clubs,  New’ton,  Mass. 

Reports  of  Committees. 

Election  of  Officers. 

Evening.  11  P.  M. 

Departure  of  partv  for  Canadian  tour. 


G.  L.  CASWELL 

What  is  the  greatest  state  in  the  Middle 
West?  If  you  are  not  sure,  ask  G.  L. 
what  he  thinks  of  Iowa — and  the  Iowa 
Press  Association,  of  which  he  is  field 
secretary  even  when  boosting  the  N.  E.  A, 


here.  Not  since  the  early  90's  has  Bos- 
^  ton  been  the  meeting  place  of  this  an- 

nual  affair.  Two  or  three  years  ago  BKOUIt,  ^ 

-John^  R.  when  the  convention  was-  held  in  New  Enterprise  looks  it,  loo,  did  we  hear 
York  City,  a  good-sized  delegation  came  ®“.y-  Nothing  like  being  ri^t  the 

over  to  Boston  on  a  pleasure  trip,  and  {J™/'  published  at  Oregon 

were  received  so  royally  and  given  such 

. .  .  an  enjoyable  time  that  they  all  deter-  - 

Secretary  of  the  mined  to  make  Boston  the  rendezvous  of 

the  1920  meeting.  ert  L.  O’Brien  of  the  Boston  Herald 

Pleasure  will  be  freely  interspersed  lias  been  invited  to  be  toastmaster.  The 
with  business.  The  committee-in-charge  main  address  of  the  evening  will  be 
has  arranged  a  very  fine  program  for  the  given  by  lion,  Josephus  Daniels,  Secre- 
six  days,  including  a  several-hour  sail  tary  of  the  Navy,  on  “The  True  Rela- 
down  the  harbor  to  Plymouth  and  auto-  tions,  Public  Officials  and  the  Press.” 
mobile  rides  to  many  outlying  points  of  L.  M.  Hammond  of  the  Transcript  is 
interest,  including  Concord  and  Lexing-  handling  this  matter  for  the  Boston  pub- 
ton,  where  was  fired  “the  shot  that  was  lishers,  and  J.  C.  Brimblecomb,  editor  of 
he.ird  ’round  tlie  world.”  the  Newton  Graphic,  is  taking  care  of 

,  ,,  ,,  •he  National  Editorial  Association  end. 

Opening  at  Faneuil  Hall  Thursday  at  9  a.  m.  a  trip  will  be 

The  opening  session  will  take  place  at  started  for  the  North  Shore,  visiting 
■P^  T.  n  a.  m.,  Mondaj-,  at  Faneuil  Hall,  Marblehead,  Gloucester,  Beverly,  Mag-  members  in 
headed  by  several  patriotic  songs  by  a  nolia  and  many  of  the  old  quaint  towns  sociation  is 

Community  Music  Leader.  Mayor  en  route.  This  trip  will  be  made  by  Boston,  wh 

Peters  will  give  the  address  of  welcome  automobile,  and  will  be  an  all-day  affair,  years  as  a  tr 

at  this  time,  followed  by  a  few  words  Luncheon  will  be  had  at  the  plant  of  several  othe 

of  ■'welcome  in  behalf  of  the  State  Press  the  United  Shoe  Machinery  Corporation,  tertainment 
Association.  The  afternoon  session  will  Friday  will  be  ushered  in  with  a  9:30  tion,  and  hi 
be  at  the  Copley-Plaza  Hotel.  a.  m.  meeting  in  the  Lecture  Hall  of  the  good  time  tl 

In  the  evening  a  banquet  will  be  held  Public  Library  with  music  by  a  Com-  at  their  35tl 
at  the  CoQ^ey-Plaza,  and  many  high  offi-  munity  Song  Leader.  (Co\ 


F.  N.  HENDERSON 
Right  from  the  land  made  famous  b; 
Opie  Reid.  Certainly,  Arkansas,  I.itd 
Rork  and  the  Gazette. 


/ 


the  publishers  by  E.  Lansing  Ray,  of 
the  St.  Louis  Globe-Democrat. 

It’s  a  foregone  conclusion  that  this 
convention  will  take  its  place  in  the  As¬ 
sociation’s  history  as  one  of  the  most 
important — if  not  the  most  important — 
of  the  twenty-two  conventions  sponsored 
by  the  Association. 

The  work  already  done  to  put  circula¬ 
tion  effort  on  a  high  plane  is  sure  to  be 
augmented  here.  New  trails  will  be 
blazed,  and  the  ideals  and  standards 
that  seemed  visionary  and  well-nigh  im¬ 
possible  a  few  years  back  will  be  further 
strengthened  and  brought  still  nearer  to 
realization  by  the  enthusiasm  of  new 
members  recruited  since  the  1919  con¬ 
vention. 

The  publishing  industry  has  reason  to 
be  proud  of  men  who,  at  the  cost  of 
much  self-sacrifice,  mat\age  somehow  to 
absent  themselves  from  their  desks  for 
a  few  days  with  their  fellows  of  the 
craft,  to  exchange  ideas;  to  add  to  the 
common  fund  of  knowledge;  and  to 
equip  themselves  the  better  to  handle 
their  individual  problems.  They  are  go¬ 
ing  to  be  made  to  realize  here,  next 
week,  that  this  old  town  rates  them 
highly.  Newspaper  fraternity  and  civic 
forces  are  united  in  a  desire  to  acclaim 
and  honor  them. 


ST.  LOUIS  THE  MECCA  AS  I.  C.  M.  A 
MOVES  TO  22d  CONVENTION 


Subjects  on  Program  Strike  New  Note  in  Production  and  Mar* 
keting  of  Daily  Newspapers  Under 
Difficult  Conditions 


image  of  -American  tion  effort  in  every  section  of  the  United 
irculation  managers  States  and  many  of  the  Canadian  cities. 
begun — this  time  to  Many  of  the  visitors  will  be  accompanied  ' 

I  twenty-second  an-  by  members  of  their  families. 

le  International  Cir-  A  convention  program  has  been  ar-  \  \ 

Association  will  be  ranged  that  is  sure  to  develop  the  best  U'  X 

r,  Wednesday  and  thought  of  the  association’s  membership 

and  3.  on  subjects  that  have  a  vital  interest  for 

,  newspaper  circulators  in  the  present 

times  of  besetting  difficulties  in  the  pro- 
duction  and  marketing  of  newspapers. 

Witness  a  few  of  many  topics  assigned 
eA  by  the  program  committee  for  discus-  ” 

'^3^  sion : 

^  “In  the  new  conditions  of  today,  wHo 

*  serves  best — the  circulation  manager 

who  limits  his  effort  to  circulation  to- 
or  ^0  who  encourages  the  intro- 
duction  of  cost  and  revenue  systems, 
even  though  they  affect  his  totals?  CLAREN 

j  “Is  the  automatic  vending  machine  Peoria — does  that 

practical?  fond  recollections! 

■  /  \\  “Should  ‘Bargain  Days’  be  continued  o" 


places,  is  anxious  to  impress  the  vis¬ 
itors.  Preparations  have  been  made  for 
a  welcome  and  an  entertainment  here 
that  is  intended  to  give  the  circulation 
men  an  abiding  impression  of  St.  Louis’ 
greatness;  of  the  abundance  of  her  pos¬ 
sessions,  and  the  generosity  she  dis¬ 
penses  to  the  stranger  within  her  gates. 
Mayor  Kiel  himself  will  welcome  the 
circulation  men.  The  civic  forces  co¬ 
operating  with  St.  Louis  circulation  men 
who  make  up  the  entertainment  commit¬ 
tee  are  determined  that  St.  Louis  will 
add  to  her  laurels  as  a  convention  city. 

St.  Louis  publishers  are  enthusiastic 
in  their  support  of  the  plans,  too.  They 
have  had  an  important  part  in  the  prep¬ 
arations  made  for  the  entertainment  of 
those  who  attend  the  convention.  A 
formal  welcome  greeting  will  be  de¬ 
livered  Tuesday  morning  on  behalf  of 


ation, 
pub- 
apers, 
5,00(1 
ge  is 
ke  an 
3ldll6! 


JAMES  McKERNAN 
Ladies  and  gentlemen,  permit  us,  please 
— the  President  of  the  1.  C.  M.  A.  “Look¬ 
ing  you  right  in  the  eye  he  repeats,  “The 
price  of  the  World  is  unchanged.” 


Reservations  at  St.  Louis  hotels  and 
advance  information  received  by  the  St. 
Louis  entertainment  committee  indicate 
a  large  attendance,  representing  circula- 


GEORGE  H.  REYNOLDS 

Yon  may  yecaU  that  for  a  time  it  was  be¬ 
lieved  the  President  of  the  United  States 
and  not  the  I.  C.  M.  A.  would  summer 
at  Woods  Hole,  Massachusetts.  Well, 
George  often  refers  to  that  place  as  a 
part  of  Nevr  Bedford’s  backyard,  which 
is  not  bad  for  a  Standard. 


A.  G.  LINCOLN 

The  A  may  stand  for  Abraham  and 
again  it  might  not.  Confidentially,  what 
would  you  think  abon;  adding  a  W  for 
Woodrow?  Have  it  your  own  way,  we 
prefer  a  decision  from  the  gang  down  on 
the  Post-Dispatch. 


The  business  program  follows: 

Monday  Evanina,  May  SI 
•  S  o’clock 

Socratary'a  Haadquarters,  Statlar  HoCd 

Meeting  of  the  Board  of  Directors. 
Remrt  of  Entertainment  Committee. 
Report  of  Auditing  Committee. 

Report  of  Convention  Committee. 

.  GENERAL  BUSINESS 

Tuesday  Mornina,  Juno  1 
>  o’clock 

Convention  catted  to  order.  Rott  catl. 
.Address  of  welcome  in  behalf  of  city — Henry 
W.  Kiel,  Mayor  of  St.  Louis. 

Greetings  from  E.  Lansing  Ray,  represent¬ 
ing  St.  Louis  Newspaper  Publishers’  Associa¬ 
tion. 

Reading  of  minutes  of  previotu  convention. 
Report  of  Board  of  Directors. 

Report  of  Program  Committee. 

Report  of  Entertainment  Committee. 
Auditor’s  report. 

Secretary’s  report. 

Report  of  special  committees. 

Report  of  standing  committees. 

President’s  address. 

Motions. 

Resolutions. 

Report  of  Committee  on  Bylaws  and  Consti¬ 
tution. 

SPECIAL  BUSINESS 
Papers  and  Discosaiona 
“Postal  rates  for  daily  newspapers,  taking 
into  consideration  their  performance  of  an  in- 


during  the  present  scarcity  and  high  i  ■  (  ) 

cost  of  print  paper?  _  ’ 

“Circulation  methods  to  be  avoided.  , 

“Is  it  good  policy  for  an  afternoon  -’'’a 

newspaper  to  put  an  incomplete  edition  - 

on  the  street  at  noon  hour? 

“What  we  learned  by  advancing  our 
Sunday  edition  from  five  cents  to  eight 

There’s  an  inspiring  up-to-dateness  in 
the  selection  of  such  live  topics,  and  it’s 
safe  to  predict  that  the  men  who  attend  ' 

this  convention  will  be  equipped  to  grasp  ^ 

and  dispose  of  the  new  problems  that  -‘v  ‘  ’ 

may  suddenly  confront  them  through- 

out  the  year  as  a  result  of  high  print  ^  3 

paper  costs,  labor  shortage,  curtailment 

of  transportation  service,  increase  of  ’ 

postal  and  express  rates,  and  the  other  JOHN  N.  EISENLORD 

familiar  negative  influences.  ,,  ,  .  .r.  , .  ,  , 

St.  Louis,  alive  with  a  new  spirit,  Yesterday  A.  G.  Lincoln  took  him 

.  f  ..1.  u,  1 _ _  ,1.  down  to  the  wharf  and  showed  him  a  real 

born  of  the  war,  which  taught  her  the 

importance  of  her  position  as  the  great  figure  0^1  j|0^  it  got  pggt  Chicago  with 
metropolis  of  the  Mississippi  Valley  and  the  American  doing  things  the  way  it 

one  of  the  world’s  greatest  market  does. 


10 


Editor  «S:  Fublisher  for  May  29 ,  1920 


d!{i(>fnsible  public  scnice’* — Gcorcc  A.  Fisch¬ 
er,  San  Francisco  Chronicle;  T.  \.  Armstrong, 
Ottawa  (Ont.)  Journal;  M.  W.  Zepp,  Wash- 
ir^ton  Times;  F.  P.  Beddow,  Jacksonxille 
(FU.)  Metropolis;  George  H.  Reynolds,  New 
Bedford  (Mass.)  Standard. 

Tuesday  Afternoon,  June  1 
Z  o'clock 

**What  the  advertiser  wants  to  know  about 
circulation”— Thomas  H.  Moore,  associate  di¬ 
rector  Bureau  of  Advertising,  A.  X.  P.  A. 


M.  D.  TREBLE 

That's  music  you  bear,  friend.  ^Put  me 
off  at  Buffalo'*  may  be  old,  but  it's  still 
good  according  to  a  certain  gentleman 
who  is  MfJk,  around  the  office  of  the 
Times. 


”How  to  secure  and  hold  competent  and 
efficient  carriers  and  country  agent$”~A.  C. 
Jenkins,  Birmingham,  Ala. 

'*The  district  manager  plan  for  city  circu¬ 
lation:  can  it  he  successfully  applied  to  coun¬ 
try  circulation?  If  so,  how?” — R.  C.  Hooley, 
Denver  Xe«’s  and  Times. 


FENTON  DOWLING 


Tired?  Very — so  would  you  be  if  you 
had  been  looking  for  smooth  spots  on 
the  Lincoln  Highway  for  the  last  week 
without  noticeable  success.  Cheer  up,  he 
will  look  more  kindly  on  St.  Louis  after 
a  couple  of  nights  rest.  When  there  is 
nothing  else  doing,  get  him  going  on  his 
favorite  subject — Editor  &  Publisher. 


“The  pulling  power  of  the  Red  Cross  news” 
—Dr.  S.  E.  Brewster,  Lake  Division,  American 
Red  Cross,  (Cleveland. 

**Is  the  city  solicitor  a  relic  of  the  past?  — 
L.  L.  Bowyer,  Milwaukee  Journal. 

“The  relative  merit,  from  the  reader's  stand- 


t>oint,  of  a  large  bulky  newspaper  as  against 
the  condensed  newspaper  that  specializes”— 
\V.  I.  Little,  Montreal  Star. 

“Should  carriers  be  required  to  handle  you? 
paper  exclusively?  Should  they  have  dennite 
territory?” — J.  J.  Lynch,  Cle^’eiand  Press. 

“In  the  new  conditions  of  today,  who  serves 
t>est:  the  circulation  manager  who  limits  his 
effort  to  circulation  totals,  or  he  who  encour¬ 
ages  the  introduction  of  cost  and  revenue  sys¬ 
tems,  even  though  they  affect  his  totals?*  — 
W.  J.  Harrison.  Los  Angeles  Herald. 

“Is  the  automatic  newspaper  vending  ma¬ 
chine  practical?” — J.  M.  Annenberg,  Philadel¬ 
phia  Press. 

Wednesday  Morning,  June  2 

Session  Called  to  Order  on  Mississippi 
Steamer,  t  A.  M. 

“Continued  stories:  have  th^  benefited  your 
condition?*’ — R.  J.  Corrigan,  Los  Angeles  Ex¬ 
aminer. 

“Securing  subscriptions  through  classified 
ads  in  distant  newspapers:  of  wdiat  value  is 
circulation  secured  in  this  ntanner?” — H.  H. 
Fris.  El  Paso  (Tex.)  Herald. 

“Should  ’bargain  days*  be  continued  during 
the  present  scarcity  and  high  cost  of  print 
paper?” — Harold  Hough,  Fort  Worth  Star- 
Telegram. 

“(  ash  value  of  circulation  per  unit  and  its 
relation  to  subscription  price** — William  F. 
Hofman,  New  York  Staats-Zeitung. 

“Circulation  methods  to  be  avoided** — Rob¬ 
ert  L.  McLean,  Philadelphia  Bulletin. 

’’Should  the  present  second-class  zone  law 
he  repealed,  or  changed  m  any  manner?” — 
J.  E.  Nunn,  Houston  (Tex.)  Chronicle. 

“What  is  the  best  means  of  changing  tran¬ 
sient  readers  to  regular  readers?” — Fred  I. 
Cook,  Scranton,  Pa. 

“The  mailing  machine:  is  it  a  success;  what 
are  the  advantages  over  hand  mailers;  what 
are  its  weak  points?” — John  T.  Toler,  Atlanta 
Constitution. 

“Why  the  I.  C.  M.  A.  should  have  one 
thousand  members” — 1).  B.  G.  Rose,  Louis¬ 
ville,  Ky. 

*’l8  it  good  policy  for  an  afternoon  paper 
to  put  an  incomplete  edition  on  the  street  at 
noon  hour?**— Cnarles  S.  Wilson,  Columbus 
(Ohio)  Dispatch. 

“Can  a  good  carrier  delivery  organization 


J.  M.  ANNENBERG 

Throws  a  mean  eye  across  the  street 
where  a  certain  other  Philadelphia  news¬ 
paper  is  attempting  to  beat  the  Press  on 
the  street. 


be  as  easily  maintained  on  a  morning  daily 
as  on  an  afternoon  daily?  The  rate  to  sub¬ 
scribers  being  the  same,  should  morning  paper 
carriers  have  a  better  rate  to  overcome  the 
disagreeable  hours  of  delivery,  and  why?**— 
Robert  S.  Weir,  Louisville  Courier-Journal- 
Times. 

Wednesday  Afternoon,  June  2 
On  Missiasippa  Steamer,  2  P.  M. 

“What  are  the  duties  of  a  mailer?** — S.  P. 
Booth,  New  York  Globe. 

“Should  afternoon  papers  go  after  rural 
route  business?  If  so,  best  way  to  go  about 
it** — A.  J.  Gerber,  Syracuse  Journal. 

“Is  the  zone  system  responsible  for  the  loss 
in  mail  subscriptions?**— John  D.  Simmons, 
Atlanta  Journal. 

“Is  ‘delivery*  the  most  important  of  a  cir¬ 
culation  manager’s  duties?’' — George  Fries, 
Cincinnati  Times-Star. 

“The  best  method  of  paying  R.  F.  D.  solic¬ 
itors:  salary  or  commission,  or  both?** — Charles 
E.  Payne,  Indianapolis  Star. 

“The  circulation  value  of  the  social  col¬ 
umn” — A.  T.  Butler,  Wichita  (Kan.)  Beacon. 

“Reason  for  membership  in  the  I.  C.  M.  A.** 
— R.  B.  McClean,  Washington,  D.  C. 

“The  desirability  of  non-office  control  routes 
for  papers  of  about  10,000  circulation’* — F.  M. 
Hatch,  South  Bend  (Ind.)  Tribune. 

“How  is  a  direct-to-readcr  carrier  delivery 
handled  in  Chicago** — J.  N.  Eisenlord,  Chi¬ 
cago  American.  • 

“Handling  city  circulation  on  afternoon 


papers  through  branch  offices** — A.  R.  Mich- 
ener^  Harrisburg  (Pa.)  Telegraph. 

“Conservation  of  early  editions*’— Leslie 
Neafie,  Toledo  Blade. 

Open  Session  for  Questions  and  Answers 
By  Members  in  Session 
The  president  will  call  on  members  in  rota¬ 
tion  and  ask  if  they  have  any  questions  to 
bring  before  the  convention  on  circulation  mat¬ 
ters.  A  good  discussion  can  be  had  if  mem¬ 
bers  will  present  questions  and  schemes  they 
have  successfully  worked  the  past  year. 


H.  H.  FRIS 

He  has  two  sperialties  in  which  he  ex* 
cels — putting  carrier  boys  in  Boy  Scout 
uniforms  and  putting  the  El  Paso  Herald 
on  the  map  of  newspaper  successes. 


Thursday  Momin,,  June  3 
f  o’clock 

“Responsibilities  of  the  circulation  manager" 
— E.  P.  Hopwood,  Portland  Oregonian. 

••My  observation  on  conservation  of  paper 
and  circulation  methods  in  this  country  and 
Canada" — A.  E.  MacKinnon,  New  York. 

“Have  you  lost  country  circulation  on  ac- 


T.  J.  KAVANAUGH 

If  you  were  circulation  manager  of  the 
Dalton  (O.)  News  who  would  you  be 
shouting  for  for  President  of  these  United 
States?  Wonderful!  Step  to  the  head 
of  the  class. 


count  of  increased  second-class  postage  rates?” 
C.  H.  Breed,  Spokane  Spokesman-Review. 

“Things  we  in  America  might  learn  from 
British  newspaper  successes” — M.  H.  Dubbs, 
St.  Louis  Star. 

•‘The  relations  of  the  circulation  manager  to 
the  editor  and  other  department  heads  of  a 
daily  newspaper” — Norman  H.  Hill,  Norfolk 
(Va.)  Ledger-Dispatch. 
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“The  future  of  mail  subsermtions  if  rates 
continue  to  increase” — Sidney  D.  Long,  Wich¬ 
ita  Eagle. 

“How  best  to  obtain  departmental  co-opera¬ 
tion  in  newspaper  offices” — E.  C.  White,  St. 
Paul  Pioneer  Press. 

“Errors  seen  from  the  grandstand:  suggested 
reforms,  effective  here,  neglected  there:  ai 
seen  by  a  trade  publicist”— Fenton  Dowling, 
Editor  &  Publisher,  New  V'ork. 

“Should  premiums  be  offered  or  special  rates 
made  to  R.  F.  D.  subscribers  on  renewals?’*-— 
(i.  S.  Galloway,  Rockford  (III.)  Register- 
Gazette. 

“What  is  the  best  method  of  increasing  street 
sales  on  evening  papers  when  there  are  strong 
competitors  in  cities  of  about  200,000  popu¬ 
lation?” — T.  J.  Kavanaugh,  Dayton  News. 

“What  we  learned  by  advanc'ng  our  Sun¬ 
day  edition  from  5  cents  to  8  cents” — M.  W. 
Halmbacher,  Oklahoma  City  Oklahoman. 

Thursday  Afternoon,  June  3 
2  o’clock 

Round  Table  Talks — 1 :30  to  2  p.  m.  each 
day.  For  evening  papers — Chairman,  H.  H. 
Fris,  El  Paso  Herald;  for  morning  {^pers — 
Chairman,  Roy  Hatton,  Detroit  Free  Tress. 

GENERAL  DISCUSSION 

Returns — How  many  allow  returns?  How 
many  allow  discounts  on  bills  in  lieu  of  re¬ 
turns?  What  can  we  do  when  our  competitors 
allow  a  full  return  privilege? 

Premiums  and  Contests — Do  you  favor  the 
use  of  premiums  or  contests?  What  has  been 
your  experience?  How  many  are  using  premi¬ 
ums?  What  is  the  value  of  straight  circula¬ 
tion  work  as  compared  to  scheme  promotion? 

Sampling — Does  sampling  on  a  morning 
paper  bring  results  in  an  out-of-town  terri¬ 
tory?  What  has  been  your  experience  on  city 
sampling,  both  morning  and  evening. 

What  salaries  are  paid  to  branch  managers 
by  newspapers  employing  them? 

Election  of  officers. 

Selection  of  next  meeting-place. 

Unfinished  business. 

Adjournment  of  convention. 

Meeting  of  Board  of  Directors. 

Columbus,  Ga.,  is  putting  up  a  spir- 
ited  fight  to  secure  the  1921  convention 
of  the  I.  C.  M.  A.,  encouraged  by  the 


WILLIAM  ELDER 


Cosh,  Starrett,  what  happened  when  you 
went  to  make  this  one?  Had  the  To¬ 
ronto  Telegram  just  missed  the  mails  Of 
were  you  tired  and  careless  and  getting 
ready  to  go  fishing? 


favorable  vote  which  it  received  last 
year  when  it  ran  St.  Louis  a  good  sec¬ 
ond.  The  publishers  of  the  Columbus 
Ledger  and  the  Enquirer-Sun  have  ex¬ 
tended  an  invitation  to  the  circulation 
managers,  in  which  they  state  some  facts 
of  interest  about  the  city,  as  follows: 

“Columbus  is  the  place  where  the  last 
battle  of  the  civil  war  was  fought;  the 
old  fort  with  its  dirt  embankment  still 
remains  intact.  The  point  where  Ogle¬ 
thorpe  first  entered  Georgia  is  marked 
right  at  the  foot  of  the  main  street. 
Camp  Benning,  the  largest  infantry 
school  in  the  world,  is  in  course  of  con¬ 
struction  and  will  be  completed  in  am¬ 
ple  time  that  you  may  see  what  our 
Government  is  doing  to  prepare  itself 
for  future  wars.” 

(Confinued  on  page  18.) 


CANADIAN  WEEKUES 
MEET  JUNE  3-4 


Stanley  Clague  Head*  Program — Tech¬ 
nical  Question*  Predominate — Can¬ 
adian  Pres*  Association  Election 
on  June  4 


(Special  to  Editor  fr  Publisher) 
Toronto. — Next  week’s  annual  meeting 
of  the  Canadian  Weekly  Newspapers 
Association,  to  be  held  at  the  King  Ed¬ 
ward  Hotel  here,  bids  fair  to  establish 
a  record  for  the  organization.  Between 


E.  ROY  SAYLES 

With  arms  folded — we  beg  your  pardon, 
not  in  this  picture,  for  the  artist  refused 
to  permit  it — he  can  look  out  of  the 
office  of  the  Port  Elgin  (Ont.)  Times  and 
say  the  Canadian  Press  Association  is 
some  organization.  Why  not?  He  is 
president. 


two  and  three  hundred  members,  many 
of  them  from  Western  Canada  are  ex¬ 
pected  to  attend  and  an  excellent  pro¬ 
gram  has  been  prepared. 

The  sessions  open  at  10  a.  m.  on 


A.  E.  CALNAN 

“He  must  work  hard,”  remarked  the 
artist.  You  are  right,  William,  we  hap¬ 
pen  to  know  that  right  now  he  is  secre¬ 
tary,  treasurer,  manager  and  editor  of 
the  Picton  (Ont.)  Gazette  and  vice-presi¬ 
dent  of  the  C.  P.  A. 


Thursday,  June  3.  At  the  first  session 
the  president’s  address  will  be  delivered, 
followed  by  the  reports  of  the  board  of 
directors,  the  manager  and  treasurer  and 
the  several  standing  committees.  The 
report  of  the  manager  will  show  a  grati- 
f.'  -t'.g  growth  hi  membership. 

Originally  the  Weekly  Section  of  the 
C.  P.  A.  had  approximately  450  mem¬ 
bers. 

The  new  association,  which  succeeds 
the  Weekly  Section,  has  already  nearly 
i(;0  members,  with  fees  averaging  three 
t  ir.es  as  much.  New  members  are  be¬ 
ing  added  steadily  and  much  in  the  way 
of  inspiration  is  expected  from  this 
meeting. 

I'ollowing  the  reading  of  reports,  an 
address  will  l)e  delivered  by  Stanley 
Clague  of  the  .\udit  Bureau  of  Circula¬ 
tions,  Chicago,  on  “The  Value  of  Veri- 
tied  Circulation  Statements.”  J.  T. 
Clark,  chief  editorial  writer  of  the  To¬ 
ronto  Star,  will  follow  with  an  address 
on  “The  Editorial  Column.” 

Four  valuable  addresses  are  on  the 
afternoon  program,  these  being:  “The 
Cost  of  Producing  Weekly  Newspaper,” 
liv  E.  K.  Whiting,  Owatonna,  Minn.; 
“Job  Estimating,"  by  A.  R.  Brennan, 
.Summerside,  P.  E.  I. ;  “How  to  Secure 
More  .Advertising  for  Weekly  Newspa¬ 
pers,”  by  D.  Maxwell  Merry,  Toronto,  a 
well-known  advertising  expert  with  ex¬ 
perience  in  several  .American  agencies, 
and  “A  Talk  on  Typography,”  by  Axel 
Edward  Sahlin,  typographical  artist  for 
the  Roycroft  Print  Shops,  East  Aurora. 

On  Friday  morning  an  add'ess  on 
“Presswork”  will  be  delivered  by  R.  D. 
Croft,  an  ex-publisher  of  Toronto,  and 
one  on  “The  Relation  of  the  Weekly 
Newspaper  to  the  Advertising  Agency,” 
by  Louis  J.  Ball,  publisher  of  the  Ver¬ 
non  (C.  C.)  News.  This  will  be  fol¬ 
lowed  by  a  question  how  to  be  conducted 
by  C.  H.  Hale,  Orillia  (Ont.)  Packet. 
•At  the  afternoon  session,  J.  J.  Hunter, 
Kincardine  (Ont.)  Review,  will  speak  on 
“What  the  C.  W.  N.  A.  is  doing  for  its 
members”:  J.  J.  Hurley,  Brantford,  on 
“Finding  the  Correct  Cost  of  Job  Print- 


JOHN  M.  IMRIE 

Well  known?  Rather.  And  we  are 
going  to  hear  a  lot  more  of  him  in  the 
future  than  we  have  in  the  past.  Being 
acting  secretary  and  treasurer  of  the 
C.  P.  A.  is  a  pleasure  for  him. 

ing.”  and  E.  K.  Whiting  on  “Higher 
Subscription  Rates.” 

Entertainment  will  take  the  form  of  a 
theatre  night  at  Loew’s  Theatre  on  Fri¬ 
day  evening,  followed  on  Sa'turday  by  an 
excursion  by  boat  to  Niagara  Falls  and 
thence  to  East  .Aurora  for  a  visit  to  the 
Roycroft  shops. 

At  4.30  p.  m.  on  Friday  the  62nd  an¬ 
nual  meeting  of  the  Canadian  Press  As¬ 
sociation  will  be  held,  but  this  will 
hardly  involve  more  than  an  election  of 
officers.  Since  the  C.  P.  .A.  resolved  it¬ 
self  into  three  separate  bodies  last  fall, 
it  has  been  shorn  of  practically  all  its 
functions  and  is  now  merely  a  connect¬ 
ing  link.  E.  Roy  Sayles,  manager  of  the 
Weekly  Newspapers’  .Association,  is 
president,  and  John  M.  Imrie,  manager 
of  the  Daily  Newspapers’  .Association,  is 
acting  secretary-treasurer. 


PEP  FOR  THE  CARRIER  FORCE 

STRON(i  interest  in  junior  newspapers  for  carrier  forces  has  been 
manifest  upon  the  part  of  circulation  managers,  members  of  the  I.  C.  M.  A. 
and  others,  during  the  past  six  months  and  a  poll  by  Editor  &  Publisher  of 
the  I.  C.  M.  .A.  membership  during  the  last  fortnight  reveals  that  the  next 
few  months  are  likely  to  double  the  length  of  the  attached  list  of  such  pub¬ 
lications  which  are  in  existence  today.  Many  circulation  managers  who  are 
thoroughly  sold  on  the  idea  of  such  a  publication  for  their  juvenile  forces, 
are  deterred  from  putting  it  out  solely  by  the  stringency  in  the  paper  market, 
they  stated  in  reply  to  Editor  &  Publisher’s  questionnaire.  Newspapers 
which  are  now  issuing  such  papers  are  as  follows: 

N«wapap«r  Junior  Publication  Sixo  Isauod 

Akron  (Ohio)  Times . \kron  Times  Junior .  4  po  Monthly 

Canton  (()hio)  Daily  News. ..  .Canton  Daily  News  Booster..  4  pp  Monthly 

Chicago  American  . American  Pep  .  4  pp  Semi-Monthly 

Columbus  (C)hio)  Dispatch ....  .The  Hustler  .  4  pp  Monthly 

Denver  News  and  Times. .Pep-O-Grams  .  4  Monthly 

Duluth  News-Tribune  . News-Tribune,  Jr .  4  pp  Monthly 

Eastofv  (Pa.)  Express . Easton  Express,  Jr .  5  pp  Bi-Monthlv 

Eric  (Pa.)  Herald . Herald  Hustler  .  4  pp  Occasionally 

Galveston  (Tex.)  Tribune . The  Tribune  Hustler .  4  pp  Monthly 

Harrisburg  (Pa.)  Telegraph ..  .Telegraph  Booster  .  8  pp  Monthly 

Hartford  (Conn.)  Courant .  . . .  Courant  Events  .  8-16  pp  Monthly 

Hartford  ((Tonn.)  Times . Pep  . 12-20  pp  Monthly 


Houston  (Tex.)  Chronicle . Chronicle.  Tr . 

Tackson  (Mich.)  News . News  Hustler  .... 

Jackson  (Mich.)  Citizen-Patriot. Citisen-Patriot,  Jr. 
Janesville  (Wis.)  Gazette . Junior  Gazette  .... 


Joplin  (Mo.)  News-Herald. ..  .News-Herald.  Jr .  4  pp 

Los  Angeles  Examiner . Live  Wire  .  8  pp 

Miami  (Fla.)  Metropolis . Metropolis  . 4  pp 

Middletown  (Ohio)  Journal. .  .The  Junior  Journal  .  4  pp 

Minneapolis  Journal  . Journal  Journalette  .  8-16  pp 

Mobile  (Ala.)  Register . Mobile  Recister  News-Item.  Jr.  4  pp 

New  Bedford  (Mass.)  Standard . Standard  Hustler  .  *4  np 

Oakland  (Cal.)  Tribune . (Oakland  Tribune,  Jr .  4-8  pp 

Oklahoma  City  Oklahoman . Times-Oklahoman,  Jr .  4-8  pp 

Phoenix  (Ariz.)  Republican. ..  .Republican,  Jr .  4-8  pp 

Portland  (Ore.)  Journal . Tittle  Journal  .  4-8  pp 

Portland  Oregonian . Morn.  Oregonian  Carrier’s  Ed.  6  pp 

Rockford  (Ill.)  Register-(iazette.^^l^**^*f'^®*^{*®.  .  4  pp 

San  Francisco  Call . '^arriers*  Edition  S.  F.  Call..  4  pp 

Salt  Lake  City  Deseret  News...  Jr.  Deseret  News .  4  pp 

.Spokane  Spokesman-Review ....  S-R  Scout  .  4  po 

St.  Paul  Daily  News . Pep  and  Service  .  8-12  pp 

St.  Paul  Pioneer  Press . .St.  Paul  IJis.-Fioncer  Press,  Jr.  4  po 

Tacoma  News-Tribune  . T^»ve  Wire  .  4  pp 

Toledo  Blade  . . The  Whetstone  .  24  pp 

Toronto  Mail  &  Empire . Mail  &  Empire  Carriers*  Bui..  2  pp 

Utica  (N.  Y.)  Observer . Junior  Observer  .  4-8  pp 

^’tica  Saturday  Globe . Junior  Merchant  .  8  pp 

Wichita  (Kan.)  EaHe  . Superior  Service  . 20-44  pp 

Winnipeg  (Man.)  Free  Press... Free  Press  Carrier .  4  pp 


Six#  Usu«d 

t  po  Monthly 

4  pp  Monthly 

4  pp  Semi-Monthly 

4  pp  Monthly 
4 Monthly 

4  pp  Monthly 

5  pp  Bi-Monthlv 

4  pp  Occasionally 

4  pp  Monthly 

B  pp  Monthly 

6  pp  Monthly 

0  pp  Monthly 

8  pp  Occasionally 
4  pp  Fortnightly 

4  pp  Monthly 

4  pp  Monthly 

4  pp  Monthly 

8  pp  Monthly 

4  pp  Monthly 

4  pp  Monthly 

6  pp  Monthly 

4  pp  Monthly 

4  np  Occasionally 

8  pp  Monthly 

8  pp  Monthly 

8  pp  Monthly 

8  pp  Monthly 

6  pp  Monthly 

4  pp  Monthly 

4  pp  Monthly 

4  pp  Weekly  (June  15) 
4  pp  Monthly 

.2pp  Monthly 

4  pt)  Monthly 

4  pp  Bi-Wrekly 

14  pp  Monthly 

2  pp  Occasionally 

-8  pp  Occasionally 

8  pp  Monthly 

\4  pp  Monthly 

4  pp  Monthly 


HOUSE  GETS  AMENDED 
UNDERWOOD  BILL 

Veiled  Threats  of  Retaliatory  Embar¬ 
goes  on  Material  Needed  by  Canada 

Implied  in  Report  of  Foreign 
Relations  Committee 

(Special  to  Editoi  &  I’ublishek) 

Washington,  May  26. — Amended  res®- 
hitions  authorizing  tlte  President  to  ap¬ 
point  a  commission  to  treat  with  Canada 
on  the  embargo  placed  on  pulpwood  for 
use  in  making  newsprint  paper  was 
favorably  reported  to  the  House  on  May 
26  by  the  Foreign  Affairs  Committee. 

Chairman  Porter  of  the  committee 
said  that  he  would  ask  tomorrow  for  a 
special  rule  so  that  the  resolution  could 
be  brought  up  in  the  Hcuise  within  a 
few  days. 

The  amendments  inserted  in  the  Senate 
resolution  by  the  House  committee  di¬ 
rect  that  the  commission  report  to  the 
President  instead  of  to  Congress  by 
Dec.  1,  1920. 

The  report  follows  in  full : 

“Your  committee  has  made  an  exhaustive  in¬ 
vestigation  of  the  shortage  of  pulp  wood  in 
the  United  States  and  finds  it  is  largely  due 
to  those  embargoes  which  were  laid  upward! 
of  ten  years  ago  and  that  with  the  exception 
of  one  or  two  mills  on  the  Pacific  Coast,  ihcre 
has  not  been  a  paper  mill  constructed  in  the 
United  States  since  those  embargoes  were  laid 
and  no  additions  built  to  present  mills.  The 
spruce,  (line  and  hemlock,  which  alone  can 
be  used  for  the  making  of  print  paper,  have 
been  rapidly  reduced  in  quantity  and  quality 
until  there  is  none  available  for  the  Eastern 
mills  except  in  small  portions  of  Maine,  New 
Hampshire^,  Vermont,  Minnesota  and  Michigan. 
In  these  States  the  supply  is  rapidly  diminish¬ 
ing  and  becoming  more  inaccessible. 

“The  reports  of  our  consuls,  together  with 
the  newspaper  clippings  printed  in  the  hear¬ 
ings,  will  show  conclusively  that  it  has  been 
the  policy  of  the  Dominion  of  Canada  for 
upwards  of  ten  years  to  force  American  paper 
manufacturers  to  move  into  Canada,  in  order 
to  secure  an  adequate  supply  of  pulp  wood.. 
This  a  number  of  them  have  already  done. 

“These  embargoes  are  limited  to  the  Crown 
lands,  but  the  testimony  shows  that  quite  re¬ 
cently,  during  the  last  year,  strong  efforts 
nave  been  made  to  prohibit  American  manufac¬ 
turers  from  buying  pulp  wood  from  the  own¬ 
ers  of  land  in  fee.  The  testimony  also  con¬ 
clusively  shows  that  we  must  have  pulp  wood 
from  the  Crown  land  and  three  Dominion 
provinces  (Quebec,  New  Brunswick  and  Onta¬ 
rio),  otherwise  our  paiier  mills  will  eventu¬ 
ally  be  convened  to  close  down  or  move  into 
the  Dominion  of  Canada.  Canada  must  have 
coal,  sulphur,  kaolin  and  dyes  from  the  United 
States  or  suffer  a  similar  misfortune. 

“It  is  true  that  the  Dominion  of  Canada,  or 
the  provinces  mentioned,  have  a  legal  right  to 
lay  these  embargoes,  but  on  the  other  hand, 
we  have  the  same  legal  right  to  law  embargoes' 
on  the  product*  of  the  United  States;  and  if 
we  adopted  the  same  policy  as  Canada,  the 
paper  mills  in  both  countries  would  have  to 
cease  operation. 

“Your  committee  feels  confident  that  the 
appointment  of  the  commission  to  confer  with 
the  Dominion  and  provincial  governments,  as 
provided  in  the  resolution  on  this  matter 
which  is  of  such  grave  importance  to  the  peo* 
pie  of  the  United  States,  would  bring  about  an 
amicable  adjustment  of  the  matters  in  dispute.” 


I  j 

M.  R.  JENNINGS 

If  you  want  to  take  a  new  lease  on  the 
sunshine  of  life  drop  off  at  the  office 
of  the  Edmonton  (Alberta)  JtMimal,  or 
visit  in  at  a  meeting  of  the  Doily  New®- 
paper  Section  of  the  C.  P.  A. — of  which 
he  is  chairman — and  shake  bis  hand. 
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NEW  ENGLAND’S  OPPORTUNITY  AT  HAND 
TO  ADVERTISE  TO  WORLD 

Surprising  Lack  of  Knowledge  Exists  About  Her  Resources  and 
Accomplishments — Misjudged  Because  Her 
Values  Are  Unknown 


BY  CHALMERS  LOWELL  PANCOAST 


For  a  practical  and  sensible  1920  cel¬ 
ebration  New  England  could  do 
nothing  which  would  be  of  greater 
educational  value  to  the  entire  world, 
and  of  unmeasurable  value  to  itself 
than  to  tell  the  complete  story  of  the 
industrial  dominance  of  the  New  Eng¬ 
land  States. 

There  is  a  surprising  lack  of  knowl¬ 
edge  on  the  part  of  the  outside  world  of 
the  important  part  New  England  has 
played  for  the  past  three  centuries  in 
supplying  the  world’s  markets  with  the 
highest  quality  of  merchandise  and  the 
most  correct  standards  in  manufactur¬ 
ing. 

In  general  people  know  New  England 
as  a  distant  section  rich  in  historical  in¬ 
terest  and  literary  development.  “Quiet, 
staid,  conservative  Old  New  England” 
is  the  impression  which  seems  to  prevail 
in  many  sections  of  the  United  States. 

New  England  is  misjudged  because 
its  values  are  unknown.  It  is  not  ap¬ 
preciated  at  its  real  value  because  its 
light  has  never  been  flashed  by  intelli- 
Stent  publicity. 

Wide  publicity  should  be  given  to  the 
all-important  fact  that  New  England  is 
the  oldest  and  most  firmly  established 
manufacturing  center,  and  that  a  larger 
number  of  standards  have  been  estab¬ 
lished  for  the  quality  products  of  the 
world  than  in  any  other  section  of  the 
country. 

New  England's  1920  celebration 
should  be  a  world-wide  campaign  based 
on  the  slogan  “Buy  Made-in-New  Eng¬ 
land  Products.”  This  timely  slogan 
should  rightly  replace  such  slogans  as 
"Made-in-Germany,”  ‘  Made-in-England” 
or  “Made-in-Paris,”  because  New  Eng¬ 
land’s  products  deserve  first  place. 

The  slogan  to  buy  products-made-in- 
New  England  is  a  genuine  American 
idea,  and  its  patriotic  appeal  to  Ameri¬ 
can  people  will  dominate  all  other  buy¬ 
ing  suggestions.  Patriotic  America  was 
never  in  a  more  suitable  frame  of  mind 
to  accept  the  “Made-in-New  England” 
slogan  than  at  the  present  time.  Ameri¬ 
can  people  are  interested  in  learning 
more  about  .American-made  goods,  and 
no  section  of  the  country  can  offer  so 
much  interesting  industrial  history  as 
New  England. 

When  Massachusetts  starts  preparing 
plans  to  celebrate  the  tricentenary  of 
the  landing  of  the  Pilgrims  in  1620,  these 
plans  should  include  an  additional  plan 
to»gire  wide  publicity  to  the  fact  that 
The  New  England  Industries  Are  the 
Quality  Industries  of  the  World. 

If  every  leading  industry  of  New  Eng¬ 
land  were  to  tell  the  story  of  its  origin, 
development  and  achiesreuients  during 
flie  past  300  years,  the  outside  world 
would  be  surprised  and  fascinated  at 
these  revelations. 

But  if  such  stories  were  given  to  the 
world  at  large  the  people  would  better 
understand  why  New  England  has  a 
right  to  die  phrase  “New  England  Fac¬ 
tories  Produce  Quality,”  and  why  they 
should  consider  the  slogan  "Buy  Made- 
in-New  England  Products”  good  advice 
The  history  of  New  England’s  indus¬ 
trial  achievements  would  give  the  people 
of  America  better  idea  of  the  wide  va¬ 
riety  of  products  and  the  high  standards 
of  perfection  that  have  been  reached. 

How  can  the  interest  of  American  peo¬ 
ple  be  stimulated  in  New  England  in¬ 


dustries?  How  can  the  business  world 
be  made  to  realize  and  appreciate  the 
reasons  why  there  are  so  many  inter¬ 
esting  manufacturing  centers? 

All  New  England  industrial  communi¬ 
ties  should  get  together  and  spread  be¬ 
fore  the  world  the  interesting  stories 
of  New  England’s  industrial  leadership. 
These  stories  would  reveal  the  reasons 
why  New  England  is  entitled  to  the 
slogan  “New  England  Stands  for  Qual¬ 
ity.”  A  review  of  the  industrial  accom¬ 
plishment  and  the  high  standards  set 
and  maintained  by  New  England  man- 


U*  VERY  now  and  then  the  old  bro- 
mide  about  newspapermen  comes 
true,  that  they  go  to  such  interesting 
places  and  see  such  interesting  people! 

Take  George  H.  Boothby,  of  the  New 
York  World,  for  instance.  In  little 
more  than  one  week’s  time  he  ferreted 
out  a  majority  of  the  places  in  the  city 
where  liquor  was  being  sold  in  defiance 
of  the  18th  .Amendment  and  the  Vol¬ 
stead  act,  and  then  was  the  one  outside 
member  of  the  party  that  attended 
“Nicky”  .Arnstcin  on  his  spectacular 
surrender  to  the  authorities  who  had 
for  three  months  been  seeking  his  arrest 
on  the  now  fast-fading  theory  that  he 
was  the  “master  mind”  in  thefts  of  mil¬ 
lions  of  bonds  from  Wall  street  mes¬ 
sengers. 

Rather  a  wide  scope  of  activity,  what? 
Hut  there  is  this  to  be  said  about  Booth¬ 
by  that  if  he  hadn’t  been  adventuring  in 
that  way  for  The  World  he  would  have 
been  doing  it  on  bis  own.  He’s  that 
sort.  He  came  to  The  World  from  the 
.Associated  Press  in  1916  while  he  was 
at  the  mobilization  camp  of  the  New 
A’ork  National  Guard.  The  suspicion 
has  always  been  that  he  quit  the  A.  P. 
because  he  couldn't  write  for  it  as  much 
as  he  wanted  to  about  the  69th  Infantry, 
while  The  World  was  almost  as  much 
interested  in  that  blood-loving  crew  of 
Irishmen  as  he  was  himself. 

.Anyhow,  it  is  a  fact  that  from  that 
time  on  the  69th  was  never  out  of  his 
thoughts  and  seldom  out  of  his  company 
until  it  went  abroad  as  the  165th  In- 
fantr>'  of  the  Rainbow  Division. 
Throughout  its  time  in  France  he  kept 


ufacturers  would  give  outsiders  some 
adequate  idea  of  the  kind  and  quality  of 
merchandise  made  in  New  England  and 
why  this  merchandise  has  become  stand¬ 
ard. 

Why  is  it  that  New  England  is  the 
most  interesting  manufacturing  center  in 
America,  yet  so  little  is  actually  known 
of  its  achievements?  Simply  because 
the  big  industrial  story  of  New  England 
has  never  been  told.  It’s  easy  enough 
to_  talk  about  boosting  New  England, 
but  when  it  comes  to  getting  right  down 
to  action,  what  would  you  do? 

New  England’s  Interest 

Well,  if  I  were  elected  to  tell  the 
story  of  New  England’s  industrial  lead¬ 
ership  I  would  start  the  ball  rolling  by 
arousing  the  interest  of  all  New  Eng¬ 
landers.  I  would  do  this  by  announc¬ 
ing  a  prize  contest,  something  along  the 
following  lines: 

"New  England  Stands  for  Quality." 

“A  cash  prize  will  be  paid  for  the 


in  such  close  touch  with  it  that  he  knew 
its  whereabouts,  its  deeds  and  its  inten¬ 
tions  when  those  whose  own  kith  and 
kin  were  in  the  organization  could  hear 
nothing.  He  had  to  spend  a  lot  of  time 
keeping  these  worried  relatives  in  liai¬ 
son  with  their  boys. 

Then  the  Y.  M.  C.  A.  got  an  idea 
that  Boothby  could  serve  it  as  a  pub¬ 
licity  man  in  France.  He  went  so  fast 
when  the  chance  came  the  staff  of  The 
World  had  to  hold  him  up  by  force  to 
get  minutes  enough  to  give  him  a  travel¬ 
ing  case  as  a  reminder  that  they  liked 
him.  .And  then  Boothby  wouldn’t  take 
it  with  him  for  fear  a  German  'would 
get  it ! 

It  is  probably  true  that  Boothby  did 
some  work  for  the  Y.  M.  C.  A.  in 
France.  He  wears  one  of  its  service 
badges  anyhow.  But  it  is  the  fact  that 
he  caught  up  with  the  69th  about  the 
second  day  he  was  on  the  same  side  of 
the  ocean  with  them,  and  he  never  left 
them  till  he  came  home  with  them,  and 
trench-booted  it  along  Fifth  avenue  with 
them  and  wrote  pages  and  pages  about 
them,  and  furnished  Father  Duffy  with 
pages  and  pages  more  for  his  history  of 
the  regiment. 

So,  if  there’s  anything  more  you  want 
to  know  about  Boothby  look  up  Father 
Duffy’s  book. 

♦  *  ♦ 

Editor’s  Note.  To  maintain  the  pol¬ 
icy  of  the  Editor  &  Publisher  always 
to  give  exclusive  news,  it  may  be  added 
that  Boothby’s  middle  name  is  Haven. 
Not  even  his  wife  or  his  son  and  heir 
has  ei’er  known  this. 


best  emblem,  figure  or  drawing  to 
graphically  represent  the  slogans 
‘New  England  Stands  for  Quality* 
or  ‘Buy  Made-in-New  England 
Products.’  ” 

This  contest  would  be  open  to  both 
professional  and  amateur  artists  or  any¬ 
one  who  had  a  good  idea  and  who  could 
illustrate  that  idea  to  express  New  Eng¬ 
land’s  leadership  in  the  industrial  world. 

Many  cities  have  emblems  or  slogans 
to  represent  a  spirit  or  accomplishment, 
but  New  England  would  be  the  first  to 
possess  a  sectional  slogan.  St.  Louis  has 
an  armored  knight  announcing  to  the 
world  that  “St.  Louis  Delivers  the 
Goods,”  and  many  other  cities  have  some 
established  emblem  or  widely  advertised 
character  to  represent  their  opportunities 
and  advantages. 

What  New  England  needs  is  some  fig¬ 
ure,  emblem  or  character  that  will 
quickly  become  a  popular  trade-mark  for 
entire  New  England — some  suitable 
character  that  will  become  a  source  of 
stand  as  a  permanent  advertisement  to 
New  England’s  greatness.  The  wonder¬ 
ful  achievements  of  New  England  would 
no  longer  remain  hidden  from  the  world, 
and  the  thousands  of  people  throughout 
the  world  who  have  been  buying  New 
England  products  would  know  why  they 
should  display  a  greater  interest  in  New 
England  wares. 

Living  Trade  Marks 
New  England  already  has  scores  ana 
scores  of  valuable  living  trade-marks 
representing  the  quality,  stability  and 
long  successful  records  of  its  world-fa¬ 
mous  manufactured  products. 

These  living-trademarks  exist  in  the 
form  of  New  England’s  factory  build¬ 
ings  and  mills  which  are  different  in  form 
and  appearance  from  any  of  those  in 
other  sections  of  the  United  States. 
Many  of  these  buildings  are  venerable 
piles  of  brick  and  mortar  which  have 
played  a  most  important  part  in  out  na¬ 
tional  industrial  history. 

When  a  stranger  enters  New  England 
he  is  first  of  all  deeply  impressed  with 
the  quaintness  and  magnitude  of  the 
factory  buildings.  As  one  traveler  ex¬ 
plained  his  impressions:  “Some  of  the 
most  famous  plants  do  not  look  like 
factory  buildings,  but  more  like  insti¬ 
tutions  of  research  and  learning.”  And 
many  of  them  have  been  truly  most 
important  schools  of  invention  and  in¬ 
dustrial  advancement 
Nearly  every  city  in  which  these 
notable  factories  are  located  takes  great 
pride  in  pointing  to  them  as  the  home 
of  this  or  that  nationally  known  prod¬ 
uct  But  it  is  impossible  for  every 
stranger  to  visit  all  the  interesting  in¬ 
dustrial  centers  of  New  England  and 
devote  time  to  digging  up  their  indus- 
Thousands  of  people  from  all  sections 
of  this  country  visit  New  England  every 
year,  traveling  by  means  of  rail  or  mo¬ 
tor,  and  as  they  pass  through  town  after 
town  about  the  only  thing  that  has  been 
placed  in  the  mind  of  the  traveler  is  a 
question  mark.  The  railway  traveler 
has  a  car-window  view  of  an  attractive 
factory  building  and  he  wonders  what 
it  is  and  what  interesting  things  are  be¬ 
ing  made  there.  Perhaps  some  of  the 
articles  of  clothing  he  is  wearing,  the 
buttons  on  his  coat,  his  cuff  links,  his 
hat,  shoes  or  some  other  possession  or 
product  he  has  used  in  his  home  or  busi¬ 
ness  for  years  is  made  in  the  very  mys¬ 
terious  building  he  is  gazing  at,  but  he 
knows  it  not. 

What  New  England  factories  and  mills 
need  more  than  anything  else  are  in¬ 
formation  signs  or  history  bulletins. 
Every  traveler  is  forever  looking  for  in¬ 
teresting  information  and  finds  the  pleas¬ 
ure  of  travel  through  a  strange  country 
greatly  enhanced  by  being  told  the  his- 
(Continued  on  page  37) 


WHEN  BOOTHBY  YELLED,  “POLICE” 


Place— Detective  Headquartera,  New  York  City.  Preamt  (Left  to  Rifht) — 
Georye  H.  Boothby,  Fannie  Brice,  "Nicky”  Amatein.  Time — Immediately 
after  reviewing  New  York’a  Fineat  on  Fifth  Avenue.  Action— Boothby, 
reporter  of  the  World  and  "myaterioua  man”  who  played  a  prominent  part 
in  the  triumphant  return  of  "Nicky,”  tryiny  to  arranye  an  arreat. 
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RAILROADS  ENDEAVORING  TO  RUSH 
NEWSPRINT  SHIPMENTS 

Carrier  Traffic  Managers  Tell  Editor  &  Publisher  of  Conditions 
on  Their  Lines  and  Whom  to  Inquire 
of  in  Delays 


rpO  furnish  publishers  with  the 
latest  advice  on  conditions  affect¬ 
ing  shipments  of  newsprint  paper, 
Editor  &  Publisher  sent  to  the  traf¬ 
fic  managers  of  newsprint  carrying 
railroads  and  steamship  lines  this 
week  a  telegraphic  inquiry  as  to  what 
delays  paper  shipments  are  subject  to; 
whether  priority  is  given  paper  in 
transit;  advice  for  the  expedition  of 
paper  cars;  to  whom  inquiries  should 
be  made  in  cases  of  complaint,  in 
what  form,  etc. 

The  replies  follow; 

Bangor  &  Arctpstook  Railroad;  G. 
E.  Wicks,  general  freight  agent, 
Bangor,  Me.:  “Newsprint  is  being 
shipped  promptly  without  interruption 
over  the  Bangor  &  Aroostook.  The 
embargo  on  the  Boston  &  Maine 
makes  exception  of  newsprint,  but  on 
May  17  that  road  served  notice  on 
connecting  lines  that  they  must  tem¬ 
porarily  refuse  all  freight  except  per¬ 
ishable  goods,  on  account  of  which 
about  40  carloads  of  newsprint  ac¬ 
cumulated  and  were  held  at  northern 
main  junction  until  May  21,  when  the 
B.  &  M.  notice  was  recalled.  The 
accumulated  cars  were  delivered  over 
the  Maine  Central  promptly.  In  the 
matter  of  delays,  I  suggest  that  pub¬ 
lishers  communicate  with  the  Boston 
&  Maine  Railroad.” 

Woodstock  Railroad;  C.  H.  Leon¬ 
ard,  general  manager,  Woodstock, 
Vt.:  “No  priority  is  given  any  freight. 
All  freight  is  moving  expeditiously 
and  without  restrictions  on  our  road. 

I  am  not  familiar  with  conditions  on 
larger  roads  to  give  publishers  any 
advice.” 

Philadelphia  &  Reading  Railroad; 
R.  L.  Russell,  freight  traffic  manager, 
Philadelphia:  “This  company  has  no 
embargoes  and  is  in  good  shape  to 
handle  all  newsprint  offered.  We 
have  no  instructions  from  the  Inter¬ 
state  Commerce  Commission  to  give 
priority  on  newsprint.  Any  informa¬ 
tion  necessary  will  be  furnished 
promptly.” 

Pennsylvania  Railroad;  J.  B.  Large, 
freight  traffic  manager,  Philadelphia: 
“Newsprint  shipments  are  given  pri¬ 
ority  over  our  line  and  are  not  in  any 
instance  being  subjected  to  avoidable 
delay.  The  cars  are  followed  by  our 
organization  from  the  time  they  reach 
our  line  until  delivered  at  destination 
or  to  connecting  railroads. 

“Recogniring  the  critical  situation  with 
reference  to  the  necessity  for  the  prompt 
movement  of  newsprint  paper,  the  manage¬ 
ment  of  the  Pennsylvania  System  took  steps 
in  the  eaily  part  of  March  to  give  this 
commodity  special  attention  in  transit  in 
order  to  assure  the  newspapers  of  a  con¬ 
tinuous  and  satisfactory  supply.  For  this 
purpose  a  special  bureau  was  organized  at 
Room  135,  Broad  Street  Station,  Philadelphia, 
the  System  Headquarters,  under  the  joint 
supervision  of  the  Transportation  and  Traffic 
Departments,  in  direfct  change  of  J.  F. 
Deasy,  Assistant  Chief  of  Transportation. 

“It  is  the  duty  of  the  Bureau— subject 
to  the  provisions  of  the  new  railroad  law 
and  Interstate  Commerce  Commission  rulings 
—in  all  periods  of  emergency  or  scarcity  to 
watch  the  movement  of  newsprint  consign¬ 
ments  on  its  line,  expedite  the  movement 
wherever  possible  and  whenever  necessary 
follow  a  shipment  back  to  the  source  of  sup¬ 
ply,  even  though  on  another  railroad  system. 
It  is  also  the  duty  of  the  Bureau  and  of 
the  Traffic  and  Transportation  Departments, 
to  endeavor  to  O'btain  the  co-operation  of 
connecting  railroads  on  whose  lines  shipments 
of  newsprint  paper  originate.  In  making 
these  arrangements,  the  Management  of  the 
Pennsylvania  System  realizes  that  the  un¬ 
interrupted  publication  of  daily  and  other 
newspapers  is  a  public  necessity  of  the  high¬ 
est  order  and  that  newsprint,  which  is  their 


principal  raw  material,  must  be  classed,  so 
far  as  transportation  is  concerned,  with  the 
primary  necessities  such  as  food  and  fuel, 
and  during  periods  of  congestion  and  car 
shortage  or  other  emergencies,  should  be 
given,  so  far  as  may  be  practicable,  priority 
of  movement,  as  well  as  exemption  from 
general  embargoes. 

“It  is  of  course  desirable,  in  order  to  in¬ 
sure  the  intended  attention  to  the  traffic, 
that  the  Bureau  have  information  as  much 
in  advance  as  possible  as  to  the  initials  and 
numbers  of  cars  enroute  to  the  Pennsylvania 
System.  You  may  be  assured  of  our  pur¬ 
pose  to  co-operate  to  the  fullest  extent 
possible  in  the  direction  of  the  expeditious 
handling  of  newsprint  paper.” 

Rutland  Railroad;  George  Cassidy, 
general  freight  agent,  Rutland,  Vt.: 
“Newsprint  is  moved  promptly  over 
the  Rutland  road,  with  no  necessity 
for  priority  orders.  Inquiries  should 
be  addressed  to  J.  M.  Shafford,  car 
accountant,  Rutland,  Vt.” 

Chesapeake  &  Ohio  Railroad;  E.  D, 
Hotchkiss,  freight  traffic  manager, 
Richmond,  Va.:  “To  date  there  is  no 
congestion.  Newsprint  is  not  given 
any  priority,  but  is  meeting  with  no 
delay  whatever.  We  have  had  no 
complaints.” 

Chicago,  Burlington  &  Quincy 
Railroad;  George  H.  Crosby,  traffic 
manager,  Chicago:  “The  Burlington 
road  gives  preference  to  carload  ship¬ 
ments  of  paper.  It  has  no  outstand¬ 
ing  embargo  and  can  handle  promptly 
any  shipment  routed  via  our  line.” 

Lake  Erie  &  Western  Railroad;  L. 
L.  Hyde,  general  freight  agent,  In¬ 
dianapolis,  Ind.;  “Suggest  communi¬ 
cations  be  sent  to  George  J.  Ross, 
superintendent  transportation  New 
York  Central  Railroad,  Grand  Central 
terminal.  New  York.  .Ml  roads  will 
probably  observe  the  same  instruc¬ 
tions  that  are  now  being  expected 
from  AVashington.” 

New  York,  Chicago  &  St.  Louis 
Railroad;  B.  E.  Morgan,  freight  traf¬ 
fic  manager,  Cleveland,  Ohio;  “News¬ 
print  shipments  are  being  given  pre¬ 
ferred  handling  over  the  Nickel  Plate 
Road.  Inquiries  pertaining  to  move¬ 
ments  should  be  addressed  to  Edwin 
Kluever,  general  freight  agent,  Cleve¬ 
land.” 

Chicago,  Milwaukee  &  St.  Paul 
Railroad;  H.  E.  Pierpont,  traffic  man¬ 
ager,  Chicago:  “Newsprint  shipments 
are  given  priority  over  this  line.  We 
are  having  no  serious  delays  in  han¬ 
dling.” 

Canadian  Pacific  Railway;  W.  B. 
Lanigan,  freight  traffic  manager, 
Montreal,  Quebec:  “We  give  pref¬ 
erence  in  supplying  cars  to  shippers 
of  newsprint  and  do  everything  pos¬ 
sible  to  rush  cars  over  our  line.  Ship¬ 
ping,  of  course,  is  subject  to  connect¬ 
ing  line  embargoes.” 

Bessemer  &  Lake  Erie  Railroad; 
J.  V.  Styers,  general  freight  agent, 
Pittsburgh,  Pa.:  “The  Bessemer  road 
is  open  for  freight  of  all  kinds.  Move¬ 
ment  is  restricted  only  so  far  as  af¬ 
fected  by  embargoes  on  connecting 
lines.  Inquiries  relating  to  move¬ 
ments  over  our  line  should  he  ad¬ 
dressed  to  me.” 

Merchants  &  Miners  Transporta¬ 
tion  Company;  H.  Sheridan,  traffic 
manager,  Baltimore,  Md.:  “Newsprint 
paper  in  rolls  exceeding  400  pounds 
will  not  be  accepted  for  transporta¬ 
tion  unless  packed  in  substantial 
boxes  or  crates  via  our  line.  We  are 
not  giving  priority  to  newsprint  paper 
over  other  shipments.  We  are  con¬ 
gested  at  several  ports  and  cannot 


make  any  statement  as  to  time  in 
transit.  Each  separate  shipment  will 
be  handled  on  its  merits.  Inquiries 
should  be  made  to  J.  B.  Sweeny,  giv¬ 
ing  origin  and  destination  point  of 
movement.” 

Canadian  Railway;  George  Stephen, 
traffic  manager,  Toronto:  “Condi¬ 
tions  are  such  that  we  are  prepared 
to  handle  with  despatch  all  classes  of 
traffic,  including  newsprint.  Our  only 
difficulty  is  in  the  matter  of  car  sup¬ 
ply,  a  condition  which  may  be  ma¬ 
terially  improved  by  the  United 
States  connecting  roads  returning 
promptly  cars  of  the  Canadian  Rail¬ 
way  ownership,  which  have  been 
loaned  to  them.” 

Louisville  &  Nashville  Railroad, 
Louisville,  Ky.;  E.  M.  Goodwyn,  traf¬ 
fic  manager:  “L.  &  N.  has  no  em¬ 
bargoes  that  effect  the  movement  of 
newsprint  paper.  In  case  of  delay, 
notify  E.  .-\.  DeFuniak,  who  will  en¬ 
deavor  to  rush  cars  when  data  is  fur¬ 
nished.” 

Long  Island  Railroad,  New  York; 
Donald  Wilson,  general  freight  agent: 
“No  embargo  has  been  placed  by  the 
Long  Island  Railroad  on  newsprint 
shipments.  We  are  handling  with 
despatch  all  such  shipments  that  are 
delivered  to  us  by  shipper  or  con¬ 
necting  lines.” 

Central  Railroad  of  New  Jersey; 
T.  B.  Koons,  vice-president  and 
freight  traffic  manager.  New  York 
City:  “Our  embargoes  make  excep¬ 
tions  in  favor  of  newsprint  shipments. 
There  is,  however,  no  provision  for 
any  priority.  If  publishers  will  let  us 
know  the  kind  and  number  of  car, 
originating  point  and  by  what  road 
it  is  moving  we  shall  be  pleased  to 
direct  that  every  attention  is  given 
for  the  purpose  of  expediting  such 
movements.  This  information  may 
be  given  in  letter  form.” 

New  York,  Ontario  &  Western 
Railroad;  C.  B.  McManus,  Jr.,  gen¬ 
eral  freight  agent.  New  York:  “Our 
instructions  are  that  newsprint  ship¬ 
ments  shall  be  handled  expeditiously. 
We  do  not  publish  a  priority  list,  but 
have  always  striven  to  give  prompt 
movement  to  shipments  such  as 
Editor  &  Publisher  is  interested  in. 
If  at  any  time  a  publisher  is  desirous 
of  accelerating  the  movement  of  a 
particular  shipment  or  getting  infor¬ 
mation  regarding  same,  I  shall  be 
glad  to  do  everything  in  my  power 
to  assist  him.” 

Baltimore  &  Ohio  Railroad;  Golder 
Shumate,  traffic  manager,  Baltimore: 
“Newsprint  is  given  preference  when 
the  conditions  permit,  but  we  are  un¬ 
able  to  handle  newsprint  shipments 
now.  Inquiries  for  tracing  cars  in 
transit  should  be  made  to  G.  F. 
Malone,  service  department,  Balti¬ 
more.  giving  numbers  and  initials.” 

Southern  Railroad;  E.  F.  Shaw, 
freight  manager,  Washington,  D.  C.: 
“We  are  not  giving  priority  to  any 
commodity  over  our  line.  We  are, 
however,  making  desperate  efforts  to 
expedite  shipments  of  newsprint.” 

Maine  Central  Railroad;  George  S. 
Hobbs,  traffic  manager,  Portland, 
Me.:  “.All  shipments  of  newsprint 
over  the  Maine  Central  are  given 
prompt  despatch.” 

Grand  Trunk  Lines  in  New  Eng¬ 
land;  G.  L.  Nelson,  general  freight 
and  passenger  agent,  Portland,  Me.: 
“Newsprint  shipments  are  handled 
under  the  manifest  system  over 
the  Grand  Trunk  and  therefore  given 
priority  service.  We  have  no  em¬ 
bargo  on  this  commodity.  I  suggest 
that  publishers  communicate  with 
Fred  Price,  general  superintendent 
car  service.  Grand  Trunk  Line,  Mon¬ 


treal,  when  necessary  to  expedite  the 
movement  of  shipments  or  to  secure 
records.” 

Lehigh  &  New  England  Railroad; 
T.  J.  Fretz,  general  freight  and  pas¬ 
senger  agent,  Bethlehem,  Pa.:  “No 
embargo  or  permits  are  required  to 
points  on  the  Lehigh  and  New  Eng¬ 
land  railroad.  Shipments  moving  over 
our  line  are  subject  only  to  connect¬ 
ing  line  restrictions.” 

Boston  &  Maine  Railroad;  W.  T. 
Lamoure,  freight  traffic  manager, 
Boston:  “We  are  exempting  news¬ 
print  shipments  from  embargo.” 

Central  Vermont  Railroad;  N.  W. 
Hawkes,  general  freight  agent,  St. 
Albans,  Vt.:  “The  only  embargo  the 
Central  Vermont  had — against  ship¬ 
ments  to  New  York — was  removed 
May  24.” 

New  York,  New  Haven  &  Hartford 
Railroad;  Edward  G.  Riggs,  executive 
assistant.  New  York:  “Newsprint 
shipments  are  not  given  priority  over  the 
N.  Y.,  N.  H.  &  H.  However,  any  time 
a  publisher  gets  into  a  hole  as  to  paper, 
if  he  will  communicate  with  me,  giving 
the  number  of  car,  date  of  shipment, 
consignee  and  consignor,  I  will  be  very 
glad  to  do  what  I  can  towards  having 
the  movement  of  the  car  facilitated  on 
our  lines.” 

Erie  Railroad  (East  and  West);  H. 
T.  Young,  general  agent,  63  Vesey 
street.  New  York:  “There  is  no  em¬ 
bargo  covering  newsprint  on  the  Erie. 
Practically  our  only  point  of  trouble  is 
in  and  about  Youngstown,  Ohio.  In 
matters  of  delays  publishers  should  com¬ 
municate  with  me,  or,  as  to  Youngstown 
congestion,  direct  with  F.  H.  Boyd,  car 
service  agent,  Youngstown,  Ohio.” 

Delaware  &  Hudson  Railroad;  W. 
J.  Mullin,  general  traffic  manager, 
Albany,  N.  Y.:  “Shipments  of  news¬ 
print  are  given  preference  in  practically 
all  Eastern  territory,  but  when  embar¬ 
goes  are  placed  exceptions  are,  as  a  rule, 
made  in  favor  of  this  commodity.  This 
line  originates  about  25  carloads  of 
newsprint  paper  per  day,  and  also  re¬ 
ceives  from  New  England  lines  about  20 
carloads  per  day.  As  I  have  stated, 
preference  is  given  to  the  movement  of 
this  traffic  and  recent  checks  show  that 
on  the  whole  the  movement  is  very 
good.  We  maintain  at  Albany  a  well  • 
organized  tracing  bureau,  which  is  in 
charge  of  our  general  Eastern  freight 
agent,  C.  F.  Beck,  Room  401,  D.  &  H. 
building.  .Any  inquiries  concerning  ship¬ 
ment  of  paper  or  other  commodities 
moving  over  the  D.  &  H.  may  be  ad¬ 
dressed  to  him,  and  he  will  handle  for 
prompt  service  and  give  early  reply  to 
all  inquiries.  There  is  no  special  form 
that  need  be  used,  but  the  following  in¬ 
formation  should  be  given :  Point  of 
origin,  date,  commodity,  consignee,  des¬ 
tination  and  route.” 

Ulster  ft  Delaware  Railroad;  T.  W. 
Fleming,  traffic  manager,  Kingston, 
N.  Y.:  “We  are  entirely  clear  of  em¬ 
bargoes  and  there  are  no  delays  in  news¬ 
print  shipments  for  this  line.” 

Algoma  ft  Eastern  Railroad;  W.  H. 
Farrell,  general  manager,  Sudbury, 
Ont.:  “Newsprint  shipments  are  sub¬ 
ject  to  no  delay  over  our  lines.” 

Pittsburgh  ft  Lake  Erie  Railroad; 
J.  B.  Nessle,  freight  traffic  manager, 
Pittsburgh,  Pa.:  “Owing  to  strike, 
Pittsburgh  &  Lake  Erie  Railroad  has 
embargo  on  all  freight,  without  excep¬ 
tion,  unless  covered  by  permits  issued 
by  our  superintendent  of  freight  trans¬ 
portation.  Loaded  cars  which  were  en 
route  prior  to  embargo,  as  well  as  cars, 
moving  under  permits,  are  being  accept¬ 
ed  from  connecting  lines  in  such  num¬ 
ber  as  our  limited  transportation  facili¬ 
ties  will  permit.  Until  situation,  incident 
to  strike,  improves  it  is  hardly  possible 
to  give  priority  movements  to  any  class 
{Continued  on  Page  22) 
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Editor  &  Publisher  for  May  29,  1920 


MID-WEST  PUBLISHERS  ORGANIZE  TO 
OBTAIN  NEWSPRINT  RELIEF 

Urge  Government  Legislation  to  Reduce  Size  of  Newspapers; 
Will  Co-operate  with  Inland,  A.  N.  P.  A.  and 
U.  S.  League  Associations 


^  AXSAS  CITY.  MO.— The  Midwest 
■•^Newsprint  League  was  organized 
here  May  22,  as  a  result  of  a  call  issued 
to  the  publishers  of  10  trans-Mississippi 
states  by  the  Kansas  Kditorial  Associa¬ 
tion.  There  were  about  100  publishers 
present,  representing  Iowa,  Kansas,  Ne¬ 
braska.  Missouri,  Oklahoma,  .\rkansas, 
Colorado  and  Texas.  George  \V.  Marble 
of  Fort  Scott  (Kan)  Tribune  was 
elected  president ;  Buford  O.  Brown  of 
Vernon,  Tex.,  vice-president,  and  H.  R. 
Cavaness  of  Chanute,  Kan.,  secretary. 

A  board  of  direcUtrs  of  10.  one  rep¬ 
resenting  each  of  the  above  states,  was 
chosen  and  each  director  was  instructed 
to  call  state  or  district  meetings  in  order 
to  secure  the  membership  of  all  the 
small  daily  newsi>apers  without  news¬ 
print  contracts  and  collect  information 
as  to  the  quantities  and  sizes  required. 

The  directors  are  ; 

South  Dakota — J.  H.  McKeever,  Aber¬ 
deen  American. 

Nebraska — C).  O.  Buck,  Harvard  Cou¬ 
rier. 

Tex.as — William  C.  Edwards,  Denton 
Record-Chronicle. 

Arkansas — W.  W.  Thornton,  Texar¬ 
kana. 

Minnesota — D.  W.  Cuppernull,  Vir¬ 
ginia  N'irginian. 

Iowa — Philip  Hoffman,  Oskaloosa 
Herald. 

Missouri — W.  P.  Stanley,  Sedalia 
Democrat. 

<'olorado — (ieorge  T.  Haubrick,  Gree¬ 
ley  News. 

Kansas — J.  T.  Moore,  Pittsburgh 
Headlight. 

Oklahoma — R.  G.  Crasstield.  Enid 
News. 

Inland  Approve*  Plan 

Resolutions  were  passed  instructing 
the  officers  and  directors  to  co-oi)erate 
with  other  associations  working  for  con¬ 
servation  of  newsprint.  The  program 
of  the  Eastern  publishers,  as  formulated 
at  the  recent  meeting  of  the  United 
States  Publishers  Newsprint  Conserva¬ 
tion  League  at  Washington,  w'as  sub¬ 
mitted.  It  was  decided  to  work  along 
the  same  lines  as  the  Eastern  publishers 
and  send  delegates  to  conferences  at 
New  York  and  Washington  whenever 
necessary.  The  expenses  will  be  met  by 
a  $10  membership  fee  with  additional 
asses.sments  as  required  to  bo  raised  by 
a  tax  on  the  tonnage  used  by  members. 

The  Inland  Daily  Press  .Association 
wjs  represented  at  the  Kansas  City  con¬ 
ference  by  Willard  E.  Carpenter,  chair¬ 
man  of  the  executive  hoard,  who  ap¬ 
proved  the  joint  plan. 

The  Midwest  Newsprint  League  has 
an  additional  legislative  program  of  its 
own  to  lower  the  newsprint  spot  market 
by  severe  regulations  of  Sunday  news¬ 
papers  to  check  their  alleged  extrava¬ 
gant  consumption. 

The  resolutions  adopted  follow : 

•‘Resolved.  That  the  Midwest  News-Print 
League,  comprised  of  owners  and  publishers 
of  daily  and  weekly  newspapers  and  periodi¬ 
cals  published  in  ten  states  of  the  M  ddle  West, 
viewing  with  alarm  the  existing  condition  in 
the  newsprint  situation,  recommend  to  the 
Congress  of  the  Tnited  States  the  paswge  of 

bill  I’lniting  the  number  of  pages  of  week 
dav  dai'v  newsnaners  to  24  nages,  Sunday  and 
week  end  newspapers  to  48  pages  per  issije, 
weeklx  nev  sf^apers  and  periodicals  to  the 
equivalent  of  24  newspaper  pages,  and  monthly 
and  trade  papers  to  the  equivalent  of  48  news¬ 
paper  pages.*' 

To  the  end  that  fair  competition  may  exist 
between  the  makers  of  second  class  mail  mat- 

“We  recommend  to  Congress  that  the  first 
tone  be  divided  into  more  rones;  the  first  to 


lie  nut  more  than  50  miles  in  extent;  and  that 
such  postage  rates  be  charged  that  each  and 
all  shall  pay  the  cost  of  transportation  and 
distribution  within  the  various  zones  and  that 
such  service  be  declared  a  (iovernment  monop¬ 
oly  and  all  matter  subject  to  second  class  mail 
classification  be  transported  by  mail  only  and 
subject  to  above  conditions  and  mailed  only 
from  office  of  publication. 

“We  recommend  that  all  so-called  Sunday 
papers  l>e  printed  and  distributed  before  12 
o'clock  Saturday  night  and  that  each  section 
shall  truthfully  bear  the  imprint  of  the  day 
it  was  printed; 

“That  magazine  sections  and  comic  supple¬ 
ments  of  all  newspapers  be  denied  second  class 
mail  privileges; 

“That  members  of  Congress  who  are  news¬ 
paper  men  are  asked  to  constitute  themselves 
a  committee  to  prevent  the  waste  of  paper  in 
the  printing  of  Government  reports,  public 
documents  and  speeches,  pulbicity  and  propa¬ 
ganda  matter,  beyond  absolutely  necessary 
quantities; 

“We  declare  the  present  practice  of  selling 
print  paper  to  large  consumers  of  90  per  cent 
of  their  needs  at  less  than  5  cents  per  pound 
and  the  other  10  per  cent  at  a  spot  price  of 
15  cents  per  pound,  an  average  of  less  than 
6  cents,  while  smaller  papers  are  denied  con¬ 
tracts  but  are  compellca  to  pay  the  prohibitive 
spot  price  for  all  their  needs,  to  be  unfair 
and  un-American.’* 

Following  the  meeting  the  following 
statement  was  issued  by  the  officers : 

“These  three  associations  are  now 
committed  to  the  following  program: 

“1.  Co-operative  buying  to  be  con¬ 
ducted  through  agencies  at  New  York 
and  Chicago  with  complete  interchange 
of  information.  The  Inland  Daily  Press 
Association,  which  has  a  total  member¬ 
ship  of  2(X)  over  50  of  whom  are  with¬ 
out  contracts,  has  already  established  a 
Chicago  agency,  and  the  members  of 
the  Midwest  Newsprint  League  will 
place  their  orders  through  that  agency. 
Eastern  publishers  will  place  their 
orders  through  the  New  York  agency. 

Want  to  Work  with  A.  N.  P.  A. 

“2.  Conferences  are  to  be  arranged 
through  the  .A.  N.  P.  A.  paper  committee 
with  the  daily  publishers  having  con¬ 
tracts  for  the  purpose  of  inducing  them 
to  agree  to  further  conservation  of  paper 
and  a  general  release  of  contract  ton¬ 
nage  at  contract  price  to  small  news¬ 
papers  that  are  on  the  sjxjt  market. 

“In  addition,  the  publishers’  newsprint 
leagues  will  approach  the  manufacturers 
through  the  Newsprint  Service  Bureau 
for  the  purpose  of  locating  the  uncon¬ 
tracted  tonnage  of  the  regular  newsprint 
mills  and  making  contracts  for  a  consid¬ 
erable  portion  of  it  for  the  use  of  small 
dailies  and  weeklies  that  arc  at  present 
without  contracts. 

“3.  The  newsprint  leagues  will  agree 
upon  a  common  policy  as  to  proposed 
and  anticipated  Federal  legislation. 

“There  were  approximately  100  small 
newspapers  represented  at  the  Washing¬ 
ton  newsprint  conference,  but  a  number 
of  proxies  have  been  received  and  the 
enrollment  of  members  is  now  150  and 
will  soon  be  in  the  neighborhood  of  2(X). 
This  represents  the  bulk  of  the  small 
daily  publishers,  east  of  the  Mississippi, 
who  are  in  trouble. 

“.At  the  meeting  of  the  Inland  Daily 
Press  .Association  in  Chicago,  34  pub¬ 
lishers  reported  themselves  as  being 
without  contracts,  and  it  is  believed  that 
there  are  a  total  of  between  50  and  60 
in  the  Inland  Daiily  Press  Association’s 
territory,  which  includes  Indiana,  Illi¬ 
nois,  Ohio,  Iowa,  Michigan  and  Minne¬ 
sota. 

“In  the  10  states  which  have  been 
covered  by  the  Midwest  Newsprint 
League,  there  are  probably  250  to  300 
newspapers  without  contracts.  Three- 
quarters  of  the  sixty  dailies  in  Kansas 
are  in  this  position  and  the  same 


conditions  seem  to  apply  in  Missouri, 
Oklahoma,  Texas  and  .Arkansas. 

"The  newspapers  of  the  Dakotas  were 
not  heard  from,  and  it  is  believed  that 
the  problem  there  is  relatively  small. 
The  mountain  slates  and  the  Pacific 
Coast  states  are  in  general  supplied  from 
the  Pacific  Coast  mills  and  there  seems 
to  be  a  sufficiency  of  paper  as  far  east 
as  Denver,  although  some  new.spapers  in 
Colorado  are  joining  the  Midwest  News¬ 
print  League. 

“Conferences  with  the  A.  N.  P.  A. 
publishers  and  the  Newsprint  Service 
Bureau  manufacturers  will  begin  about 
the  first  of  June,  and  the  Publishers 
Newsprint  Conservation  League  will 
have  exact  data  then  as  to  the  size  of 
the  problem.  It  is  expected  that  be¬ 
tween  500  and  600  daily  newspapers  will 
be  shown  to  be  without  contracts  and 
that  they  will  require  approximately 
35,000  tons  per  annum. 

40,000  Ton*  Needed 

“It  is  believed  that  10,000  tons  in  addi¬ 
tion  would  take  care  of  all  the  local 
weekly  papers  that  are  suffering.  This 
would  make  a  total  of  45,000  tons  needed 
to  take  all  local  newspapers  off  the  spot 
market.  It  is  known  that  there  is  more 
than  this  amount  of  tonnage  from  reg¬ 
ular  mills  being  sold  on  the  spot 
market  at  present,  not  counting  the  100,- 
000  tons  from  the  high  cost  converted 
mills,  which  would  remain  as  the  spot 
market  supply  for  publishers  needing 
‘excess  tonnage’  and  willing  to  pay  a 
high  price  therefore.’’ 

The  question  of  whether  the  weekly 
papers  of  this  section  w'ould  come  in 
under  the  new  organization  also  was  dis¬ 
cussed,  but  nothing  definite  was  decided. 

John  C.  Mack  of  the  Kansas  News¬ 
print  League  presided  over  the  meeting, 
and  Herbert  R.  Cavaness  of  Chanute  as 
secretary.  The  principal  speakers  were 
W.  J.  Pape,  president  of  the  United 
States  League  for  the  Conservation  of 
Newsprint  Paper;  Jason  Rogers  of  the 
New  York  Globe,  member  of  the  execu¬ 
tive  committee  of  the  U.  S.  League,  and 
Willard  E.  Carpenter,  chairman  of  the 
board  of  directors  of  the  Inland  Daily 
Press  Association. 

The  co-operative  buying  plan,  advo¬ 
cated  by  Mr.  Pape,  called  for  a  different 
method  of  .securing  paper.  Under  his 
plan,  the  organization,  acting  for  the 
several  publishers,  contracted  with 
brokers,  in  Chicago  and  New  A’ork,  for 
their  annual  supply.  Once  the  contracts 
were  made,  it  would  be  necessary  for 
every  paper  to  adhere  to  the  plan,  and 
to  co-operate  with  each  other,  and  not 
to  enter  the  spot  market.  There  would 
be  two  distributing  centers  for  the 
smaller  city  publishers.  One  would 
he  located  in  Kansas  City,  for  this  sec¬ 
tion,  and  the  other  at  Atlanta.  Ga.  Mr. 
Pape  said  that  already  two  other  organi¬ 
zations,  similar  to  the  one  formed  here, 
are  in  existence — one,  the  Inland  Press 
■Association,  representing  the  publishers 
of  the  smaller  city  newspapers  of  the 
Alleghany  and  Mississippi  valleys,  and 
the  other  the  New  England  Publishers. 
The  Pacific  Coast  has  an  independent 
supply  of  print  paper. 

Following  a  discussion  of  the  various 
plans,  a  committee  of  ten.  one  from  each 
State,  discus.scd  the  matter  thoroughly, 
and  reported  favorably  on  the  mill  prop- 
osit'on  advocated  by  Mr.  Rogers. 

Mr.  Rogers  favored  publishers  getting 
together  and  buying  their  own  news¬ 
print  mills.  He  said  he  already  has 
already  had  enough  publishers  pledged 
to  acquire  and  use  the  entire  output  of 
a  certain  mill  he  has  in  minc^  the  name 
of  which  he  did  not  divulge,  however. 
Mr.  Rogers  said  he  had  signed  up  to 
the  proposition  five  or  six  members  of 
the  Inland  Association  at  their  meeting 
a  few  days  previous  iti  Chicago.  It  was 


estimated  that  such  a  mill  investment 
would  cost  publishers  going  into  it  about 
$175  per  ton  of  consumption.  The  plan 
was  very  well  received. 

Mr.  Rogers  said  the  small  city  papers 
use  about  2  per  cent  of  the  print  paper 
manufactured.  When  the  supply  was 
normal,  the  opeti  market  had  advantages 
for  small  dailies,  near  the  distributing 
cetiters,  but  when  the  paper  shortage 
came  they  were  forced  into  the  open 
market  atid  into  competition  with  the 
larger  publishers,  who  desired  more  ton¬ 
nage  for  their  papers  than  their  contracts 
called  for.  Mr.  Rogers  explained  that 
the  mill  ownership  plan  insures  an  ade¬ 
quacy  of  supply,  if  not  an  economy. 
He  pointed  out,  also,  that  if  the  market 
“l)roke’’  there  might  be  a  temporary  pe¬ 
riod  during  which  the  mill  plan  might 
be  the  more  expensive,  but  that  they 
could  depend  upon  a  supply  without 
discrimination. 

Mr.  Carpenter  outlined  the  work  of 
the  committee  which  is  distributing 
newsprint  paper  released  by  contract  cus¬ 
tomers  of  the  International  Paper  Com¬ 
pany  and  the  (Jeorge  H.  Mead  Company, 
and  the  60  tons  a  month  contributed  by 
the  Finch,  Pruyn  Company  for  the  re¬ 
lief  of  publishers  without  supply.  He 
-^aid  no  publisher  need  suspend  publi¬ 
cation  if  he  applies  to  this  committee, 
of  which  R.  S.  Kellogg,  18  East  41st 
street.  New  York,  is  chairman.  There 
are  now  at  the  disposal  of  this  commit¬ 
tee.  at  current  contract  prices,  about  300 
tons  of  paper,  plus  the  Finch,  Pruyn 
Company’s  monthly  60-ton  contribution. 

Messrs.  Pape,  Carpenter  and  Rogers 
were  appointed  a  committee  on  perman¬ 
ent  organization.  It  developed  at  the 
meeting  that  of  60  smaller  city  daily 
paper  publishers  in  the  state  of  Kansas 
alone,  all  but  5  or  6  are  without  con¬ 
tracts,  wholly  dependent  on  the  spot 
market,  and  in  desperate  need  of  help. 


Messrs.  Canavess  and  Marble  arrived 
in  New  York  yesterday  as  members  of 
the  party  of  Kansans  who  are  accom¬ 
panying  (jovernor  .Allen  to  debate  on 
labor  issues  with  Samuel  Gompers,  pres¬ 
ident  of  the  American  Federation  of 
Labor.  They  will  hold  conferences  at 
ihe  Hotel  Pennsylvania  today  with  of¬ 
ficers  of  the  U.  S.  League  for  Conserva¬ 
tion,  the  American  Newspaper  Publish¬ 
ers’  .Association  and  the  paper  manufac¬ 
turers. 

TO  SETTLE  P-I  SUIT  OUT  OF  COURT 

Action  to  Keep  W.  R.  Hear*t  Out  of 
Seattle  Postponed  Four  Time* 

(Special  to  Editor  &  Publisher) 

Seattle. — Indications  are  that  the 
controversy  between  Clark  Nettleton, 
publisher  of  the  Post-Intelligencer,  and 
George  Boole  over  the  possession  of  700 
shares  of  Post-Intelligencer  stock,  will 
be  settled  out  of  court.  The  case  has 
come  up  for  hearing  in  the  superior 
court  on  four  different  occasions,  and 
each  time  has  been  postponed.  At  the 
last  hearing  the  attorneys  for  Mr.  Boole 
and  Mr.  Nettleton  said  that  the  case 
was  in  process  of  settlement. 

In  his  action  for  an  injunction  against 
Mr.  Boole,  preventing  him  from  selling 
the  Post-Intelligencer  stock  to  William 
Randolph  Hearst,  Mr.  Nettleton  alleges 
that  Boole  and  Supreme  Court  Judge 
Kenneth  Mackintosh  indorsed  a  note  for 
$55,000  security  for  which  Mr.  Nettleton 
said  he  put  up  700  shares  of  Post- 
Intelligencer  stock  as  collateral  security 
with  a  Seattle  bank.  He  charges  in  the 
complaint  that  later  Mr.  Boole  paid  the 
note  and  took  the  stock.  The  publisher 
alleges  that  Mr.  Boole  was  about  to  dis¬ 
pose  of  the  stock  to  the  Hearst  interests 
and  asked  that  it  be  returned  to  him  in 
order  that  he  may  retain  control  of  the 
Post-Tntelligencer  Company. 
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PUTTING  LIFE  INTO  A  NEWSPAPER  MORGUE 


Key  to  the  System  of  the  Two-Class  Plan  of  Modern  Filing  Makes  the  Establishment  of  Such  a 

Department  by  Your  Paper  Easy 

19 — (.STATES,  MISC.  24 — Sweden 

25 —  Switzerland 

26 —  Turkey 

27 —  Europe,  Misc. 

28 —  Wales 

22— (ASIA) 

1 —  Afghanistan 

2 —  Arabia 

3 —  Armenia 

4 —  Burmah 

5 —  Cambodia 

6 —  Ceylon 

7 —  China 

8 —  Corea 

9 —  India 

10 —  Japan 

11 —  Palestine 

12 —  Persia 

13 —  Siam 

14 —  Siberia 

15 —  Syria 

16 —  Thibet 

17 —  Turkey  in  Asia 
(Asia  Minor) 

18 —  Asia,  Misc. 


IN'  this  week’s  issue  is  given  the  List  of  Sections, 
which  is  the  key  to  the  system.  Consult  the  chart 
printed  last  week,  showing  the  two  Classes  divi¬ 
ded  into  eight  Groups  which  are  divided  into  forty 
Divisions.  It  will  be  noticed  that  the  Sections  in 
but  one  Division  (New  York  State)  were  given. 
Following  are  all  the  Sections,  arranged  in  the  order 
in  which  they  are  kept  in  the  Divisions.  The 
numbers  at  the  left  of  the  divisions  and  sections  are 
of  great  help  in  locating,  labeling  and  other  uses 
which  will  be  explained  in  later  articles.  The  term 
“A-Z”  is  used  instead  of  the  words  “alphabetical” 
or  “by  name.” 


By  JAMES  W.  WELLS 


Editorial  Note. — Mr.  Wells  has  been  con¬ 
nected  with  the  reference  bureau  of  the  New 
York  World  for  twenty-live  years  and  has 
made  a  study  of  all  systems  of  filing.  This  is 
the  fourth  of  a  series  of  articles  on  the  subject 
written  exclusively  for  Editor  &  Publisher. 
Others  will  follow  each  week. 


1 —  Alabama 

2 —  Alaska 

3 —  -Arizona 

4 —  Arkansas 

5 —  California 

6 —  Colorado 

7 —  Connecticut 

8 —  Delaware 

9 —  District  of  Columbia 

10 —  Florida 

11 —  Georgia 

12—  Idaho 

13 —  Illinois 

14 —  Indiana 

15 —  Iowa 

16 —  'Kansas 

17 —  Kentucky 

18 —  Louisiana 

19 —  Maine 

20 —  Maryland 

21 —  Massachusetts 

22 —  Michigan 

23 —  Minnesota 

24 —  Mississippi 

25 —  Missouri 

26 —  Montana 

27 —  Nebraska 

28 —  Nevada 

29 —  New  Hampshire 

30 —  New  Jersey 

31 —  New  Mexico 

32 —  North  Carolina 

33 —  North  Dakota 

34—  Ohio 

35 —  Oklahoma 

36 —  Oregon 

37 —  Pennsylvania 

38 —  Rhode  Island 

39 —  South  Carolina 

40 —  South  Dakota 

41 —  Tennessee 

42 —  Texas 

43—  Utah 

44 —  Vermont 

45 —  Virginia 

46 —  Washingjton 

47 —  West  Virginia 

48 —  Wisconsin 

49 —  Wyoming 

1— Panama  Canal  50-States.  Misc. 

2 —  Canals,  Misc. 

3—  Streets,  N.  Y.  C.  20— (E  U  R  O  P  E  A  N 

4 —  Streets,  Misc.  WAR) 

5—  Parks,  N.  Y.  C.  .  . 

6 —  Parks,  Misc.  ,  ^ 

7— Bridge.s  1-European  War 

8 —  Docks 

9 —  Sewers ;  Sewage 

10 —  Tunnels 

11 —  Public  Works,  Misc. 

12 —  Business  Buildings, 

N.  Y.  C. 

13 —  Bu  s  i  n  e  s  s  Build¬ 

ings,  Misc. 

14—  Hotels.  N.  Y.  C. 

15 —  Hotels,  Misc. 

16 —  Dwellings 

17 —  'Palaces  and  Castles 

18 —  Public  Buildings 

19 —  Buildings,  Misc. 


LIST  OF  SECTIONS 

(Divisions  are  in 
parsnthssis) 

13 —  Schools,  Brooklyn 

14—  Schools,  N.  Y.  C. 

15 —  Schools,  Misc. 


4 —  Blackmail 

5 —  Bribery 

6 —  Counterfeiting 

7 —  Dives 

8 —  Gambling 

9 —  Gangs  and  Outlaws 

10 —  Murder 

11 —  Riots 

12 —  Robbery,  Brooklyn 

13 —  Robbery,  N.  J. 

14 —  Robbery,  N.  Y.  C. 

15 —  Robbery,  Misc. 

16 —  Smuggling 

17 —  Swindles 

18 —  Crime,  Misc.  .A-Z 


3 —  Christian  Science 

4 —  Congregational 

5 —  Episcopal 

6 —  Hebrew 

7 —  Methodist 

8 —  Mormon 

9 —  Presbyterian 

10 —  Salvation  Army 

11 —  Churches,  Misc. 

12 —  ^^Religious,  Misc. 

13 —  Superstition 

14 —  Deaths 

15 —  Burials 


1— (MISCELLA- 
N  E  O  U  S,  A-Z) 

(This  Miscellaneous  Di¬ 
vision  is  for  subjects,  ar¬ 
ranged  alphabetically,  not 
readily  fitting  in  any  of  the 
other  Divisions.  For  ex¬ 
ample:  Hoaxes;  Mascots; 

Man-Woman  cases  (men 
masquerading  as  women,  and 
women  as  men);  Nepotism; 
Oaths  and  Vows;  Success; 
Somnambulists  and  Somnilo- 
quists;  Tattooing,  etc.,  etc. 
To  classify  these  to  in 
any  of  the  other  Divisions 
would  be  quite  difficult  and 
hair-splitting.  The  average 
file  clerk  would  have  trouble 
in  finding  them  if  they  were 
filed  in  places  other  than  the 
Miscellaneous  Division.) 


1 —  -Architecture 

2 —  Music 

3 —  Painting 

4 —  Photography 

5 —  Monuments 

6 —  Sculpture 

7 —  Art,  Misc. 

8 —  Libraries 

9 —  Literature 

10 —  Astronomy 

11 —  Science,  Misc. 


10— (COURTS:  PO 

LICE) 


4— (WOMEN;  CHIL¬ 
DREN) 


23— (AFRICA) 


1—  Egypt 

2 —  Morocco 

3 —  Africa,  Misc. 


1 —  Divorce  Suits 

2 —  Libel  Suits 

3 —  ^Wills;  Will  con¬ 

tests 

4—  Suits,  Misc. 

5 —  Federal  Courts 

6 —  Police  Courts 

7 —  New  York  Courts, 

Misc. 

8 —  Courts,  Misc. 

9—  Police.  N.  Y,  C. 

10 — Police,  Misc. 


1 —  Women 

2 —  Woman  Suffrage 

3 —  Children 


1 —  Aa-Am- 

2—  An-Az- 

3—  Ba-Bn- 

4 —  Bo-Bz- 

5—  Ca-Ce- 

6—  Cf-Cn- 

7— Co- 

8 —  Cp-Cz- 

9—  Da-Dh- 
10— Di-Do¬ 
ll— Dp-Dz- 

12—  Electricity 

13—  Ea-El 

14 —  Em-Ez 

15—  Fa-Fl- 

16 —  Fm-Fz- 

17—  G- 

18—  H- 

19— 1- 

20— J- 

21—  K- 

22—  L- 

23—  Ma-Mh- 

24—  Mi-Mz- 

25—  N- 

26— 0- 

27—  Pa-Ph- 

28—  Pi-Pz- 

29— Q- 

30— R- 

31—  Sa-Sl- 

32—  Sm-Sz- 

33—  T- 

34—  U- 

35—  \'- 

36—  W- 
37_X-Y-Z- 


16— (MEDICAL) 


24— (NORTH  AMER¬ 
ICA;  WEST  IN 
DIES) 


5— (SOCIAL) 


1 —  Hospitals,  Brooklyn 

2 —  Hospitals,  N.  Y.  C. 

3 —  Hospitals,  Misc. 

4 —  Drugs 

5 —  Grip,  The 

6 —  Hypnotism 

7 —  Insanity 

8 —  Diseases,  Misc. 

9 —  Anatomy 

10 —  Medical,  Misc. 

11 —  Poisoning 

12 —  Surgery 


1 —  Domestic  Science 

2 —  Weddings 

3 —  Social 

4 —  Festivals 

5 —  Fairs,  Shows,  &c. 


1 —  Canada 

2 —  ^Newfoundland 

3 —  Greenland 

4 —  United  States  (gen¬ 

eral) 

5 —  Cuba 

6 —  Virgin  Islands 

7 —  West  Indies,  Misc. 

25— (CENTRAL  AND 
SOUTH  AMER¬ 
ICA) 

1 —  Guatemala 

2 —  Mexico 

3 —  Nicaragua 

4 —  Panama 

5 —  Central  America, 

Misc. 

6—  Argentina 

7 —  Bolivia 

8 —  Brazil 

9— Chili 

10—  Colombia 

11 —  Ecuador 

12 —  Guiana 

13—  Paraguay 

14 —  Patagonia 

15 —  Peru 

16 —  Uruguay 

17 —  Venezuela 

18 —  South  America, 

Misc. 


6— (CLUBS  AND  AS¬ 
SOCIATIONS) 


11— (PUNISHMENTS 
FOR  CRIME) 


1 —  Athletic 

2 —  Benefit  and  Secret 

3 —  Brooklyn 

4 —  Musical 

5—  N.  Y.  City 

6—  N.  Y.  State 

7—  G.  A.  R. 

8 —  Patriotic 

9 —  Religious 

10 —  Women’s 

11 —  Yacht  and  Boat 

12 —  Miscellaneous,  A-Z- 


1 —  Prisons 

2 —  Reformatories 

3 —  Lynching 

4 —  Punishments,  Misc. 


17— (PUBLIC 

WORKS :  BUILD¬ 
INGS) 


12— (CHARITIES) 


1 —  Orphan  .“Vsylums 

2 —  Homes,  Misc. 

3 —  Charities,  Misc. 


7— (SPORTS)  13— (ANIMALS) 

1 —  Athletics 

2 —  Bicycling 

3 —  Hunting 

4 —  Rowing 

5 —  Shooting 

6 —  Sports.  Misc. 

7 —  Baseball 

8 —  Football 

9 —  Games,  Misc. 

10 —  Pugilism 

2  —  (NEWSPAPERS: 

MAGAZINES)  ,^.(amUSEMENTS)  EDUCATION) 

1 — “Your  Own”  paper  l — Theatrical 

2 — .Newspapers,  N.Y.C.  2 — Moving  Pictures 

(or  home  town)  3 — .-\musements,  Misc. 

3 —  Newspapers,  Misc.  4 — Theatres,  Brooklyn 

4 —  Magazines  5— Theatres,  N.  Y.  C. 

5 —  Printing  6 — Theatres,  Misc. 


21— (EUROPE) 

1 —  Austria 

2 —  Belgium 

3 —  Bulgaria 

4 —  Czechoslovakia 

5 —  Denmark 

6 —  England 

7 —  France 

8 —  Germany 

9 —  Greece 

10—  Holland 

11 —  Hungary 

12 —  Ireland 

13—  Italy 

14 —  Jugoslavia 

15 —  Monaco 

16 —  Norway 

17 —  ^Poland 

18 —  Portugal 

19 —  Roumania 

20 —  Russia 

21—  Scotland  TRIBES) 

22 —  Serbia  •  1 — Americans 

23 —  Spain  2 — Chinese 

(Continued  on  page  40) 


1 —  Birds 

2 —  Cats 

3 —  Dogs 

4 —  Fish 

5 —  Horses,  .\-Z-  (by 

name) 

6 —  Horse  Racing 

7 —  Horses,  Misc. 

8 —  Insects  and  Reptiles 

9 —  Animals,  Misc. 


26— (OTHER  COUN¬ 
TRIES)  ) 

1 —  America,  Misc. 

2 —  Hawaii 

3 —  Australia 

4 —  New  Zealand 

5 —  Countries,  Misc. 


1 —  Colleges,  .■\-B- 

2 —  Colleges,  C-D- 

3 —  Colleges,  E-I- 

4—  Colleges,  J-L- 

5 —  Colleges,  M-N- 

6 —  Colleges.  O-Q- 

7 —  Colleges,  R- 

8 —  Colleges,  S- 

9 —  Colleges,  T-V- 

10 —  Colleges,  W- 

11—  Colleges.  X-Y-Z- 

12 —  Colleges,  Misc. 


18— (NEW  YORK 
STATE) 


1 —  Coney  Island 

2 —  Brooklyn 

3 —  Staten  Island 

4—  N.  Y.  City  Water 

Supply 

5—  N.  Y.  City,  Misc. 

6 —  Long  Island 

7—  N.  Y.  State,  Misc. 


3— (R  ELI  GIOUS 
DEATHS) 


9— (CRIME) 


1 —  .-Abduction 

2 —  Arson 

3 —  .\ssault 


1 —  Baptist 

2—  Catholic 


Editor  &  Publisher  for  May  29 ,  19  20 


STANDARDIZATION  IS  NEEDED  BADLY 
IN  CLASSinELD  ADVERTISING 

Newspapers  Have  No  Uniform  System  of  Heading  Want-Ad 
Columns  for  Readers’  Benefit — Typography  and 
Rates  Vary  Like  Rainbow 

By  C.  L.  PERKINS 

Head  of  the  Perkin*  Service,  SpecialUU  in  Building  Classified  Advertising 

Article  XXVII 


CTAXDARDIZATIOX  has  been  ap- 
*^plied  profitably  to  many  phases  of 
countless  industries.  Newspaperdom, 
however,  has  put  into  effect  very  few 
standard  practices.  In  the  mechanical 
departments  there  is  a  degree  of  uni¬ 
formity  of  methods.  Some  other  de¬ 
partments  of  newspapers  have  in  a  small 
way  developed  a  set  of  standards,  but  in 
classified  there  seems  to  be  none  of  this. 
There  is  certainly  no  premeditated 
standardization  in  the  want-ad  business. 

niis  lack  of  uniformity  in  classified 
advertising  can  be  found  by  looking  at 
any  phase  of  want-ads  on  any  dozen 
papers.  In  the  matter  of  typography, 
rates  and  rate  cards,  sales  methods,  etc., 
the  practices  are  as  varied  as  the  colors 
of  the  rainbow. 

Lack  of  Uniformity 

One  of  the  places  where  this  lack  of 
standardization  is  apparent  is  in  the 
names  of  classifications  and  their 
sequence  in  a  want-ad  section.  Some 
advertisements  could  be  written  that 
would  if  sent  to  a  hundred  papers  be 
placed  under  a  hundred  different  head¬ 
ings. 

Let’s  consider  the  cat  as  an  example. 
Mr.  Brown  has  made  such  a  fuss  over 
pussy  that  Mrs.  Brown  decides  that  the 
easiest  way  to  keep  her  husband  from 
kicking  the  cat  around  is  to  sell  the 
Angora.  So  a  want-ad  is  telephoned  to 
paper  “A,”  where  it  is  placed  under  the 
heading,  “Birds,  Dogs  and  Cats.” 

In  the  same  city  Mrs.  Smith,  a  profes¬ 
sional  cat  fancier,  desires  to  sell  some 
of  her  over-abundant  supply  of  pets. 
Accordingly  she  sends  an  advertisement 
to  paper  “B.”  In  this  publication  cat 
advertisements  are  placed  under  the 
heading  entitled,  “Dogs  and  Cats.” 

The  third  medium  in  that  city  places 
advertisements  of  this  nature  under  the 
caption  “Petstock.”  If  there  is  a  fourth 
medium  the  cat  probably  finds  itself 
offered  for  sale  under  the  heading 
“Poultry,”  and  kept  away  from  some 
delicious  squabs  by  an  agate  sub-head — 
“rabbits  and  cats.”  Poor  tabby  may  be 
found  in  an  exclusive  cat  heading,  or 
listed  in  the  same  classification  with 
almost  any  other  animal  that  Noah  took 
into  the  Ark.  Without  any  great  effort 
one  could,  no  doubt,  find  among  metro¬ 
politan  newspapers  a  score  or 'so  of  clas¬ 
sification  names  which  were  supposed  to 
include  cats. 

'  The  Case  of  Miss  Jones 

Now  let’s  forget  for  the  time  being  the 
advertiser  and  the  confusion  caused  in 
his  mind  by  this  lack  of  uniformity. 
Consider  Miss  Jones,  who  in  her  lone¬ 
some  spinsterhood  decides  that  a  pussy 
cat  would  be  a  desirable  companion,  or 
Mrs.  Williams,  who  desires  a  tabby  for 
the  baby  to  maul.  Both  look  in  paper 
“.V’  for  a  classification  “Cats.”  After 
searching,  they  discover  that  “Birds, 
Dogs  and  Cats”  is  the  classification  in 
which  they  may  find  a  cat  looking  for  a 
new  home. 

Not  finding  just  the  animal  they  want 
in  the  columns  of  newspaper  “A,”  they 
perhaps  turn  to  paper  “B.”  Naturally, 
they  try  to  find  there  the  same  classifica¬ 
tion  as  in  paper  “A.”  They  search  and 
finally  locate  the  heading  “Dogs  and 
Cats.”  If  they  have  to  turn  to  a  third 
paper  there  is  still  more  confusion,  and 
should  they  seek  their  cats  in  a  fourth 


paper,  they  would  no  doubt  have  lost  any 
idea  they  might  have  had  as  to  the 
proper  place  to  find  cats  advertised  for 
sale. 

Some  mere  man  may  say  that  this 
might  be  true  of  cat  advertisements, 
which  are  read  mostly  by  women,  but 
not  of  advertisements  read  by  men.  Such 
is  not  the  case.  If  you  doubt  it,  insert 
in  nearly  any  twenty  newspapers  an  ad¬ 
vertisement  offering  for  sale  an  adding 
machine.  This  kind  of  an  advertisement 
would  certainly  have  a  masculine  appeal. 
Then  take  your  twenty  papers  contain¬ 
ing  the  advertisement  and  visit  some 
business  man  acquaintance.  Give  him 
one  of  the  papers  and  ask  him  to  turn 
to  your  adding  machine  advertisement. 
After  diligently  searching  through  many 
columns  he  discovers  it  placed  under  the 
heading  “Store  and  Office  Fixtures.” 

Under  20  Different  Heads 

Now  ask  him  to  find  the  advertise¬ 
ment  in  the  second  paper.  Thinking  he 
has  learned  the  proper  way  of  classify¬ 
ing  such  an  advertisement,  he  will  turn 
at  once  to  the  heading  “Store  and  Office 
Fixtures,”  should  the  paper  by  chance 
have  such  a  heading.  If  it  has,  he  does 
not  find  the  adding  machine  listed.  After 
running  his  finger  and  eyes  down  twelve 
columns  of  fine  print,  he  finds  your  ad¬ 
vertisement  under  the  classification 
“Miscellaneous  for  Sale.”  In  the  third 
paper  he  finds  it  under  the  heading 
“Adding  Machines,”  and  in  the  fourth 
publication  the  adding  machine  is  found 
keeping  company  with  the  typewriters. 

Some  one  else  may  say  that  this  is 
true  of  some  of  the  smaller  classifica¬ 
tions,  but  that  the  major  classifications 
are  more  standardized.  But  are  they? 

Of  course,  all  newspapers  have  head¬ 
ings  of  “Help  Wanted,  Male,”  and 


“Help  Wanted,  Female,”  and  to  that  ex¬ 
tent  they  are  uniform.  But  these  big 
general  headings,  which  today  contain 
pages  of  advertising  in  many  news¬ 
papers,  cover  an  almost  endless  variety 
of  subclassifications,  and  treatment. 

Arrangement  of  Ads 

One  of  the  largest  classified  advertis¬ 
ing  mediums  in  the  country  arranges  all 
the  “Help  Wanted”  advertisements 
alphabetically,  according  to  the  first  word 
of  the  advertisement.  This  is,  no  doubt, 
the  most  logical  arrangement,  but  only 
when  advertisements  all  start  with  die 
name  of  the  position  offered,  and  all 
similar  positions  with  the  same  word. 

The  paper  mentioned  does  not  do  that, 
however,  with  the  result  that  Mrs.  Jones, 
wanting  a  maid  for  housework,  writes 
an  advertisement  beginning  thus, 
“Wanted,  Maid.”  This  is  placed  with 
other  want-ads  beginning  with  “W.” 

Mrs.  Jones’  neighbor  is  also  trying  to 
solve  the  servant  problem,  so  she  places 
an  advertisement  in  the  same  paper.  Her 
copy  starts  with  the  word  “Housework,” 
and  accordingly  her  advertisement  ap¬ 
pear  in  the  columns  with  others  begin¬ 
ning  with  the  same  letter. 

Mrs.  Smith,  in  her  search  for  help, 
wrties  an  advertisement  using  as  the  first 
word  “Maid.” 

Mrs.  Wood,  being  particular,  makes 
her  copy  start,  “Good  Girl.” 

Mrs.  Walker  prefers  that  her  servant 
be  known  as  a  cook,  and  therefore  starts 
her  advertisement  with  that  word. 

Mrs.  Griffin  uses  the  word  “Domestic” 
as  the  key  to  her  want-ad,  and  her 
neighbor  writes  her  ad  as  follows:  “A 
maid  wanted.” 

Following  its  make-up,  this  paper  puts 
all  these  advertisements  in  alphabetical 
order.  The  result  is  that  advertise¬ 
ments  calling  for  exactly  the  same  kind 
of  help  are  placed  all  through  the  six¬ 
teen  columns  of  “Female  Help.” 

What  is  the  result  from  the  reader’s 
viewpoint?  The  maid  wanting  a  new 
position  looks  in  the  paper,  and  if  she 
has  mentally  classified  herself  as  a  maid, 
the  chances  are  that  she  will  look  at  the 
advertisements,  beginning  with  that 
word,  and  not  read  any  of  those  begin¬ 
ning  with  other  words  and  scattered 
through  the  entire  classification.  Other 
servants  will  read  other  advertisements 


according  to  their  mental  habits.  The 
result  of  this  is  that  no  reader  is  apt 
to  see  all  the  positions  offered  and  is 
therefore  not  given  the  opportunity  to 
find  the  one  that  may  be  best  for  her, 
and  that  the  advertiser  does  not  get  as 
many  applicants  and  has  to  select  her 
maid  from  the  one  or  two  that  see  her 
particular  advertisement. 

Standard  Classification  Needed 

If  this  paper  had  a  rule  that  all  adver¬ 
tisements  of  that  nature  must  start  with 
a  certain  word,  the  result  would  be  that 
they  would  all  be  classified  together,  that 
the  readers  could  quickly  and  easily  find 
all  the  positions  offered  and  that  the 
advertisers  would  get  better  results. 
Another  result  would  be  that  other  pros¬ 
pective  advertisers  seeing  a  large  num¬ 
ber  of  such  advertisements  would  logic¬ 
ally  conclude  that  a  want-ad  was  the 
proper  thing  to  use  in  securing  a  maid, 
while  she  would  not  get  this  opinion  if 
she  glanced  at  the  paper  as  it  is  now 
made  up. 

What  the  key  word  should  be  for  any 
particular  kind  of  help  is  unimportant 
to  the  paper,  as  far  as  its  mechanical 
problems  are  concerned.  These  words, 
if  the  alphabetical  make-up  is  used, 
should  be  the  ones  that  are  most  com¬ 
monly  used  by  the  employers  and  em¬ 
ployees  in  the  different  vocations. 

Other  papers  do  not  use  the  alpha¬ 
betical  arrangement,  but  place  the  largest 
advertisements  at  the  top  of  the  column 
and  graduate  them  down  to  those  of 
two  lines  at  the  bottom  of  the  column. 
Other  publications  sub-divide  the  “Help 
Wanted”  classifications  into  such  head¬ 
ings  as  “Trades  and  Professions,”  “Store 
Help,”  “Office  Help,”  “Household 
Help,”  “Professional  Help,”  etc. 

The  people  of  the  United  States  are 
slowly  awakening  to  the  power  and  use¬ 
fulness  of  the  little  want-ad.  When  they 
do  realize  the  service  it  is  capable  of 
rendering,  classified  advertising  rates 
and  lineage  will  increase  to  a  point  that 
will  make  it  more  important  and  profit¬ 
able  to  publishers  than  any  other  form 
of  advertising.  The  adwtion  of  a 
standard  method  of  cla»ffication  and 
make-up  would  be  one  of  the  greatest 
aids  in  educating  the  public  to  a  greater 
use  of  classified  at  a  more  profitable 
rate. 


‘Big  Guns”  of  Canadian  Daily  Newspaper  Publishing 


'T'HIS  picture  was  snapped  by  Editor  &  Publisher's  photographer  during  the  recent  annual  convention  of  the  American 
Newspaper  Publishers’  Association  in  New  York.  From  left  to  right,  those  in  the  group  are:  Col.  R.  F.  Parkinson,  busi¬ 
ness  manager  Ottawa  Journal;  William  Findlay,  business  manager  Toronto  Globe;  A.  J.  Phillips,  mechanical  superintendent 
Toronto  Mail  &  Empire;  George  E.  Scroggie,  advertising  manager  and  secretary  Toronto  Mail  &  Empire;  W.  J.  Watson, 
secretary-treasurer  Calgary  Herald;  John  M.  Imrie,  manager  Canadian  Daily  Newspaper  Association,  Toronto;  W.  J.  Irwin, 
secretary  Toronto  Globe;  M.  R.  Jennings,  editor  and  general  manager,  Edmonton  Journal. 


Editor  &  Publisher  for  May  29,  1920 


17 


‘CITY  NEWS”  PASSES  25th 
BIRTHDAY 


J.  E.  Hardenbergh  Has  Been  Secretary- 
Manager  Since  Establishment  of 
New  York  News-Gathering 
Body  Quarter  Century  Ago 


J.  E.  Hardenbergh 


Few  of  the  millions  of  New  Yorkers 
who  each  morning  and  evening  read 
their  newspapers  with  lazy  satisfaction 
are  aware  of  the 
existence  of  an  as¬ 
sociation,  which 
for  t  w  e  n  t  y-fi  v  e 
years  has  covered 
every  phase  of 
news  in  the  great¬ 
est  city  in  the 
world,  and  which 
day  by  day,  fur¬ 
nishes  this  news  to 
nineteen  papers.  It 
is  the  New  York 
City  News  Asso¬ 
ciation,  which  re¬ 
cently  celebrated 

its  twenty-fifth  anniversary  and  which 
has  grown  from  very  modest  proportions 
to  the  largest  association  of  its  kind  in 
the  country. 

In  1895  the  association  was  organized 
with  offices  in  one  room  of  the  old  West¬ 
ern  Union  Building  at  195  Broadway. 
James  Edward  Hardenbergh,  a  keen  chap 
of  twenty-five,  was  manager.  At  that 
time,  there  were  eight  members,  with 
.weekly  running  expenses  of  $600  a  week. 
Today  the  association  occupies  a  large 
part  of  the  fifth  floor  of  the  Hudson 
Terminal  Building;  there  are  nineteen 
members,  the  operating  expenses  are 
$3,000  a  week,  and  the  same  chap  is 
secretary-manager,  and  he’s  still  a  chap, 
for  the  years  have  touched  him  very 
lightly. 

Since  the  association  was  formed  over 

I, 000  newspaper  men  have  passed 
through  it  as  reporters  and  some  of 
them  are  among  the  best  known  crafts¬ 
men  of  tod^.  Among  them  are  Henry 
Varian  of  the  New  York  Evening 
World,  Charles  Edward  Russell,  well 
known  socialist  writer,  Robert  Emmett 
Mc.Marney,  H.  J.  Wright  of  the  New 
York  Globe,  M.  Koenigsberg,  head  of 
the  Hearst  news  and  and  feature 
services,  the  late  Jacques  Futrelle  and 
scores  of  others. 

The  following  officers  were  recently 
elected :  Charles  McD,  Puckette,  man¬ 
aging  editor  Evening  Post,  president ; 

J.  W.  H.  Emmert,  vice-president;  James 
E.  Hardenberg,  secretary-manager ; 
William  G.  Henderson,  treasurer.  The 
executive  committee  is  composed  of  Mr. 
Puckette,  chairman ;  J.  W.  H.  Emmert, 
H.  M.  Crist,  Osmund  Phillips,  Kenneth 
Lord,  Hood  McFarland,  and  George  T. 
Hughes. 

Recently  there  was  organized  a  mu¬ 
tual  benefit  association,  for  the  sake  of 
insurance,  accidents,  etc.,  called  the 
Nycna  Association,  the  name  being 
formed  from  the  first  letters  of  each 
name  of  the  New  York  City  News  As¬ 
sociation.  At  its  formation  a  clever 
miniature  paper,  the  Nycna  Ticker, 
chronicled  some  of  the  past  history  of 
the  association. 

When  the  bureau  was  established  its 
functions  were  clearly  defined.  It  was 
intended  as  a  purely  mechanical  instru¬ 
ment  to  relieve  the  papers  of  a  mass  of 
routine  matter,  at  a  great  saving  of  ex¬ 
pense.  From  routine  work,  it  de¬ 
veloped  along  broader  lines,  its  system 
permitting  of  greater  speed  in  the  gath¬ 
ering  of  news  and  concise  statement  of 
facts,  there  being  no  occasion  for  dis¬ 
tortion  for  the  sake  of  a  head  line  or  a 
front  page  position. 


The  newspaper  members  soon  began 
to  regard  the  news  reports  of  the  Bu¬ 
reau  as  the  truth  of  the  matter,  a  check 
on  the  work  of  their  own  men,  and  in 
the  absence  of  personal  service,  matter 
that  could  be  used  without  question, 
so  that  today,  a  large  percentage  of  the 
association’s  service  is  used  exactly  as 
it  is  written  and  at  great  length — not 
rewritten  or  used  as  a  tip  service  as 
originally  was  the  case. 

Howard  E.  Sands,  day  manager,  has 
been  with  the  association  since  it  was 
formed,  and  William  G.  Henderson,  the 
treasurer,  has  been  there  for  twenty 
years. 

H.  J.  Wright  was  the  first  president, 
and  at  that  time  was  city  editor  of  the 
Evening  Post.  He  is  now  editor  of  the 
New  York  Globe. 


the  hands  of  the  committee  is  about 
360  tons.  Distribution  has  been  accom¬ 
plished  to  about  30  needy  newspapers, 
mostly  in  lots  under  five  tons.  During 
April,  May  and  June,  Mr.  Kellogg  said, 
no  tonnage  will  be  supplied  from  this 
fund  to  newspapers  which  have  30  days’ 
supply  on  hand  or  in  sight.  After  June, 
Mr.  Kellogg  declared,  the  newspapers 
should  be  in  a  position  to  take  care  of 
their  needs  without  further  assistance. 


SYRACUSE  PRINTERS  GET  $4  BONUS 


PULITZER  SCHOOL  ALUMNI  UNITE 


REPORTERS  SUB  FOR  PEORIA  TYPO 


Star  and  JoumaI-Tran«cript  Merge 
IiBues  on  One-Day  Walkout 

Peoria,  Ill. — Editorial  department 
workers  invaded  the  composing  room  of 
the  Journal  on  May  22  to  stick  type  and 
make-up,  because  of  a  “quitting  of  work’’ 
of  linotype  operators.  The  Journal  op¬ 
erators  went  out  in  sympathy  with  the 
operators  of  the  Star,  when  the  latter 
struck  for  $1  an  hour.  H.  M.  Pindell, 
publisher  of  the  Journal,  tendered  the 
use  of  his  equipment  and  organization 
to  the  Star  in  getting  out  its  editions, 
which  caused  the  Journal  operators  to 
leave. 

The  Sunday  editions  of  the  Star  and 
the  Journal-Transcript  were  combined, 
both  names  appearing  on  the  same  paper. 
The  differences  were  settled,  referring 
the  matter  to  an  arbitration  board  the 
following  day. 


Form  Association  at  School  Dinner- 
Changes  in  Faculty 

Organization  of  an  alumni  association 
among  the  graduates  of  the  Columbia 
University  School  of  Journalism  was 
effected  at  the  seventh  annual  school 
dinner  in  the  Journalism  Building  at  the 
University  on  May  22.  Edwin  N.  Lewis 
was  elected  president  and  M.  Lincoln 
Schuster  secretary-treasurer. 

Several  changes  were  announced  in  the 
faculty  for  next  year.  Robert  E.  Mac- 
Alarney,  a  member  of  the  original  teach¬ 
ing  staff,  will  devote  his  entire  time  to 
the  interests  of  the  Famous  Players- 
Lasky  Film  Corporation,  but  will  give 
occasional  lectures  at  the  school.  His 
courses  will  be  taken  over  by  Kenneth 
Lord,  now  city  editor  of  the'  Sun  and 
New  York  Herald.  Mbert  W.  Atwood’s 
work  as  a  financial  writer  prevents  his 
continuation  on  the  staff,  and  he  will  be 
succeeded  by  Merryle  S.  Rukeyser,  now 
on  the  financial  staff  of  N.  Y.  Tribune. 


Englishmen  Ad  Cluh  Guests 

.\t  the  weekly  luncheon  of  the  Ad¬ 
vertising  Club  of  New  York  on  Thurs¬ 
day,  Charles  Frederick  Higham  and  W. 
S.  Crawford,  both  famous  London  ad¬ 
vertising  men,  were  special  guests  and 
made  interesting  addresses.  At  the 
luncheon  on  June  2,  the  newly  elected 
vice-president,  Frank  Presbrey,  and  two 
new  directors,  William  Ingersoll  and 
Francis  H.  Sisson,  will  be  guests  of 
honor.  Plans  are  coming  on  splendidly 
for  the  sixteenth  annual  convention  in 
Indianapolis  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World,  and  146  mem¬ 
bers  of  the  Advertising  Club  of  New 
York  have  already  paid  up  for  the  trip. 
This  will  be  the  largest  delegation  which 
the  club  has  ever  sent. 


L  T.  U.  PuU  End  to  Vacation  and  Men 
Accept  Originid  Offer 

(.Special  to  Editor  &  PoiusBu) 
Syracuse,  N.  Y. — Members  of  the 
Syracuse  Typographical  Union  have  ac¬ 
cepted  a  wage  bonus  of  $4  offered  them 
by  publishers  of  the  Herald,  Post 
Standard,  and  Journal.  The  men  re¬ 
cently  made  a  demand  for  a  scale  of 
$42  and  $45.  They  had  been  receiving 
$32  and  $35,  with  a  $2  bonus,  and  were 
working  under  a  three-year  contract 
which  had  two  years  to  rim.  The  de¬ 
mand  for  $42  and  $45  was  refused.  The 
printers  then  began  to  “vacation”  until 
the  publishers  were  compelled  to  print 
eigth-page  papers  without  display  ad¬ 
vertising,  and  had  planned  to  suspend 
publication. 

International  officers  ordered  die  men 
back,  and  the  printers  were  then  offered 
a  bonus  which  would  bring  the  price 
up  to  $38  and  $41.  The  same  bonus  was 
granted  stereotypers  and  pressmen. 


A.  P.  Elects  Three  Papers 

Three  new  members  were  elected  and 
a  resolution  on  the  death  of  Frederick 
B.  Jennings  were  passed  at  the  monthly 
meeting  of  the  executive  committee  of 
the  board  of  directors  of  the  Associated 
Press  in  New  York  on  May  26.  Present 
were  President  Frank  B.  Noyes,  Secre¬ 
tary  Melville  E.  Stone,  Acting  General 
Manager  Frederick  Roy  Martin,  Charles 
Hopkins  Clark  of  Hartford,  John  R. 
Rathom  of  Providence,  and  Col.  C.  A. 
Rook  of  Pittsburgh.  The  papers  elected 
were :  Chippewa  Falls  (Wis.)  Press, 
Hibbing  (Minn.)  Daily  News  and  Me- 
saba  Ore;  Hobart  (Okla.)  Republican. 


N.  Y.  Commends  Fess  Bill 

The  Publishers’  Association  of  New 
York  City  at  its  meeting  last  week 
passed  a  resolution  offered  by  Louis 
Wiley,  business  manager  of  the  New 
York  Times,  commending  the  wisdom 
and  justice  of  the  House  Committee  on 
Post  Offices  and  Post  Roads  in  report¬ 
ing  the  bill  continuing  the  present  sec¬ 
ond-class  postal  rates  on  newspapers  un¬ 
til  July  1,  1921.  “The  enactment  of  the 
pending  bill  into  law,”  the  resolution 
reads,  “will  materially  aid  in  stabilizing 
the  newspaper  industry,  will  assist  in 
making  the  readjustment  required  by  ir(- 
creasing  costs,  avoid  increase  in  sub¬ 
scription  rates  and  give  the  relief  of 
delay  in  the  enforcement  of  additional 
postal  rates,  the  wisdom  and  justice  of 
which  is  a  matter  of  grave  doubt." 


Boise  Printers  Get  $7  a  Day 

Boise,  Idaho. — The  wage  dispute  Uiat 
has  been  pending  here  for  the  past  three 
months  in  the  printing  trade  has  been 
settled  by  the  acceptance  by  the  Boise 
Typographical  Union  of  the  scale  of 
wages  fixed  by  Charles  P.  McCarthy, 
judge  of  the  third  judicial  district,  and 
arbiter.  The  union  demanded  $8  for  7)4 
hours  a  day  and  $8.50  for  the  same 
number  of  hours  of  night  work.  The 
publishers  offered  to  pay  $6  for  day  and 
$6.50  for  night  work.  Judge  McCarthy 
struck  an  average  from  wages  paid  in 
12  western  cities — Anaconda,  Billings, 
Butte,  Spokane,  Walla  Walla,  Everett, 
Olympia,  Seattle,  Portland,  Great  Falls, 
Missoula  and  Ogden.  The  scale  allpwed 
is  $7  a  day  and  $7.50  a  night,  a  day’s 
work  being  7)4  hours. 


Plain  Dealer  Workers  Wed 

Cleveland. — Mrs.  Alice  Lee,  librarian 
of  the  Plain  Dealer,  and  J.  J.  Boyle,  one 
of  the  copy  desk  men,  surprised  their 
associates  last  week  by  quietly  getting 
married.  The  couple  were  the  recipients 
of  a  silver  percolator  and  electric  grill, 
with  an  assortment  of  groceries,  gifts  of 
the  editorial  force. 


Bridgeport  Papers  Hold  Tight 

Bridgeport,  Conn. — Paper  shortage 
has  held  the  Post,  Telegram  and  Sun¬ 
day  Post  to  reduced  make-up.  All  dis¬ 
play  advertising  was  excluded  for  near¬ 
ly  a  week.  'Freight  service  was  blamed. 
Paper  arrived  May  24,  relieving  the  con¬ 
dition. 


Buffalo  Prepares  for  N.  E.  A. 

Buffalo,  N.  Y. — Arrangements  are 
nearing  completion  for  the  entertain¬ 
ment  of  the  National  Editorial  Associa¬ 
tion  when  it  visits  Niagara  Falls  on 
June  27.  A  civic  banquet  and  a  tour 
of  Niagara  Falls  and  the  gorge  are 
among  the  events  planned. 


Relief  Paper  Given  30  Newspapers 

International  Paper  Company  cus¬ 
tomers  have  released  to  the  committee, 
headed  by  R.  S'.  Kellogg,  secretary  of 
the  Newsprint  Service  Bureau,  about  240 
tons  of  paper  to  be  distributed  during 
this  quarter  to  publishers  without  con¬ 
tracts.  With  the  addition  of  the  Finch- 
Pruyn  contribution  of  60  tons  a  month, 
and  an  unsettled  quantity  from  the  G. 
H.  Mead  Company,  the  total  tonnage  in 


.MAY 

3I-June  5:  National  Editorial  Association  con¬ 
vention  in  Boston,  followed  by  tour  of 
Canada. 

JUNE 

1-3:  International  Circulation  Managers  Asso¬ 
ciation  convention  in  St.  Louis. 

2:  Hearing,  N.  Y.  Supreme  Court,  of  in¬ 

junction  case  of  City  News  Associa¬ 
tion  vs.  New  York  News. 

2:  Columbia  University  School  of  Journal¬ 

ism  graduation;  New  York. 

3-4:  Canadian  Weekly  New^pers’  Associa¬ 
tion  annual  meeting  in  Toronto. 

3- 4:  Canadian  Press  Association  meeting,  To¬ 

ronto. 

4;  National  Conference  Business  Paper 
Editors.  Chicago. 

4- 5:  American  Pulp  &  Paper  Mill  Superin¬ 

tendents’  Association  annual  conven¬ 
tion,  Hotel  Statler,  Buffalo,  N.  Y. 

5- 29:  National  Editorial  Association  tour  of 

Canada. 

6- 10:  Associated  Advertising  Clubs  of  World 

annual  convention  in  Indianapolis. 

10:  Texas  Press  Association  -  annual  conven¬ 
tion  in  Houston. 


11:  Representatives  Club  outing  at  Gedney 
Farms,  N.  Y. 

12-15:  Association  of  National  Advertisers 
semi-annual  meeting  in  Bedford 
Springs,  Pa. 

14:  Ohio  Select  List  Newspapers  meeting  in 
Columbus,  O. 

18- 21 :  Southern  Illinois  Editorial  Associa¬ 

tion  annual  meeting,  outing  and  re¬ 
union;  starting  in  at.  Louis. 

24:  Rochester  (N.  Y.)  Ad  Club  election. 

JULY 

14-16:  Virginia  Press  Association  convention. 
Blue  Ridge  Springs,  Va. 

19- 21:  Southern  Newspaper  Publishers’  Asso¬ 

ciation  convention,  Asheville,  N.  C. 
19-21:  American  Association  of  Advertising 
Agencies  quarterly  executive  commit¬ 
tee  meeting,  Asheville,  N.  C. 

19-21:  Southern  Council,  A.  A.  A.  A.,  annual 
meeting,  Asheville,  N.  C. 

19- 21:  Southeastern  Advertising  Agencies  As¬ 

sociation  annual  convention,  Ashe¬ 
ville,  N.  C. 

20- 21:  Georgia  Press  Association  annual  mset- 

ing  at  Carrollton. 

23-24:  Wisconsin  Federated  Printing  &  Press 
Association  convention,  Milwaukee. 

25:  Empire  Press  Conference  delegates  arrive 
in  Halifax,  N.  S. 
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DAY  ON  THE  MISSISSIPPI 
FOR  CIRCULATORS 


Ent*rtaiani«Bt  Committea's  Schedule  of 
Trip*  and  Partiee  for  Ladies  and 
Members  Will  Make  St.  Louis 
a  Pleassmt  Memory 


MEMBERS  OF  THE  INTERSTATE  CIRCULATION  MANAGERS’  ASSOCIATION  IN  ANNUAL  CONVENTION 


JAMES  L.  FARLEY 

Some  years  ago  a  governor  of  Pennsyl¬ 
vania  gave  oat  a  proclamation  on  “a  cer¬ 
tain  newspaper  published  in  a  24-story 
building  in  the  City  of  Philadelphia.” 
As  a  circulation  talking  point  it  was  a 
winner  the  North  American  will  tell  the 
World — and  all  other  newspapers. 

missing  their  conventioning  husbands 
— local  circulation  managers,  co-oper¬ 
ating  with  the  St  Louis  Newspaper 
Publishers’  Association,  has  arranged 
a  program  that  will  keep  the  ball 
rolling  from  the  opening  moment  un¬ 
til  the  adjournment  of  the  conven¬ 
tion  on  Thursday.  All  of  the  enter¬ 
tainment  has  not  been  made  public, 
the  best  parts  being  kept  secret  by 
the  hosts,  but  the  skeleton  of  the 
arrangements  has  been  announced  as 
follows: 

Tumday,  Jum  1 

>11  a.  m. — Tonr  of  insprction  for  the  ladies 
of  big  retail  stores,  under  escort  of  the 
wives  of  St.  I>onis  members.  Luncheon  will 
also  be  served  to  the  visiting  ladies  by  their 
hostesses. 


12  noon. — After  adjournment  of  morning 
session,  members  will  be  entertained  at 
luncheon  by  Ad  Men’s  League,  World  Color 
Printing  Company,  and  the  St.  Louis  Pub¬ 
lishers'  Association.  Taking  of  official  photo¬ 
graph  immediately  preceding  the  opening  of 
afternoon  session. 

8  p.  m. — Theater  party  of  members  and 
their  ladies,  as  guests  of  local  committees. 

Wednesday,  June  2 

9  a.  m. — Business  session  on  excursion 
steamer,  en  route  up  the  great  and  only 
Mississippi  River.  The  steamer  will  leave 
the  dock  promptly  at  8: JO  o’clock.  "Bridge” 
and  “five  hundred”  parties  for  the  ladies 
will  be  arranged  in  the  salon  of  the  steamer. 
Prises  will  be  given  to  the  winners. 

12  noon— Luncheon  served  on  the  boat. 

4  p.  m. — Steamer  will  land  at  dock  on  re¬ 
turn  trip,  and  party  will  be  taken  in  special 
conveyances  to  one  of  the  big  industrial 
plants. 

6  a.  m. — Dinner  at  Century  Boat  Club,  as 
guests  of  the  St.  Louis  Publishers’  Associa¬ 
tion.  CThis  will  be  the  big  night  of  the 
convention.)  Party  will  be  returned  to 
headquarters  in  special  chartered  cars  or 
busses. 

Thursday,  June  3 

9  a.  m. — The  ladies  of  the  party  will  be 
taken  on  a  motor  trip  through  the  residen¬ 
tial  sections  of  the  city,  through  the  parks, 
out  into  St.  Louis  county,  through  the  hills, 
winding  up  at  noon  at  Bevo  Hill,  where 
luncheon  will  be  served  by  the  St.  Louis 
Newspaper  Publishers’  Association,  with  the 
wives  of  the  local  circulation  men  as 
hostesses.  From  there  the  women  will  be 
taken  through  the  southside  parks,  to  Shaw’s 
Garden,  and  thence  to  the  hotel.  The  mem¬ 
bers  in  convention  will  have  luncheon  on 
this  third  day,  as  guests  of  the  St.  Louis 
Chamber  of  Commerce.  At  4:00  o’clock  the 
men  of  the  party  will  be  given  an  oppor¬ 
tunity  to  view  the  city,  thus  ending  the 
program  of  the  convention. 

Malden  News  Two  Cents 

Mai.p'en. — The  Evening  News  was  ad¬ 
vanced  to  2  cents  a  copy  on  May  24. 


NOTES  OF  CIRCULATORS 

John  F.  Kelly,  country  circulator  of 
the  New  York  Tribune,  has  published 
another  book  of  humor,  entitled  “Get 
Behind  It."  Mr.  Kelly  is  well  known 
as  the  author  of  “The  Man  With  the 
Grip,”  “Confessions  of  a  Bellboy” 
and  “Drummers’  Samples,”  published 
in  recent  years  and  based  on  reminis- 
censes  of  many  years  of  travel 
throughout  the  country  as  a  news¬ 
paper  circulator. 

C.  T.  Kutill,  circulation  manager  of 
the  St.  Paul  Daily  News,  is  taking  a 
month’s  vacation.  His  duties  are  being 
performed  by  T.  H.  Hoivik,  Mr.  Kutill’s 
assistant. 

Thomas  McCue  has  resigned  as  as¬ 
sistant  circulation  manager  of  the  Sun- 
Herald,  New  York,  after  nearly  a  quar¬ 
ter  of  a  century  of  service  with  the  Sun. 

U.  P.  Man  Buys  Waukesha  Herald 

Waukesha,  Wis. — The  Daily  Herald 
has  been  sold  by  Ad.  Campbell  to  a 
new  company,  headed  by  B.  A.  Hoffman, 
who  resigns  as  Wisconsin  bureau  mana¬ 
ger  for  the  United  Press  Associations 
to  become  editor  and  manager  of  the 
Herald.  It  is  planned  to  consolidate  the 
Herald  and  the  Freeman,  a  weekly,  pub¬ 
lishing  the  Herald  from  the  latter  plant. 


J.  R.  HENDERSON 

Can  you  doubt  that  he  means  it? 
Neither  do  we.  The  Montreal  Gazette  is 
a  fine  newspaper. 

Toronto. — Recognition  has  been  grant¬ 
ed  by  the  Canadian  Daily  .Newspapers 
Association  to  the  Thornton  Purkis  .Ad¬ 
vertising  Agency,  23  Scott  street,  To¬ 
ronto.  Mr.  Purkis  was  formerly  asso¬ 
ciated  with  the  J.  J.  Gibbons  Company. 


St.  Louis. — To  keep  the  members  of 
the  International  Circulation  Man¬ 
agers’  Association  on  edge  between 
the  long  morning  and  afternoon  con¬ 
vention  sessions  at  the  Hotel  Statler 
— and  to  keep  the  better  halves  from 
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CHARTER  MEMBERS  OF  THE  CAROLINA  CIRCULATION  MANAGERS’  ASSOCIATION  AT  THEIR  ORGANIZATION  MEETING  IN  CHARLOTTE,  N.  C. 


I 


JVt  hope  "t'ifwtpaper  cAdyertistng  ^en  tntt 
take  time  to  go  through  The  f{fws.  There  may 
he  some  methods  used  in  the  (fiusified.  Display, 
^Merchandising  or  business  Departments  or  in 
the  Composing  ^(pom  'which  "wM  interest  them. 


BehindTheNews 
one  of  world’s 
best  markets 


COME  to  the  World’s  cAdvertis- 
ing  Convention,  June  6  to  10. 
The  five  days  will  be  cram -full  of 
meat)r  business  discussions. 

aAt  the  same  time  you  will  be  able 
to  obtain  some  very"  definite,  first¬ 
hand  information  about  one  of  the 
world’s  best  markets.  The  Indian¬ 
apolis  Radius  has  the  highest  per 
capita  buying  power  on  the  conti¬ 
nent  Indianapolis  is  the  13  th  retail 
market  in  ^America.  The  wide 
awake  advertising  man,  therefore, 
looks  forward  to  his  convention  trip. 
He  knows  and  hears  much  of  Indi¬ 
anapolis.  He  wants  to  know  more. 


No  •dvcrtUiiig 
man  should  mm 
the  scssioas  of  tho 
Newspaper 
pertmenc. 
7*lrwipapers  —  tht 
^ftional  cAdvtf- 
Oosif  is 

die  meme  of  these 
meetings. 


In  order  to  visualize  this  great  market,  The  News 
will  have  two  exhibits.  One  will  be  in  the  lobby" 
of  the  News  building  on  Washington  Street.  The 
other  will  be  at  the  Newspaper  Department 
sessions  in  the  cAssembly"  Room,  eighth  floor, 
Claypool  Hotel. 

It  may'  be  that  with  the  hundreds  of  other  guests 
in  Indianapolis  you  will  not  receive  the  personal 


attention  to  which  you  are  entitled.  Won’t  you 
therefore  write  us  now  about  any'pointsyou  would 
like  to  have  us  investigate  for  you.  Perhaps  you 
would  like  to  know  how  some  product  is  going,  or 
if  a  certain  automobile  is  sold  here,  or  the  market 
possibilities  for  a  new  tooth  paste.  We  are  at 
your  service.  Just  write  us.  You  can  depend 
upon  our  anal3^is. 


Its  fairness  to  the  rsational  and  retail  advertisers  'whose  space  'we  are  ah 
ready  reducing,  publishers  advertising  during  week  is  limited  to  600  littes. 


THE  INDIANAPOLIS  NEWS 


New  York  Office 
DAN  A.  CARROLL 
Tribune  Bldg. 


Chiaigo  Office 
J.  E.  LUTZ 
let  National  Bank  lUdg. 


FRANK  T.  CARROLL 

oAdrertising  ^anmger 


New  York  Papers  Gain  35  Per  Cent  in  April  Advertising 

C CLASSIFIED  statistics  of  the  advertising  carried  by  daily  newspapers 
^  of  Greater  New  York,  during  April,  1920,  as  listed  by  the  Statistical 
Bureau  of  the  New  York  Evening  Post,  show  a  total  gain  over  April 
19  of  approximately  35  per  cent.  The  tabulation  follows: 


Please  Correct 
Your  Records: 


Sunday 


Kominr 


TOTAL  SPACE  .  8,445.080  2,893,613  6,918,362  6,939,708  7,265.086  8,394,120 

Amumementi  .  114,914  120,631  208,176  215,788  202,554  189,362 

.  18.230  19,850  22,066  32,016  7,404  6,692 

Auction  ‘silo*  .  33,060  27,639  165,066  137,325  18,362  11,786 

Antomoblle  DUpUy  .  244.078  158,819  289,906  242,123  241,319  267,082 

Antomobilo  XlndUplay  .  23,236  19.742  39,386  42,604  123,478  89,330 

BnoU  A  ShoM .  22.558  20.500  64,238  51,828  131,054  100,872 

BnUdins  lUtorial  .  l.tfK)  .  3,248  472  640  . 

onady  A  Gum  .  13,112  2,921  28,988  21,102  67,594  82,949 

Charity  A  Roli«ioua  .  13,120  4,508  92,510  41,028  100,998  64,708 

Sandns  .  2,796  4,054  8,084  12.264  11,444  7,012 

OMtha.  Etc .  15,642  14,7.30  48,932  55,422  15,940  25.9.34 

DnmUt  Prep .  82.274  43,658  87,638  77,902  75.236  61,992 

Dry  Goods .  866.328  K52.8.W  1,176,114  1,148,769  2,660,289  2,800,656 

Financial  .  .59.866  75,722  515.352  521,334  .366,593  415,9.58 

Food  Stuff!  .  35.086  27..548  87,106  86,.562  185,512  228,736 

. .  176.906  14.3,7.50  170,224  127,784  158,836  109,543 

Hotela  A  RoiUurantt  .  15,796  29,7.34  25.648  51,250  65,174  84,296 

Jowelry  .  6,556  7.472  21,266  18,262  24,784  23.738 

.  26,900  57,5.34  115,862  104,386 

26.512  17,932  270,656  192,391  308,382  269,212 

2,454  2,410  2,104  1,618  6,766  7,978 

71,798  .55,648  89,022  63,752  180,682  180,414 

196,5.56  113.556  424,072  211,322  296,704  175.079 

139,058  111,030  226,228  162,419  412,989  267,104 

1.080  1,196  17,070  34,940  46,032  40,782 

2.878  332  28,842  39.396  1,010  6,240 

22,418  51.0.50  42,274  109.594  141,268  187,484 

2.740  5,678  28.424  24.626  23,820  27,277 

11,618  7.044  .33,.568  72,432  25,164  52,020 

62,474  74..328  78,5.54  97,964  27,188  32,392 

*  *  11,550  5,800 

534.298  284.100  731.494  378,538  390,628  250.086 

25.774  22,595  46,522  49,735  21,642  32,998 

23,564  12,136  244.774  126,984  61.384  28.344 

19.054  22,566  .34,858  31,424  7  062  10  384 

11.662  86,640  141,870  110,1.36  21l',S.50 

363.712  289,.308  1,226,878  974,420  192.038  118,998 

•••••••  3.158  .  8,496  .  8,082 

-^2  1,770  1,434  20,650  8, .386  37  7.59 

191,860  220,924  206.230  240,096  379.282  319I40.5 

618,400  570.232  1,317.668  1,520,476  1.41.5,207  1,730  265 

-.069,586  1,8,*^9.363  3,875.490  3.077,017  4,802  337  4  043*701 

7.57,094  434,018  1,725,204  1..327.21.5  957,542  ■62o!l54 

128  1,430  8,050  1.016  830 

233, U8  177.820  247, ,398  178.7.32  247,818  160  246 

55.^  34.264  .55,200  .34.861  23!^ 

18,394  4,994  18.694  40.716  .  2M 

757,094  434.018  1,725.204  1.327,215  9.57.542  620  1.54 

2,687,9M  2,459,505  5,193.158  4,603.493  6,.307,544  5,433  966 

190,452  177,816  184.032  177,816  6.420 

4,160  1.060  4,1.50  120  3,072 

.  2,660  2.746  5.382  5.746  5  758 

AfBIiatcd  and  office  adrerttainff  not  included  In  totaU. 

Offlee  Ady . .  6,024  21,603  33,342  50,907  22,424  24,456 


Erie,  Pa.,  officially  passed  the  100,000 
population  mark.  Advertising  schedules, 
therefore,  made  up  and  based  on  a  100,- 
000  population  minimum  should  include 
Erie,  Pa. 

U.  S.  Census  Bureau  preliminary  esti¬ 
mate  announced  May  21st,  1920,  gives 
Erie,  Pa.  a  population  of  102,093. 

Erie  under  the  1910  census  was  66,525. 
These  figures  speak  for  themselves. 

Definite  information  can  be  supplied  in¬ 
dicating  the  likelihood  of  Erie’s  con¬ 
tinued  rise,  both  in  size  and  importance. 
Business  is  so  diversified  as  to  insure  eco¬ 
nomic  steadiness. 

Erie  is  an  exceptionally  fine  market  to 
cultivate  as  there  is  not  likely  to  be  abnor¬ 
mal  inflation  or  depression  regardless  of 
conditions  in  other  sections. 


Ib&'i  Funilsbinc!  . 

Xndcal  Instruction  .... 
Musical  Instnunonts  . . . 
MisooUaneous  Display  . . 
IQsoollaneons  Vndisplay 

newspapers  . 

Oflee  Appliances  . 

Prop.  Medicino  . 

Fnblio  Serrice  . 

Periodical  (Maff.)  . 

Pnblisbers  . 

Railroads  . 

Real  EsUte  . 

Resorts  . 

B.  B.  A  Travel . 

Bchools  A  Colleges  . 

Tobaooo  . 

Wants  . 

Wines  A  Liquors  . 

Hon-Intoz.  Boverascs  . . 
Woman's  Bpec.  Shops  . . 

Foreisn  Adv . 

Local  Display  . 

Local  Dndisplay  . 

European  . 

Brooklyn  . 

Harlem  A  Bronx . 

Hew  Jersey  . 

Vndlsplay  Adv . 

Display  Adv . 

Retoffravure  Section  . . . 
Afflliatsd  Adv 
Total  Paces 


Erie  Daily  Times 


(A.  B.  C.  Member) 


Paid  Circulation,  28,194 

Averse*  for  *  months  endinff  March  31st,  UM 

Line  Rate  7c  flat.  Evenings  except  Sunday 


IS.  238 
5.674 


lR  Division,  so  that  better  representation 
might  be  accorded  to  some  of  the 
•  smaller  dailies  in  these  provinces.  The 
directors  elected  were : 
ee«l  Maritime  Division — G.  Fred  Pearson, 
ed  Halifax  Chronicle,  and  J.  D.  Black, 
Fredericton  Gleaner. 

Ontario  and  Quebec  Division — H. 
Gagnon,  Quebec  City  Le  Soleil;  C.  F. 
Crandall,  Montreal  Star;  John  Scott, 
the  Montreal  Gazette;  Norman  Smith,  Ot- 
1 ;  Stewart  Lyon,  Toronto 
Globe;  Irving  E.  Robertson,  Toronto 
Telegram ;  T.  H.  Preston,  Brantford 
Expositor,  and  H.  H.  Pickett,  London 
Advertiser. 

Western  Division — E.  H.  Macklin, 
Manitoba  Free  Press;  R.  L.  Richardson, 
Winnipeg  Tribune;  Burford  Hooke, 
Regina  Leader;  J.  H.  Woods,  Calgary 
Herald,  and  Griffith  Hughes,  Victoria 
Times. 

At  a  subsequent  meeting  of  the  board 
Xhe  of  directors  the  following  officers  were 
J.  re-elected  unanimously :  President,  Nor¬ 
man  Smith ;  first  vice-president,  E.  H. 
Macklin ;  second  vice-president,  G.  Fred 
Pearson. 


The  growth  of  the  Erie  Times  has  kept 
pace  with  the  community.  It  is  a  popular, 
independent  paper,  fighting  the  people’s 
battles.  No  mean  part  of  Erie’s  growth  is 
due  to  the  influence  of  its  dominant  news¬ 
paper. 

Check  up  the  A.  B.  C.  figures  and  you  will 
see  to  what  an  astonishing  degree  the 
Times  actually  saturates  the  territory. 

The  result  is,  from  an  advertising  stand¬ 
point,  larger  net  profits  to  the  advertiser. 

There  is  a  large  concentrated,  prosperous, 
steady  market  with  the  selling  expense 
cut  to  an  unusual  minimum  through  the 
need  of  only  one  medium. 

The  Times  has  about  50%  more  than 
the  combined  paid  circulation  of  its  two 
daily  competitors  and  about  treble  the 
circulation  of  either. 


iSfecial  to  Edito*  &  Pu»ijihe») 

Toronto. — The  largest  meeting  in  — - 
history  of  Canadian  Press,  Limited,  took  ^^''*3  Journal 
place  here  on  May  19,  ninety  out  of  a 
total  of  105  member  papers  being  repre¬ 
sented  in  the  voting.  The  proceedings 
were  almost  entirely  of  a  private  na¬ 
ture,  only  a  meagre  report  being  given 
out  for  publication.  Among  the  impor¬ 
tant  developments  announced  was  the 
appointment  of  a  new  general  manager, 
in  succession  to  C.  O.  Knowles,  who, 

•after  six  months  leave  of  absence,  has 
resigned  to  become  assistant  managing 
editor  of  the  Toronto  Telegram.  T' 
position  was  definitely  conferred  on 
F.  B.  Livesay,  assistant  general  mana¬ 
ger  and  acting  general  manager  since 
last  November. 

Proposals  for  an  improved  cable  serv¬ 
ice.  which  would  be  partially  subsidized  McDERMID  LEAVES  MENNEN 

by  the  British  Government,  were  con-  - 

sidered.  It  was  felt,  however,  that  the  Europe,  on  Return  He  WUl 

newspapers  of  Canady  while  grateful  SpeeWtie.  Km. 

for  the  offer  of  the  British  Government, 

should  not.  in  self-respect,  burden  the  W.  A.  McDermid,  for  the  past  »six 
British  taxpayer,  but  should  be  pre-  years  sales  and  advertising  manager  of 
pared,  from  their  own  resources  and  by  the  Mennen  Company,  Newark,  N.  J., 
continuation  of  aid  received  from  the  has  resigned,  effective  June  1,  and  after 
Canadian  government,  to  develop  a  serv-  a  brief  vacation  will  leave  for  Europe 
ice  of  intcr-Imperial  cable  news.  on  a  business  trip. 

Several  new  names  were  added  to  the  On  his  return  he  will  announce  his 
iKiard  of  directors,  particularly  in  con-  new  connection  in  the  drug  specialties 
nection  with  the  Ontario  and  Quebec  field  in  New  York. 


The  Erie  Daily  Times  for  EVERY  National  Advertiser 
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NET  PAID 

Now  the  Circulation  of 

The  Evening  mail 

The  figures  below  show  circulation  of 
THE  EVENING  MAIL  each  day  for  week  of  May  20  to  26 


THURSDAY,  MAY  20  [.IrSiTIc]  (Net  Paid)  175,144 
FRIDAY,  MAY  21  [  aobe  sold  at  3c  3  198,001 

SATURDAY,  MAY  22  -  -  -  -  “  “  190,209 

MONDAY,  MAY  24  -  -  -  .  “  “  193,592 

TUESDAY,  MAY  25  -  -  -  -  “  “  202,090 

WEDNESDAY,  MAY  26  -  -  -  -  “  “  ,202.100 


•Approximate — This  figure  may  vary  a  few  hundred  on  complete  returns. 


202,100 


AND  IT  IS  STILL  CLIMBING 

In  Advertising — 

THE  EVENING  MAIL’S  Advertising  Gains  Are  Larger 
Than  Any  Other  Evening  Paper  Except  the  Evening  World 

ADVERTISING  GAINS  OF  NEW  YORK  EVENING  PAPERS: 


Statistics  complleil  by  N.  T.  Gvenlns  Post  and  comparison  made  with  same  months  of  1919. 


World  MAIL 


Jonmal  Telegram 


Column!. 

January  .  1130 

February  .  646 

March  .  1171 

April  .  451 

Up  to  and  including  May  24 .  501 

TOTAL  GAIN  OVER  1919. . .  3899 


Column!. 

798 


Column!. 

1294 


Column!. 

466 


Column!.  Columns.  Columns. 

674  615  280 

347  157  ■  402  Loss 

626  305  213  Loss 

411  Loss  380  Loss  195  Loss 

179  Loss  204  Loss  374  Loss 

L057  493  904  Loss 


Columns. 

615 


6  Loss  858 


THE  EVENING  MAIL 

NEW  YORK 
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RAILROADS  RUSHING 
PAPER  SHIPMENTS 


(Continued  from  page  13) 

of  freight.  Inquiries  regarding  move¬ 
ment  on  Pittsburgh  &  Lake  Erie  Rail¬ 
road  should  be  made  in  form  of  telegram 
or  letter  to  J.  L.  O’Toole,  superintendent 
of  freight  transportation,  Pittsburgh, 
Pa” 

Pennsylvania  System  (Central  re¬ 
gion);  V.  W.  Williams,  general  traffic 
agent,  Pittsburgh,  Pa.:  “Embargoes 
against  freight  -hipment  usually  except 
newsprint  paper,  and  such  has  Iteen  the 
case  generally  during  the  recent  disturb¬ 
ance  which  has  affected  our  transporta¬ 
tion  movement.  Inquiries  looking  to 
the  expedited  movement  of  shipments 
of  newsprint  paper  may  be  properly  di¬ 
rected  as  follows : 

“When  moving  from  northwestern 
New  York  via  Wallington,  N.  Y.,  and 
our  line,  to  H.  K.  Ball,  representative, 
Penn  Yan.  X.  Y. ; 

“When  via  Buffalo  and  our  lines,  to 
F.  X.  Quinn,  division  freight  agent, 
Buffalo,  N.  Y. ; 

“When  via  Wilkes-Barre  and  our  line, 
to  W.  G.  Spangle,  division  freight  agent, 
Williamsport,  Pa.; 

“When  through  Eastern  gateway. 
New  York  and  Harlem  River  and  our 
lines,  to  G.  H.  Cobb,  division  freight 
agent.  New  York  City,  N.  Y. ;  with  full 
co-operation  from  this  office  toward  as¬ 
sistance  in  expediting  movement  via  any 
of  the  above-mentioned  routes.  Such 
inquiries  should  give  initial  and  car 
number,  date  and  point  of  shipment, 
consignee  and  destination,  point  of  de¬ 
livery  to  our  lines  and  date  of  such  de¬ 
livery  if  available. 

“Notwithstanding  the  interference 
with  our  general  movement,  as  a  result 
of  special  effort  we  have  been  able  to 
maintain  good  service  so  far  as  the  han¬ 
dling  of  news  print  paper  is  concerned. 
We  would  l>e  glad  to  have  information 
as  to  points  from  which  shipments  are 
made  and  will  gladly  co-operate  in  se¬ 
curing  service.” 

New  York  Central  (West  Shore 
Division);  G.  C.  Woodruff,  general 


freight  agent.  New  York:  “We  han¬ 
dle  newsprint  paper  with  regularity  and 
even  during  the  most  acute  part  of  the 
trouble  there  was  no  failure  on  the 
part  of  the  railroad  to  bring  it  in 
promptly.  If  publishers  will  inquire 
here  at  any  time  as  to  what  you  may 
have  in  transit  or  desire  to  ship,  I  will 
be  pleased  to  assist  in  every  way  pos¬ 
sible.” 

NEW  YORK  AD  MEN  PLAY  GOLF 

John  G.  Anderson  and  Don  W.  Parker 
Gross  and  Net  Prise  Winners 

Members  of  the  Metropolitan  Adver¬ 
tising  Golf  -\ssociation  of  New  York, 
held  a  tournament  at  the  Nassau  Coun¬ 
ty  Club  Thursday,  in  which  John  G. 
.\nderson  won  gross  honors  with  a 
round  of  81.  Don  M.  Parker  won  the 
net  prize,  leading  Charles  Leake  of  Gar¬ 
den  City,  who  got  third  award  with  a 
card  of  83 — 6 — 77,  and  Grantland  Rice, 
who  dropped  into  fourth  position  with 
a  return  of  84 — 6 — 78. 

In  addition  to  the  medal  play  the  con¬ 
testants  had  a  quick  action  match  play 
event  in  which  the  qualifying  was  done 
in  divisions  of  four  over  nine  holes. 
.Anderson,  Parker,  Rice  and  A.  C. 
Perry  of  Fox  Hills  qualified  for  the 
leading  set  and  in  the  match  play  .An¬ 
derson  came  through  triumphant,  de¬ 
feating  .Rice  in  the  first  round  and 
then  disposing  of  Parker  in  the  final 
by  2  and  1  after  the  latter  had  elim¬ 
inated  Perry.  Rice  and  Perry  fought 
it  out  in  the  consolation  division,  the 
former  winning  the  prize 

H.  F.  Harrison,  W.  Roy  Barnhill,  L. 
A.  Hamilton  and  L.  Stveeney  made  up 
the  second  division  of  four.  In  the  first 
round  at  nine  holes  Barnhill  beat  Ham¬ 
ilton  and  Harrison  disposed  of  Sweeney, 
while  in  the  final  Harrison  won  from 
Barnhill.  Hamilton  took  the  consola¬ 
tion  honors  from  Sweenev. 


Frank  Fehlman  Talks  to  Ad  Men 

The  'Second  of  the  series  of  advertis¬ 
ing  conf'  ‘enccs  conducted  by  Frank  E. 
Fehlman  under  the  auspices  of  the  New 
York  American,  was  held  Thursday  af¬ 


ternoon  at  the  Plaza  Hotel.  Mr.  Fehl- 
man’s  talk  was  preceded  by  a  few  words 
by  the  publisher,  Walter  G.  Bryan,  who 
welcomed  the  advertising  men,  and  spoke 
of  the  good  which  he  hoped  would  come 
from  these  conferences.  Mr.  Fehlman, 
continuing  his  address  of  last  week,  ex¬ 
plained  how  copy  should  be  prepared  to 
sell  food,  clothing  and  household  fur¬ 
nishings.  He  gave  numerous  interest¬ 
ing  psychological  tests,  proving  his 
statements.  Practically  every  advertis¬ 
ing  agency  in  New  York  was  repre¬ 
sented. 

Jamet  T.  Du  Bois  Dead 

James  T.  Du  Bois,  who  from  1872  to 
1877  was  managing  editor  of  the  Na¬ 
tional  Republican  in  Washington,  D.  C., 
and  later  founded  the  Inventive  -Age. 
died  in  New  York,  May  27,  aged  64 
years.  On  retiring  from  journalism 
Mr.  Du  Bois  spent  nearly  thirty  years 
in  the  U.  S.  diplomatic  service  and  was 
minister  to  Colombia  from  1911-1913. 
For  eight  years  he  was  also  editor  of 
laws  for  the  State  Department. 

No  Wires  into  Coliseum 

Chicago, — The  Western  Union  Tele¬ 
graph  Company  announced  May  27  that 
because  of  strike  threats  from  electri¬ 
cal  workers  and  carpenters  it  would 
have  no  wires  in  the  Coliseum  during 
the  Republican  National  Convention.  .As 
a  result  newspaper  correspondents  and 


s  Largest  and  Best  Sevesfafer  Industrial  Advertising  Agency.” 


Itinugh  our  “Weekly  Ilusiness  Review"  Pape, 
.''oecial  Editions  and  other  permanent  Weekly 
I’aqes  among  non-regular  advertisers  we  secure 
for  leading  dailies  more  than  double  the  com- 
liined  business  of  our  competitors. 


(  )ur  “Weekly  Rusiness  Review”  Page  is  now  ap¬ 
pearing  in  forty-three  leading  dailies. 

AN’hat  is  your  proportion  of  advertising  lineage 
to  news  matter  in  your  Monday  and  Saturday 
issues? 

If  you  are  not  carrying  at  least  fifty  per  cent 
advertising  on  either  of  these  days,  we  can  help 
you  by  iiutting  on  a  permanent  Weekly  Indus¬ 
trial  Review  Page,  secured  from  non-regular  ad¬ 
vertisers  in  your  community. 

Write  today  for  miniature  copies  of  our  perma¬ 
nent  “Weekly  Industrial  Review”  Pages  now 
running  and  endorsed  by  the  leading  publishers 
throughout  the  country. 

John  B.  Gallagher  Company 
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others  with  messages  to  send  from  the 
Coliseum  over  Western  Union  wires 
will  have  to  send  their  copy  to  a  branch 
office  a  block  away  on  Michigan  boule¬ 
vard.  ' 

JUDGE  LYNN  J.  ARNOLD  DIES 

Ex-Editor  of  Albany  Knickerbocker 
Press  and  Banker 

Albany,  N.  Y. — Judge  Lynn  J.  Ar¬ 
nold.  until  recently  publisher  and  editor 
of  the  Knickerbocker  Press,  died  May 
27  after  a  short  illness  of  heart  disease. 
He  was  born  in  Otsego  County  in  1864 
and  several  years  ago  was  elected  Sur¬ 
rogate  Judge  of  Otsego  County.  The 
past  month  he  announced  his  candidacy 
for  the  United  States  Senate  on  an 
anti-Prussian  platform.  He  asserted 
that  Prussian  ideas  were  now  in  control 
of  our  State  and  National  Governments. 
On  May  4,  he  began  an  action  against 
Jacob  H.  Schiff,  George  W.  Perkins  and 
others  for  alleged  conspiracy  to  ruin  his 
reputation  by  circulating  stories  that  he 
was  insane. 

Fire*  at  Hoe  and  Pre*s  Club  Homes 

Fire  did  $25,000  damage  to  the  plant 
of  R.  Hoe  &  Co.,  printing  machinery 
manufacturers  in  New  York,  Thursday. 
The  blaze  was  confined  to  a  small  out¬ 
house  and  did  not  reach  the  main  fac¬ 
tory  buildings.  The  home  of  the  New 
York  Press  Club  was  slightly  damaged 
by  a  fire  Wednesday. 


A  circulation  is  no  larger  than 
its  value  is  to  \ou 


First  in  Financial  Advertising 
in  Chicago’s  Evening  Field 

For  the  first  four  months  of  1920,  The  Chicago  Evening 
Post  carried  a  total  of  342,637  agate  lines  of  Financial 
.Advertising,  exceeding  the  total  of  its  nearest  evening 
competitor  by  42.987  lines. 

During  this  four-month  period  the  total  Financial  Advertis¬ 
ing  linage  of  The  Chicago  Evening  Post  was  exceeded  by 
but  one  Chicago  newspaper,  and  that  a  seven-day  newspaper. 
During  the  year  1919  The  Chicago  Evening  Post  carried  a 
total  of  833,813  agate  lines  of  Financial  Advertising,  exceed¬ 
ing  the  total  of  its  nearest  evening  competitor  by  68,000 
lines. 

During  this  period  the  total  Financial  Advertising  linage  of 
The  Chicago  Evening  Post  was  exceeded  by  but  one  Chi¬ 
cago  newspaper,  and  that  a  seven-day  newspaper. 

Those  who  hav'e  to  do  with  finance  in  the  City  of  Chicago 
know  the  value  of  The  Post’s  financial  news ;  those  who  have 
to  do  with  Financial  .Advertising  in  the  City  of  Chicago  use 
first  and  always  the  advertising  columns  of 

The  Chicago  Evening  Post 

Eastern  Representative — 

Kelly-Smith  Co.,  Marbridge  Building,  New  York 
Western  Representative — 

John  Glass,  Peoples  Gas  Building,  Chicago 

THE  SHAFFER  GROUP 

Chicago  Evening  Post  Louisville  Herald 

Indianapolis  Star  Muncie  Star  Terre  Haute  Star 

Denver  Times  Rocky  Mountain  News 
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The  Great  New  York  World 
Newspaper 

speaks  favorably  of  “the  momentum  the  movement  acquires 
as  it  progresses”.  .  .  .“initiated  in  New  York  and  Philadel¬ 
phia  .  .  .  .something  unknown  in  the  experience  of  the  oldest 
storekeeper/'  in  an  editorial  in  yesterday  morning’s  paper. 

This  recalls  to  the  writer  a  well-remembered  June  in¬ 
terview,  in  the  early  Spring  of  1883,  when  at  luncheon  with 
Joseph  Pulitzer,  at  Mr.  Anthony  J.  Drexel’s  table,  Mr. 
George  W.  Childs  being  present.  The  four  men  at  the  table 
heard  Joseph  Pulitzer,  then  in  the  prime  of  his  youthful  good 
health,  on  his  way  to  New  York  to  begin  his  life  there  and 
to  reorganize  the  “New  York  World,”  say  what  he  printed 
afterward  at  the  top  of  the  editorial  page,  giving  his  intention 
of  the  way  he  would  pilot  the  great  newspaper  his  sons  now 
own. 

It  was  to  be 


*‘An  institution  that  should  always  fight  for  progress  and  re¬ 
form,  never  tolerate  injustice  or  corruption,  always  fight  dema¬ 
gogues  of  all  parties,  never  belong  to  any  party,  always  op¬ 
pose  privileged  classes  and  public  plunderers,  never  lack 
sympathy  with  the  poor,  always  remain  devoted  to  the  public 
welfare” 


Mr.  Joseph  Pulitzer  seems  to  be  living  his  life  over 
again,  in  standing  by  the  effort  to  stop  the  further  increase 
of  prices  and,  without  injuring  labor,  to  increase  its  products 
by  improved  machinery,  and  for  larger  wages  required  by 
longer  hours. 


[Signed] 


May  20,  1920. 

The  above  is  an  excerpt  from  John  Wanamaker*s  daily  editorial  in  his  advertisement  in  all 
New  York  and  Philadelphia  papers  of  May  20  and  21.  It  speaks  for  itself. 
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PRESS  AGENTS  PREPARE 
TO  RE-EDUCATE  U.  S.? 


One  of  Them  Defends  Celling  es  Best 
Means  to  Keep  Reporters  from 
Faking — Sajs  American  Pub* 
lie  Has  Been  Mis-educated 

Hy  Leslie  Orear 


Editorial  Note. — Mr.  Crear  is  a  member 
nf  the  Publicity  staff  of  Armour  &  Co., 
the  Chicago  meat  packers,  and  was  former¬ 
ly  an  active  newspaper  man  «n  the  emploj^ 
of  the  Associated  Press. 


1^  O  apology  is  needed  in  behalf  of 
publicity  to  editors  and  publishers. 
Publicity  is  their  stock  in  trade.  But  it 
is  entirely  proper  to  explain  the  meth¬ 
ods  and  purposes  of  the  publicity  de- 
I>artments  which  recently  have  grown 
into  significant  commercial  influence.  It 
is  equally  proper  to  differentiate  between 
the  real  publicity  man  and  the  bally- 
hooing,  space-grabbing  press  agent  of 
jTsterday — a  few  of  whom  still  exist. 

Honest  newspaper  editors  have  a  sin¬ 
cere  desire  to  print  nothing  in  their  news 
columns  except  the  truth,  and  the  truth 
told  fairly  and  accurately.  Unfortunate¬ 
ly,  under  the  generally  accepted  methods 
of  gathering  and  assembling  news,  that 
desire  frequently  is  thwarted  by  lack  of 
knowledge  as  to  facts.  The  American 
public  has  been  mis-educated  to  relish 
sensational  news  more  than  any  other 
kind.  Therefore,  it  is  that  kind  of  news 
for  which  the  reporter  is  on  the  alert, 
t.  


The  manner  of  the  reporting  rests 
largely  upon  the  mental  attitude  of  the 
ambitious  reporter,  who,  naturally,  is 
striving  to  go  back  to  his  city  editor 
with  a  story  as  good  and  as  sensational 
as  possible.  Every  editor  knows  quite 
well,  if  he  has  ever  been  a  reporter 
himself,  that  ninety-nine  out  of  a  hun¬ 
dred  reporters  have  very  elastic  imagina¬ 
tions.  They  would  not  be  reporters  if 
they  had  not.  Accordingly,  it  happens 
quite  often  that  two  incidents  added  to 
two  incidents  make  five  incidents  when 
they  appear  in  print. 

“Why  let  a  few  facts  spoil  a  good 
story?”  was  a  question  asked  by  a  cor¬ 
respondent  of  one  of  the  great  news 
gathering  agencies  in  talking  with  a  co¬ 
worker  one  day. 

“You  can’t  believe  anything  you  see 
in  the  papers”  is  the  echo  from  the  pub¬ 
lic,  which  unconsciously  answers  that 
correspondent’s  query. 

Truth — ^Truth! 

When  that  condition  obtains  in  con¬ 
nection  with  individuals  and  their  pri¬ 
vate  relations,  it  is  bad  enough;  but 
when  it  reaches  into  the  realm  of  busi¬ 
ness  it  frequently  does  immeasurable 
harm  in  terms  of  dollars  and  cents,  both 
to  business  and  to  the  public.  The  pub¬ 
lic  has  demanded  that  it  be  kept  in¬ 
formed  of  the  activities  of  big  business. 
Business  now  is  willing  and  anxious  to 
inform  the  public  of  those  things  which 
the  people  wanted  to  know.  And  now 
its  mouthpiece — the  publicity  bureau — ^is 
being  frowned  at  by  some,  simply  be¬ 


cause  it  is  trying  to  obviate  the  condi¬ 
tions  which  previously  had  caused  dis¬ 
tortion  of  facts  by  fanciful  reporters,  or 
even  good-intentioned  reporters  whose 
ignorance  of  the  ramifications  of  the 
business  under  discussion  was  the  trap 
that  tripped  them  out  of  the  path  of 
truth. 

It  is  partly  to  supplement  the  repor- 
torial  mind  that  publicity  departments 
function.  The  publicity  man  on  the  staff 
of  a  bureau  in  a  business  organization 
becomes,  in  effect,  a  reporter  for  the 
newspapers  in  his  city  when  anything 
of  news  value  develops  in  his  organiza¬ 
tion.  It  is  his  desire  to  see  that  the 
newspaper,  or  the  newspaper’s  repre¬ 
sentative,  gets  the  facts  of  that  news, 
not  the  surmises,  not  the  rumors,  not 
the  guesses,  not  the  premature  conjec¬ 
tures. 

That  duty  of  the  publicity  man  is  one 
which  many  of  the  larger  papers  and 
national  news  gathering  agencies  have 
been  quick  to  understand,  and  in  a  great 
many  instances  the  cordial  co-operation 
thereby  established  has  been  an  asset  to 
the  publishers.  No  less  an  organization 
than  the  Associated  Press,  which  prides 
itself  upon  its  accuracy  and  its  fairness, 
keeps  posted  on  the  telephone  switch¬ 
board  of  its  Chicago  bureau  a  list  of 
publicity  men  connected  with  organiza¬ 
tions  which  it  considers  fertile  news 
fields,  and  it  is  quick  to  call  upon  them 
for  information  it  needs  concerning 
news  events.  Constant  checking  and 
verification  by  the  Associated  Press  of 
news  obtained  in  that  way  has  never 


disclosed  an  instance  wherein  any  at¬ 
tempt  at  deception  has  been  made  by  a 
publicity  man.  The  same  record  has 
noi  been  made,  however,  by  the  press 
agent. 

A  New  Profession? 

Recognition  of  the  informative  value 
of  the  publicity  service  maintained  by 
some  prominent  corporations  is  afforded 
by  frequent  requests  by  newspapers  and 
magazines  for  articles  relating  to  cur¬ 
rent  news  and  economic  phases  of  their 
business. 

Not  the  least  important  phase  of  this 
new  profession  is  that  in  which  the  pub¬ 
licity  man  stands  between  his  client  and 
injustice  in  the  court  of  public  opinion, 
just  as  the  attorney  at  law  protects  his 
client  against  injustice  in  courts  of  law. 

No  one  knows  better  than  a  newspaper 
editor  how  ready  the  public  is  to  accept 
charges  or  condemnation  as  absolute 
conviction  of  the  things  charged.  Par¬ 
ticularly  is  that  the  case  when  big  busi¬ 
ness  is  involved  in  any  charge.  Unfor¬ 
tunately,  the  city  editor  of  the  average 
paper,  knowing  this  proclivity  of  the 
public  is  too  likely  to  overlook  getting 
both  sides  of  the  controversy  in  making 
publication  of  the  charge.  Then  is  the 
time  that  the  publicity  man  begins  to 
function.  He  merely  presents  his  em¬ 
ployer’s  side  of  the  controversy,  which 
every  editor,  in  all  fairness,  will  admit 
should  be  published  with  as  equal  promi¬ 
nence  as  the  other  side. 

Recently  the  larger  packers  have  been 
the  target  of  many  charges  that  were 
(Continued  on  page  28) 


Introducing  an  Old  Product 
Into  New  Territory  Quickly 


Jobb. 

Coffees  Sp.ces 


*Pell  16th,  1925^ 


“S  &  K  Coffee,”  an  old  product  This  co-operation  began  Oct 


of  exceptional  quality,  selling  at 
top-price,  was  almost  unknown  to 
Oklahoma  grocers  and  housewives 
four  months  ago.  Today  it  is  one 
of  the  few  rapid-selling,  quality 
brands  on  the  Oklahoma  market. 
This  ascendency  was  gained 
quickly,  economically  and  repeat 
sales  show  a  steady  climb. 

Sales  resistance,  always  great  in 
introducing  a  new  coffee,  was  over¬ 
come.  Dealer  influence  and  con¬ 
sumer  demand  were  quickly  cre¬ 
ated.  Thorough  distribution  was 
secured — all  at  a  minimum  of  sales 
and  advertising  expense. 

Some  potent  force  must  have  been 
at  the  command  of  this  advertiser, 
or  such  an  outstanding  success 
could  not  have  been  scored  so 
quickly  in  new  territory. 

This  force  was  the  “reader  influ¬ 
ence”  of  a  dominant  newsfiaper, — 
Plus  the  intelligent  co-operation  of 
the  Merchandising  Staff  of  that 
paper  concentrated  on  maximum 
results. 
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with  the  receipt  of  a  request  for  in¬ 
formation  which  might  determine 
whether  “H  &  K”  entered  the 
Oklahoma  market.  Until  the  cam¬ 
paign  was  an  acknowledged  suc¬ 
cess  the  Merchandising  Staff  of 
The  Oklahoman  and  Times  dove¬ 
tailed  its  efforts  with  the  sales  or¬ 
ganization  of  the  manufacturer. 

Surveys  were  made  and  impor¬ 
tant  facts  disclosed  which  helped 
“H  &  K”  sidestep  many  pitfalls. 
Specialty  men  were  equipped  with 
the  Oklahoman  and  Times  Dealer 
Introduction  and  told  how  it 
would  help  stock  the  dealer.  Later, 
distribution  was  checked  and  weak 
spots  built  up  to  keep  the  campaigpi 
successful. 

This  success  is  proof,  again,  that  ad¬ 
vertising  in  dominant  newspapers,  plus 
intelligent  sales  co-operation,  is  produc¬ 
tive  of  masrimum  returns. 

In  Oklahoma  this  service  is  supplied  by 
The  Oklahoman  and  Times,  the  domi¬ 
nant  newspapers  in  a  virgin  territory 
that  is  "ripe”  NOW  for  your  sales  ef¬ 
forts.  A  request  will  start  us  working 
for  you. 


LT.  Sarper,. 

-onu.'tr 


nxb  our  very  best  vtsb.., 


_ MERCHANDISING  DEPARTMENT 

TttQAILYGKlAllOMA/^^ — i 
aadTlMES 

Morning,  Evening  and  Sunday.  Net  paid  daily  91,130  A.  B.  C. 

National  Representatives: 

E.  KATZ  SPECIAL  ADVERTISING  AGENCY 

New  York  Chicago  Kansas  City  San  Francisco  Atlanta 
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It  will  pay  any  newspaper  to  send  its  advertising  manager  to 
Indianapolis  if  only  to  attend  the  meetings  of  the  Newspaper 
Department  Membership  fee  ten  dollars.  Send  check  to 
Office  of  Fred  Millis,  seventh  floor.  News  Bldg.,  Indianapolis. 
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CANADA  TO  WELCOME 
N.  E.  A.  MEMBERS 

Dominion  GoTcrnment  Will  Be  Host  to 
American  Party  for  Three  Weeks 
Following  Adjournment  of 
Boston  Conrention 


Bv  Will  Wilke 

Vice-President  and  Chairman,  N.  E.  A.  Con¬ 
vention  Transportation  Committee. 

The  outstanding  feature  of  the  Na¬ 
tional  Editorial  Association  convention 
will  be  the  trip,  to  follow  adjournment, 
through  eastern  Canada,  the  itinerary 
for  which  has  now  been  completed. 

The  party  will  leave  Boston,  Satur¬ 
day  night,  June  5,  via  steamer  of  the 


W.  W.  AlkENS 


Viliy  should  he  be  worried  about  the 
heavt  intelleetual  atmosphere  of  Boston? 
He  eomes  from  the  land  of  novelists, 
poets  and  sneh — in  fael,  is  the  publisher 
of  the  Franklin  (Ind.)  Star,  and  a  mem¬ 
ber  of  the  exerutive  committee  of  the 
National  Editorial  Association. 

Boston  &  Yarmouth  Steamship  Com¬ 
pany,  Ltd.,  for  a  sail  to  Yarmouth,  N.  S., 
where  the  party  will  entrain  for  a  trip 
in  the  provinces,  terminitating  at  Wind¬ 
sor  on  June  2*^. 

X’isiting  the  cities  and  towns  of  Yar¬ 
mouth,  Chester,  Halifax,  Kentville, 
0  Grand  Pre,  in  the  country  made  famous 
by  the  Poet  Longfellow,  to  Sydney, 
Iona,  New  Glasgow,  Hopewell,  Am¬ 
herst.  Sackville,  Charlottetown,  Suni- 
merside,  Moncton.  St.  John,  Frederic¬ 
ton,  Newcastle,  Campbellton,  Quebec, 
(irand  Mere,  Shawinigan  Falls,  Mont¬ 
real,  Ottawa,  Cobalt,  Timmins.  Iroquois 
Falls,  Bigwin  Inn  on  I-ake  of  Bays,  To¬ 
ronto,  Niagara  Falls,  Hamilton  and  the 
Border  Cities  of  Walkerville  and  Wind¬ 
sor.  The  travel  will  be  made  using  the 
special  train,  charter  steamers  and  with 
automobiles,  visiting  many  places  in  the 
Provinces  not  seen  by  the  tourist  or 
traveler  in  many  quaint  and  interesting 
sections. 

The  special  train  arranged  for  the 
editorial  party  is  considered  as  the 
“last  word”  of  travel  comfort,  every  car 
in  use  being  of  new  construction  with 
modern  improvements  furnished  by  the 
Canadian  National  Railways.  The  train 
will  cover  several  thousand  miles  of 
travel,  being  routed  over  the  lines  of  the 


Canadian  National  Railways,  the  Grand 
Trunk  Railway  System  and  the  Temis- 
kaming  and  Northern  Railway,  the  lat¬ 
ter  being  owned  by  the  Provincial  Gov¬ 
ernment  of  Ontario. 

A  side  trip  will  lie  made  on  the  Do¬ 
minion  Atlantic  Railway  to  Grand  Pre, 
during  the  celebration  of  Apple  Blossom 
Week.  The  editorial  party  will  make 
the  special  train  their  home  during  the 
trip,  the  train  being  parked  in  each  city 
visited.  The  plan  of  entertainment  for 
each  day  of  the  itinerary  has  many  at¬ 
tractive  features,  many  of  the  attractions 
being  new  and  furnished  for  the  enter¬ 
tainment  of  the  party,  with  a  generous 
welcome  from  the  citizens  of  the  Prov¬ 
inces. 

Thoae  Who  Are  Going 

Those  who  were  members  of  the  1919 
party  traveling  in  the  Pacific  Northwest, 
making  the  trip  of  this  year  will  have 
visited  about  all  of  Canada  when  the 
present  itinerary  is  completed. 

Among  the  first  one  hundred  pub¬ 
lishers,  with  their  ladies,  who  have  reg¬ 
istered  for  the  Canadian  trip,  are : 


Edward  Albright*  president  of  the  National 
Editorial  Association*  News,  Gallatin,  lenn. 

W.  W.  Aikens*  Evening-Star*  Franklin,  Ind. 

Mr.  and  Mrs.  Fred  AlUopp*  Arkansas  Daily 
Gazette.  Little  Rock. 

Mrs.  H.  L.  Bardwell,  Daily  Evening  Tele¬ 
graph*  Dixon,  Ill. 

Col.  and  Mrs.  E.  P.  Bowen*  Weekly  Tribune, 
Fort  Scott,  Kan. 

John  F.  Redmond,  Editor  &  Publisher* 
New  York. 

Mr.  and  Mrs.  H.  U.  Bailey,  Miss  Bailey 
and  John  Hailev,  Republican,  Princeton,  111. 

Francis  G.  Burrows,  Sunbury  Daily*  Sun- 
bury*  Penn. 

E.  S.  Bronson  and  Miss  Bronson*  Ameri¬ 
can,  El  Reno,  Okla. 

Will  E.  Beeson,  Journal,  Winchester,  Ind, 

Mr.  and  Mrs.  Thomas  J.  Blain*  Daily  Item* 
Port  Chester,  N.  Y. 

Mr.  and  Mrs.  J.  Byron  Cain*  News*  Belle 
Plainc*  Kan. 

George  P.  Collins*  Independent,  Carrington* 
N.  D. 

Mr.  and  Mrs.  F.  T.  Crampton  and  Miss 
Patricia  t  rampton,  ()dd  Fellow,  Montgomery, 
Ala. 


Mr.  Willard  E.  Carpenter*  Carpenter  &  Co.* 
Chicago. 

Mrs.  W.  £.  Carpenter*  Courier-Herald*  Lin¬ 
coln*  Ill. 

Mr.  and  Mrs.  Frank  O.  Edgecombe,  Nebras¬ 
ka  Signal,  (jcneva,  Neb. 

Mr.  and  Mrs.  (^orge  P.  Eckstein*  Watch¬ 
man,  Warren*  Mich. 

Mrs.  Virginia,  special  correspondent,  Wash¬ 
ington*  I).  C. 

Mr.  and  Mrs.  James  Faulk,  Herald*  Leakes* 
ville^  Miss. 

\N .  D.  Greason,  Republican,  Paola,  Kan. 

Miss  Flora  M.  Gannett*  Daily  Times-Union, 
Rochester.  N.  Y. 

Mr.  and  Mrs.  W.  F.  Gocttler  and  the  Misses 
Goettier*  Independent,  Souderton,  Penn. 

Mr.* and  Mrs.  Homer  Harwood*  Watchman, 
Warren,  Mich. 

Mr.  and  Mrs.  H.  C.  Hotaling  and  Miss 
llotaling.  Enterprise,  Mapleton,  Minn. 

11.  H.  Herbert,  School  of  Journalism,  Nor¬ 
man,  Okla. 

Mrs.  H.  E.  Hogue,  Herald,  Eaton,  Colo. 

Mrs.  C.  J.  Hollstcin,  Daily  Sun*  Waukegan, 
Ill. 

Mr.  and  Mrs.  J.  E.  Junkin,  Miami*  Fla. 

Misses  Kwekkcooon  and  Ketridge,  Journal- 
Chronicle,  Owalonna,  Minn. 

Fre<i.  C.  Kirch,  Pioneer,  Wood,  S.  D. 

Mr.  and  Mrs.  Jay  E.  Klock,  Daily  Freeman* 
Kingston,  N.  Y. 

Mr.  and  Mrs.  D.  E.  Keen  and  Miss  Keen, 
Daily  Republican  Register,  Mount  Carmel.  Ill. 

Mr.  and  Mrs.  R.  P.  Lee,  Libertyville  Inde¬ 
pendent,  Waukegan.  Ill. 

Mr.  and  Mrs.  George  W.  Marble*  Daily 
Tribune.  Fort  Scott.  Kan. 

Mr.  and  Mrs.  M.  E.  Mehrtens.  Times, 
Sebring,  Ohio. 

Mr.  and  Mrs.  C.  E.  Nevin  and  Miss  Nevin, 
Advocate,  I..aurel,  Neb. 

Mr.  and  Mrs.  J.  W.  Naylor*  Messenger* 
Allentown.  N.  J. 

Mr.  and  Mrs.  Wallace  Odell*  Daily  News, 
Tarrvtown*  N.  Y. 

Mr.  and  Mrs.  J.  B.  Perkins,  Herald,  High- 
more,  S.  D. 


THE  SHUN 
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■  CHINESE  DAILY 

■  NEWS 

*  Shanfhai,  China 

#Thi  oldest  and  most  in¬ 
fluential  daily  in  China, 
the  largest  circulation, 
reaching  the  best  class 
of  readers. 

EMIL  MAURICE 
SCHOLZ 

American  Representative 

1  West  34th  St.,  New  York 
Chicago  Office:  25  E.  Jackson  Blvd., 
Room  711 


H.  U.  BAILEY 

If  we  were  to  whisper  Princeton,  you 
would  probably  yell  New  Jersey.  It  may 
surprise  yon  to  know  that  you  would 
be  wrong.  The  Bureau  County  Repub¬ 
lican  is  published  in  Illinois. 


Mr.  and  Mr,.  W.  T.  Pickett,  Wasp,  Wahoo, 
Neb. 

Mri.  B.  Rosbrook,  Telegraph,  Dixon,  III. 

Mr.  and  Mrs.  Charles  M.  Redfield,  Daily 
Evening-Telegram.  Malone,  N.  Y. 

Mr.  and  Mrs.  H.  R.  Ripley,  Advertiser,  Tip- 
ton,  Iowa, 

Mr.  and  Mrs.  Charles  D.  Simeral  and  Miss 
Simeral,  Herald,  Steubenville,  Ohio. 

M.  S.  Schoch,  Times,  Selinsgrove,  Penn. 

Mrs.  Mable  S.  Shaw,  Daily  Evening-Tele¬ 
graph,  Dixon,  Ill. 

Mr.  and  Mrs.  George  Schlosser  and  George 
Sch^sser,  Jr.,  Republican,  Wessington  Springs, 


Mr.  and  Mrs.  Jere  H.  Simms.  Simms  Print¬ 
ing  Company,  East  Liverpool,  Ohio. 

Mr.  and  Mrs.  P.  E.  Stillman,  and  Miss  Still¬ 
man,  Bee,  Jeflerson,  Iowa. 

W.  J.  Smith,  Daily  Sun,  Waukegan,  Ill. 

Mrs.  Charlotte  Woodring,  Daily  Journal, 
Peru,  Ind. 

Mr.  and  Mrs.  L.  S.  Whitcomb,  Daily  Tribune, 
Albert  Lea,  Minn. 

Mr.  and  Mrs.  J.  R.  Landy  and  Miss  Landy, 
Times.  Olivia,  Minn. 

Mr.  and  Mrs.  Will  Wilke,  Roger  and  Eugene 
Wilke,  Gazette,  Grey  Eagle,  Minn. 

Mrs.  A.  L.  Xanders,  special  correspondent, 
York,  Penn. 


Elkhart  Review  Suspends 

Elkhart,  Ind. — The  Daily  Review, 
which  was  put  into  the  hands  of  a  re¬ 
ceiver  on  March  23,  was  purchased  by 
the  owners  of  the  Truth  and  published 
its  last  issue  on  May  21.  A.  H.  Beards¬ 
ley  and  C.  D.  Greenleaf,  publishers  of 
the  Truth,  bought  the  Review  from  D. 
F.  Noble,  who  acquired  it  for  $38,814.65 
at  a  receiver’s  sale  in  Chicago  last  week. 
Inability  to  meet  higher  costs  of  opera¬ 
tion  was  assigned  as  the  cause  of  the 
Review’s  end. 


Patterson  Sells  Georgia  Weeklies 

Atlanta. — Jack  L.  Patterson,  editor, 
proprietor  and  publisher  of  the  Coving¬ 
ton  News  since  February,  1918,  has  sold 
that  newspaper  to  Ralph  Meeks  and  W. 
E.  Lightfoot,  of  the  Calhoun  Times.  Mr. 
Patterson  will  go  with  the  Atlanta  Jour¬ 
nal  as  exchange  editor,  having  also  re¬ 
cently  sold  his  interest  in  the  Conyers 
Times,  of  which  he  was  also  editor, 
manager  and  part  owner. 


Recruits  for  A.  A.  C.  W.  Meet 

Louisville,  Ky. — Sixty  business  men 
of  Louisville  have  signed  up  with  the 
Advertising  Club  of  Louisville  to  ac¬ 
company  local  advertising  men  to  In¬ 
dianapolis  to  attend  the  annual  conven¬ 
tion  of  the  Associated  .\dvertising  Clubs 
of  the  World. 


Great  Mediums 
for  RESULTS 

The  Pasadena 

Star -News  Pasadena*  California 

12,176  daily 

(A.  B.  C.  Figures) 

The  Long 

Beach  Press  Long  Beach,  California 

9,141  daily 

(A.  B.  C.  Figures) 

Advertising  space  of  known  qual¬ 
ity  and  quantity.  Rates  that  are 
absolutely  not  deviated  from. 

Circulation  not  stimulated  by  pre¬ 
miums,  prizes  or  other  artificial 
methods. 


Editor  &  Publisher  for  May  29  ^  1920 


m 


In  the  Rich  Empire  of 

Southern  California 

Where  Daily  Newspaper  Advertising  Pays 


People  “5—  Money 
=  Buying  Power 

Southern  California  has 
both.  1 1  s  population 
has  doubled  in  ten 
years.  Thousands  of 
acres  of  desert  have 
been  made  to  bloom 
with  wealth-producing 
crops  and  cities  and 
towns  now  dot*  this 
great  territory. 

Over  four  hundred  mil¬ 
lions  of  dollars  were 
produced  in  crops  alone 

in  1919. 

One  Hundred  Million 
Dollars  was  pumped 
from  its  oil  wells.  Man¬ 
ufacturing  has  gone 
ahead  with  leaps  and 
bounds,  and  all  cities 


Crops  of  Southern  California  for  1919 

Acre*  Value 

Alfalfa  . 

22$,m 

2,44$ 

$24,4M,0M 

Almoodt  . 

27(,TS* 

Apples  . 

531,228 

Apricots  . 

4,5W,IN 

Asparacus  . 

Viii 

854,733 

Barley  . 

58,384428 

Beana*  IJwm  . 

125gtM 

37«.7M 

5,848,888 

BeanSt  Othar  . 

8,438,282 

Berriaa,  Straw  . 

I,3M 

182,258 

Barriaap  Black  . . 

Beets,  Sugar  . 

148,888 

iijm 

5,848,888 

Butter  . 

8,588,888 

Caraiad  Flah  . 

8,258,888 

Canned  Fruits  and  Veg.. 

21,888,888 

Cabbage  . 

itioo 

1,888,888 

Cantaloupe  (Exp.)  . 

14,«M 

4,854,888 

Carrota  . 

l.tM 

388,888 

Cauliflower  . 

4,2M 

787,588 

Celery  . 

l.*S 

234,888 

Chile  Peppers  . 

S,«M 

1,888,888 

(^ton  . 

17,878,888 

Com  . 

a,N» 

13,888,888 

Cucumbers  . 

sn 

358,888 

Dry  Onions  . 

1,M7 

428,888 

Eggs  . 

Crapes,  Table  . 

*,32S 

1,888.888 

Grapes,  Wine  . 

2,888,888 

Hayp  Tama  . 

38,2834N 

Hay,  Fodder  . 

22,888,888 

Honey  . 

8,888,888 

Lemons  . 

18,288,888 

Lettuce  . . . . 

»,SM 

2,858,8M 

Oats  . 

2,888,888 

Oranges  . 

f2,*U 

83,855,888 

Olives  . 

S,137 

1488,888 

Pesaches  . 

U,748 

5,855,888 

Pears  . 

lO.M* 

2,133,888 

Plums  . 

2,888,888 

Potatoes  . 

3Q,H0 

5,8n,888 

Poultry  . 

S.tM.tM 

Peas  . 

fii 

45,888 

Raisins  . 

75,888 

Rica  . 

128,8H 

Seeds  . 

1,288,8H 

Sweet  Com  . 

228,888 

Sugar  . 

28,188,888 

Sweet  Potatoes  . 

ziii# 

588,888 

Tomatoes  . 

IZ,(M 

2,582.888 

Walnuts  . 

45,214 

13,758,888 

Watermelons  . 

888.888 

Wheat  . 

14,528.888 

Other  Vegetables  . 

2.8M,888 

Other  Fruits  . 

580,888 

and  towns  are  now  pass¬ 
ing  through  an  era  of 
unprecedented  p  r  o  s  - 
perity. 

As  an  advertising 
medium  the  daily  news¬ 
papers  of  Southern  Cali¬ 
fornia  have  no  rival. 
But  no  two  or  three 
papers  can  possibly 
cover  this  huge  territory, 
with  its  potential  buying 
power.  This  selected  list 
of  daily  newspapers 
covers  the  territory  and 
reaches  into  a  majority 
of  the  homes  of  the  com¬ 
munities  where  they 
are  published. 

They  will  gladly  co-op¬ 
erate  with  local  mer¬ 
chants  in  placing  na¬ 
tionally  advertised  prod¬ 
ucts  before  the  people. 


Anaheim  Daily  Herald  . 

Bakersfield  Echo  . 

Brawley  News  . . 

Calexico  Chronicle  ... 
Fullerton  Daily  Tribune  . . . . 
Glendale  Evening  News  . . . . 
Long  Beach  Daily  Telegram. 

Monrovia  News  . 

Ontario  Report  . 

Orange  Daily  News  . 


Circu-  Rate  per  lation  5,000  lines 

lation  5,000  lines  Circu-  Rate  per 

1,500  .0142  Ocean  Park  Evening  Bulletin  .  1,517  .0142 

5,284  .03  Redlands  Daily  Facts .  *2,313  .02 

*1,775  .0178  Riverside  Enterprise  .  4,000  .02 

925  .0178  Santa  Ana  Register  . *6,166  .035 

*1,700  .0142  San  Bernardino  Sun  .  4,833  .035 

1,400  .02  Santa  Monica  Evening  Outlook .  1,500  .0142 

9,296  .04  San  Luis  Obispo  Telegram..... .  *1,453  .0142 

1,000  .0178  San  Pedro  Pilot  . .  *2,136  .02 

1,775  .0178  Venice  Evening  Vanguard  .  1,790  .0178 

1,624  .0142  Ventura  Free  Press  .  896  .015 


28 


Editor  &  Publisher  for  May  29,  1920 


WIRE  SERVICES  GRANT 
KEYMEN  23%  RAISE 

United  Press,  Intemstioiml  News  Serr- 
ice  and  Universal  Service  End  Long 
Negotiations — A.  P.  Recently 
Gave  Bonus  to  Operators 


A  seriously  threatened  national  strike 
of  press  telegraphers  was  averted  when 
committees  representing  the  Commer¬ 
cial  Telegraphers  Union  came  to  an 
agreement  with  executives  of  the  United 
Press  Associations  and  the  International 
News  Service  after  a  terrific  two  weeks’ 
conference  struggle  ending  at  3  o’clock 
last  Monday  morning. 

The  press  operators  will  receive  dur¬ 
ing  the  next  year  very  substantial  in¬ 
creases  in  pay,  but  whereas  the  union 
oflficials  at  first  demanded  wage  in¬ 
creases  extending  to  more  than  46  per 
cent  settlement  was  finally  had  on  the 
basis  of  about  half  that  percentage  of 
increase. 

While  expressing  satisfaction  that  a 
strike  had  been  averted  executives  of 
both  the  International  News  Service  and 
the  United  Press  declared  this  week 
that  the  operators  had  received  a  mini¬ 
mum  wage  scale  considerably  larger 
than  the  press  associations  had  expected 
to  pay  next  year.  Inasmuch  as  the  eco¬ 
nomic  pressure  was  demonstrated  as 
most  severe  upon  operators  in  the 
smaller  cities  coming  under  the  mini¬ 
mum  classification  it  was  finally,  mutu¬ 
ally  agreed  that  the  percentage  of  in¬ 
crease  to  such  men  would  exceed  that  of 
situations  in  larger  cities.  Increased 
pay  for  overtime  was  allowed. 

Later  in  the  week  the  Universal  Serv¬ 
ice  signed  a  new  contract  with  its  union 
operators,  granting  approximately  the 


same  ratio  of  increase  as  those  given  by 
the  United  Press  and  International 
News  Service. 

While  no  official  statement  has  been 
made,  it  is  understood  that  the  Asso¬ 
ciated  Press  has  granted  bonuses  to  its 
open-shop  operators  on  a  parity  with 
those  granted  by  other  services  to  their 
union  operators. 

According  to  preconceived  plan  the 
union  committees  and  their  international 
president  came  to  New  York  more  than 
two  weeks  ago  and  demanded  an  in¬ 
crease  of  pay  of  38  per  cent,  and  this 
demand  was  made  with  the  verbal  and 
later  written  statement  that  the  figure 
was  not  subject  to  negotiation,  but  must 
be  accepted  or  flatly  rejected. 

The  press  association  executives  re¬ 
fused  to  do  business  on  any  such  prin¬ 
ciple,  and  this  precipitated  a  deadlock 
which  was  finally  broken  when  the  union 
men  agreed  to  give  and  take  argument 
However,  when  they  did  appear  they  had 
raised  their  figure  on  the  minimum  scale 
to  more  than  46  per  cent.  After  a  long 
fight  the  compromise  was  made  at  23 
per  cent  for  the  minimum  wage. 

An  iron-clad  rule  was  written  into 
the  contracts  prohibiting  the  payment  of 
bonuses  to  operators. 

The  new  contracts  run  during  the  fis¬ 
cal  year  beginning  July  1,  next. 

Speaking  for  the  United  Press,  W.  W. 
Hawkins,  general  manager,  said: 

“A  substantial  increase  was  due  to 
operators  on  account  of  the  generally 
increased  cost  of  living.  This  was 
granted.  The  original  demands  of  the 
union  were  exorbitant,  but  the  com¬ 
promise  was  in  the  realm  of  fairness.” 

For  the  International  News  Service 
Marlen  E.  Pew,  general  manager,  said: 

‘‘The  operators  would  not  have  ac¬ 
cepted  less  and  we  could  not  in  fairness 
have  granted  more.  For  two  weeks  the 


Local  Display 
From  Non-Advertisers 


matter  appeared  black,  particularly  as 
the  men  seemed  to  be  set  for  the  original 
demands  and  against  any  form  of  con¬ 
ciliation,  arbitration  or  even  union  refer¬ 
endum.” 

General  Manager  George  T.  Har¬ 
greaves  of  the  Universal  Service  said: 

“The  night  contract  with  the  operators 
is  on  substantial  parity  with  the  day  con¬ 
tracts.” 


PRESS  AGENTS  PREPARE 
TO  RE-EDUCATE  U.  S.? 


(Continued  from  page  24) 

of  a  sensational  nature.  The  charges 
were  carried  broadcast,  and  in  many 
cases  were  given  the  streamer  play  on 
front  pages.  The  fact  that  the  charges 
were  untrue,  either  in  whole  or  in  part, 
or  that  they  might  not  be  substantiated 
in  any  court  of  record,  made  no  differ¬ 
ence  in  the  news  value  of  the  charges 
as  considered  under  present-day  meth¬ 
ods  of  gauging  news. 

Curtain  Pullers  for  Public 

To  overtake  a  canard  or  a  mis¬ 
statement  of  fact  is  next  to  impossible. 
The  public  is  too  indifferent  to  change 
the  opinion  it  formed  at  the  original 
publication  of  the  charge — the  evil  has 
been  done.  It  is  that  evil  which  the  pub- 


That,  Mr.  Publisher,  Is  Something  We  Would  Like 
to  Talk  to  You  About 


You  are  possibly  breaking  all  records  in  advertising  lineage. 

You  possibly  think  that  you  are  carrying  all  the  copy  that  your 
newsprint  contract  will  stand,  but,  Mr.  Publisher,  there  is  a  line 
that  you  are  not  touching.  We  refer  to  the  foremost  manufac¬ 
turers  and  jobbers  of  your  city. 

Our  business  is  that  of  interesting  this  class  of  non-advertisers 
by  means  of  a  weekly  “Business  Review  Page,”  published  Satur¬ 
day  Evenings  and  Monday  Mornings — the  days  your  percentage 
of  local  copy  is  “cut” — and  an  extra  page  may  be  inserted  with¬ 
out  the  use  of  more  white  paper  than  your  present  news  sched¬ 
ule  makes  necessary. 

We  sign  the  contracts — we  renew  them.  Let  us  send  you  our 
folder  entitled  “Local  Display  From  a  New  Source” — no  obliga¬ 
tion,  but  it  will  help  you  to  determine  whether  your  city  is 
large  enough  for  the  page. 

Thomas  W.  Briggs  Co. 

Operating  in  United  States  and  Canada 

Home  Office,  Memphis,  Tenn. 

Successor  to  Jones-Briggs  Co. 


licity  man  would  eliminate.  He  is  con¬ 
cerned  with  preventing  canards,  rather 
than  breaking  into  news  columns.  The 
publicity  man  is  hoping  to  see  the  day 
when  newspapers  will  cease  to  print 
without  investigation  a  charge  against 
business,  or  an  individual,  just  because 
some  person  has,  in  an  address,  or  by 
.some  other  manufactured  vehicle,  voiced 
that  charge. 

Another  phase  of  the  publicity’s  man’s 
endeavor  is  directed  toward  “letting  the 
people  know.”  For  years  and  years  one 
of  the  biggest  and  most  repeatedly  re¬ 
iterated  complaints  from  the  public  had 
to  do  with  the  secret  manner  in  which 
big  business  conducted  its  affairs.  That 
complaint  was  justifiable.  The  people 
did,  and  do,  have  a  right  to  know  how 
the  business  which  handles  basic  com¬ 
modities  is  operated.  The  very  life  of 
the  nation  is  involved. 

The  leaders  of  big  business  have  come 
to  see  that  this  interest  shown  by  the 
public  is  genuine,  human,  and  entirely 
proper.  The  publicity  man  has  helped 
the  business  man  take  the  public  into 
his  confidence.  In  return  he  merely  asks 
that  the  public  show  the  same  equable 
confidence  in  the  plans  and  methods  of 
the  business  man. 

The  public  wants  to  know.  Through 
the  publicity  man  the  public  can  learn. 
He  is  an  aid  to  honest  journalism. 


Editor  &  Publisher  for  May  29,  1920 


What  the  South 
Wants  To  Buy 

And  Has  The  Cash  To  Pay  For 
And  Where  The  Cash  Comes  From 


With  the  tremendous  increase  in  her  farm  pro¬ 
duction,  mining,  lumbering  and  industrial  ac-. 
tivities,  the  South  wants  more  automobiles, 
trucks,  accessories,  labor-saving  agricultural 
and  household  equipment,  package  foods,  and 
everything  else  for  the  farm,  the  home,  the 
store — 

And  the  cash  is  there  to  pay  for  it. 

Her  agricultural  production  last  year  was  6^4 
billion  dollars — nearly  half  the  nation’s  total  of 
15  billions. 

Her  mineral  output  more  than  1  billion,  350 
millions.  Exports,  1  billion,  300  millions. 

Bank  deposits  exceeding  4  billions;  manufac¬ 
tured  products  more  than  6  billions. 

Where  the  South  Stands  in  Nation’s  Total: 

In  addition  to  all  that  buying  power,  the  South 
ranks  in  the  nation’s  production  to  the  extent  of 


These  Help  You  Get  In 

These  trade-pulling  daily  newspapers  help  you 
“get  in’’  in  the  market  and  help  move  your 
goods  when  you  do  get  it.  They  are  read  and 
believed  in  by  the  people  who  have  the  money 
and  who  will  read  your  advertising  and  buy 
your  wares. 

Write  them  for  any  information  regarding 
local  conditions,  marketing  possibilities  for 
your  product,  etc. 
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ALABAMA 
Annliton  8Ur 
Blrmintham  Afc-Henld 
BlrmliMhAm  LmMct 
Blrnilnjlunn  Nem 
Oidsdai  Journal 
Gadaden  Dallj  Tlmea-Neni 
MontiooKiT  AdrerUaer 
Mobllo  Item 
Mobile  Refliter 
ABKANSAB 

Fort  Smith  Tlmes-Beeord 
Uttle  Bock  Ark.  Democrat 
Belena,  The  World 
Joneaboro  Dallj  Tribune 
FLOBIDA 
Galnearllle  Sun 
Jackaonrllle  Tlmm-Unloo 
Miami  Herald 
Orlando  Beporter-Star 
Palm  Beach  Poat 
Penaacola  Journal 
St  Aufuatlne  Becord 
St  PetenbuiB  Independent 
Tampa  Tlmea 
Tampa  Tribune 
Dajtona  News 
GGOBGIA 
Aufuata  Herald 
Atlanta  Constitution 
Atlanta  Georgian  A  Amer’n 
Atlanta  Journal 
Ameiicus  Tlmes-Becorder 
Albanj  Herald 
Athens  Herald 
Augusta  Chronicle 
Columbus  Ledger 
Dublin  Courier-Journal 
Macon  News 
Maoon  Telegraph 
Sarannah  Morning  News 
Wajcroes  Journal-Herald 
Moultrie  Obserrer 
Borne  News 


KENTUCKT 
Lexington  Herald 
Loulxrllle  Courier-Journal 
LcrlarlUe  Herald 
Loulaeille  Times 
Paducah  £eenlnt  Sun 
LOUISIANA 

Baton  Bouge  State  Times 
Lake  Charles  Amet'n  Press 
Monroe  News-Stsr 
New  Orleans  Dallj  StUes 
New  Orleans  Item 
New  Orleans  Tlmes-Plcat'UDe 
Alexandria  Town  Talk 
MISSISSIPPI 
Jackson  News 
Meridian  Star 
VldBburg  Post 
N(»TH  CABOLINA 
Asherllle  Cltlien 
Charlotte  Newt 
Charlotte  Obserrer 
Concord  Tribune 
Greensboro  Dallj  News 
Hlckorj  Becord 
Kingston  Free  Press 
Balelgh  News  and  Obserrer 
Balelgh  Ttmes 
Bockj  Mount  Telegram 
SritsboT  Post 
Wilmington  Dispatch 
Wilmington  Star 
Winston-Salem  Jomal 
Winston-Salem  Sentinel 
OKLAHOMA 

Oklahoma  Cltj  Oklahoman 
Muskogee  Tlmee-Demoerat 
SOUTH  CABOUNA 
Anderson  Dallj  Mall 
Columbia  Becord 
Columbia  State 
Oreenrllle  News 
Greenrllle  Piedmont 
Greenwood  Index-Journal 


Orangeburg  Tlmes-Democrat 
Bock  HUl  Herald 
Spartanbiag  Herald 
Spartanburg  Journal  and 
Chnrilna  Spartan 
Sumter  Item 
Florence  Times 
niNNESSIB 
Chattanooga  Newt 
Chattanooga  Tlsisa 
cSrimriUoLeaf-Cbnerids 
Jackaoei  Sun 
Knozrllle  Jomal  ft 
Wbnne 

Knoirllle  Sentinel 
Memphis  CbmsKrelal  Appeal 
Memphis  News  Sdsritar 
NssbrlUe  Bsoner 
TEZaB 

Beaumont  Enterprise 
corpus  Chrlstl  Caller 
Corslcaoa  Sun 
Dallu  Newt  ft  Jomal 
Dallas  Tlmes-Herald 
El  Paso  Herald 
El  Paso  Timet 
Fort  Worth  Becord 
Forth  Worth  Star-Telegram 
Galnesrille  Beglster 
Oalieston  News 
HHlsbm  Mirror 
Houston  Chroniels 
Houston  Post 
Paris  Newt 
Banter  Dallj  Timm 
San  Antonio  Ugbt 
Temple  Iklegram 
Waco  Tlmes-Herald 
Wichita  Falls  Becord-Newt 
WlchlU  Falls  Timm 
VIBOINIA 
Lynchburg  News 
Petersbmg  Progress 
Blebmaod  News-Leader 
Boanoke  Timm 
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REED  COMMITTEE  ASKS 
LEGISLATION 


Hu  BilU  Rutljr  for  ExcUe  Tax  on 
Papor  Couumption,  RemoTal  of 
Parcal  Post  Zone  on  Newsprint 
and  Fund  for  Pulp  Substitute 


iSprcM  to  Editos  &  Publishes) 

Washington,  D.  C. — ^Thc  Senate 
Manufacturers’  sub-committee  which 
has  been  investigating  the  print  paper 
situation  took  up  consideration  of  its 
report  this  week  with  prospects  of  early 
publication,  along  with  recommendations 
of  legislation  designed  to  bring  about 
relief  from  present  conditions. 

While  details  remain  yet  to  be  worked 
out  the  committee,  it  was  understood,  is 
virtually  unanimously  agreed  upon  three 
definite  recommendations.  They  are: 

First — An  excise  tax  imposed  against 
publishers  based  on  their  consumption 
of  print  paper. 

Seco.vu— Modification  of  existing  pos¬ 
tal  regulations  so  as  to  permit  small 
quantities  of  print  paper  to  be  shipped 
by  parcel  post  at  a  flat  rate  of  one  cent 
a  pound  for  the  entire  country. 

Third — An  appropriation  to  enable  the 
Department  of  Agriculture  to  experi¬ 
ment  with  substitutes  for  wood  pulp. 

Not  a  Revenue  Meuure 

Bills  to  carry  out  these  recommenda¬ 
tions  have  already  been  drafted  and, 
after  being  approved  by  the  full  commit¬ 
tee,  will  be  introduced  in  the  Senate 
according  to  present  plans.  Members  of 
the  sub-committee  declare  the  imposition 
of  an  excise  tax  is  not  intended  as  a 
revenue  measure  but  merely  to  put  a 
stop  to  the  publications  of  some  of  the 
large  Sunday  editions  of  metropolitan 
newspapers. 

As  now  drawn,  the  maximum  size  of 
a  newspaper  permitted  under  the  bill 
has  been  left  blank  and  will  be  deter¬ 
mined  later  by  the  sub-committee  when 
Chairman  Reed  calls  it  together. 

However,  Senator  McNary,  Republi¬ 
can  of  Oregon,  and  Senator  Walsh, 
Democrat  of  Massachusetts,  said  today 
that  it  is  not  the  committee’s  intention 


to  interfere  with  the  publication  of  the 
average  Sunday  edition,  but  only  to 
reach  some  of  the  larger  papers  which 
in  their  opinion  use  more  paper  on  Sun¬ 
day  than  the  committee  believes  they 
should.  Certain  newspapers  in  New 
York  and  Chicago  were  especially  cited 
by  them  as  being  among  the  worst  of¬ 
fenders. 

Penalty  10  Cents  a  Copy 

The  bill  as  now  drafted  would  im¬ 
pose  a  tax  of  ten  cents  a  copy  on  news¬ 
papers  violating  its  provisions.  Mem¬ 
bers  of  the  investigating  committee, 
however,  are  uncertain  whether  this 
provision  will  be  revised  when  they  meet 
to  consider  finally  their  report.  The 
bill  would  be  administered  by  the  Bu¬ 
reau  of  Internal  Revenue  in  the  same 
manner  as  other  revenue  bills  are  at 
present. 

In  determining  upon  legislation  waiv¬ 
ing  the  present  zone  regulations  so  far 
as  print  paper  is  concerned  and  permit¬ 
ting  it  to  be  carried  up  to  70  pounds,  the 
present  maximum  weight,  through  the 
mails  at  one  cent  a  pound,  members  of 
the  committee  adhered  to  recommenda¬ 
tions  of  the  small  publishers.  By  so  doing 
those  using  sheet  paper  could  order  it 
directly  from  jobbers  or  even  from  the 
mills  and  have  it  delivered  to  them  by 
parcel  post.  This  rate  would  be  less 
than  express  rates  according  to  Sen¬ 
ators. 

Under  present  plans,  members  of  the 
committee  believe  that  $250,000  should 
be  appropriated  for  the  purpose  of  en¬ 
abling  the  Department  of  Agriculture  to 
conduct  experiments  with  substitutes  for 
wood  pulp.  Some  work  along  this  line 
has  already  been  done  by  the  depart¬ 
ment.  but  limited  means  has  prevented 
any  ver>'  definite  results  from  being  ob¬ 
tained. 

While  print  paper  manufacturers  were 
inclined  to  scoff  at  the  idea  of  ever 
finding  a  substitute,  various  publishers 
appearing  before  the  committee  testi¬ 
fied  that  they  believed  the  paper  situation 
would  not  be  relieved  until  some  sort  of 
a  substitute  had  been  found. 

Senator  Wal.sh,  who  was  delegated  by 
Chairman  Reed  to  write  the  report  of 
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Scripps  Newspapers  are  apostles 
of  clean  laws  and  honest  govern¬ 
ment. 

Collier’s  Weekly  once  dubbed  the 
Scripps  Newspapers:  “Outposts 
of  Progress.” 

Because  of  their  exceptional  char¬ 
acter,  Scripps  Newspapers  offer 
to  the  reputable  advertiser  an  au¬ 
dience  of  extraordinary  discern¬ 
ment. 


Scripps  Newspapers 

Foreign  Advertising  Department 

Union  National  Bank  Building,  Cleveland,  Ohio 


the  committee  pertaining  to  its  findings 
adduced  from  the  testimony,  completed 
his  work  early  this  week.  While  he 
hesitated  to  discuss  it  prior  to  its  sub¬ 
mission  to  the  entire  committee,  the  re¬ 
port,  it  was  said,  charges  paper  manu¬ 
facturers  and  brokers  with  profiteering 
in  print  paper  and  in  taking  advantage 
of  the  situation  to  force  their  prices 
down  the  throats  of  publishers. 

EDITOR  &  PUBLISHER’S  NEW 
ADVERTISING  MANAGER 


SELLING  newspapers  or  newspaper 
space  has  been  the  vocation  and 
avocation  of  Josiah  B.  Keeney,  the 
new  advertising  manager  of  Editor 
&  Publisher 
ever  since  he 
was  able  to  get 
up  at  4  a.  m. 
and  hustle  pa¬ 
pers  out  of  the 
iX  e  w  London 
Telegraph 
pressroo  mV 
Born  in  New 
London,  Mr. 

Keeney  started 
as  a  newsboy, 
put  on  his  first 
long  trousers, 
moved  up  on 

the  circulation  staff  and  at  length  gradu¬ 
ated  to  the  advertising  department  of 
the  Day,  taking  care  of  local  busi¬ 
ness. 

Leaving  New  London,  he  spent  a 
short  time  on  the  advertising  staff 
of  the  New  Britain  Herald  and  then 
moved  on  to  the  New  Haven  Register, 
where  he  spent  three  and  a  half  years  so- 


JosiAH  B.  Keeney. 


liciting  local  accounts.  His  next 
move  took  him  to  Newark,  N.  J., 
where  he  became  automobile  solicitor 
of  the  old  Star  before  its  amalgama¬ 
tion  with  Eagle,  and  then  to  the  Syra¬ 
cuse  (N.  Y.)  Herald,  where  he  spent 
four  years  and  made  a  reputation  by 
putting  out  a  16-page  combination 
furniture  advertisement,  the  largest 
single  advertisement  carried  up  to  that 
•ime  by  any  newspaper  in  Central  New 
York. 

Circulation  again  made  him  its 
devotee  for  a  time  when  he  left 
Syracuse  to  engage  with  C.  R.  Keilty 
in  the  Nomrah  Film  Company,  put¬ 
ting  on  amateur  motion  pictures  for 
newspapers  in  various  New  England 
cities,  Newark,  N.  J.,  and  neighbor¬ 
hood  newspapers  in  New  York  City. 
Later  for  a  time  Mr.  Keeney  did  pro¬ 
motion  work  for  the  F.  G.  Shattuck 
Company,  owners  of  the  Schrafft  chain 
of  stores,  but  soon  returned  to 
the  daily  press  as  automobile  editor 
of  the  Newark  (N.  J.)  Ledger,  where 
originated  some  new  lines  of  auto¬ 
mobile  advertising  that  proved  most 
profitable  to  the  motor  trade  and  to 
his  newspaper. 

Joining  the  staff  of  Editor  &  Pub¬ 
lisher  in  .^pril,  1919,  he  handled  the 
promotion  and  execution  of  Editchi 
&  Publisher  Space-Buyers’  Surveys 
for  the  New  England  States  and  for 
Canada.  Mr.  Keeney  is  thoroughly 
equipped  to  help  carry  on  Editor  & 
Publisher’s  work  of  establishing  the 
daily  newspaper  as  the  first  medium 
for  both  national  and  local  advertisers 
who  wish  to  create  and  maintain  the 
most  profitable  markets  for  their 
goods. 


The  Easy  Way 
The  Best  Way 

The  marvelous  growth  in  sales  and  popularity  of  Lud¬ 
low  Typog^aphs  for  display  type  is  a  natural  one. 

The  simplicity,  adaptability  and  ease  in  operation  of 
Ludlow,  coupled  with  the  fact  that  any  of  your  07vn  com¬ 
positors  can  operate  a  Ludlow  with  better  average  results 
than  from  any  other  display  type  machine  are  what  make 
the  Ludlow  so  practical  and  useful. 

No  experts  required.  Upkeep  cost  small.  Great  sav¬ 
ing  in  floor  space,  metal  cost  and  storage,  are  a  few  facts 
worth  thinking  about. 

Compare  the  Ludlow  system  with  any  machine  you 
can  find  for  making  good  display  type,  and  you  will  buy 
a  Ludlow. 

The  Ludlow  Typograph  was  perfected  by  practical 
men  for  practical  work. 

A  Ludlow  will  do  you  the  most  good  because  your 
men  in  the  composing  room  will  get  more  out  of  a  Lud¬ 
low  than  by  any  other  machine. 

It  is  possible  to  lift  a  tooth  pick  with  a  block  and 
tackle,  but  it  wouldn’t  pay. 

You  get  the  point.  The  Ludlow  display  type  way  is 
the  best  way. 

Greensboro  News  Uses  Ludlows 

Ludlow  Typograph  Co. 


606  World  Building 
New  York  City 


2032  Clyboum  Avenue 
Chicago,  Ill. 
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The  Population  of 
Springfield,  Mass. 


as  just  announced  by  the  federal  census  i  o/\  O  O  O 
bureau  is . 

showing  a  growth  during  the  past  10  AFf  A  Qf, 
years  of . 

^HE  growth  of  Springfield  continues  to  be  steady  and  healthy.  In  1890 
the  population  was  44,179;  in  1900,  62,059,  and  in  1910,  88,926. 

The  1920  census  of  129,338  shows  an  increase  of  45.4  per  cent  during  the 
past  ten  years,  and  in  the  previous  ten  years  the  growth  was  at  the  rate 
of  43.3  per  cent. 

Cover  Springfield  and  its  rich  suburban  territory  with  the 


(3c  MORNING) 


anh 

(Ic  EVENING) 

Net  Paid  Now  Over 

50,000 

Largest  Circulation  in  Massachusetts  Outside  of  Boston 

rpHE  REPUBLICAN  or  The  Daily  News  goes  into  the  homes  of  97  per 
cent  of  the  families  of  Springfield.  There  are  26,546  families  and  the 
city  circulation  for  March  was  24,826. 


Marbridge  Bldg., 
New  York 


Foreign  Representatives 

KELLY-SMITH  CO. 


Lytton  Bldg., 
Chicago 
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BRITAIN  A  BIG  FIELD 
FOR  U.  S.  GOODS 


W.  S.  CrAwford,  London  AdTortising 
Agent,  Say*  Mother  Country  Hold* 
Key  to  Busine**  with  Colonies 
Throughout  World 


:handising  and  distribution.  I  see  such 
:)uantities  of  goods  in  America,  which 
should  be  sold  in  Great  Britain,  and 
which  would  undoubtedly  find  a  ready 


“I  am  lost  in  admiration  of  the  Amer¬ 
ican  people,  and  on  this,  my  first  visit 
to  America,  I  am  delighted  with  every¬ 
thing  I  have  seen,”  said  W.  S.  Crawford, 
of  London,  England,  who  is  a  visitor  to 
New  York  en  route  to  the  annual  con¬ 
vention  of  the  Associated  Advertising 
Clubs  of  the  World,  in  Indianapolis. 
Mr.  Crawford,  who  is  head  of  W.  S. 
Crawford,  Ltd.,  advertising  agency  of 
London,  and  chairman  of  the  Holford- 
Bottomley  Advertising  Service,  Ltd.,  also 
of  London,  is  one  of  the  best  informed 
exponents  of  modern  advertising  in 
Great  Britain. 

With  it  all  he  is  exceedingly  modest, 
and  has  words  of  warmest  praise  for 
American  advertisers,  and  his  eyes  fairly 
sparkled  as  he  spoke  of  the  convention 
which  he  is  all  eagerness  to  attend.  He 
is  a  native  Scotchman,  a  canny  Scot,  you 
might  call  him,  and  though  he  has  lived 
in  England  for  fifteen  years,  his  accent 
instantly  betrays  him,  as  with  a  winning 
smile,  he  innowntly,  asks  “Don’t  you 
think  I  talk  like  an  Englishman?” 

Unlike  many  successful  men,  he  ap¬ 
pears  unspoiled,  and  the  idea  of  an  in¬ 
terview,  while  seeming  to  please  his 
fancy,  did  not  convey  the  impression  that 
he  was  at  all  blase  on  the  subject.  In  an 
earnest  manner,  he  said: 

“I  am  most  anxious  to  inform  the 
American  manufacturer  of  conditions  in 
England  today,  for  a  better  feeling  of 
understanding  could  be  brought  about 
between  the  two  countries  through  mer- 


land  today  are  the  London  Daily  Mail 
and  Punch,  and  in  the  former,  the  first 
page  sells  for  £800.  In  Punch,  60  to  70 
per  cent,  of  all  available  advertising 
space  has  already  been  sold  for  the  year 
1921.  Americans  will  find  that  the  Eng¬ 
lish  are  slower  to  capture,  but  when  once 
won,  they  are  always  won.” 

When  questioned  as  to  his  opinion 
concerning  the  charging  of  a  fee  to  cli¬ 
ents  for  advertising  service  rendered,  in¬ 
stead  of  the  usual  commission  from  pub¬ 
lishers,  Mr.  Crawford  expressed  himself 
as  heartily  against  it.  He  also  said  that 
the  commission  in  England  is  only  10 
percent.,  while  in  America  it  is  15  per 
cent. 

Referring  to  the  country  of  his  adop¬ 
tion,  Mr.  Crawford  said :  “I  am  an 
eternal  believer  in  Great  Britain  and  its 
future.  Today  our  country  is  practically 
free  of  Bolshevism.  I  think  there  is  lit¬ 
tle  or  no  desire  to  do  away  with  the 


throne,  and  I  consider  the  Prince  of 
Wales  the  greatest  individual  personality 
in  the  world  today.  He  is  as  greatly 
loved  and  just  as  popular  in  England  as 
he  was  in  America.” 

Mr.  Crawford,  when  asked  in  what 
manner  he  thought  British  and  Ameri¬ 
can  advertisers  could  co-operate,  said: 
"By  speaking  well  and  thinking  well  of 
each  other,  and  by  leaving  international 
politics  eternally  alone.” 

Mr.  Crawford  in  addition  to  his  ad¬ 
vertising  interests  holds  the  position  of 
Honorary  Publicity  Expert  and  Counsel¬ 
lor  to  the  Ministry  of  Health  of  Great 
Britain.  He  is  accompanied  to  America 
by  his  wife  and  his  secretary.  Miss  Kath¬ 
leen  McLachlan,  who,  he  says,  is  “the 
most  efficient  secretary  in  Great  Britain.” 


The  Colorado  Springs  (Colo.)  Even¬ 
ing  Telegraph  has  been  elected  to  active 
membership  in  the  A.  N.  P.  A. 


W.  S.  Crawford 

market  there.  That  is  particularly  true 
of  your  candies,  for  they  are  so  delicious 
ind  so  attractively  boxed,”  and  as  proof 
)f  that  fact,  Mr.  Crawford  had  a  large 
box  of  chocolates,  close  by  his  side, 
which  he  offered  as  soon  as  the  reporter 
entered  the  room. 

Continuing,  he  said:  “You  must 
realize  in  America  that  you  must  first 
catch  the  London  trade,  if  you  want  to 
capture  the  trade  of  India,  Africa,  New 
Zealand  and  Australia  and  this  may  be 
done  in  several  ways. 

“First,  by  an  exchange  of  men  and 
goods,  and,  second,  by  advertising.  The 
two  great  national  publications  in  Eng- 


90%  of  The  Tribune’s  circulation  goes  into 
the  homes  in  South  Bend  and  Mishawaka. 

These  people  depend  upon  The  Tribune  as 
their  newspaper,  counselor,  adviser  and 
friend. 

This  practically  takes  in  every  worth  while 
home  in  these  cities.  Consider  the  ease  with 
which  you  may  cover  the  home  market  in 
Northern  Indiana  completely,  and  at  one  cost. 

Your  true  home  solicitor  for  any  worthy 
article  in  this  community  is  the  South  Bend 
Tribune. 

The  Tribune  carries  more  National  copy 
than  both  of  its  competitors  combined. 

Covering  Northern  Indiana  and 
Southern  Michigan 

MEMBER  A.  B.  C. 

The  South  Bend  Tribune 

All  .Advertising  Placed  Through  Home  Office 

Elmer  Crorkell,  Pre^.  F.  A.  Miller,  Vice  Pres,  and  Editor 

C.  E.  Crockett,  Sec.-Treas. 


Important  Tax 
Notice 

The  need  of  the  Publishers 
throughout  the  country  for  our 
Special  Analytical  Tax  Service  is 
so  great  that  we  have  opened  a  Spe¬ 
cial  Newspaper  Department. 

This  enables  us  to  give  you  the 
services  of  our  tax  analysts  who  are 
specializing  on  the  requirements  of 
Publishers. 

The  largest  newspapers  in  the 
United  States  are  now  receiving  our 

Special  Analytical  Tax  Service 

•  We  are  now  scheduling  our  as¬ 
signments  for  June.  Without  obli¬ 
gation  write  or  wire  for  reservation 
or  information. 


Your  Federal  Taxes  Can  Be  Reduced 

SAVE  YOUR  MONEY 


Sherman  and  Associates 


(INCORPORATED) 


Industrial,  Analytical  Consulting 
Engineers  and  Accountants 

Townsend  Building,  New  York  City 


WASHINGTON 
D.  C. 


INDIANAPOLIS 

IND. 


BRIDGEPORT 

CONN. 
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City  and  Paper 


Connecticut — 

Ansonia  Sentinel. 


Net  Paid  New  Rate 
Circulation  Effective 


Minimum 
Ag.  Li.  R. 


Last  Rate 
Effective 


Last  Min. 
Ag.  Li.  R. 


Increase 
Per  Line 


Georgia — • 

Columbus  Ledger.. 
Moultrie  Observer. 
Illinois — ■ 


Mt.  Carroll’Mirror-Democrat 
(est) 


Indian.-! — • 

Anderson  Bulletin  ....  (AC) 

Vincennes  Sun  . (est) 

Kansas 


Massachusetts — 


Salem  News  . 

Michigan — 

Ann  .\rbor  Times  News.. 


Minnesota — 

Moorhead  News  . (est) 

Mississippi — 


West  Point  Times  Herald. , 
Missouri — 


New  Jersey — 
Passaic  Herald 
New  York — 


New  York  Journal  of  Com¬ 
merce  &  Com’l  Bulletin... 

New  York  Post . (AC) 

Wellsville  Reporter. ...  (AC) 
North  Carolina — • 


Raleigh  News  &  Observer.. 


North  Dakota — 
Virginia — 


Ohio — 

Ashland  Times-Gazette. .  (AC) 


Lorain  Times-Herald 


Niles  News  . 

Oklahoma — 

Oklahoma  City  Oklahoman . . 


Pennsylvania — 

Bangor  News . (est) 

Carlisle  Sentinel . 

Charleroi  Mail . 


Mount  Carmel  Item. 


Tennessee 


Virginia — 

Lynchburg  Advance  News... 
Wisconsin — 


6,619 

6/1/20 

.025* 

1/1/19 

.02* 

.005 

37,324 

6/1/20 

.10* 

1/1/20 

.08* 

.02 

10,412 

5/1/20 

.04 

2/1/20 

.035 

.005 

7,767 

7/1/20 

.04* 

10/1/19 

.03* 

.01 

1,050 

7/1/20 

.0142858* 

8/1/19 

.0107143* 

.0035715 

3,001 

5/17/20 

.0214286* 

11/15/19 

.0178572* 

.0035715 

17,231 

7/1/20 

.05 

4/1/20 

.04 

.01 

10,931 

5/1/20 

.03 

1/1/20 

.025* 

.005 

1,200 

4/1/20 

.0142858* 

5/22/19 

.0107143* 

.0035715 

tl,S07 

4/1/20 

.0142858* 

12/15/19 

.01* 

.0042858 

11,327 

5/15/20 

.04 

1/1/20 

.035 

.005 

13,705 

5/15/20 

.05 

1/1/20 

.04 

.01 

6,089 

6/1/20 

.025* 

10/1/19 

.02* 

.005 

2,095 

5/11/20 

.0142858* 

8/19/19 

.0121429* 

.0021429 

11,205 

6/1/20 

.04* 

1/1/20 

.03* 

.01 

1,160 

6/1/20 

.0142858* 

10/1/19 

.0107143* 

.0035715 

t2,700 

5/10/20 

.0214286* 

12/15/19 

.0142858* 

.0071429 

No  change 
388,559 

in  daily 
5/20/20 

.45* 

9/15/19 

.40* 

.05 

18,811 

6/1/20 

.07 

1/1/20 

.05 

.02 

7,524 

5/15/20 

.035* 

11/1/19 

.03 

.005 

3,264 

5/1/20 

.02 

10/1/18 

.0164286* 

.0035715 

27,462 

5/15/20 

.08* 

11/15/19 

.06 

.02 

23,767 

7/1/20 

.06* 

11/1/19 

.05* 

.01 

400 

5/1/20 

.01* 

5/7/18 

.0057143* 

.0042858 

1,950 

5/1/20 

.0214286 

10/15/19 

.0178572 

.0035715 

675 

1/1/20 

.0107143 

9/12/18 

.0071429* 

.0035715 

1,737 

5/15/20 

.0142858 

12/20/19 

.0107143 

.0035715 

3,203 

7/1/20 

.03 

1/1/19 

.025 

.005 

11,752 

6/1/20 

.05* 

1/1/19 

.04* 

.01 

30,082 

7/1/20 

.08* 

1/1/20 

.07* 

.01 

8,170 

5/1/20 

.03 

12/1/19 

.025 

.005 

6,851 

5/10/20 

.025 

12/1/19 

.02 

.005 

26,396 

5/15/20 

.24 

7/1/19 

.20 

.04 

33,818 

6/1/20 

.23 

4/1/20 

.20 

.03 

1,930 

4/1/20 

.0178572 

10/1/19 

.0142858* 

.0035715 

1,702 

6/1/20 

.015* 

1/1/20 

.0128572* 

.0021429 

24,875 

7/1/20 

.06 

1/1/20 

.05 

.01 

3,050 

5/1/20 

.025* 

12/1/19 

.0214286* 

.0035715 

1,400 

5/19/20 

.0142858* 

4/1/19 

.0107143* 

.0035715 

3,650 

7/1/20 

.0214286* 

1/1/20 

.0178572* 

.0035715 

1 1,200 

2/1/20 

.0128572* 

1/1/18 

.0107143* 

.0021429 

9,786 

7/1/20 

.035* 

1/1/20 

.025* 

.01 

7,007 

7/1/20 

.03* 

3/1/20 

.025* 

.005 

6,018 

7/1/20 

.0225* 

7/1/19 

.0175* 

.005 

1,071 

7/1/20 

.0107143* 

1/1/18 

.0085715* 

.0021429 

53,118 

8/1/20 

.15* 

1/15/20 

.14* 

.01 

67,473 

8/1/20 

.18* 

1/15/20 

.17* 

.01 

38,866 

8/1/20 

.12* 

l/lS/20 

.09* 

.03 

1  1,400 

5/19/20 

.0157143* 

7/1/16 

.0071429* 

.0085715 

2,936 

5/15/20 

.0178572* 

10/1/19 

.0142858* 

.0035715 

1,600 

5/18/20 

.0114286* 

8/1/19 

.0085715* 

.0028572 

,  13,610 

6/1/20 

.0357143 

12/1/18 

.0285715 

.0071429 

4,760 

5/15/20 

.0428572* 

1/19/20 

.02* 

.0228572 

3,613 

5/1/20 

.0214286 

3/1/19 

.0142858 

.0071429 

31,719 

6/1/20 

.08 

3/1/19 

.06 

.02 

.  21,962 

6/1/20 

.08 

3/1/19 

.06 

.02 

,  t4,235 

1/1/20 

.0157143 

4/1/17 

.0128572 

.0028572 

,  46,575 

7/1/20 

.09 

7/1/18 

.08 

.01 

,  14,215 

5/15/20 

.05 

1/1/20 

.04 

.01 

.  3,472 

5/1/20 

.02 

3/1/19 

.0178572 

.0021429 

,  6,921 

6/1/20 

.035 

1/1/20 

.03 

.005 

593,609 

2.4810725 

2.0067869 

.4742874 

The  circulation  figures  given  above  cover  the  six  months’  period  ending  March  31  1920 

;p.tJhose_  indicated  with  a  t,  which  are  for  the  six  months’  period  ending  September  3(),  I919!  1 


ADVERTISING  RATES  ARE  INCREASED 
BY  68  NEWSPAPERS 

"POR  the  week  ending  May  22,  Barbour’s  Advertising  Rate  Sheets,  Inc.,  issued 
new  sheets  covering  rate  increases  and  other  information  of  68  daily  news¬ 
papers.  Of  these,  57  were  changes  in  the  general  advertising  rates  and  11  were 
changes  in  other  than  the  general  rates.  On  the  changes  in  the  general  rates  of 
the  57  papers 

The  new  minimum  agate  line  rate  is  $2.48 
The  old  minimum  agate  line  rate  was  2.01  | 

Net  increase  amounts  to  .47  per  agate  line  or  | 
23.38%  of  the  previous  minimum  rate.  j 

These  changes  affect  a  total  net  paid  weekday  circulation  of  592,609.  This  is  1 
the  second  change  since  October  1  on  28  of  these  papers.  | 

The  Hartford  (Conn.)  Times  has  withdrawn  its  original  rate  card  effective  i 
June  1,  1920,  quoting  rate  of  9  cents  per  agate  line  and  substituted  card  effective  | 
June  1,  1920,  quoting  a  rate  of  10  cents  per  agate  line.  | 

,  The  Boston  Advertiser  and  the  Boston  American  have  announced  that  all  3 
advertising  is  accepted  with  the  understanding  that  the  publishers  reserve  the  S 
right  to  give  insertion  of  copy  within  3  days  of  insertion  date  specified  on  order.  | 
The  Bangor  (Pa.)  News  shows  an  increase  of  120  per  cent  over  its  previous  ] 
minimum  agate  line  rate.  The  Greensburg  (Pa.)  Tribune  shows  an  increase  of  3 
114  per  cent  over  its  previous  minimum  agate  line  rate.  i 

The  Rome  ((la.)  News  has  discontinued  its  Saturday  evening  edition.  The  | 
paper  is  now  published  weekday  evenings  except  Saturday  and  Sunday  morning,  f 
The  Sioux  City  (la.)  Tribune  has  added  a  morning  edition,  and  the  paper  is  S 
now  published  morning  and  evening,  except  Sunday.  ^ 

The  Qearfield  (Pa.)  Public  Spirit  has  discontinued  as  a  daily.  3 

The  Richmond  Virginian  has  been  purchased  by  the  Journal  and  discontinued.  T 


AC — ^Adjustable  contract,  (est) — Estimate.  • — Flat, 


Unlike  Any  Other  Community 

JOPLIN 

Missouri 

Population  35,000 
The  Market  200,000 

Zinc  and  lead  are  but  contributing  factors  of  the 
.  wealth  of  the  Joplin  district.  It  is  also  one  of  the 
Richest  agricultural  sections  of  America. 

Fruits?  Who  from  New  York  to  Salt  Lake  has  not 
tasted  the  luscious  strawberries  ripened  in  the  dew  of 
the  Ozark  Valley?  Peaches?  The  flavor  of  the  Joplin 
peach  is  the  reason  for  the  national  demand  and  dis¬ 
tribution. 

Consider  Jasper,  “the  hundred  million  dollar  county;’’ 
406,400  acres,  of  which  272,704  are  improved  farm 
lands.  There  are  approximately  31,150  farms,  with  an 
aggregate  valuation  of  $25,000,000.  Throughout  the 
Joplin  district  the  rich  soil,  abundant  rainfall  and  mild 
temperature  combine  to  make  profitable  the  growing 
of  every  product  found  on  a  middle  west  farm. 

Unlike  Any  Other  Newspaper 

Joplin 

Globe 

(A.  B.  C.  Member) 

Paid  Circulation  .  25,709 

Average  for  6  months  ending  March  31,  1920 

Line  Rate  7c  flat.  Mornings  except  Monday. 

The  Joplin  Globe  is  a  select  class  farm  paper,  as  well 
as  a  metropolitan  daily.  The  Farm  Department  of  the 
Globe  has  been  a  very  definite  factor  through  the  dis¬ 
trict’s  rich  grain,  stock  and  fruit  belt  in  developing 
better  farming. 

Through  the  Joplin  Globe  you  can  reach  10,000  of  the 
finest  class  of  prosperous  American  farmers,  a  type 
which  demands  the  market  and  news  service  of  a  daily 
newspaper. 
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E.  Katz  Special  Advertising  Agency 
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Kansas  City 
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MEET  WITH  PAPER  MEN 
IN  NEW  YORK 

PublUkeri  Without  Contract*  Will  Dis¬ 
cuss  Joint-Buying  and  Legislation — 
Stewart  Sees  Peak  of  High 
Prices  Passed 

The  executive  committee  of  the 
United  States  Publishers’  Newsprint 
Conservation  League,  and  representa¬ 
tives  of  the  Mid  West  Newsprint 
League,  and  the  Inland  Daily  Press 
Association  will  meet  at  the  Hotel 
Pennsylvania,  New  York,  on  Saturday 
morning  with  representatives  of  the 
paper-making  interests,  to  consider  news¬ 
print  buying,  legislation  and  the  possibil¬ 
ity  of  making  contracts  w'hich  will  take 
their  members  off  the  spot  market. 

R.  S.  Kellogg,  secretary  of  the  News¬ 
print  Service  Bureau,  has  issued  invita¬ 
tions  of  the  following  manufacturers : 
Philip  T.  Dodge,  president  of  the  Inter¬ 
national  Paper  Company  and  of  the 
Newsprint  Service  Bureau;  G.  Frank 
Steele,  Canadian  Export  Paper  Com¬ 
pany  :  George  H.  Mead,  of  the  G.  H. 
Mead  Company,  Dayton,  Ohio;  H.  Mer¬ 
ton  Joyce,  treasurer  and  sales  manager 
of  the  Great  Northern  Paper  Company, 
and  C.  A.  Woodcock,  of  the  Finch- Pruyn 
Company. 

William  J.  Pape,  publisher  of  the 
Waterbury  (Conn.)  Republican,  who 
called  the  meeting  as  president  of  the 
United  States  League,  has  telegraphed 
Charles  I.  Stewart,  chairman  of  the 
Southern  Newspaper  Publishers’  Asso¬ 
ciation  paper  committee,  asking  him  to 
arrange  to  representation  at  the  meeting 
and  has  arranged  with  L.  B.  Palmer, 
manager  of  the  A.  N.  P.  A.,  so  that  a 
representative  of  the  national  association 
will  attend  the  conference. 

Mr.  Stewart,  in  commenting  for  Editor 


&  Publisher  on  the  new  associations, 
this  week  said: 

“I  hope  the  organization  of  the  news¬ 
papers  without  contracts  will  have  as 
satisfactory  results  as  you  suggest.  My 
own  view  is  that  what  the  publishers  are 
going  will  be  aided  by  the  general  situa¬ 
tion.  I  think  we  have  seen  the  peak  of 
practically  all  prices.  I  know  that  sev¬ 
eral  newspapers  with  contracts  ample  to 
meet  their  requirements  have  already 
made  their  purchases  for  the  remainder 
of  the  year  and  will  not  be  in  the  spot 
market. 

“I  know  of  one  paper  that  paid  as 
high  as  14  cents  for  two  carloads  that 
expects  to  stay  out  of  the  market  the 
balance  of  the  year  and  I  know  of  an¬ 
other  requiring  1,(X)0  tons  in  excess  of 
its  contracts  that  placed  its  order  for 
this  tonnage  about  two  months  ago. 

Advertising  Won’t  Increase 

“I  think  it  was  the  scramble,  not  for 
immediate  delivery,  but  for  the  require¬ 
ments  of  the  entire  year,  together  with 
the  shipping  conditions  resulting  from 
bad  weather  and  strikes  that  put  the 
market  up  to  its  high  point.  I  feel  cer¬ 
tain  there  is  not  going  to  be  anything 
like  the  buying  during  the  remainder  of 
the  year  that  there  has  l)een  up  to  this 
time.  I  have  seen  no  evidence  of  an  ad¬ 
vance  in  the  market  since  the  meeting  in 
New  York  and  some  evidence  that  it  is 
softening. 

“I  have  been  quoted  paper  as  low  as 
13  cents  and  have  had  a  quotation  as 
high  as  IS  cents  from  but  one  source,  a 
concern  operating  a  very  high  cost  small 
mill  in  Indiana. 

“I  do  not  believe  the  volume  of  adver¬ 
tising  for  the  last  six  months  of  this 
year  will  be  any  greater  than  for  the 
last  six  months  of  last  year.  In  our 
own  particular  field,  I  do  not  expect  it 
to  be  as  large.  While  retail  merchants 
mav  be  forced  to  use  as  much  or  more 


space  and  while  the  regular  national 
advertiser  may  not  change  his  plans  for 
larger  expenditures,  there  is  a  consider¬ 
able  volume  of  local  advertising  of  a 
transient  character  for  the  promotion  of 
various  enterprises  and  for  real  estate 
activities  that  is  sure  to  be  reduced  in 
volume  by  the  tight  money  situation. 

FOSTER  WON’T  ATTACK  AGENCIES 

Will  Set  Forth  Faults  of  Few  at  News¬ 
paper  Department  Meeting 

Possible  misunderstanding  of  the  atti¬ 
tude  he  will  take  in  the  discussion  of 
agency  relations  at  the  Newspaper  De¬ 
partmental  session  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World,  this  week, 
caused  Marcellus  E.  Foster,  publisher  of 
the  Houston  Chronicle,  to  give  the  fol¬ 
lowing  statement  to  Editor  &  Pub¬ 
lisher; 

“I  am  afraid  there  is  some  misappre¬ 
hension  as  to  the  topic  I  have  been  as¬ 
signed  to  lead  during  Wednesday’s  meet¬ 
ing  of  the  Newspaper  Department  at  the 
A.  A.  C.  W.  convention  in  Indianapolis. 
I  did  not  agree  to  lead  a  discussion  with 
any  idea  of  attacking  advertising  agen¬ 
cies  in  general.  No  sensible  newspaper¬ 
man  would  do  such  a  thing,  for  we  all 
know  just  how  valuable  good  advertis¬ 
ing  agencies  are  to  newspapers,  to  agen¬ 
cies  and  to  the  business  world  in  gen¬ 
eral. 

“My  impression  is  that  I  am  simply 
to  point  out  some  of  the  delinquencies 
and  faults  of  some  advertising  agencies, 
and  there  is  no  more  reason  why  we 
should  not  discuss  things  that  should  be 
corrected  by  advertising  agencies  than 
that  advertising  agencies  should  not  tell 
newspapers  how-  to  improve.  Certainly, 
when  the  advertising  agencies  called  at¬ 
tention  to  the  necessity  of  uniform  rate 
cards,  they  did  something  for  the  good 
of  newspapers  in  general,  as’^  well  as 


something  that  benefited  advertising 
agencies. 

“If  we  are  able  at  the  Indianapolis 
meeting  to  start  a  discussion  that  may 
cause  a  reformation  in  certain  agency 
practices  that  are  unfair  to  newspapers, 
we  will  not  be  reflecting  upon  agencies 
that  are  properly  conducted,  and  I  am 
glad  to  say  that  the  great  majority  of 
them  are  above  reproach.  The  reputable 
agencies  are  doing  wonderful  construc¬ 
tive  work  and  are  to  be  commended. 
There  are  some,  however,  who  forget 
that  they  are  representing  newspapers 
and  indulge  in  practices  that  should  be 
condemned  for  the  good  of  all.’’ 

Enters  Morning  Field  in  Hibbing 

Hibbinc,  Minn. — The  Hibbing  Daily 
News,  which  started  in  February  last 
as  a  four-page  evening  paper,  has  en¬ 
tered  the  morning  field  and  expects  soon 
to  enlarge  to  eight  and  twelve  pages. 

CIRCULATION  GETTERS 
PAPER  SHORTAGE  FEATURES 
3  a  Wrrk,  anh  PuUrro  ! 

maximum  Braming  Ipomrr 
minimum  #pacr 

TWO  MINUTES  OF  OPTIMISM— By  Hinssa  J.  Stith. 

virile,  pepTul,  ctaockful  of  cheer  edltorlsls,  estsb- 
llshlng  t  tremendous  following  whererer  run. 

A  World  reader  stye:  "Beading  Ur.  Stlch’s  article 
malcee  one  feel  like  an  operaUoo  bad  been  performed 
on  hie  Interatltlal  gland  I" 

Ran  fourteen  months  without  a  contract  in  the 
New  Yoiii  Eeening  World. 

WITHIN  THE  CIRCLE— Sy  Jess  Nawtsn. 

Commonsense  talks  to  women  that  go  straight  to 
heart  and  bead.  Written  by  farmer  FlcUoa  Editor  of 
Harper's  Bazaar  and  special  contributor  to  New  York 
Evening  World  and  Evening  Sun. 

HOW  IT  STARTED— By  jaas  Newts*. 

Ekhicatlonal  novelty  dealing  Intereatlsfly  with  the 
romance  of  common  things — customs,  colloqulalisnu, 
words  that  have  a  atsry,  "Buffalo  Bill,"  "It’s  A 
Cinch,"  "The  Kiss  at  the  Altar.”  "Drinking 
Healths."  Six  months  in  the  N.  Y.  Evening  World. 
SIXTEEN  DISCRIMINATING  PAPERS  IN  TWO 
WEEKS— NEWARK  NEWS  AND  PHIUDELPHIA 
ENOUIRER. 

Write  for  Individual  or  club  prices  to 

Quality  Newspaper  Feature* 

HZ  St.  NicholM  Avenue, 

New  York  Qty 


DECIPROCAL 

MEWS  SERVICE 

Serves  more  than  a  score  of  Up-to-Date  Newspapers  throughout  the  United  States 

with  timely  and  interesting 

EUROPEAN  fit. 


By  K.  WALTER,  MARGARET  WALTER,  GEORGE  T.  BYE  and  other  writers  of  ability  in  all  parts 
of  Europe.  Accurate,  breezy,  individual,  unbiased  foreign  news  service  at  low  rates. 


Some  of  Our  Subscribers 


ALABAMA 

Birmingham  Age-Herald 
GEORGIA 
Atlanta  Constitution 

IOWA 

Burlington  Hawk-Eye 
Des  Moines  Register-Tribune 
Sioux  City  Tribune 
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KANSAS 
Emporia  Gazette 
Wichita  Beacon 
KENTUCKY 
Louisville  Herald 

MICHIGAN 
Detroit  Free  Press 

MINNESOTA 
Minneapolis  Tribune 


MISSOURI 
Columbia  Misaourian 
Independence  Examiner 
Kansas  Citv  Star 
St.  Joseph  News-Press 

NEBRASKA 
Omaha  World- Herald 

OHIO 

Akron  Beacon-Journal 


Columbus  Ohio  State  Journal 
Toledo  Times 
PENNSYLVANIA 
Pittsburgh  Gazette-Times 
TENNESSEE 
Memphis  News-Scimitar 

TEXAS 

Fort  Worth  Star-Telegram 
WASHINGTON 
Tacoma  News-Tribune 


Let  Us  Serve  As  Your  European  Correspondent 
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GATHERED  AT  RANDOM 


I 


The  Gold  That  We  Give 

Newspaper  Editor — “Hello,  old  timer, 
how’s  things?’’ 

Press  Agent — “Oh,  not  so  bad.  I’ll 
be  getting  my  three  square  meals  a  day 
as  long  as  there  is  a  starving  baby  in 
Armenia.’’ 

V  *  * 

Lower-Caaing  a  Bad  Man 

Traveling  through  western  towns  in 
the  good  old  days  of  gold  fevers,  booze 
and  irresponsibility  appealed  in  a  spe¬ 
cial  manner  to  many  of  the  knights  of 
the  “stick.”  In  a  way  they  were  men 
of  some  importance  in  every  commun¬ 
ity  they  graced  with  their  presence  as 
they  were  de  facto  assistants  to  the  ed¬ 
itors  and,  in  consequence,  looked  upon 
as  literary  men.  Michael  Cosgrave,  now 
at  the  Printers’  Home,  Denver,  was  one 
of  this  type  of  pioneer  and  he  spins 
many  interesting  stories  of  “those  joy¬ 
ous  days.”  This  is  his  yarn  of  how  a 
fellow  got  elected  to  have  his  name 
permanently  lower-cased  in  one  par¬ 
ticular  office: 

“At  the  time  of  the  gold  excitement 
in  the  Black  Hills  I  worked  in  the  office 
of  the  Miners’  Journal  in  Rainbow 
Gulch.  Tommy  MacAdams  was  the  ed¬ 
itor.  He  was  a  little  sawed-off  sample 
of  humanity  about  five  feet  high  and 
weighing  about  one  hundred  and  ten 
pounds.  By  some  congenital  misdeal, 
however,  he  had  attained  in  the  matter 
of  combativeness  the  sort  of  disposition 
that  should  belong  t6  a  man  about  twice 
his  height  and  his  weight.  In  conse¬ 
quence  he  was  in  perpetual  hot  water 
and  he  found  it  necessary  to  keep  a 
fighting  man  on  the  staff. 

This  fellow’s  name  was  O’Hara — a 
good  enough  fighting  name,  but  made 
ridiculous  by  some  fool  relation  who 
had  him  christened  .■Moysius.  He  was 
a  terribly  quiet  man  without  a  word 
to  say  unless  asked  a  question.  Large 
and  rough-cornered  he  was,  with  craggy 
and  beetling  outlines,  a  queerly  solid 
lower  jaw,  the  neck  of  a  mastiff  and  a 
sheer  height  of  six  feet  two  and  a  half 
in  his  socks.  His  nose  gave  evidence 
of  having  been  broken  in  some  cata¬ 
clysm  of  the  forgotten  past  and  his  ears 

Ie  reminiscent  in  a  jagged  way  of 
ing  been  punctured  by  powerful 
h. 

Mtogether  he  made  as  stern  and  for- 
ling  a  picture  as  the  wildest  scenery 
he  Black  Hills  furnished.  Tobacco — 
wing  tobacco — was  his  only  intimate 
nd  and  his  closest  attempt  at  hu- 
1  intercourse  was  in  his  efforts  to 
row  a  chaw  of  tobacco. 

Mac.\dam  did  all  the  editorial  work 
cut  such  items  as  I  picked  up.  My 
icipal  duties  were  making  up  the 
11  >  and  sticking  type.  A  perpetually 
\  and  hungry  boy  aided  O’Hara  in 
press  work  and  the  other  jobs  that 
office  afforded.  We  labored  under 
great  difficulty  of  lack  of  ‘sorts’  in 
fonts.  Capital  ‘Ws’  and  ‘Hs’  would 
.short  every  day  while  lower  case 
’  ‘s’  and  other  letters  would  often 
us. 

MacAdam  displayed  great  ingenuity 
avoiding  the  use  of  a  word  in  which 
re  was  a  letter  deficiency.  He  would 
te  of  the  great  and  glorious  capital 
the  nation  when  he  meant  Washing- 
and  ‘Ws’  were  scarce;  or  if  writing 
a  new  mine  and  ‘Ss’  were  scarce  he 
iild  check  his  impulse  to  say  ‘samples 
ore  assayed  at  $100  a  ton’  and  say 
fragment  examined  in  the  approved 
nner  indicated  $100  per  ton.’  Re- 
nishing  the  type  was  a  costly  per- 
manco  and  Mac.^dam  had  very  little 
spend. 


“Our  worst  experience  because  of 
lacks  had  its  inception  one  day  when 
a  noted  roysterer,  drunkard  and  bully 
came  to  town  on  one  of  his  periodical 
excursions.  He  was  known  and  feared 
as  Big  Ben  Brewster  and  personal  items 
in  which  he  was  mentioned  always  car¬ 
ried  the  ‘Big’  prefix.  On  the  occasion 
of  this  visit  the  office  was  all  out  of 
‘Bs’  and,  not  caring  to  invite  trouble 
I  asked  MacAdam  if  I  wouldn’t  pull 
them  out  of  a  big  circus  advertisement. 
He  said  ‘no’  and  meant  it  and  told  me 
to  lower-case  his  initials  and  cut  out  the 
‘Big’  entirely.  As  a  consequence  our 
personal  column  announced: 

“  ‘We  noticed  the  genial  ben  brewster 
of  Spread  Eagle  in  our  midst  yester¬ 
day.  He  is  here  for  a  week.’ 

“About  two  o’clock  on  the  day  of 
publication  heavy  footsteps  on  the  stairs 
leading  to  our  office  meant  to  my  well- 
trained  ears  that  trouble  was  imminent. 
When  the  door  opened  Ben  Brewster 
towered  Big  before  us.  His  eyes  were 
the  color  of  a  lurid  sunset  and  his  breath 
reminded  me  of  a  thick-rolling  fog.  He 
approached  MacAdam  and  pointing  with 
an  unsteady  finger  at  a  copy  of  the  paper 
which  he  carried,  inquired  in  threaten¬ 
ing  tones: 

“  ‘See  here  you  “insec,”  what  you  usin’ 
them  there  orneiy  little  “bs”  for  when 
you  mention  a  gentl’man  in  this  here 
shot-gun  wad  of  yourn?’ 

MacAdam,  perched  on  a  bible-rein- 
forced  chair  seat  kept  on  scratching 
away  and,  without  looking  up,  snapped 
out: 

“  ‘We  didn’t  have  anything  smaller.’ 
“The  mighty  Brewster  drew  back  in 
astonishment  and,  spreading  himself  to 
his  full  growth,  declared : 

“  ‘D’ye  know  what  I’m  goin’  to  do  to 
a  reptile  almost  your  size?  I’m  going 
to  take  him  up  and  carry  him  out  and 
pound  the  surface  of  the  earth  with 
him — I  am.’ 

MacAdam’s  pen  continued  to  scratch 
as  the  bad  man  got  closer  to  him  while 
in  a  gentle,  reproving  tone  of  voice  he 
called  ‘Aloysius.’ 

“Then  the  hurricane  as  the  mighty 
bad  man  and  the  O’Hara  came  together. 
Over  went  the  stove,  the  job  press  and 
everything  in  sight  including  a  fifty 
pound  keg  of  black  ink.  The  two  men 
rolled  about  in  the  viscid  fluid,  pum¬ 
melling  and  kicking  and  biting  to  their 
hearts’  content.  Mac.Adam’s  pen  never 
stopped  scratching.  Eventually  Aloy¬ 
sius  got  his  man  down  stairs  and  landed 
him  bruised  and  bloody  in  the  street. 
When  he  came  upstairs  Mac.^dams 
raised  his  head  and  inquired : 

“  ‘Do  we  have  to  use  cap  Bs  for  him  ?’ 
“  ‘It  ain’t  necessary,’  said  the  laconic 
O’Hara.  ‘Give  us  a  chaw.’ 

MacAdam  grabbed  his  pen  and  wrote 
for  our  next  issue : 

“  ‘ben  brewster  made  us  a  pleasant 
call  yesterday,  ben  brewster  is  one  of 
nature’s  noblemen,  a  jolly  companion. 
Drop  in  again,  ben,  when  you  have  time 
to  stay  a  little  longer.’  ” — Edward  7. 
Bruen. 

Lawson  Releases  100  Tons 

Chicago. — Victor  F.  Lawson,  pub¬ 
lisher  of  the  Chicago  Daily  News,  has 
relea.sed  100  tons  of  newsprint  for  the 
fienefit  of  smaller  publishers  in  need  of 
supplies.  This  paper  will  be  distributed 
through  the  Inland  Daily  Press  -Associa¬ 
tion  committee,  of  which  W’illard  E. 
Carpenter,  People’s  Gas  Building,  this 
city,  is  chairman.  A  report  that  the 
Tribune  will  also  release  some  paper 
could  not  be  confirmed. 


ILLINOIS 

The  Powerful 


No  state  has  increased  its  strength  financially 
to  the  same  degree  as  Illinois. 

Its  factories  are  prosperous  and  with  that  pros¬ 
perity  has  come  the  possibilities  of  expansion. 

With  this  expansion  comes  the  demand  for 
increased  labor. 

Therefore  this  mighty  state  is  expanding  in 
population  and  with  such  expansion  of  popula¬ 
tion  comes  that  great  power  of  buying  so  vital  to 
every  national  advertiser. 

Not  only  has  the  population  increased  but 
every  worker  within  the  limits  of  this  state,  has 
been  benefited  by  the  development  of  trade  and 
bank  accounts  were  never  before  as  numerous 
or  as  large. 

The  power  of  Illinois  and  its  happy  prosperous 
families  lies  not  alone  in  its  financial  strength 
but  also  in  the  purchasing  characteristics  of 
everybody. 

The  papers  listed  in  this  announcement  have 
grown  in  circulation  and  in  their  selling  power 
throughout  the  state. 

The  advertiser  of  luxuries  and  necessities  can 
find  no  better  market  than  POWERFUL 
ILLINOIS  in  which  to  start  his  regular  cam¬ 
paigns  or  even  their  midsummer  try-out 
schedules. 


Circu¬ 

lation 

Champaign  Daily  News-Gazette..  .(E)  8,643 

2,500 

Lines 

.035 

10,000 

Lines 

.035 

Chicago  Evening  American.. 

.60 

.60 

Chicago  Herald-Examiner - 

. (M)  327,176 

.55 

.55 

Chicago  Herald-Examiner... 

. (S)  667,926 
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Editor  &  Publisher  for  May  29,  1920 


FREDERICK  B.  JENNINGS  DEAD 

Counael  for  AMOciated  Pres*  and  In¬ 
ternational  Paper  Co. 

Frederick  B.  Jennings,  member  of  the 
law  firm  of  Stetson,  Jennings  &  Russell, 
counsel  for  the  Associated  Press  and 
the  International  Paper  Company,  died 
in  New  York  on  May  26,  following  a 
paralytic  stroke.  An  active  member  of 
the  New  York  Bar  for  many  years,  Mr. 
Jennings  was  best  known  to  newspaper¬ 
men  by  his  connection  with  the  suit  of 
the  Associated  Press  against  the  Inter¬ 
national  News  Service  in  1916  and  1917, 
in  which  the  property  right  in  news  was 
established  by  his  clients.  He  was  born 
in  Vermont  in  1853  and  was  a  graduate 
of  Williams  College  and  Harvard  Uni¬ 
versity. 

The  executive  committee  of  the  A.  P. 
directors  at  its  May  meeting  on  Wednes¬ 
day  passed  the  following  resolution : 

"The  executive  committee  of  the  board  of 
directors  of  the  Associated  Press,  in  session 
assembled,  have  learned  with  profound  grief 
of  the  death  of  Frederick  B.  Jennings,  general 
counsel  of  this  organization.  Mr.  Jennings 
he  served  with  distinguished  ability  and 
efficiency  in  this  capacity  for  more  than  20 
years  and  has  won  alike  the  admiration  and 
affectionate  regard  of  his  associates.  We  rec- 
ognire  the  great  loss  which  the  Associated 
Press  has  sustained,  a  loss  which  in  even 
larger  measure  has  fallen  upon  the  legal  pro* 
fession  and  his  fellow  citizens.  To  the  be* 
reared  familv  of  our  friend  we  tender  our 
heartfelt  sympathy.** 

Qlbituarg 

William  H.  Topping,  former  city  edi¬ 
tor  of  the  Manchester  (N.  H.)  Mirror, 
and  for  years  one  of  the  best-known 
newspapermen  in  the  state,  died  sud¬ 
denly  at  Concord,  May  20.  Mr.  Top¬ 
ping's  first  newspaper  work  was  with 
the  Hillsborough  Messenger.  In  the 
early  '90’s  he  became  a  reporter  on  the 
Manchester  Mirror,  later  being  promot¬ 
ed  to  the  city  desk.  At  one  time  he 
was  circulation  manager  of  the  Union. 
When  the  Nashua  Republican  was 
founded  in  1892,  Mr.  Topping  became 
affiliated  with  it,  and  established  a  news 
bureau  in  Laconia. 

John  W.  Dalton,  correspondent  for 
several  years  at  Buzzards  Bay  and  Cape 
Cod  for  several  newspapers  and  the  As¬ 
sociated  Press,  died  at  a  Boston  hospital 
on  May  24,-  following  an  operation.  He 
was  well  known  for  his  stories  of  ship¬ 
wrecks  on  Cape  Cod. 

Mrs.  Rosalie  C.  Schneider,  wife  of 
the  composing-room  superintendent  of 
the  Buffalo  Evening  New's,  died  at  the 
age  of  46  years,  after  being  ill  ten  weeks. 

Maurice  McKenna,  for  many  years 
head  bookkeeper  for  the  Buffalo  Ex¬ 
press,  died  at  the  age  of  60  years.  Mr. 
McKenna  was  with  the  Express  from 
boyhood  until  his  retirement. 

Mrs.  Christina  D.  Barnum  died  re- 
^cently  in  Daytona,  Fla.,  aged  83  years. 
For  more  than  30  years  she  was  identi¬ 
fied  with  the  business  department  of 
th’e  New  York  Herald  and  Evening  Tele¬ 
gram. 

A.  E.  Roese,  traveling  representative 
of  Duluth  newspapers  and  the  founder 
of  several  Minnesota  journals,  died  in 
Walker,  Minn.,  last  week  of  heart  dis¬ 
ease. 

Gustav  C.  Roeder,  for  34  years  a  re¬ 
porter  for  the  New  York  World,  died 
in  Brooklyn  last  week,  aged  60  years. 
While  an  enlisted  man  in  the  Navy  in 
1883  and  1884  he  wrote  special  corre¬ 
spondence  for  the  World  and  the  New 
York  Herald,  and  when  his  ship  called 
at  New  York  he  was  invited  to  join  the 
World’s  staff.  He  made  two  trips  to 
Germany  for  the  World  in  1915  and 
1916,  bringing  back  the  first  public  state¬ 
ment  by  the  German  Emperor  that  he 
was  not  responsible  for  the  war. 

James  W.  Brents,  veteran  advertis¬ 
ing  man  and  magazine  writer,  died  at 


Louisville  last  week.  He  was  60  years 
old  and  was  born  at  Lewisburg,  Tcnn., 
November  2,  1859.  Besides  his  work 
for  the  Louisville  Evening  Post,  where 
he  was  employed  at  the  time  of  his  death, 
he  wrote  advertising  copy  for  the  Cou¬ 
rier-Journal  for  14  years  after  first  com¬ 
ing  to  Louisville.  He  also  had  been  em¬ 
ployed  by  the  St.  Louis  Globe-Democrat, 
Cincinnati  Enquirer  and  Nashville 
papers. 

William  Gentry,  former  Oklahoma 
newspaperman,  died  in  Manitou,  Colo, 
where  he  had  gone  in  search  of  health. 

Pauline  Furlong,  special  writer  on 
health  and  beauty  topics  for  the  New 
York  Evening  World,  died  in  Washing¬ 
ton  May  26. 


PROMOTION  IDEAS 

St.  Paul. — The  Dispatch  and  Pioneer 
Press  gave  a  cooking  school,  food  show 
and  electrical  and  household  utilities  ex¬ 
position  at  the  Auditorium  from  April 
26  to  30,  afternoon  and  evening.  There 
were  contests  for  prizes,  totaling  $345  in 
cash  and  $600  in  merchandise. 

The  Passaic  (N.  J.)  Daily  News  has 
added  a  handsome  Illustrated  Section, 
printed  in  sepia,  to  its  Saturday  edition. 

St.  Paul. — The  Daily  News  is  put¬ 
ting  up  a  silver  trophy  for  monthly 
competition  on  the  course  of  the  Phalen 
Park  Golf  Club,  also  golf  balls  for  first 
and  second  prizes. 

St.  Paul. — The  Daily  News  on  May 
23  staged  an  air-circus  at  the  St.  Paul 
Speedway.  Four  airplanes  took  part, 
and  among  the  fliers  was  Winsted  Hitt, 
a  Canadian  ace  with  fifteen  German 
planes  to  his  credit. 

Lexington,  Mo. — The  Lexington 
News  will  carry  a  full-page  “go  to 
church”  advertisement  every  week  for 
the  next  ten  weeks.  Merchants  of  Lex¬ 
ington  subscribed  a  fund  to  pay  for  the 
ads. 

St.  Paul,  Minn. — Local  papers  re¬ 
sented  unusual  crowd-drawing  features 
on  the  night  of  the  city  election.  May  4. 
The  Dispatch  and  Pioneer  Press  had  an 
aviator  hovering  over  signaling  re¬ 
sults  with  colored  lights,  in  addition  to  a 
street  moving  picture  show,  band  con¬ 
certs  and  prompt  display  of  returns. 
The  Daily  News  hired  the  Auditorium, 
with  its  12.000  seating  capacity  fully 
occupied.  Both  papers  issued  extras 
and  held  their  crowds  well  into  the 
night,  the  polls  not  closing  until  9 
o’clock. 

Buffalo. — On  May  7  the  Buffalo 
Commercial  issued  a  special  “open 
shop”  edition  commemorating  the  first 
anniversary  of  the  strike  of  its  printers. 
Since  that  time  the  Commercial  has 
been  on  an  open  shop  basis.  In  the 
special  issue  were  260  columns  of  ad¬ 
vertising  from  industries  and  associa¬ 
tions  now  operating  in  Buffalo  on  that 
basis. 

Legion  Used  Paid  Advertising 

Hoquiam,  Wash. — Paid  advertising 
was  used  in  a  recent  issue  of  the  Wash¬ 
ingtonian  by  Hoquiam  Post  No.  16  of  the 
American  Legion  to  publish  a  question¬ 
naire  sent  out  by  the  War  Department 
in  an  effort  to  get  in  touch  with  ex- 
service  men  who  have  had  trouble  in 
adjusting  their  accounts  with  the  gov¬ 
ernment.  The  government  matter  was 
sent  to  Legion  posts  with  the  request 
that  it  be  inserted  in  local  newspapers, 
presumably  free,  but  the  officers  of  the 
Hoquiam  post  condemned  such  public¬ 
ity,  in  view  of  the  war  service  rendered 
by  the  press,  in  a  letter  to  the  army 
officer  in  charge  of  the  district  enclosing 
proof  of  the  paid  advertisement. 


Mr,  Space  Buyer! 

West  Virginia  is  truly  a  ter¬ 
ritory  in  itself  and  by  itself. 

It  can  be  advertised  by  itself. 

A  national  advertiser  using  the 
local  West  Virginia  DAILIES,  practi¬ 
cally  covers  the  State,  if  not  actually 
house  by  house,  at  least  so  far  as  to 
circulate  his  message  **sufficient  for 
the  purpose”. 

The  COST  of  daily  newspaper  publicity 
here  is  the  MINIMUM  for  population  in 
territory  covered!  None  of  it  is  wasted. 

There  is  no  boast  by  West  Virginia 
of  covering  other  States.  THESE 
papers  CIRCULATE  to  the  homes 
in  THEIR  OWN  DISTRICTS. 

LET  them  SHOW  you  what  they 
give  you  for  your  money ! 

YOU  are  a  specialist  and 
cannot  afford  to  overlook  the 
chance  to  make  a  BIG  AD¬ 
VERTISER  with  a  LITTLE 
money. 


BluaAeld 

tTaiegragh . (M) 

C3iarlc«taa 

tCazatte  . (M) 

tCuatta  . (S) 

'Daily  Mail . (EAS) 

Qarittburg 

tTalegram  . (E) 

tTalagram  . (S) 

Fairmont 

tWaat  Vb-cinian  ..(E) 
Grafton 

tSentinol  . (E) 

Huntington 

tAdvertiaar  . (E) 

tHarald-Diapatch  .(M) 

tHerald-Dlapatcb  ..(S) 


Martinaburg 

'Journal  . (E)  S,2M  Jia 

Mounda  villa 

lEcbo  . (E)  S,in  JUf 

Parkeraburg 

tNewa  . (M)  t^a  JB 

tNovra  . (S)  S422  M 

ISentinal  . (E)  S,$4$  MT 

Wheeling 

tintolligoncer  ..  ..(M)  12,Mf  A4 

INewa  . (E)  1S,3IS  M 

tNewa  . (S)  15,31$  J|7 

tGovemment  Statements,  Apr.  1,  1920 
•A.  B.  C.  Reports,  Apr.  1,  1920 
^Government  Statements,  Oct.  1,  1919 
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NEW  ENGLAND’S  CHANCE 
TO  ADVERTISE 


(Continued  from  page  12) 
tory  of  towns  and  factories  along  the 
way. 

Even  the  thousands  of  motoring  tour¬ 
ists  and  business  men  want  to  know 
something  about  the  interesting  looking 
factory  buildings  and  mills  they  pass 
along  the  highways  of  New  England. 

Why  is  it  that  some  of  the  most  his¬ 
torical  factories  in  New  England  do  not 
bulletin  their  histories,  so  that  the  pass¬ 
erby  can  carry  away  a  message  which 
he  in  turn  will  spread  by  word  of 
mouth?  Of  course,  there  are  some  fac¬ 
tories,  but  a  very  few,  which  attempt 
in  a  small  way  to  label  their  plants,  but 
more  travelers  are  left  wondering  what 
this  is  and  what  place  that  is,  than  there 
are  travelers  who  are  aroused  to  enthu¬ 
siastic  interest  by  present  history  signs. 

Information  Lacking 

New  England  factories  have  a  won¬ 
derful  opportunity  to  tell  their  stories 
to  the  invading  or  passing  world,  simply 
by  erecting  attractive  display  signs 
which  flash  the  headlines  of  their  in¬ 
dustrial  stories. 

If  you  are  not  acquainted  in  New 
England  you  can  travel  through  city 
after  city  without  being  enriched  with 
the  knowledge  that  these  cities  could 
have  given  you,  if  you  had  the  time  to 
tarry  and  learn  how  important  they  have 
been  in  inventions,  quality  productions 
and  setting  world  standards  in  mer¬ 
chandising. 

It  is  not  necessary  to  destroy  the  quiet 
dignity  of  New  England’s  oldest  in¬ 
dustrial  institutions  to  tell  their  stories 
through  information  signs.  Here  also  is 
an  opportunity  for  an  artistic  scheme  of 
public  history  printing  which  has  never 
been  done  in  any  part  of  the  world. 

No  other  manufacturing  section  of  this 
country  has  so  much  vitally  important 
industrial  history  to  offer  the  world  as 
has  New  England.  In  New  England  are 
located  more  interesting  industrial  cen¬ 
ters  which  are  of  interest  to  people  in 
all  parts  of  the  world  than  in  any  other 
country. 

A  most  intimate  and  comprehensive 
knowledge  of  New  England’s  most  fa¬ 
mous  industrial  centers  and  factories 
can  be  spread  through  a  uniform  sys¬ 
tem  of  painted  sign  boards  erected  along 
railways  and  motor  roads  entering  the 
cities  from  all  directions.  In  this  way 
every  business  visitor’s  interest  and  en¬ 
thusiasm  could  be  aroused  and  when  he 
departed  from  New  England  he  would 
have  a  most  interesting  collection  of 
stories  to  tell  his  business  acquaintances 
in  other  cities. 

Vital  Industrial  History 

This  would  lead  to  a  country-wide 
movement  to  study  industrial  New  Eng¬ 
land  and  its  methods  of  achieving  world¬ 
wide  fame  in  manufacturing.  Under 
the  present  rule  of  quiet,  mystery  sur¬ 
rounding  the  thousands  of  industrial 
plants  all  the  valuable  information  is 
concealed  and  both  New  England  and 
its  visitors  lose  something  really  worth¬ 
while.  Instead  of  deep  shadows  and 
creeping  vines  holding  the  factory  walls 
in  a  fog  of  mystery,  they  should  be 
adorned  with  artistic  signs  proudly  tell¬ 
ing  the  stories  of  wonderful  industrial 
achievements  that  have  taken  place  be¬ 
hind  those  walls.  Here  is  a  real  op¬ 
portunity  for  the  business  men  of  New 
England  <to  let  the  stranger  know  more 
about  New  England  and  its  possessions 
and  make  him  realize  that  the  highways 
of  this  interesting  country  are  lin^ 
with  the  most  vital  facts  in  American 
industrial  hittoty. 


So  many  interesting  phases  of  Ameri¬ 
can  manufacture  exist  in  New  England 
that  the  brief  stories  or  historical  an¬ 
nouncements  on  sign  boards  would 
make  a  wide  variety  of  important  in¬ 
formation. 

Short  Stories  Needed 

The  New  England  states  have  so 
many  opportunities  to  spread  the  stories 
of  its  industrial  fame  that  the  lack  of 
interest  in  a  wide  movement  of  an  edu¬ 
cational  nature  is  a  distinct  loss  to  New 
England  and  to  American  industrial  life. 
New  England  manufacturers  and  New 
England  industrial  centers  should  make 
a  systematic  effort  to  place  the  facts 
regarding  its  industrial  greatness  be¬ 
fore  the  public,  because  the  facts  deal¬ 
ing  with  all  phases  of  New  England 
industrial  life  would  broaden  and 
strengthen  business  relations  between 
New  England  and  other  sections  of  the 
country. 

Additions  to  Keator’s  List 

Chicago. — A.  R.  Keator  has  been  ap¬ 
pointed  national  advertising  representa¬ 
tive  of  Le  Soleil,  Quebec;  Monmouth 
(Ill.)  Atlas,  and  of  the  French-Canadian 
Rural  List,  comprising  32  weeklies  and 
three  monthly  publications.  Mr.  Keator 
intends  to  handle  this  list  through  branch 
offices  in  Boston,  New  York,  Philadel¬ 
phia  and  St.  Louis. 


Clarksdale,  Miss. — The  Daily  Regis¬ 
ter  is  planning  to  erect  a  new  building 
within  the  next  few  months  and  has 
installed  a  quantity  of  modern  compos¬ 
ing-room  equipment. 


Keeping  Up  With 
The  Times 


A  FACT  A  WEEK 


’Y^ORKERS  in  the 
service  of  Uncle 
Sam  have  few  rights, 
other  than  those  of 
publicity  and  petition. 
It  is  difficult  for  them 
to  take  their  cause  be¬ 
fore  an  employer  as  in¬ 
tangible  as  the  United 
States  Government. 

It  has,  therefore, 
fallen  to  the  lot  of  such 
publications  as  The 
Washington  Times  to 
champion  the  cause  of 
the  Federal  employe 
before  Congress. 

The  Washington  Times, 

WASHINGTON,  D.  C. 


Agriculture 

Livestock 

Mines 

Manufactures 


Those  are  the  basic  resources  of 
a  State  according  to  one  of  the 
leading  business  analyzers. 

But  he  overlooks  a  BIG  point: 
the  value  added  to  its  pro¬ 
duct  by  manufacture, — 
the  ART  put  into  it  by 
converting  its  own  raw  ma¬ 
terial  into  merchandise — 

AND  it  is  THEREIN  that 

WISCONSIN 

excels  and  piles  up  the  money 
which  makes  it  one  of  the  best 
purchasing  markets  for  adver¬ 
tised  specialties. 

You  can  prove  it  in  these  papers. 


Circnla- 

Rate  for 

tion 

5,000  Lines 

Appleton  Post-Crescent . 

......(E) 

7,912 

.025 

Beloit  News . 

. (E) 

7,633 

.035 

Eau  Claire  Leader-Telegram.... 

.(ME&S) 

8,329 

.03 

*Fond  du  Lac  Commonwealth.. 

. (E) 

6,320 

.035 

Green  Bay  Press-Gazette . 

. (E) 

10,005 

.03 

*Kenosha  News  . 

. (E) 

5,545 

.025 

La  Crosse  Tribune  &  Leader-Press  (EftS) 

12,434 

.035 

Madison  (Wis.)  State  Journal. . . 

. (E) 

13,719 

.035 

:^Madison  (Wis.)  State  Journal.. 

. (S) 

10,650 

.035 

^Milwaukee  (Wis.)  News . 

76,294 

.15 

Milwaukee  JoumaL . 

104,659 

.18 

Milwaukee  JoumaL . . 

. (S) 

95,375 

.18 

Milwaukee  Sentinel . 

...(MftE) 

79,303 

.13 

Milwaukee  Sentinel . 

. (S) 

70,780 

.13 

Racine  Journal-News  . 

. (E) 

7,839 

.04 

^Superior  Telegram. . 

. (E) 

18,154 

.045 

tWausau  Record-Herald . 

. (E) 

5,125 

.025 
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E  D  I 


PRESS  AGENTS  CONVICT  THEMSELVES 


IN’  the  opening  paragraph  of  his  article  in  defense 
of  the  press  agent,  appearing  in  the  last  issue  of 
Editor  &  Publisher,  W.  W.  Harris  said,  “I  am 
led  to  believe  that  there  is  a  very  wide  misunder- 
'tanding  by  the  press  of  the  United  States  of  the 
methods  and  the  principles  of  modern  publicity 


! 


work".’’ 

Mr.  Harris’  belief  is  well  founded.  There  has  been 
a  misunderstanding,  but  within  recent  months 
hj)iTOR  &  Publisher  has  found  that  a  notable  change 
is  taking  place  and  that  both  publishers  and  editors 
are  rapidly  awakening  to  the  fact  that  press  agents, 
no  matter  under  what  name  they  travel  and  no  mat¬ 
ter  whether  they  make  copy  for  a  burlesque  queen, 
a  multimillionaire,  a  politician,  or  a  rich  and  in¬ 
fluential  corporation,  all  belong  in  the  same  general 
categorj".  Ever>-  statement  made  by  these  press 
agents  for  their  clients,  or  made  by  their  clients, 
under  their  advice,  which  is  usually  the  method  em¬ 
ployed.  must  be  investigated  and  tested  for  fact  if 
the  daily  newspaper  is  to  keep  faith  with  itself  and 
its  reading  public. 

The  foundation  stone  on  which  public  opinion  is 
built  in  the  Unhed  States  is  the  printed  word  in  the 
daily  newspaper.  The  first  dut>"  of  the  daily  news¬ 
paper  is  to  its  reading  public.  The  first  duty  of  the 
new.spaper  reporter  is  to  his  newspaper.  Public  good 
will  to  the  newspaper  rests  upon  truthful  and  fear¬ 
less  reporting.  The  only  newspaper  service  worthy 
of  the  name  is  the  presentation  of  the  facts — the 
truth — upon  the  authority  of  the  newspaper. 

\Vc  do  not  think  it  possible  to  state  the  case  against 
the  press  agent,  the  publicity  agent,  and  the  ad¬ 
visers  on  public  relations  in  clearer  language  than 
Mr.  Harris  uses.  He  says: 

“The  safety  of  a  democracy  depends  upon  the  de¬ 
cision  of  a  majority  of  the  people  being  wise.  The 
decisions  of  the  public  will  be  wise  if  the  premises 
upon  which  its  conclusions  are  based  are  sound ; 
these  premises  will  be  sound  insofar  as  the  public 
is  supplied  with  accurate  information  upon  which 
its  reasoning  may  be  based.” 

The  press  agent,  publicity  agent  and  adviser  on 
public  relations  has  no  responsibility  to  the  news¬ 
paper.  Like  every  other  worker  his  duty  and  re¬ 
sponsibility  is  to  his  employer.  He  has  no  interest 
in  the  success  or  failure  of  the  newspaper;  with  him 
the  newspaper  is  merely  an  agency  to  an  end.  His 
interest  is  with  the  public  and  it  is  his  duty,  if  he 
is  worthy  of  his  hire,  to  make  “his  story"  palatable 
to  editors  and  the  public.  He  may  sow  crumbs  of 
truth  but  he  never  tells  the  whole  story.  If  the 
whole  stor>"  could  be  told  there  would  be  no  neces- 
sit>"  for  him. 

Press  agents,  publicitv’  agents  and  advisers  on  pub¬ 
lic  relations  are  hired  by  individuals,  corporations 
and  institutions  for  pay  to  perform  a  certain  work 
for  their  employers.  Their  pay  continues  according 
to  their  success,  which  is  measured  in  the  value  of 
the  final  results  attained  for  their  emplovers.  A  bet¬ 
ter  name  for  all  would  be  propagandists — in  fact 
it  is  the  only  word  that  defines  their  labors. 

•Leslie  Orcar,  of  the  publicity  department  of  -Ar¬ 
mour  &  Company,  in  an  article  in  Editor  &  Pub¬ 
lisher  this  week  finds  the  same  excuses  for  the 
press  and  publicits-  agent  as  Mr.  Harris.  Like  Mr. 
Harris,  he  was  formerly  a  member  of  the  profession 
of  journalism. 

Unlike  Mr.  Harris,  however,  he  stoops  to  defame 
the  profession  to  which  he  formerly  belonged  by 
charging  ninety-nine  per  cent  of  the  men  in  it  with 
being  fakers.  Since  he  is  so  generous  in  his  charge 
we  might  ask  him  if  he  is  out  of  the  profession  be¬ 
cause  he  was  caught? 

Mr.  Orear  is  wrong  when  he  says  that.  “You  can’t 
believe  anything  you  see  in  the  papers.”  is  the  public 
reaction  on  reading  a  newspaper.  He  is  out  of  date. 
The  public  reaction  is :  “Oh,  you  can’t  believe  that — 
it’s  a  press  agent  stor\".” 

In  his  conclusion.  Mr.  Orear  is  just  half  right. 
His  statement  that,  “for  years  and  years  one  of  the 
biggest  and  most  repeatedly  reiterated  complaints 
from  the  public  had  to  do  with  the  secret  manner  in 
which  big  business  conducted  its  affairs.”  is  true. 
He  is  wrong  when  he  says  that  "the  publicity  man 
(in  response  to  this  demand)  has  helped  the  big 
business  man  take  the  public  into  his  confidence.” 


I  L 


CONVENTIONS  OF  N.  E.  A.  AND  I.  C.  M.  A. 

TWO  important  conventions  will  be  held  the 
coming  week,  the  annual  meeting  of  the 
National  Editorial  Association,  at  Boston,  and 
the  International  Circulation  Managers  Association 
at  St.  Louis.  Newsprint  will  be  the  chief  topic  of 
discussion  at  both  of  these  important  gatherings  of 
newspaper  men. 


The  advent  of  the  publicity  man  dates  from  a  later 
period.  He  found  a  soft  berth  on  the  payroll  after 
a  militant  journalism  on  its  own  initiative  tore  the 
cloak  of  secrecy  from  the  big  insurance  companies, 
the  Colorado  Fuel  Company,  the  Jungle  in  Chicago 
and  some  Wall  Street  brigands.  Then,  and  only 
then,  big  business  found  a  need  for  experts  on  pub¬ 
licity  and  fixers  of  public  opinion. 

Today  the  only  barrier  between  the  American  pub¬ 
lic  and  news  facts  is  the  press  agent  and  the  pub¬ 
licity  agent  but  a  militant  free  press  is  breaking  it 
down — Editor  &  Publisher  rejoices  that  it  is  play¬ 
ing  a  small  part  in  clearing  the  avenues  of  informa¬ 
tion  of  all  that  obstructs,  interferes  and  hinders. 


COOPERATION  IS  THE  NEED  OF  THE  HOUR 

ORKING  together  in  a  spirit  of  mutual  help¬ 
fulness  and  cooperation  the  newspaper  pub¬ 
lishers  of  America  and  the  manufacturers 
of  newsprint  should  make  rapid  strides  toward  the 
solution  of  the  newsprint  problem,  in  so  far  at  least 
as  the  life  of  any  newspaper  is  endangered. 

The  first  result  will  be  marked  by  the  withdrawal 
of  hundreds  of  bidders  from  the  “spot”  market 
through  the  establishment  of  co-operative  buying 
agencies  in  Kansas  City,  Chicago  and  New  York  The 
newly  formed  United  States  Publishers  Newsprint 
Conservation  I-eague  is  behind  the  movement,  which 
has  met  with  general  approval.  The  publishers  of 
the  states  of  Texas,  Missouri.  -Arkansas,  Kansas, 
Colorado,  Iowa.  Oklahoma,  and  Nebraska,  formally 
organized  the  Mid-W’est  Newsprint  League  at  Kan¬ 
sas  City  last  Saturday  and  approved  the  plan  of 
the  U.  S.  League  for  cooperative  buying.  The  In¬ 
land  Daily  Press  association  already  has  under  way 
the  establishment  of  a  buying  agency  at  Chicago. 

Saturday,  members  of  the  executive  committee  of 
the  United  States  League,  the  Inland,  The  Mid- 
West  and  probably  representatives  of  the  -American 
Newspaper  Publishers’  Association  and  the  South¬ 
ern  Newspaper  Publishers’  Association  will  meet  in 
New  York  with  a  committee  representing  the  news¬ 
print  manufacturers  of  the  United  States  and  Can¬ 
ada  to  discuss  newsprint  buying,  legislation  and  the 
possibility  of  making  contracts  for  publishers  who 
are  now  doing  all  their  buying  on  the  “spot”  mar¬ 
ket. 

This  meeting  has  been  arranged  by  William  J. 
Pape,  president  of  the  U.  S.  League. 

A  report  of  this  conference  will  be  made  to  the 
annual  convention  of  the  National  Editorial  .Asso¬ 
ciation.  at  Boston,  next  week  and  there  is  every 
indication  that  that  organization  will  join  in  the  new 
movement.  Co-operation  of  all  parties  interested 
should  solve  the  critical  newsprint  problem,  by  in¬ 
creasing  production,  pooling  supplies  and  by  work¬ 
ing  together  in  peace  and  harmony. 
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.At  the  former  meeting,  the  owners  of  the  so-called 
smaller  dailies  and  weeklies  will  be  in  evidence.  At 
the  latter  the  discussions  will  be  participated  in  by 
some  of  the  highest  priced  newspaper  executives 
in  the  newspaper  world. 

Officials  of  the  National  Editorial  Association  are 
authority  for  the  statement  that  the  organization 
now  has  a  membership  of  close  to  5,000,  that  nearly 
l.(KK)  will  attend  the  Boston  meeting  and  that  over 
200  will  make  the  grand  tour  of  Eastern  Canada. 

It  should  be  possible  for  so  many  owners,  editors 
and  publishers  to  “get  together”  on  a  constructive 
program  that  should  include  the  establishment  of 
fair  and  equitable  advertising  rates  and  the  three 
cent  paper  (in  some  cases  5  cents)  free  from  cut 
prices  and  with  a  rigid  standard  of  rate  mainte¬ 
nance. 

The  I.  C.  M.  .A.  has  a  membership  of  more  than 
six  hundred,  in  which  are  represented  the  leading 
circulation  builders  of  this  country  and  Canada. 
Increased  costs  of  production  and  distribution  and 
a  limited  supply  of  newsprint  is  rapidly  revolutioniz¬ 
ing  that  branch  of  the  newspaper  business.  This 
year,  old  problems  will  be  approached  from  a  new 
angle.  The  wisdom  of  limiting  circulation  and  the 
absolute  necessity  of  eliminating  all  wasteful  prac¬ 
tices  will  again  ^  discussed  as  a  means  of  restrict¬ 
ing  newsprint  consumption. 

For  the  first  time  since  the  adoption  of  present 
methods  of  manufacturing  paper  the  users  of  news¬ 
print  have  been  driven  into  direct  competition  on  the 
open  market  with  the  manufacturers  of  craft  and 
hanging  products.  The  makers  of  kraft  and  hang¬ 
ing  products  sell  their  finished  article  at  a  profit; 
in  fact,  it  is  their  only  source  of  revenue.  On  the 
other  hand  the  finished  product  of  the  newspaper 
maker — the  newspaper  itself — has  been  handed  to 
the  consumer  at  a  loss.  In  order  that  publishers  may 
maintain  their  supply  of  newsprint  it  is  now  neces¬ 
sary  that  subscription  rates  be  adjusted  to  bear  their 
share  of  the  costs. 

This  problem  belongs  in  a  large  measure  to  the 
circulation  managers  of  the  country.  Both  the  three- 
cent  and  the  five-cent  daily  papers  and  the  10-cent 
Sunday  paper  are  now  with  us.  Students  of  condi¬ 
tions  believe  that  they  have  come  to  stay.  Sub¬ 
scription  rates  as  well  as  advertising  rates  must  be 
readjusted  upward  to  help  carry  the  burden  of 
rapidly  increasing  expenses. 

Conservative  estimates  put  the  increased  costs  of 
producing  a  daily  newspaper  in  the  period  since  1915 
at  125  to  150  per  cent.  The  three-cent  price  for 
dailies  and  ten  cents  for  Sunday  is  fully  justified. 
In  New  York  the  most  highly  developed  competi¬ 
tive  newspaper  field  in  .America,  the  Journal  and 
the  Globe  have  independently  gone  to  3  cents  a  daily 
and  the  Sunday  .American  to  10  cents  in  order  to 
make  their  circulation  department  carrj'  a  part  of 
the  new  costs. 

How  to  help  meet  new  production  costs  will  un¬ 
doubtedly  hold  the  attention  of  the  St.  Louis  con¬ 
vention. 

Editor  &  Publisher  believes  that  great  good  will 
result  from  both  of  these  meetings  this  year. 


PRAISE  FROM  LORD  NORTHCLIFFE 

T  ORD  NORTHCLIFFE’S  appreciation  of  Lord 
■^.Atholstan,  owner  of  the  Montreal  Star,  at  the 
recent  luncheon  tendered  to  him  by  the  staff  of  the 
London  Times,  is  of  interest  to  editors  and  pub¬ 
lishers  of  daily  newspapers  on  the  .American  side 
of  the  water. 

“Lord  .Atholstan  has  brought  distinction  to  his 
profession  in  Canada.”  said  Northcliffe.  “He  has 
always  striven  personally  and  through  his  news¬ 
papers  to  strengthen  the  bonds  of  the  Empire.  In 
honoring  him  we  honor  one  who  is  distinguished  as 
a  newspaper  man,  as  a  Canadian  and  as  an  Empire- 
welder.” 


Editor  &  Publisher  for  May  29 ,  1  920 


39 


>rd 

the 

the 

ub- 

ide 

his 
has 
ws- 
In 
I  as 
lire- 


PERSONAL 


BL’RRIS  a.  JENKINS,  editor  and 
publisher  of  the  Kansas  City  Post, 
and  a  delcgate-at-large  to  the  Democra¬ 
tic  convention  in  San  Francisco,  has  been 
asked  by  friends  of  W.  G.  McAdoo  to 
present  the  latter’s  name  at  the  conven¬ 
tion  for  the  Presidential  nomination. 

L.  B.  Palmer,  manager  of  the  A.  N. 
P.  A.,  is  spending  the  week-end  and 
Memorial  Day  holiday  on  a  fishing  trip 
in  parts  unknown. 

Col.  George  H.  Scruten,  editor  of  the 
Sedalia  (Mo.)  Democrat,  is  being  urged 
by  his  friends  to  enter  the  Democratic 
race  for.  United  States  Senator. 

Charles  F,  Gladfelter,  general  mana¬ 
ger  of  the  Louisville  Herald,  has  been 
elected  president  of  the  Louisville  Ro¬ 
tary  Club. 

Laurence  C.  Hodgson  (“Larry  Ho”), 
poet  and  former  newspaperman,  was  re¬ 
elected  mayor  of  St.  Paul  by  a  majority 
of  about  2,700.  It  is  generally  expected 
that  Mr.  Hodgson  will  be  the  Demo¬ 
cratic  nominee  for  governor  of  Minne¬ 
sota  this  year. 

Miss  Hester  Le  Gallicnne,  daughter  of 
the  poet,  Richard  Le  Gallienne,  was  mar¬ 
ried  May  18  to  Robert  Hare  Hutchinson, 
of  Philadelphia,  a  writer  and  educator. 
She  came  to  this  country  four  years  ago 
from  England,  and  became  associated 
with  the  Butterick  and  Harper  publica¬ 
tions. 

Gene  Huse,  editor  of  the  Norfolk 
(Neb.)  Daily  News,  has  just  been 
decorated  by  the  Belgian  Government 
with  the  King  Albert  Medal  for  serv¬ 
ices  rendered  to  Belgium  during  the 
war.  The  decoration  is  the  result  of 
the  work  Mr.  Huse  did  in  conducting 
a  campaign  for  the  Belgian  Babies’ 
Fund  at  Norfolk,  Nebraska. 

James  Weber  Linn  has  joined  the 
(Chicago  Herald  &  Examiner  as  a  spe¬ 
cial  editorial  writer.  He  is  the  author 
of  a  number  of  textbooks  and  has  been 
a  professor  at  the  University  of  Chicago 
since  1898,  and  resigns  as  dean  of  men 
of  the  junior  colleges. 

Charles  Doris  has  been  appointed 
cla.-isitied  advertising  manager  for  the 
New  York  Tribune. 

Earl  Maloney,  advertising  manager  of 
the  Peoria  (Ill.)  Journal  and  Transcript, 
was  married  to  Miss  Loretta  McGowan, 
secretary  in  the  business  offices  of  those 
papers,  at  Bloomington,  Ill.,  May  19. 

M.  D.  Hannan,  who  resigned  as  ad¬ 
vertising  manager  of  the  Fort  Collins 
(Colo.)  Courier  when  that  paper  recent¬ 
ly  was  absorbed  by  the  Fort  Collins  Ex¬ 
press,  has  become  head  of  the  advertis¬ 
ing  department  of  the  Cheyenne  State 
Leader. 


Briggs.  Mr.  Strong  came  to  the  News 
from  the  Minneapolis  Tribune. 

Joseph  A.  Humphreys,  Jr.,  for  several 
years  past  telegraph  editor  of  the  Louis¬ 
ville  Herald,  has  resigned  to  become 
news-editor  with  the  Norfolk  Ledger- 
Dispatch. 

Maurice  A.  Burnaugh,  formerly  man¬ 
aging  editor  of  the  Lexington  Herald, 
is  now  on  the  copy  desk  of  the  Louis¬ 
ville  Courier-Journal.- 

Ray  C.  Ide,  formerly  free  lance  on 
the  evening  edition  of  the  Troy  (N.  Y.) 
Record,  has  become  city  editor  on  the 
Gloversville  Leader-Republican. 

Jerome  J.  Karpf,  copy  reader  of  the 
Bridgeport  (Conn.)  Telegram,  is  spend¬ 
ing  a  vacation  at  Atlantic  City  endeav¬ 
oring  to  regain  health. 

Charles  B.  Coppen,  sporting  editor  of 
the  Providence  Journal,  J.  D.  McGlone, 
sporting  editor  of  the  Providence  Trib¬ 
une  and  “Dick”  Decourcey,  sporting  ed¬ 
itor  of  the  Providence  News,  have  been 
made  officials  of  the  Providence  Cycle- 
drome  for  the  summer. 

Francis  H.  Severance,  for  many  years 
a  member  of  the  staff  of  the  Buffalo 
(N.  Y.)  Express,  is  being  honored  by 
the  University  of  Toronto  with  the  de¬ 
gree  of  Doctor  of  Laws  in  recognition 
of  his  work  on  behalf  of  international 
amitv. 


MEET  MISS  STURTEVANT  OF 
WAUSAU,  WIS. 


THE  AD  AGENTS 


OSEPHINE  STURTEVANT,  daugh¬ 
ter  of  J.  L.  Sturtevant,  editor 
and  publisher 
of  the  Wausau 
(Wis.)  Daily  Rec¬ 
ord-Herald,  broke 
into  the  newspaper 
business,  or  rather 
was  shoved  into  it, 
during  the  war, 
when  she  went 
into  her  father’s 
office  to  “help  out 
for  a  few  months.” 
She  collected,  read 
proof,  checked  the 


Josephine  Stcrtevant 


THE  ADVERTISERS 

A.  L.  Addison  of  William  H.  Rankin 
Company  has  been  appointed  advertis¬ 
ing  manager  of  the  Empire  Talking  Ma¬ 
chine  Company,  Mr.  Addison  will  also 
supervise  the  work  and  “dealer  help” 
service. 

Lynn  B.  Dudley,  president  of  the  De¬ 
troit  Adcraft  Club,  and  Mrs.  Dudley 
are  celebrating  the  birth  of  a  daughter. 

A.  Raymond  Hopper  has  resigned  as 
advertising  manager  of  Purity  Cross, 
Inc.,  Orange,  N.  J.,  and  has  been  suc¬ 
ceeded  by  Robert  L.  Lloyd,  formerly 
with  the  Wales  Advertising  Company 
and  the  Royal  Typewriter  Company, 
both  of  New  York. 


paper,  substituted  when  members  of  the 
staff  took  their  vacations,  and  then — 
got  her  eye  on  the  advertising  depart¬ 
ment,  and  when  the  assistant  advertising 
manager  left — she  jumped  in.  At  first 
she  was  bothered  by  the  title,  “the  little 
girl  who  comes  after  ads.”  But  that 
was  more  than  a  year  ago,  and  now 
she  says: 

"A  daily  newspaper  in  a  small  town  (18,000 
and  some)  is  the  most  fascinating  thing  I 
know — and  advertising  is  the  best  part  of  it 
all.  I’ve  gone  to  school,  taught  kindergarten. 
Red  Crossed,  and  ‘butterflied,*  but  advertising 
h.is  them  all  beaten  for  life,  experience,  and, 
yes,  fun,  too. 

"Most  national  advertisers  don't  realiae 
what  a  gold  mine  they  are  neglecting  when 
(hey  overlook  the  small  town  newspaper.  If 
they  would  educate  their  salesmen  more  in  the 
advertising  of  the  product  the.v  sell  and  help 
the  dealers  to  advertise  and  push  that  product 
111  their  immedtale  locality,  they  could  double 
their  sales,  and  at  comparatively  small  expense. 

"1  believe  local  newspaper  advertising,  par¬ 
ticularly  in  small  towns,  is  the  cheapest  sales¬ 
man  manufacturers  have.  If  an  honest  product 
8  _  advertised  in  an  honest,  forceful  way,  it 
brings  reliable  steady  results,  in  spite  of  natu¬ 
ral  handicaps  of  dealers  and  salesmen.  Be¬ 
sides,  it  keeps  the  dealer  himself  sold  on  the 
product,  and  judging  from  the  many  cans  and 
boxes  1_  see  chucked  back  on  shelves  and  cov¬ 
ered  with  dust,  there  is  chance  for  lots  of 
work  in  that  direction. 

‘‘1  am  thoroughly  in  love  with  advertising 
and  newspaper  work,  and  because  I  am  with 
my  father  1  learn  more  about  the  rules  and 
principles,  as  well  as  the  annoyances,  of  the 
business,  than  I  could  otherwise.  The  most 
important  thing  I  have  learned  is  that  running 
a  paper  on  principles  of  honesty,  which  ' 


Frank  Seaman  Company,  Inc.,  elected 
officers,  as  follows:  President,  Erank 
Seaman  ;  vice-presidents,  Walter  R.  Hine, 
Floyd  Y.  Keeler,  Charles  F.  Pietsch  and 
Edward  M.  Pratt;  treasurer,  Julian  Sea¬ 
man  ;  secretary,  Frank  A.  Arnold ;  as¬ 
sistant  secretary,  James  E.  D.  Benedict; 
assistant  treasurer,  Charles  McCormack. 
Mr.  Hine  is  also  general  manager. 

Carl  J.  Balliett,  directing  partner  of 
the  Remington  Advertising  Agency  of 
Buffalo,  has  been  named  vice-president 
of  the  V’ick  Chemical  Company  of 
Greensboro,  S.  C. 

Charles  W.  O’Malley,  Boston  adver¬ 
tising  agent,  last  week  located  the  hid¬ 
ing  place  of  $20,000  stolen  from  a  Bos¬ 
ton  bank,  after  the  police  had  failed  to 
find  either  the  robbers  or  their  loot. 
Mr.  O’Malley  came  upon  the  empty 
cache  while  walking  through  a  thick 
grove  near  Boston. 

The  Walton  Advertising  .\gency  has 
been  established  at  Charlotte,  N.  C.,  by 
A.  G.  Walton  and  K.  F.  Walton. 

The  Buzby-Raughley  Company,  for¬ 
merly  of  1214  Arch  street,  Philadelphia, 
has  opened  offices  in  the  Bulletin  build¬ 
ing,  Philadelphia. 

The  employes  of  the  John  O.  Powers 
Company,  advertising  agency,  located  at 
461  Fourth  avenue.  New  York,  enter¬ 
tained  at  a  party  on  the  evening  of  May 
21  at  the  home  of  Lyman  Worthington, 
manager  of  the  Research  Department. 
The  affair  proved  so  enjoyable  that  it 
was  voted  to  make  it  an  annual  occa¬ 
sion. 

Francis  Juraschek,  an  engineer  with 
general  advertising  experience,  has  been 
appointed  head  of  the  technical  depart¬ 
ment  of  Hanff-Metzger,  Inc. 

Wesley  Sisson,  of  the  executive  staff 
of  the  Lesan  Advertising  Agency,  re¬ 
signs  from  the  agency  June  1,  but  will 
continue  to  prepare  the  copy  for  the 
Postal  Life  Insurance  Company  and  the 
New  International  Encyclopedia. 


Irving  Bugg,  who  for  the  past  four 
years  has  been  in  charge  of  the  automo¬ 
tive  division  of  the  advertising  depart¬ 
ment  of  the  Vacuum  Oil  Company,  has 
joined  the  service  department  of  the  Jo¬ 
seph  Richards  Company,  Inc.  At  one 
time  he  was  advertising  manager  of  the 
Brooklyn  Edison  Company  for  fifteen 


IN  THE  EDITORIAL  ROOM 

William  R.  Sill,  a  former  member  of 
the  New  York  World  staff,  was  the  re¬ 
cipient  of  a  $20,000  purse  at  a  testi¬ 
monial  theatrical  performance. 

Edward  Bruen  has  joined  the  staff  of 
the  International  News  Service  and  will 
be  sent  to  the  Cleveland  bureau  in  a  few 
days. 

Myron  S.  Jones,  formerly  connected 
with  the  Portsmouth  (Va.)  Star,  has 
joined  the  Huntsville  (Ala.)  Telegram 
as  city  editor  and  editorial  writer. 

J.  M.  Stenbuck,  a  copy  reader  on  the 
city  desk  of  the  Milwaukee  Journal,  has 
become  head  of  the  Milwaukee  Sentinel 
copy  desk. 

Fred  Strong,  who  had  been  assistant 
city  editor  of  the  St.  Paul  Daily  News, 
succeeded  Howard  Kahn,  city  editor, 
upon  the  promotion  of  the  latter  to  the 
post  of  editor  relinquished  by  H'  B.  R. 


.....  .  ,  r  %  •  no  fraudulent,  patent  medicine  or  free 

Charles  R.  Wiers,  with  the  Larkin  advertising,  it  hard  work,  but  it  pays. 

Company,  Buffalo,  for  nearly  seventeen  ^  '*°p'  “>  '“P” 

years,  is  now  advertising  and  sales  man- - =-^ 

ager  of  the  De  Long  Hook  &  Eye  Com-  t-  ,  t-,  l  .  •  . 

pany,  Philadelphia.  ,  J-  DcClercq,  who  recently  resigned 

.  n  _  •  ■  .  •  •  ,  from  the  Ostenrieder  Advertising  Cor- 

J.  B.  Fraser  is  the  new  advernsmg  and  p^^ation.  has  started  recently  on  a  West- 
sales  manager  of  the  Forbes  Chocolate  representing  the  Standard  Rate 

Company.  Cleveland.  Data  Service. 

Elmer  T.  Wibel  has  been  appointed  . . . 

advertising  manager  of  the  Pittsburgh  j  . . . .  ^ 

Steel  Company,  Pittsburgh.  |  1  I 

William  Goldfarb  has  organized  an  ad-  |  | . ‘"'1 . 

vertising  service  in  New  York.  |  |  | 

J  B.  Tollins  is  now  in  charge  of  ad-  |  f  f 

vertising  for  D.  Auerbach  &  Sons,  con-  |  |  I 

fectioners,  New  York.  |  I  | 

Stanley  F.  Withe  has  been  appointed  |  |  | 

manager  of  the  advertising  service  de-  |  i  | 

partment  of  the  Aetna  Life  Insurance  j  | 

Company,  Hartford,  Conn.  |  I  | 

H.  M.  Roberts  is  now  advertising  man-  |  | 

ager  of  the  Sealy  Mattress  Company,  [  f  [ 

Sugar  Land,  Tex.  j  |  | 

Athol  R.  Brown  has  been  appointed  |  [  I 

advertising  manager  of  the  Torrington  |  |  | 

Company,  Torrington,  Conn.  |  |  | 

Harry  S.  Percy,  who  until  recently  |  |  i 

had  charge  of  advertising  and  sales  pro-  |  i  ! 

motion  for  the  Neumetal  Products  Cor-  |  |  | 

poration.  New  York,  has  been  made  ad-  |  |  | 

vertising  manager  of  the  Gibson-Snow  |  |  I 

Company,  Inc.,  Albany,  N.  Y.  1  I  f 

Albert  H.  Moss,  who  has  recently  had  j  |  | 

charge  of  the  Chicago  office  of  the  |  |  j 

Standard  Rate  &  Data  Service,  is  now  |  |  I 

enroute  to  New  York,  stopping  at  a  |  |  | 

number  of  cities  in  the  interest  of  his  j  . 

concern.  He  has  been  appointed  New  | 

York  manager.  .UiiiiniiwiiinmimiitiiiiiitiiiiiiiiiiiimimiiiiniiiiiiiiiiiiiiiiiiiwHiiiiiiiiiiuiiiiiiiimiiiiiiiiiHuiiiiiiiiiiiiiiniiiiiiMmiiMiiuiiiiiiiiiiiiniiiiiiiiiiiffliniiiiiniiiiiiniM 


THE  CHICAGO 
DAILY  NEWS 

nas  renewed  its  contract 
for  the  Haskin  Service 
for  another  ^ear. 
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PUTTING  LIFE  INTO  A  NEWSPAPER  MORGUE 

{Continued  from  page  17) 

6— Fires,  N.  Y.  C.  22— T- 


7 —  Fires,  Misc. 

8 —  Missing  People 

9 —  Weather 

10 —  Storms 

11 —  Accidents,  Misc. 


3— Germans 

A — Indian  Tribes,  A-Z- 

5 —  Indians,  Misc. 

6 —  Irish 

7 —  Italians 

8 —  ^Japanese 

9 —  Jews 

10 —  Negroes 

11 —  Races,  Misc. 

12 —  Immigration 

28— (L  AND  AND 
WATER) 

1 —  Islands 

2 —  Lakes 

3 —  Mountains 

4 —  Rivers  and  Harbors 

5 —  W'aterfalls 

6 —  Land  and  Water, 

Misc. 


29— (MISHAPS) 

1 —  Drownings 

2 —  Explosions 

3 —  Famines 

A — Fire  Department, 
Y.  C 

5— Fire 
Misc. 


30— (POLITICS) 

1 —  A-  (states) 

2—  C- 

3—  D- 

4 —  Florida 

5 —  Georgia 

6— 1- 

7—  K- 

8 —  Louisiana 

9—  M- 

10 —  New  Jersey 

1 1 —  Bronx 

12 —  Brooklyn 

13 —  Queens 

14 —  Richmond 

15—  N.  Y.  C.,  Misc. 

(Manhattan) 

16 —  N.  Y.  State,  Misc. 

17—  N- 

18— 0- 

19 —  Pennsylvania 

20 —  Rhode  Island 

21—  S- 


23—  Utah 

24—  V- 

25—  W- 

26 —  National  (U  .  S.) 

27 —  Socialism 

28 —  Politics,  Misc. 


n— (GOVERNMENT) 

1 —  U.  S.  Presidents 

2 —  U.  S.  Departments 

3 —  U.  S.  Affairs,  Misc. 

4 —  Census 

5 —  Customs 

6 —  Pensions 

7 —  Postal 

8 —  Taxation 

9 —  Congress 

10 —  N.  Y.  Legislature 

11 —  Legislatures,  Misc. 

12 —  Government,  Misc. 


32— (INTERNA¬ 
TIONAL) 

I 

1 —  U.  S.  Foreign  Rela¬ 

tions 

2 —  Pan-America 

3 —  Diplomats 


N. 

Departments, 


4 —  Treaties 

5 —  Tariff 

6 —  Reciprocity 

7 —  Fisheries 

8 —  European  Affairs, 

Misc. 

9 —  International,  Misc. 


33— (MILITARY) 

1 —  National  Guard,  N. 

Y.  State 

2 —  N  a  t  i  o  n  a  1  (juard, 

Misc. 

3 —  U.  S.  Army 

4 —  Weapons  and  Armor 

5 —  Military,  Misc. 


34—  (NAVAL) 

1 —  ^U.  S.  Warships, 

A-Z- 

2 —  U.  S.  Navy,  Misc. 

3 —  Naval,  Misc. 

35—  (SHIPS; 

YACHTS) 

1 —  Ships,  A-Z- 

2 —  Steamship  Lines 

3 —  Ferries  and  Tugs 


4 —  Shipping,  Misc. 

5 —  Yachts 


36— (RAILROADS) 

1 —  Railroads,  A-Z- 

2 —  Railroads,  Misc. 

3 —  Street  R.  R.,  Brook¬ 

lyn 

4—  Street  R.  R.,  N,  J. 

5—  Street  R.  R.,  N.  Y.  C. 

6—  Street  R  R.,  N.  Y. 

State 

7 —  Street  R.  R.,  Misc. 

8 —  Subways 

9 —  Elevated  R.  R. 


37  _  (OTHER  CON¬ 
VEYANCES) 

1 —  .\viation 

2 —  .\ulomobiles 

3 —  Vehicles,  Misc. 

38— PRODUSTS  AND 
MANUFACTURES) 

1 —  Farms  and  Ranches 

2 —  Forest  and  Garden 

3 —  Coal 

4 —  Copper 

5—  Gold 

6 —  Iron  and  Steel 

7—  Tin 


8 —  Minerals,  Mtsv. 

9 —  Animal  Products 

10 —  Soil  Products 

11 —  Liquors 

12 —  Inventions 

13 —  Expltfsives 

14 —  Manufacturers,  Misc. 

39—  (LABOR) 

1 —  Organizations 

2 —  Strikes 

3 —  Wages 

4 —  Labor,  Misc. 

40—  (COMMERCIAL) 

1 —  Standard  Oil.  Com¬ 

panies 

2 —  Companies,  A-Z- 

3 —  Commercial 

4 —  Real  Estate  • 

5 —  Insurance 

6 —  Trusts 

7 —  Banks,  Brooklyn 

8—  Banks,  N.  Y.  C. 

9 —  Banks,  Misc. 

10 —  Speculation 

11 —  Failures 

12 —  Financial,  Misc. 

13 —  Telegraph-P  hone 

Companies 

14 —  T  elegraph  and 

Phone,  Misc. 


N.  E.  ALUANCE  ELECTS 


Expected  General  3-Cenf  Price — Colby 
!•  New  President 

Worcester,  Mass. — Kimball  J.  Colby, 
publisher  of  the  Lawrence  Telegram, 
was  elected  president  of  the  New  Eng¬ 
land  Newspaper  Alliance  at  a  recent 
meeting  in  Worcester,  where  the  pub¬ 
lishers  were  the  guests  of  (Seorge  F. 
Booth,  of  the  Gazette.  Other  officers 
are:  Secretary,  Martin  F.  Reidy,  Lowell 
Sun;  treasurer,  John  A.  Muehling, 
Manchester  (N.  H.)  Union-Leader;  ad¬ 
visory  committee,  William  J.  Papex, 
Waterbury  Republican,  Robin  Damon, 
Salem  News,  and  Kelton  B.  Miller, 
Pittsfield  Eagle. 

Members  of  the  Alliance,  which  in¬ 
cludes  all  New  England  outside  of  Bos¬ 
ton,  expressed-  the  belief  that  the  3-cent 
price  will  soon  be  the  standard  for  dai¬ 
lies  in  that  section. 


OTTAWA  CITIZEN  DEFIES  "CLUB" 


Advertiser*  Withdrew  Copy  When  Pa¬ 
per  Refuses  to  Suppress  Letter* 

Ottawa,  Ont. — This  city  has  had  a 
bare-faced  example  of  a  clique  of  ad¬ 
vertisers  attempt  to  supress  the  publica¬ 
tion  of  news  which  they  considered 
harmful  to  them — an  attempt  which  was 
futile,  and  concerning  which  the  public 
has  been  apprised.  The  newspaper  in¬ 
volved  was  the  Citizen,  and  the  adver¬ 
tisers  were  the  proprietors  of  the  mo¬ 
tion  picture  theatres  of  the  city,  whose 
advertising  in  the  paper  named  has  run 
into  several  thousand  dollars  annually. 


Recently,  the  Citizen  published  a  num¬ 
ber  of  letters  from  readers,  complaining 
against  overcrowding  and  fire  danger. 
The  theatre  men  protested  against  pub¬ 
lication  of  these,  and  threatened  to  cur¬ 
tail  their  advertising  should  the  news¬ 
paper  not  submit  to  the  “club."  Mat¬ 
ters  came  to  a  climax  last  week,  when 
the  theatre  men  delivered  the  ultimatum 
that  they  would  withdraw  their  custom¬ 
ary  Saturday  advertising  provided  as¬ 
surance  were  not  given  by  the  Citizen 
that  it  in  future  would  suppress  such 
letters. 

The  Citizen’s  answer  was  given  in  the 
Saturday  paper,  which  lacked  the  cus¬ 
tomary  amusement  section,  but  which 
carried  a  half-page  advertisement  re¬ 
printing  one  of  the  letters  to  which  the 
theatres  objected  and  stating  its  attitude. 
In  part,  the  ad  read:  “The  Citizen  de¬ 
clares  to  make  it  clear  to  these  gentle¬ 
men  that  its  news  and  editorial  policy  is 
a  matter  of  public  welfare,  and  is  not 
dictated  from  the  advertising  depart¬ 
ment.  ...  In  view  of  the  attitude 
of  the  proprietors  toward  the  Citizen, 
our  readers  may  seriously  consider  the 
advisability  of  withholding  their  patron¬ 
age  from  the  theaters  concerned  so  long 
as  the  latter  maintain  the  dictatorial 
position  they  have  assumed  in  attempt¬ 
ing  to  censor  the  expression  of  public 
opinion  through  this  newspaper.” 


Sandkam  Tribune  Circulation  Manager 

C.  H.  Sandkam,  who  has  been  assist¬ 
ant  to  F.  M.  Ball,  director  of  circula¬ 
tion  of  the  New  York  Tribune,  has  been 
appointed  circulation  manager,  succeed¬ 
ing  Mr.  Ball,  who  has  resigned  from 
that  paper. 


MERGERS  PLANNED  IN  CANADA 

Peterboro  Examiner  Absorb*  Review — 
Winnipeg  Negotiations  Off 

Toronto. — The  two  dailies  in  Peter¬ 
boro,  Ont.,  are  amalgamating,  the  Daily 
Examiner  absorbing  the  Daily  Review. 
The  change  becomes  effective  on  June  1. 

It  is  stated  that  negotiations  for  the 
amalgamation  of  the  Winnipeg  Tele¬ 
gram  and  the  Winnipeg  Tribune,  which 
have  been  on  for  some  weeks,  have  been 
discontinued. 

Tenders  for  the  purchase  of  the 
assets  of  the  World  Newspaper  Com¬ 
pany,  Toronto,  have  been  invited  by 
George  T.  Clarkson,  assignee  of  the 
company.  The  property  is  offered  as  a 
going  concern,  either  en  bloc  or  in  five 
separate  parcels,  and  tenders  must  be  in 
by  June  4.  Among  those  said  to  be  in¬ 
terested  in  a  purchase  is  W.  F.  Herman, 
proprietor  of  the  Saskatoon  Star,  Regina 
Post  and  Windsor  (Ont.)  Border  Cities 
Star. 


NEW  HAVEN  REGISTER 

NEW  HAVEN,  CONN. 

28,334  Average 
Paid  CircolatioD  SUmMY 

Nearly  twice  as  much  as 
its  nearest  competitor. 

IT  COVERS  THE  FIELD! 


At  a  meeting  of  the  creditors  of  the 
St.  Catherines  (Ont.)  Evening  Journal, 
it  was  shown  that  the  plant  is  worth 
about  $20,000,  against  which  are  liabili¬ 
ties  of  about  $14,000.  Three  inspectors 
were  appointed  with  instructions  to  sell 
the  property  either  as  a  going  concern 
or,  failing  this,  piecemeal. 


First  in  Autos 

— first  in  men’s  wear,  first  in 
financial,  first  in  photoplay — 
first  in  a  total  of  eighteen  classi¬ 
fications  for  1919  is  the  enviable 
record  of  Cleveland’s  first  and 
only  morning  newspaper. 

The  Plain  Dealer 

Cleveland 


LANCASTER 
COUNTY,  PA. 


National  Banks  .  41 

Trust  Companies  .  I 

Deposits  and  Assets . $M,M2,lt2J7 


Liquid  Wealth 

The  Intelligencer  and  the 
News  Journal 

Influences  This  Buying  Power 


i 


FIRST 


in  buying  power 

AmcricAn  Assocution  Ad  vert  uing  Agencies 
credits  average  person  in  Indunapdu  Radius 
with  highest  buying  power  in  country.  You 
can  cover  this  market  thtou^ 


TflEI/NDlATIAPOLIS 


Use 

Newspapers 
on  a  )  Year 
Basis 


NEWS 


/ir  SOytnrs  a  Newspaper. 


FfAOik  T.  CdrroU,  AJrertifing  Manager 
O^n  A.  C^fToU,  YoAt  Reprtirntahyt 
J.  E,  Lmtz,  Cht£^  Repreientahyt 


IN  TEXAS  rrs 

The  Houston  Chronicle 

Largest  City  Circulation  in  the  en¬ 
tire  State. 

Lead  all  papers  in  Texas  during  the 
year  1919  in  total  advertising  and 
lead  the  entire  South  in  national  ad¬ 
vertising. 

80%  More  National  Advertiaing 

was  carried  by  The  Chronicle  during 
1919  than  the  second  Houston  paper. 
Representatives  in: 

New  York  Chicago 

St.  Louis  Atlsnts 

Kansss  City 

JOHN  M.  BRANHAM  COMPANY 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  atkted 
that  his  records  show  that  for 
the  money  expended  the  reaulta 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Western  Bepresentsttvs,  i.  ■.  lats. 
First  NstT  Bsnk  Bldg.,  Cblesgo,  HI. 
Bastem  BepresentatlTe,  Dan  A.  CamU, 
Tribune  Bldg.,  Nsw  York,  N.  T. 


The 


Pittsburgh 


Post 

has  the  second 
largest  morn¬ 
ing  and  Sunday  circulation 
in  Pittsburgh. 
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WHAT  OUR  READERS  SAY 


Wants  Miller  in  Book  Form 

Boise,  Idaho,  May  IS,  1920. 

Crarles  Grant  Miller: — I  cannot  refrain 
from  expressing  to  you  my  appreciation  of 
your  articles  which  arc  appearing  in  Editor  & 
Publisher.  They  surely  deserve  the  widest 
publicity  possible,  and  I  am  patiently  await* 
ing  the  announcement  that  you  will  put  them 
in  book  form.  If  not  long  or  large  enough 
for  a  book,  they  certainly  should  be  put  in 
pamphlet  form.  T  am  so  interested  in  your 
story  that  I  seize  upon  E.  &  P.  the  minute  it 
comes  to  my  hands,  and  turn  to  your  article. 
If  you  have  them  published  in  book  or  pam* 
phlet  form,  remember  that  I  want  a  bunch  of 
them  to  hand  out  and  to  sell  to  readers  of  the 
Idaho  Leader. 

I  have  been  in  this  newspaper  game  for  17 
Years,  and  I  know  that  what  you  say  is  truth. 
I  am  only  astonished  that  you  were  enabled 
to  get  into  print  as  you  did. 

The  Idaho  Leader  is  the  official  organ  of 
the  Nonpartisan  League  in  Idaho. 

Becoming  disgusted  with  the  rottenness  pre¬ 
vailing  in  the  newspapers  of  today,  I  naturally 
turned  to  the  field  of  journalism  which  af¬ 
fords  an  opportunity  to  tell  truth,  and  the 
Leader  tells  so  much  of  truth  that  it  is  a  thorn 
in  the  side  of  the  evil-doers  of  this  state  and 
also  elsewhere,  as  the  Leader’s  circulation  ex* 
tends  into  32  states  and  Canada. 

I  desire  to  call  your  attention  to  a  sentence 
or  two  in  your  article  in  Editor  &  Publisher 
of  May  8.  You  say: 

“Some  space  was  devoted  to  it  [The  Non¬ 
partisan  Lcaguel  when  it  became  involved  in 
a  bank  failure:  it  got  more  mention  when  its 
leader  was  sent  to  jail  *  * 

I  must  take  this  opportunity  to  correct  you 
on  the  latter  point. 

“Its  leader”  (A.  C.  Townley)  was  em¬ 
phatically  NOT  sent  to  jail.  >Ii*.  Townley 
was  sentenced  to  90  days  in  jail  for  conspir* 
ing  to  hinder  the  draft,  etc.,  etc.  We  who 
know  the  inside  .rf  the  whole  matter  know 
exactly  WHY  Mr.  Townley  was  SENTENCED 
to  90  days  in  jail.  But  he  has  never  spent 
a  day  in  the  bastile,  and  there  is  little  danger 
of  him  doing  so.  The  judge  who  sentenced 
him  is  right  now  purposely  putting  off  a  rul¬ 
ing  for  a  new  trial,  in  order  to  make  political 
propaganda  in  Minnesota.  But  this  will  proba¬ 
bly  interest  you  little. 

The  ridiculous  part  of  the  whole  matter  is 
that  he  was  SENTENCED  TO  90  DAYS  IN 
JAIL  FOR  CONSPIRACY  TO  HINDER  THE 
DRAFT. 

Think  of  this  farce!  If  A.  C.  Townley  HAD 
ACTUALLY  hindered  the  draft,  why  was  he 
not  sent  to  Leavenworth,  where  all  other  draft 
hinderers  were  supposed  to  go? 

He  was  not  tried  by  federal  authorities. 
The  federal  authoritias  were  on  his  trail  for 
months,  but  they  could  find  nothing  unpa¬ 
triotic  against  him  and  so  reported  to  Wash¬ 
ington. 

I  will  not  bother  you  with  any  more  argu¬ 
ment,  however.  I  started  this  with  the  inten¬ 
tion  of  expressing  my  appreciation  of  your 
fearlessness  in  your  articles,  and  I  hope  I 
have  done  so  to  some  degree. 

I  only  wish  the  Idaho  Leader  were  fixed 
financially  so  that  it  could  offer  you  a  re¬ 
muneration  and  reproduce  these  articles  in  se¬ 
rial  form.  But  I  have  always  found  that 
wherever  truth  prevails,  money  does  not 
abound,  and  the  Leader  is  financially  poor. 

I.  V.  McDOWEl.I.. 

Editor,  Idaho  Leader. 


8  pages  8  columns . 

IP  pages  7  columns . 

fi  pages  7  -42  columns  f 
4  pages  8 — 32  columns  f 
6  pages  8 — 48  column.s  # 
4  pages  7 — 28  columns  f 

10  pages  8  columns . 

12  pages  7  columns . 

8  pages  7 — 56  co1umn>  I 
4  pages  8 — 32  columns  f 
8  pages  8 — 6-*  columns  I 
4  pages  7 — 28  columns  f 

12  pages  8  columns . 

14  pages  7  columns . 

6  pages  8 — 48  columns  I 
8  pages  7 — 56  columns  f 
8  pages  8—64  cblunins  I 
6  pages  7—42  columns  ( 

16  pages  7  columns . 

8  pages  7 — 56  columns  ) 
8  pages  8  -64  columns  ( 
12  pages  8 — 96  columns  / 
4  pages  7 — 28  columns  f 
16  pages  8  columns . 


64  columns 
70  columns 
74  columns 
76  columns 
80  columns 
84  columns 
88  columns 
92  columns 
96  columns 
98  columns 
104  columns 
106  columns 
112  columns 
120  columns 
124  columns 
128  columns 


If  the  publisher  has  an  eight  column  press, 
all  that  is  necessary  to  have  extra  is  blank 
columns  that  go  with  the  chases. 

The  plan  has  been  in  operation  for  25  years 
and  the  only  objection  that  any  publisher  has 
ever  made  is  that  the  papers  would  not  bind 
evenly.  That  is  the  least  of  oiir  cares.  By 
the  time  the  papers  are  ready  for  binding  the 
publisher  has  either  made  a  profit  or  taken  his 
loss.  The  Bulletin  circulation  and  foreign 
advertising  growth  is  pretty  good  proof  that 
the  advertisers  do  not  object  to  the  plan. 


We  will  be  very  glad  to  send  copies  of  the 
Bulletin  to  any  interested  publisher. 

WILLIAM  H.  OAT, 
Business  Manager  and  Secretary, 

.  the  Norwich  Bulletin. 


Limit  **Sol<l*Up**  A<1  Space 

Cincinnati,  May  21,  1920. 

To  Editor  and  PrBLisiiER:-^Do  you  think 
it .  advisable  for  newspapers  in  the  United 
States  to  accept  page  advertisements  from 
concerns  who.  in  their  advertising  say  they 
arc  all  sold  up  for  tlie  year? 

In  heaven’s  name,  what  is  the  use  of  wast¬ 
ing  space  on  this  kind  of  advertising  if  they 
are  all  sold  up? 

You  would  think  the  newspapers  of  the 
United  States  would  use  some  discretion  in 
accepting  page  advertising  at  this  time,  in  this 
critical  days  of  newspaper  shortage. 

THE  THOMPSON-KOCH  CO„ 
Per:  A.  F.  Bav.mgartner. 


'*An  Unnecessary  Confession'* 

Johnstown,  Pa.,  May  25,  1920. 

To  Editor  &  Publisher:  After  reading  the 
letter  of  B.  E.  Pinkerton  of  the  Monmouth 
(Ill.)  Atlas  in  your  issue  of  the  22nd,  I  am 
full  of  wonder  how  Mr.  Pinkerton  should 
have  felt  it  necessary  to  go  into  detail  to  the 
extent  of  confessing  himself  “a  standpat  Re¬ 
publican,  and  proud  of  it.”  Was  not  his 
vicious  attack  on  Charles  Grant  Miller  suf¬ 
ficient  evidence  of  the  fact  without  his  stating 
it  in  words? 

WARREN  WORTH  BAILEY, 

Editor,  Johnstown  (Pa.)  Democrat. 


SPOT  PAPER  PRICE  DROPPING 


Making  Columns  Meet  the  Demand 

Norwich,  Conn.,  May  24,  1920. 

To  Editor  &  Publisher:  I  never  have  been 
able  to  understand  why  a  publisher  docs  not 
take  advantage  of  his  press  facilities  and  save 
newsprint  by  printing  as  nearly  as  possible 
only  the  number  of  columns  necessary  for 
each  day's  editions. 

You  will  note  by  the  accompanying  schedule 
that  the  Bulletin  saves  a  great  many  columns 
by  not  adding  the  regular  insert  of  7  or  8 
columns,  which  means  either  14  or  16  columns 
many  times  to  accommodate  only  a  few  col¬ 
umns  of  extra  advertising.  Instead  we  ex¬ 
pand  or  contract  our  page  size  as  follows  to 
meeting  conditions: 


4  pages  7  columns . 28  columns 

4  pages  8  columns .  32  columns 

6  pages  7  columns .  42  columns 

6  pages  8  columns . 48  columns 

8  pages  7  columns .  56  columns 
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Features 

30  E.  42nd  St.,  New  York  City 
Forty  Leading  Papers 
print  Our  Service 

Send  for  our  Headline  History 
of  the  World  War 


Kraft  and  Wrapping  Prices  Rise — 

Powell  River  Quotes  $120  a  Ton 

For  the  first  time  since  last  July 
there  has  been  a  drop  in  the  spot 
market  price  of  newsprint  paper. 
Quotations  as  low  as  11  cents  per 
pound  for  June  delivery  have  been 
received  and  nothing  over  13^2  cents 
per  pound.  This  is  considered  to  be 
a  direct  result  of  the  recent  resolve 


Inside  Stuff  on  the 
Movies 

She  is  the  ONLY 
real  inside  on  reel 
life.  Written  by 
former  publicity 
director  of  an  in¬ 
ternational  pro¬ 
ducing  concern 
and  now  contrib¬ 
uting  editor  of 
leading  photoplay 
magazine.  Six 
Vivian  Vane  times  weekly. 

LITTLE  FEATURE  SYNDICATE 

ItM  BROADWAY  NEW  YORK 


of  many  publishers  to  stay  out  of 
the  spot  market. 

An  authority  on  the  newsprint 
situation  pointed  out  to  Editor  & 
Publisher  this  week  that  the  price  of 
kraft  and  wrapping  paper  is  advancing 
at  a  very  rapid  rate  and  indications 
are  that  it  may  soon  pass  the  news¬ 
print  spot  market  price.  Wrapping 
paper  is  now  selling  as  high  as  10 
cents  per  pound.  If  the  price  of  other 
grades  of  paper  continues  to  go  up, 
there  may  be  a  considerable  dropping 
off  in  newsprint  production,  as  fully 
10,000  tons  of  present  newsprint  are 
from  mills  that  formerly  ran  on  other 
paper,  but  changed  over  when  the 
newsprint  price  went  soaring.  It  is 
possible  that  mjny  of  these  mills  will 
return  to  their  old  lines  as  soon  as 
the  prices  warrant  it. 

The  Powell  River  Pulp  &  Paper 
Company  of  British  Columbia,  has 
just  announced  the  price  of  $120  per 
ton,  or  6  cents  per  pound,  for  news¬ 
print.  This  company  supplies  many 
Pacific  Coast  newspapers  in  the 
United  States  and  newspapers  in 
Canada  as  far  west  as  Winnipeg. 

Since  July,  1919,  the  spot  price  has 
risen  from  under  4  cents  to  a  maxi¬ 
mum  of  15  and  16  cents  on  April  20, 
1920.  In  August,  1919,  the  price 
ranged  as  high  as  5.25.  September 
prices  varied  from  5  to  5.70,  aver¬ 
aging  about  the  same  as  August.  Oc¬ 
tober  prices  ranged  from  5.25  to  7.25, 
most  quotations  being  6.25.  Novem¬ 
ber  prices  started  at  7.25,  reached  10 
cents  and  averaged  about  7.50.  De¬ 
cember,  off  with  7.75,  climbed  to  9.50 
and  averaged  8.50. 

1920  quotations  started  at  8.50, 
closed  with  10.25  and  averaged  8.75. 
February  prices  ranged  between  9.25 
and  11,  averaging  9.75.  March 
showed  a  climb  from  10  to  13  cents, 
most  business  being  done  between 
11.50  and  12.50.  April  quotations  set 
a  high  mark  at  16.50,  with  a  break 
after  the  conventions  to  about  pres¬ 
ent  price.s,  between  12  and  14  cents. 
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I.  P.  SETS  PRICE  OF  $5.75 
FOR  THIRD  QUARTER 


Advancing  Labor  and  Raw  Material 
Costs  Blamed  for  Raise  of  %  Cents 
Over  2d  Quarter  and  1^ 

Cants  Over  Early  Price 

Newsprint  paper  will  be  sold  to 
publishers  on  contracts  by  the  In¬ 
ternational  Paper  Company  at  $5.75 
per  100  pounds  during  the  third  quar¬ 
ter  of  1920,  it  was  announced  this 
week  by  Chester  W.  Lyman,  vice- 
president  in  charge  of  sales.  This  in¬ 
crease,  which  is  of  a  cent  over  the 
price  for  the  second  quarter  and  1% 
cents  over  that  of  the  first  quarter, 
was  caused,  Mr.  Lyman  said,  by  ad¬ 
vances  in  the  costs  of  labor  and  of 
the  raw  materials  entering  into  the 
manufacture  of  paper.  It  bears  out 
predictions  made  by  Mr.  Lyman  be¬ 
fore  the  Reed  Committee  and  by 
President  P.  T.  Dodge  in  the  annual 
report  of  the  International  Paper 
Company. 


Evening  Post  May  Raise  Price 
The  current  issue  of  Collier’s  contains 
an  advertisement  for  the  New  York 
Evening  Post,  stating  that  “until  June 
15,  subscriptions  in  the  United  States 
and  Canada  will  be  received  at  $10  per 
year.”  \\  hen  asked  whether  the  Evening 
Post  would  shortly  raise  its  price,  Z.  L. 
Potter,  business  manager,  stated  that 
nothing  had  been  decided  upon. 


You  read  it  in  Editor  &  Publisher. 
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PRESTIGE 

The  standing  of  your  newspaper  in  yoor 
city  is  measured  directly  by  the  extent  of 
your  service  to  your  readers.  There  U  lit¬ 
tle  difference  in  the  news — sometimes  only 
slight  differences  in  editorial  opinions. 
The  service  to  your  readers  is  largrir  a 
matter  of  entertainment  and  information, 
aside  from  the  news. 

On  this  principle,  the  service  of  The 
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Write  or  wire  for  rataa. 

Tlia  Associated  Newapapora 

ITS  Broadway  New  York 


^'Holding  a  Husband” 


is  the  new  phase  of 


‘‘Revelations  of  a  Wife” 

BY  ADELE  GARRISON 

Begin  it  now. 

NEWSPAPER  FEATURE 
SERVICE,  NEW  YORK 


42 


Editor  &  Publisher  for  May  29,  1  920 


THEATRICAL  AGENTS’ 
LIES  OF  1920 

{Continued  front  page  5) 

of  the  opposition,  but  if  there  is  any 
difference  between  them,  it  will  take  St. 
I’eter  to  discover  it. 

The  theatrical  press  agent,  when  he 
indulges  in  falsehood,  always  leaves  in¬ 
criminating  evidence  behind  him.  He 
prevaricates  for  the  benefit  of  the  public, 
not  for  the  oral  edification  of  the  dra¬ 
matic  editor,  so  he  writes  out  his  mis¬ 
information  and  puts  it  on  the  dramatic 
editor’s  desk.  The  situation  can  be 
made  plain  enough  by  quoting  a  few 
samples  of  recent  press  agentry. 

The  advance  agent  for  William  Court¬ 
enay  furnished  the  dramatic  editors  over 
the  country  with  this  information  con¬ 
cerning  “Civilian  Clothes.’’ 

Just  Lim 

“William  Courtenay  in  the  most 
successful  comedy  hit  of  the  present 
theatrical  season,  ‘Civilian  Clothes,’ 
is  announced  as  the  attraction  for 

the  -  Theater  for  a  week's 

engagement  commencing  tomorrow 
evening.  This  successful  comedy 
success  has  a  record  of  nine  months 
in  Mew  York.” 

What  is  the  dramatic  editor  going  to 
do  with  this  statement?  Of  course,  he 
will  eliminate  the  “bunk”  superlatives, 
and  he  knows,  even  if  the  press  agent 
does  not,  that  it  isn’t  quite  the  thing 
to  speak  of  a  “successful  success.”  But 
what  about  the  nine  months  in  New 
York?  The  press  agent  does  not  care 
what  happens  to  his  rhetoric.  He  wants 
the  newspaper  to  say  that  the  show  ran 
nine  months  in  New  York.  And  the  dra¬ 
matic  editor  is  likely  to  accept  the  state¬ 
ment.  unless  he  happens  to  know  that 
“Civilian  Clothes”  ran  in  New  York 
from  September  12  to  January  17,  a 
period  of  four  months  and  one  week. 

The  press  agent  announced  that  Eddie 
Leonard,  in  “Roly  Boly  Eyes,”  would 
come  “direct  from  a  six  months’  run  at 
the  Knickerbocker  Theatre,  New  York.” 
This  show  ran  at  the  Knickerbocker 
from  September  25  to  December  27 — 
three  months.  Incidentally,  in  the  press 
agent’s  dictionary,  the  exact,  technical 
meaning  of  “direct”  is  “indirectly.”  A 
show  comes  “direct”  from  New  York  if 
it  hasn’t  stopped  in  any  other  one  city 
more  than  three  months  on  the  way. 

“Tea  for  Three”  was  announced  for 
presentation  “with  the  original  cast,  in¬ 
cluding  .Arthur  Byron,  Laura  Hope 
Crews  and  Frederick  Perry.”  Laura 
Hope  Crews  was  an  admirable  choice  for 
heroine  of  this  charming  play,  but  the 
fact  remains  that  Margaret  Lawrence 
created  the  role  and  played  it  through¬ 
out  the  New  York  run.  Was  this  a 
mere  slip,  with  Miss  Crews’  name 
thrd^n  in  with  the  names  of  the  tw’o 
men?  No.  The  press  agent  knew  what 
he  was  doing.  He  added:  “The  play’s 
appeal  probably  was  enhanced  by  this 
trio  of  players,  held  intact  this  remark¬ 
ably  long  time,  for  the  same  company 
has  charmed  Chicago  and  Boston  almost 
an  entire  season  since  the  New  York 
historic  run.” 

The  “Tea  for  Three  ’  press  agent  be¬ 


lieved  in  making  a  thorough  job  of  it. 
He  declared  that  the  “comedy  played 
for  one  entire  year,  and  a  trifle  longer, 
at  Maxine  Elliott’s  Theater  in  New 
York.”  Not  content  with  thus  stretch¬ 
ing  the  really  notable  run  of  this  play 
from  September  19,  1918,  to  June  7, 
1919,  he  added  that  it  enjoyed  “the 
longest  engagement  of  any  comedy 
offered  dur  ng  the  year.’’  Two  come¬ 
dies  offered  that  season.  “Lightnin’  ”  and 
“East  is  West,”  still  are  running  in  New 
York,  and  a  third.  “Friendly  Enemies,” 
exceeded  the  run  of  “Tea  for  Three.” 
.All  of  this  deception  was  utterly  un¬ 
necessary,  for  it  was  used  to  advance 
a  show  which  was  certain  of  success  on 
the  basis  of  the  play’s  merit  and  the 
excellence  of  the  production.  Falsifica¬ 
tion.  evidently,  become*  a  habit. 

.After  the  splendid  success  of  “Some 
Time”  in  New  York,  the  press  agent 
could  not  resist  asserting  that  it  “ar¬ 
rives  also  with  the  proud  record  of  hav¬ 
ing  outlasted  every  other  musical  play 
in  New  York  of  last  season.”  This 
proud  record  went  before  a  fall,  if  the 
dramatic  editor  knew  how  long  “The 
Royal  Vagabond’’  and  “The  Better  ’Ole” 
outlasted  “Some  Time.” 

Even  When  Truth  Would  Do 

When  the  press  agent  for  “Roly  Boly 
Eyes”  said  (truthfully)  that  the  show 
was  coming  with  the  original  cast  in¬ 
tact,  he  added  that  this  was  “something 
unheard  of  in  these  days.”  Unheard  of 
in  fact,  but  not  in  fancy.  In  nine  cases 
out  of  ten,  the  word  “intact,”  when 
applied  to  an  original  cast,  is  a  selling 
argument  for  a  falsehood. 

“Angel  Face”  was  announced  to  come 
“direct  from  the  Knickerbocker  Theater, 
New  York,  intact,  without  a  single 
change.”  Yet  of  the  original  cast 
Howard  Johnson,  Marguerite  St.  Clair, 
Gertrude  Wadelle  and  May  Thompson 
were  missing. 

When  Ruth  Chatterton  was  inflicting 
“Moonlight  and  Honeysuckle”  upon  the 
provinces,  the  advance  agent  earned  his 
salary  by  saying:  “The  production  has 
been  made  at  the  hands  of  Henry  Miller, 
who  stands  for  the  best  in  the  drama¬ 
turgic  art.  and  the  supporting  company 
provided  by  Mr.  Miller  comes  here  in¬ 
tact,  including  Corliss  Giles,”  etc.  Mr. 
Giles  became  leading  man  for  Miss 
Chatterton  after  the  play  left  New  York, 
and  other  changes  were  made  in  the  sup¬ 
port.  Does  the  press  agent  fall  back  on 
the  argument  that  he  did  not  say  the 
“original”  supporting  company,  and  that 
since  Mr.  Miller  must  furnish  any  sup¬ 
porting  company,  any  supporting  com¬ 
pany  he  furnished  would  necessarily 
come  intact? 

In  a  surprising  number  of  instances, 
the  press  agent  can  slip  out  of  the  “lie 
direct.”  Listen  to  this,  concerning  “La 
I^  Lucille”:  “Sam  Hardy,  Marjorie 
Bentley  and  others  of  the  New  York 
company  are  featured  in  the  cast  of 
musical  comedy  favorites.”  The  reader 
gets  the  impression  that  Sam  Hardy  and 
Marjorie  Bentley  both  were  in  the  New 
York  company,  and  in  leading  roles. 
John  Hazzard  played  the  lead  in  New 
York,  and  Hardy  succeeded  him  on  the 
road.  The  leading  woman  in  New  York 


was  Janet  Velie,  with  Florence  Mackie 
taking  her  place  on  the  road.  Marjorie 
Bentley  played  the  unimportant  role  of 
a  cabaret  dancer,  both  in  New  York 
and  on  the  road.  It  is  possible  to  read 
the  sentence  from  the  press  agent’s 
story,  with  such  heavy  emphasis  upon 
the  comma  that  it  will  no  longer  say 
Sam  Hardy  was  in  the  New  York  com¬ 
pany,  and  it  is  quite  true  that  he  and 
Marjorie  Bentley  were  being  featured — 
on  the  road. 

Making  Lies  “White” 

A  curious  case  of  evading  the  “He 
d'rect”  developed  when  Mitzi’s  show, 
“Head  Over  Heels,”  came  along.  “  ‘Head 
Over  Heels’,”  said  the  press  agent,  “is 
announced  to  come  with  the  supporting 
cast  of  metropolitan  players  that  has  re¬ 
ceived  much  praise.”  The  company 
actually  included  only  one  member  of 
the  New  York  supporting  cast,  so  what 
did  “metropolitan”  mean?  The  answer 
is  easy.  It  was  not  the  “metropolitan 
cast,”  but  “metropolitan  players”;  that 
is,  players  who  were  in  New  York  with¬ 
out  a  job  when  Mitzi’s  road  company 
was  being  organized. 

.A  false  impression,  without  falsehood, 
was  produced  when  the  advance  notice 
said  that  “Madam  Kalich  and  her  much 
heralded  company,  headed  by  Mr. 
Charles  Millward,”  would  appear  in 
“The  Riddle ;  Woman.”  This  was  strictly 
a  road  company,  with  not  a  solitary 
member  of  the  original  support,  and 
there  was  no  reason  to  herald  it  so 
widely,  except  to  convey  the  impression 
that  it  was  more  notable  than  it  proved 
to  be,  or  that  it  was  the  original  com¬ 
pany. 

The  press  agent’s  forte,  however,  is 
to  make  pointblank  misstatements  of 
fact. 

“Inquiries  as  to  the  engagement  of 
‘Daddies’,”  wrote  the  publicity  man, 
“have  already  been  numerous,  as  Mr. 
Belasco  is  sending  the  original  cast  and 
production.”  Then  followed  a  list  of 
thirteen  names,  six  of  which  were  not 
in  the  original  cast.  Among  the  missing 
was  Jeanne  Eagels,  leading  woman  in 
the  New  York  production. 

Create  Leading  Role*,  Now  and  Then 

“Fifty  Fifty”  was  declared  to  be 
coming,  with  Herbert  Corthell  “and  the 
original  complete  cast  and  production 
from  the  Comedy  Theater,  New  York.” 
Yet,  aside  from  Corthell,  Barrett  Green- 
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wood  was  the  only  memj)er  of  the 
original  company  who  went  on  the  road. 

•A  subtle  misrepresentation  is  the 
shifting  of  emphasis  from  a  true  lead¬ 
ing  role  to  a  secondary  role,  when  the 
play  leaves  New  York.  Marjorie  Gate- 
son  was  starred  in  announcements  of  the 
road  tour  of  “Little  Simplicity.”  It  was 
true,  as  claimed,  that  she  played  the  role 
of  Lulu  Clavelin  in  the  New  York  pro¬ 
duction,  but  the  leading  role  was 
Veronique,  and  it  was  played  in  New 
York  by  Carolyn  Thomson.  She  was 
succeeded  by  an  inconsequential  singer, 
and  the  once  leading  role  slumped  out  of 
sight.  The  result  was  an  inferior  enter¬ 
tainment,  maintained  on  false  pretenses, 
solely  on  the  theory  that  it  was  easy  to 
hoodwink  the  provinces. 

The  press  agent  sometimes  “kids  him¬ 
self’  into  believing  he  has  some  warrant 
for  his  misstatements.  If  a  play  opens 
on  January  31  and  leaves  New  York  on 
March  2,  he  counts  on  his  fingers — Jan¬ 
uary,  February,  March;  three  months. 
This  is  the  literal  truth,  except  that  he 
may  not  use  his  fingers,  in  which  case 

(Continued  on  page  43) 
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NEW  YORK 
EVENING 
OURNAL 

has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer¬ 
ica 


The  New  Orleans  Item 

Suteroent  of  Circulalioii  for  the  period 
ending  April  1,  1920: 


Drily  . M,tlt 

Sunday  .  M,n7 

Avorag*  . TSAH 


Circulation  count*!  We  know;  and  we 
have  it;  but  one  hundred  per  cent 
merchandiring  and  dietribution  connec¬ 
tion*  are  likewise  e«*cntial  to  adverti*- 
ing  auccei*.  Our  Trade  Extenaion 
Department  arill  tell  you  how  to  get 
them,  too. 


The  Dominating  Force 

In  a  mannfactnring  territory  famona 
for  ita  hnatle,  thrift  and  proaperity 
where  a  million  dollars  are  expended 
weekly  in  wages. 

The  ^dgeport  Poat 
and  Telegram 

Not  only  dominate  this  field,  but  th«y 
offer  advertisers  the  lowest  rate  ob¬ 
tainable  in  New  England.  Keep  them 
on  yonr  list. 

FOREIGN  REPRESENTATIVES 

I.  A.  Klein, 

Uetropolitan  Bldg.,  New  York. 

John  Glass, 

Peoples’  Gas  Bldg.,  Chicago,  Ill. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

Forrign  AdvartlaiBg  R*pr— su«athr** 

Metropolitan  Towor,  Peoples’  Gas  Bldg. 
I.  A.  KLEIN  JOHN  GLASS, 

New  York.  Chicago. 


illiirpshiUe  Semcicrnt^ 

P 

•E 

THE  PICK  OF  THE  PACK  OF 

m  del  monte  peaches  are 

GROWN  ONE  MILE  FROM 
[1  I  n  H  m  MARYSVILLE. 

B  BjiJ  Growers  receiving  SIM  a  tm  fw 

advertised  goods. 

EST4- 
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TIPS  FOR  ADVERTISING  MANAGERS 


F.  Wallis  Armstrong  Advertising 
Company,  North  American  building, 
Philadelphia  Placing  orders  with 
newspapers  in  selected  sections  for  the 
Du  Pont  Chemical  Company,  Wilming- 
I  ton,  Del. 

I  George  Batten  Company,  Fourth 
j  Avenue  building,  New  York.  Now  han- 
I  dling  account  of  Electric  Storage  Bat- 
i  tery  Company,  “Exide”  and  “Ironclad 
Exide’’  storage  batteries,  Philadelphia. 

Beck  Advertising  Agency,  New  Ha¬ 
ven,  Conn.  Placing  orders  with  news¬ 
papers  for  American  Truck  &  Tractor 
;  Company. 

i  Campbell,  Blood  &  Trump,  872  Pe¬ 
nobscot  building,  Detroit.  Placing  or- 
i  dfrs  with  newspapers  for  C.  R.  Wilson 
j  Body  Company,  “Wilson-Built  Body,” 

;  Detroit. 

Collins-Kirk,  410  S.  Michigan  ave- 
I  nue,  Chicago.  Handling  account  of 
Ford  Roofing  Company  and  placing  or¬ 
ders  in  newspapers. 

Gardner  .Advertising  Company,  1627 
Locust  street,  St.  Louis.  Placing  orders 
in  newspapers  for  Wizard  Lightfoot  Ap¬ 
pliance  .Company,  “Wizard  Lightfoot 
.Arch  Builders,”  1627  Locust  street,  St. 
Louis,  and  926  Marbridge  building. 
New  York.  Placing  orders  with  news¬ 
papers  for  Phoenix  Knitting  Works,  208 
Broadway,  Milwaukee. 

Hawley  .Advertising  Company,  95 
Madison  avenue.  New  York.  Orders  to 
New  York  City  newspapers  for  National 
Phone  Company,  “U.  S.  A.”  phone,  47 
West  42nd  street.  New  York. 

H.  B.  Humphrey  Company,  581 
Boylston  street,  Boston.  Placing  orders 
with  newspapers  for  George  Frost  Com¬ 
pany,  “Boston  Garters,”  Boston. 

Kean’s  Service,  319  Washington 
street,  Boston.  Orders  to  newspapers 
!  generally  for  Prime  Manufacturing 
Company,  shoes,  70  Northampton  street, 
Boston. 

Lord  &  Tho.mas,  Mailers  building  Chi¬ 
cago.  Sending  copy  to  newspapers  for 
Bauer  &  Black,  “B.  &  B.”  Blue  Jay  corn 
plasters,  Chicago. 

Morse  International  Agency,  449 
Fourth  avenue.  New  York.  Copy  to 
newspapers  for  Rumford  Chemical 
Works.  “Horsford's  Acid  Phosphate,” 
Providence,  R.  I. 

Newell-Emmett  Company,  120  West 
32nd  street.  New  York.  Copy  to 
newspapers  for  Liggett  &  Myers  Tobac¬ 
co  Company,  “Chesterfield  Cigarettes,” 
212  Fifth  avenue.  New  York. 

Red  Elephant  Advertising  Agency, 
Little  building,  Boston.  Orders  to  news¬ 
papers  for  Stanley  &  Griffin  Company, 
“Sister  Mary’s  Compound,”  Lowell, 
Mass. 

Oscar  Rosier  .Advertising  Agency, 
13th  and  Market  streets,  Philadelphia. 
Orders  to  Pennsylvania  newspapers  for 
Monroe  Motor  Car  Company. 

Sherman  &  Bryan,  116  West  32nd 
street.  New  York.  Making  contracts 
with  newspapers  for  Lackawanna  Mills 


^ork  Atttrriran 

Largest  Circulation  in 
America 

Sells  for  8c  daily  outside  the 
Ketropolitan  District  and  is  the 
only  New  York  Sunday  newspaper 
which  sells  for  10c  in  both  the 
city  and  country. 


Largest  Circulation  In  America 

1 

I  ' - 


Company,  underwear,  Scranton,  Penn. 

Snodgrass  &  Gayness,  489  Fifth  ave¬ 
nue,  New  York.  Orders  to  newspapers 
for  Ajax  Rubber  Company,  “.Ajax  Tires 
&  Tubes,”  220  West  57th  street.  New 
A'ork. 

J.  Walter  Thompson  Company,  242 
Madison  avenue.  New  York.  Handling 
account  of  Penick  &  Ford,  Ltd.,  “Brer 
Rabbit  Molasses,”  New  Orleans,  La. 
Placing  orders  with  newspapers  for 
.American  Writing  Paper  Company, 
Holyoke,  Mass. 

Brooke,  Smith  &  French,  Inc..  De¬ 
troit.  Handling  account  of  the  Domes¬ 
tic  Electric  Company,  Cleveland,  Ohio, 
household  motors. 

John  O.  Powers  Company,  461  Fourth 
avenue.  New  York.  Has  taken  over  ac¬ 
count  of  Samuel  Kanner,  556  Broadway, 
“Slyde  Stroke  Stropper.” 

Martin  V.  Kelley  Company,  2nd  Na¬ 
tional  Bank  building,  Toledo.  Handling 
account  of  the  Tennant  Brothers,  auto¬ 
mobile  bankers,  Chicago,  through  Chi¬ 
cago  office. 

McJunkin  Advertising  Company,  5 
S.  Wabash  avenue,  Chicago.  Will  place 
future  advertising  of  Great  Northern 
Railroad. 

Vanderhoof  &  Co.,  140  S.  Dearborn 
street,  Chicago.  New  accounts  of  this 
agency  include  Graham  Brothers  &  Co., 
soaps  and  toilet  preparations,  and  the 
“Tone-O-Graph”  Sales  Corporation, 
makers  of  a  talking  machine. 

H.  K.  McCann  Company,  San  Fran¬ 
cisco.  Has  started  an  institutional  cam¬ 
paign  in  larger  cities  of  California  for 
the  stationery  and  printing  products  of 
the  H.  S.  Crocker  Company. 

Tracy-Parry  Company,  Lafayette 
building,  Philadelphia.  Has  secured  the 
accounts  of  Strauss,  Royer  &  Strauss, 
Inc.,  Baltimore,  manufacturers  of  “Nay- 
vee  Middiwear”;  “Perma-Loc”  Manu¬ 
facturing  Company,  Wilkes-Barre,  Pa., 
automobile  supplies;  Smith,  Kline  & 
French,  Philadelphia,  wholesale  drug¬ 
gists;  Franklin  D’Olier  Companjr,  Phila¬ 
delphia,  cotton  yarns;  Henry  Maillard, 
Inc.,  New  York,  confectioners;  J.  &  J. 
Slater,  New  York,  shoes;  Elgin  Silk 
Waist  Company,  Philadelphia;  Walker 
Brothers  Company,  Syracuse. 

Matteson-Fogerty-Jordan  Company, 
140  N.  Dearborn  street,  Chicago.  Has 
been  appointed  to  handle  advertising  of 
the  .A.  J.  Kirstin  Company,  Escanaba, 
Mich.,  manufacturing  stump  pullers. 

Evans  &  Barnhill,  Aeolian  Hall, 
New  York.  The  Brown-Durell  Com¬ 
pany  has  appointed  this  agency  to  handle 
its  advertising  of  “Gordon”  hosiery  and 
“Forest  Mills”  underwear. 

Callaway  .Associates,  Inc.,  Little 
building,  Boston.  Will  handle  advertis¬ 
ing  of  John  Russell  Cutlery  Company, 
Turners  Falls,  Mass. 

N.  W.  Ayer  &  Sons,  300  Chestnut 
street,  Philadelphia.  Conducting  a  na¬ 
tional  campaign  for  the  Climax  Molyb¬ 
denum  Company,  New  York. 


The  ASBURY  PARK, 
(N.  J.)  PRESS 

is  the  one  paper  that  thorouflfhly 
covers  and  dominates  the  North 
Jersey  Shore— a  territory  that  is  en¬ 
joying  unprecedented  prosperity. 
Standard  Hate  Card,  Member  A.  B.  C. 

F.  R.  NORTHRUPr  Representmtive 
303  Fifth  Avenue,  New  Ywk  City 
Aaaocietion  Bidg.,  Chicago 
J.  LYLE  KINMONTH.  PublUher, 
Asbury  Park,  N.  J. 


THEATRICAL  PRESS 
AGENTS  LIES  OF  1920 

( Ctiiiliitui'd  from  /’age  42) 
the  record  is  likely  to  appear  five  months 
instead  of  three. 

-A  run  recorded  by  weeks  instead  of 
months  carries  a  much  stronger  pre¬ 
sumption  of  truth,  but  it  is  the  device  of 
Satan.  The  record  is  apt  to  show  that 
a  few  months  after  the  show  closed  on 
Broadway,  it  went  back  to  New  York 
for  one  week  in  a  subway  theater.  The 
number  of  weeks  offered  as  the  New 
York  run  may  then  prove  to  be  the 
number  elapsing  between  the  opening  of 
the  original  New  York  run,  and  the 
closing  of  the  week’s  stand  in  the  sub¬ 
way  theater.  .A  “season,”  in  press  agent 
parlance  is  any  part  of  a  season;  “sea¬ 
son”  and  “year”  means  the  same  thing, 
and  “year”  is  incomplete  without  “en¬ 
tire”  or  “solid.” 

There  is  no  basis  of  self-delusion,  but 
a  riot  of  mendacity,  so  far  as  original 
casts  are  concerned.  The  purpose  to 
deceive  permeates  the  whole  business  of 
theatrical  press  agentry,  as  it  marches 
ahead  of  the  traveling  dramatic  produc¬ 
tion.  Deceit  has  fattened  on  success 
until  it  is  without  shame. 


Breeae  with  Oakland  Tribuna 

Oakland,  Cal — R.  G.  Breeze  has  been 
appointed  advertising  manager  of  the 
Tribune,  succeeding  F.  L.  Hall,  who  is 
now  with  the  W.  R.  Baranger  Company 
of  San  Francisco.  Clifford  L.  Irish  will 
be  in  charge  of  national  advertising  for 
the  Tribune. 


Re-antering  Daily  Fiald 

Mesa,  .Ariz. — The  Southside  Union, 
which  started  as  a  daily  last  November 
and  changed  to  a  semi-weekly  on  Janu¬ 
ary  6,  owing  to  the  paper  shortage,  will 
resume  daily  publication  on  June  1. 


New  Financial  Publication 

Tacoma,  Wash. — Financial  .Advertis¬ 
ing,  a  banking  journal  with  the  avowed 
purpose  of  perpetuating  the  high  class 
advertising  used  in  the  Government’s 
financial  operations,  will  make  its  first 
appearance  on  .August  1.  Frank  Wil¬ 
son,  advertising  manager  of  the  Scan- 
dinavian-.American  Bank  of  Tacoma  and 
the  Scandinavian-.American  Bank  of 
Seattle,  is  publisher  and  editor.  Head 


LEADS 

all  other  Boston  evening 
newspapers  in 

Department  Store 

ADVERTISING 

A  sufficient  recommendation  to 
ANY  space  buyer. 


LOS  ANGELES 

Evening  Herald 

The  all-the-year-round  auto¬ 
mobile  advertising  medium 
in  the  land  of  sunshine. 
Complete  motor  section 
each  Saturday. 

DAILY  CIRCULATION 

123,305 

Charter  Member  A.  B.  C. 


offices  are  located  in  the  Argonne  Build¬ 
ing  and  agencies  will  be  located  in  New 
York,  Chicago  and  San  Francisco. 


Raleigh  American  Suepend* 

Raleigh,  N.  C. — Receivership  pro¬ 
ceedings  have  culminated  in  the  suspen¬ 
sion  of  the  .American,  an  afternoon  paper 
which  started  seven  months  ago.  Assets 
are  estimated  at  $8,000,  most  of  which 
covers  practically  new  machinery  and 
equipment,  with  liabilities  of  $10,000. 


Elmira  Harald  Suspends 

Elmira,  N.  Y. — The  Herald,  after¬ 
noon  paper,  suspended  publication  on 
May  22.  It  was  established  seven  years 
ago  and  was  the  only  Democratic  news¬ 
paper  in  the  city. 


Norwalk  Hour  Thro*  Cants 

Norwalk,  Conn. — The  Hour  has  gone 
to  3  cents.  The  South  Norwalk  Sen¬ 
tinel  remains  at  2  cents. 


The  Detroit  •News 


has  50%  more  city  circulation 
than  its  only  Sunday  competi¬ 
tor,  The  Sunday  Free  Press.  In 
1919  it  increased  its  circulation 
by  33,000. 


One  man  in  Montecito  owns 
twenty  automobiles.  Would  you 
like  to  have  some  of  his  busi¬ 
ness?  How  would  you  like  to 
replace  his  tires,  his  equipment 
— sell  him  new  cars? 


The  McHming  Press 

Santa  Barbara,  CaBfomia 


Tba  Mount  Vomon,  N.  Y. 

DAILY  ARGUS 

tan  las  morn  display  advartiaing 
than  any  othar  nawspapar  in 
Waatebastar  County 

This  is  an  acknowladgmant  af 
its  powar-  that  tba  advartisar 
sboiUd  baad,  if  dasirons  of 
raarhing  tba  paopla  of  Mount 

Varnbn 

GEO.  B.  DAVID  &  CO. 

Foraign  Rnuss—tsUrs 

171  Madison  Ava.  NEW  YORK 


Known  Throughout  the 
World 

Why  are  sdTertiiemeott  coming  from 
England,  France,  Italy,  Norway  and 
Sooth  America  pnblithed  in 

|^ittBbur0  Dfapatek 

Because  it’s  the  Pittsburg  newspaper 
known  throughout  the  world. 

Branch  Ottcaat 
Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford-Paraont  Co., 
Marquette  Building,  Chicago,  HI. 


every  description,  over  $2,000  worth  of  it  less 
than  two  months  old.  Imposinsr  stones.  En* 
tire  job  room  equipment  including”  cutter, 
spapgler,  Whitlock  press,  two  job  presses, 
etc.  Plant  will  discontinue  operation  on 
May  2Qth  and  all  equipment  now  in  use  and 
in  perfect  condition.  Cash  or  bankable  papers. 
First  come  first  served  as  this  must  be 
cleaned  out  on  short  notice.  Wire  for  infor¬ 
mation  relative  to  what  you  want.  All  com¬ 
munications  answered.  Washington  News 
Publishing  Co.,  Washington,  Penna. 


Open  24  hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 
154  Nassau  St.,  Tribuna  Bldf. 
Naw  York  City 


Engineering  Publishing  Merger 

The  Siminons-Boardman  Publishing 
Company,  owners  of  Railway  Age  and 
four  other  railway  papers,  has  bought 
the  Aldrich  Publishing  Company,  pub¬ 
lishers  of  Marine  Engineering  and  the 
Boiler  Maker.  H.  L.  .\ldrich  will  be 


THE  CUSHMAN 


For  Prompt  Service 


EQUIPMENT 

FOR  SALE 

7  Col.  Flat  Casting  Box, 
Matrix  Ti>sue  Holder.  Steam 
Table  (2  aprons),  Potter  Matrix 
Rolling  Machine,  Imposing 
Stones.  Linotype  Matrices,  etc. 
Evening  Xews,  Perth  Amboy, 

X.  J. 


TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansas  City 

New  York  Cleveland  Denver 
Philadelphia  Detroit  Lm  Angelea 

Baltimore  Chicago  San  Francisco 
Richmond  Cineirmaei  Poeiloftd 
Atlanta  St.  Louts  SBolranc 

Buffalo  Minneapolis  Winnipeg 


FOR  SALE 

Two  Goss  Quadruple  Presses. 
These  machines  are  in  good 
condition  and  can  be  seen  in 
operation  any  day.  Ready  for 
delivery  late  this  year. 

WALTER  SCOTT  &  CO. 

Plainfield,  N.  J. 


OFFSET  UNOTYPE  MOTOR 
Ha,  No  Equal 

for 

EFFICIENCY  SERVICE 

and 

STURDY  CONSTRUCTION 

Wo  want  to  givo  you  tho  benofit  ol 
our  fourteen  years*  oxpsrienco  In 
manufacturing  l^otypo  motors. 

Write  for  prices.  Addrsss: 

CUSHMAN  ELECTRIC  CO. 
CONCORD,  N.  H. 


FOR  SALE 

Due  to  purchase  of  Daily  Union  by 
Rock  Island  Arifus.  Goss  twelve  page 
press,  comitBete  stereotyping  outfit, 
and  two  linotype  machines,  model  1 
and  2.  Press  and  equipment  in¬ 
stalled  new  in  1910.  In  fine  condition. 
.\rgiis.  Rock  Island,  Ill. 


Boston  New,  Bureau  Raiies  Price 

Boston. — The  Boston  Xews  Bureau 
will  raise  its  sub'cription  price  on  June 
1  to  $18  a  year.  $1..^  a  month,  foreign 
postage  $3  a  year  additional.  Single 
copies  will  be  sold  at  7  cents,  instead  of 
5  cents  as  at  present. 

u/:ll  f _ XL.-:...  . 


Printers’  Outfitters 

Printing  Plants  and  Business  bought  and  sold, 
American  Typefounders’  products,  printers  and 
bookbinders  machinery  of  every  description. 
Conner.  Fendler  &  Co.,  96  Beekman  St.,  New 
V'ork  City 

Machinery  for  Sale 

Publishers  will  sell  one  Huber  pony  cylinder 
press  24xM.  One  galley  universal  job  press. 
14x22  and  asstirtmenl  .steel-cylinder  chases. 
All  in  perfect  condition.  Address  Box  B-814, 
ear**  of  Editor  A  Publisher. 


For  Sale 

The  entire  equipment  of  the  Washington 
(Pa.)  News,  comprising  of  Goss  Press  in 
good  running  condition  take  in  4  to  16  pages 
with  color  deck;  stereotype  outfit  complete; 
four  linotype  machines  (two  model  three) 
(one  Model  K)  and  one  Intertype  B  with  8, 
24  and  36  pt.  fonts.  Model  5  has  7,  8  and  11 
pt.  Model  K  has  V  and  12  pi.;  also  extra 
6  pt.  magazines  and  extra  fonts.  Individual 
motors  on  Intertype  and  Model  K.  Several 
S,  10  and  20  horsepower  motors.  12  trucks 
for  steam  table  use  with  chase.  Type  of 


Wanted 

to  buy  16  page  stereotype  newspaper  press, 
Hoe  or  Goss  make;  must  be  in  good  condition, 
and  reasonably  priced.  Address  Box  B-809, 
care  of  Editor  &  Publisher. 

Wanted 

20  or  24-page  press;  give  complete  details. 
Times.  Geneva.  N.  V'. 


NOW  BRIDGEPORT  EVENING  STAR 

Red  ink  Used  for  First  Time  in  City  to 
Tell  of  Herald’s  Change 

Briw.eport.  Conn. — The  Evening  Star, 
on  the  day  its  name  was  changed 
from  the  Star-Herald,  broke  an  eight, 
column  streamer  in  red  across  the 
top  of  page  one  announcing  that  "The 
Bridgeport  Star-Herald  Today  Be¬ 
comes  The  Evening  Star.”  It  was 
the  first  use  ever  made  of  the  color  in 
a  Bridgeport  newspaper  and  the 
streamer  has  been  run  ever  since  hit¬ 
ting  the  big  news. 

Clarence  P.  Beers,  former  editor 
of  the  Bridgeport  Post  and  Sunday 
Post  has  been  given  charge  of  the 
Star's  editorial  department;  Wilfred 
D.  Bagley,  formerly  city  editor  of 
the  Post,  has  succeeded  A.  F.  Maher 
as  city  editor;  Charles  F.  Stevens, 
al^o  formerly  with  the  Post,  is  fore¬ 
man  of  the  composing  department. 
Frank  C.  Stevens,  in  charge  of  the 
press  room  and  John  H.  Eckman, 
head  of  the  stereotyping  department, 
were  also  former  Post  employees.  The 
hundred  or  more  employees  are  all 
Stockholders. 

New  Paper  for  Ships  Folks 

Marine  Topics  is  the  title  of  a  new 
monthly  just  started  in  Xew  York  by 
Rudolph  Schirmer.  It  aims  to  be  a  con¬ 
necting  link  between  ships’  officers  and 
their  friends,  both  ashore  and  afloat, 
and  also  to  bring  into  closer  relations 
reputable  concerns  interested  in  ship 
supplies  with  those  seeking  ship  require¬ 
ments  of  all  kinds.  Marine  Topics  is 
modeled  after  the  London  publication 
known  as  The  Chief  Steward.  Offices 
are  32  W-sev  stri-et. 


elected  a  director  of  the  Simmons- 
Boardman  Company,  as  managing  di¬ 
rector  of  Marine  Engineering. 

N.  Y.  NEWS  LEASES  BUILDING 

Will  Install  Three  Octuple  Presses — 
Plan  Move  January  1 

The  News  Syndicate  Company,  Inc., 
publisher  of  The  News,  New  York’s  pic¬ 
ture  newspaper,  has  leased  for  21  years 
a  five-story  building  at  23-25  Park 
place,  running  through  the  block  to 
20-22  Murray  street.  This  building  is  to 
be  remodeled  for  newspaper  printing  and 
a  complete  plant  will  be  installed  as  soon 
as  possible. 

The  ground  area  is  approximately  65 
feet  by  152  feet,  and  the  frontage  on  two 
streets.  Park  place  and  Murray  street, 
allows  provision  to  be  made  for  receiv¬ 
ing  and  unloading  roll  paper  at  either  ‘ 
entrance,  and  similarly  allows  the  de¬ 
livery  of  printed  papers  to  be  made  at 
either  entrance. 

The  press  room  is  to  be  equipped  with 
one  Wood  newspaper  machine  and  two 
Goss  octuple  presses,  designed  expressly 
for  printing  half-tone  engravings.  The 
presses  are  to  be  installed  as  soon  as  the 
builders  can  deliver  them,  probably  in 
November  or  December,  1920.  The  pub¬ 
lishers  expect  to  have  the  building  re¬ 
modeled,  and  the  complete  plant  in¬ 


stalled.  ready  for  operation,  by  j’anuary 
1,  1921.  The  News  has  just  been  elect¬ 
ed  to  active  membership  in  the  A.  N. 
P.  A. 

Printers  on  Industrial  Board 

Winnipeg. — Two  printers  have  been 
chosen  to  act  for  the  employes  on  the 
new  Joint  Industrial  Council  formed  by 
the  Manitoba  Government  to  adjudicate 
on  disputes  between  capital  and  labor  in 
the  province.  Two  men  represent  the 
workers ;  two  the  employers,  and  the 
chairman  will  be  named  by  the  govern¬ 
ment.  The  representatives  of  the  work¬ 
ers  are  H.  W.  Powers,  secretary  of  the 
Typographical  Union  at  Winnipeg,  and 
also  president  of  the  Winnipeg  Trades 
and  Labor  Council,  and  Alderman  W.  B. 
Simpson,  a  printer. 

Portland  News  in  New  Home 

Portland,  Ore. — The  Portland  News 
has  just  moved  into  a  new  building  at 
Fifth-  and  Main  streets.  It  is  a  two- 
story  structure,  devoted  exclusively  to 
newspaper  purposes.  A  new  press  is 
among  the  equipment  installed. 

Buffalo  Printers  Set  Holiday 

Buffalo. — There  will  be  no  work 
done  by  the  printing  industry  in  Buffalo 


on  June  26.  The  annual  picnic  of  the 
Typothetas  of  Buffalo  is  to  be  held  on 
Grand  Island  on  that  day. 

Beet  Growers  Start  Paper 

Fort  Collins,  Colo.— The  Sugar  Beet 
Growers  Journal,  a  weekly  with  a  paid 
circulation  to  begin  with  of  3,500,  has 
just  been  started  here  by  the  Mountain 
States  Beet  Growers  Association  as  its 
official  organ.  The  Journal  is  issued  at 
the  plant  of  the  Fort  Collins  Express, 
with  George  C.  McCormick  of  McCor¬ 
mick  Brothers,  publishers  of  the  Ex¬ 
press,  as  business  manager. 

Hartlage  Leaves  Intertype 

Frank  F.  Hartlage,  for  the  past  six 
years  with  the  Intertype  Corporation 
and  for  the  past  two  and  a  half  months 
eastern  sales  manager,  has  resigned, 
effective  June  1,  to  engage  in  the  auto¬ 
mobile  business  in  New  Haven. 


Incorporations 

The  Southwest  News  Company,  $100;  general 
printing  and  publishing;  Joe  Harvey,  Mathew 
White,  Gertrude  White,  112  West  Adams 
street. 

Edict  Magazine  Company.  $10,000;  to  print 
and  publish  Dooks  and  magazines;  £.  S.  Bailey, 
H.  M.  Bailey,  127  Dearborn  street. 

The  Homewood  Press,  Chicago;  from  $60,* 
000  to  $150,000. 

Anna,  Ill. — The  Anna  Democrat;  from  $2,- 
500  to  $5,000. 


SUPPLIES  &  EQUIPMENT  ^ 

'  For  Newspaper  Making  I 

EQUIPMENT  FOR  SALE  EQUIPMENT  FOR  SAt.E  EQUIPMENT  WANTED 

Advertiaements  under  this  classification  thirty  Advertisements  under  this  classification  -Advertisements  under  this  classification  thirty 
cents  per  line.  Cash  with  order.  Count  six  twenty-five  cents  per  line.  Cash  %Yith  oi^er.  cents  per  line.  Cash  with  order*  Count  six 
words  to  the  line.  Count  six  words  to  the  line.  words  to  the  line. 


Goss  20  Page  Straight 
Line  Press 

Full  Stereotyping  equipment.  Ma¬ 
chine  in  first  class  condition.  Running 
every  day  on  paper  which  will  install 
a  larger  press.  Has  red  color  deck. 
Delivery  in  July. 

NEWMAN  COMPANY 

154  Nassau  St.,  New  York  City 


Editor  &  Publisher  for  May  29 ,  1920 


45 


CLASSIFIED  ADVERTISING  COLUMNS 

Tkroucb  th«  claaiiftad  column*  of  Editor  A  Publishar  rou  mmj  find  a  buyor  for  any  uaaful 
— T-*~n^ — '  aquipmant  for  which  you  hav*  no  praaant  need.  A  "For  Sale"  ad  at  thirty 
Bta  par  Una  may  thua  turn  into  caah  aoaaathinc  which  now  maraly  raquira*  atorafa 
which  wouid  ha  of  raal  aarvica  ta  aomobody  ala*. 


SITUATIONS  WANTED 

Advertisennciiitt  under  this  classificatUaip  ten 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line.  Cash  with  order.  For 
those  unemployed,  not  to  exceed  St  words* 
two  insertions  FREE. 

Advertising  Manager-Solicitor 

With  12  years  of  experience,  can  handle  both 
local  and  National  accounts,  would  like  to 
connect  with  good  daily,  position  must  be 
permanent,  consolidation  reason  for  change, 
can  come  at  once.  A-1  reference.  Address 
Steady,  Box  B-817,  care  of  Editor  &  Pub* 
lisher. 

Business  Manager 

Qualified  by  newspaper  experience  as  assist* 
ant  to  publisher,  advertising  salesman,  cir¬ 
culation  and  office  manager,  large  and  small 
cities.  East,  Weat,  South.  I  desire  to 
change,  and  want  to  hear  in  detail  from  a 
publisher  who  has  a  good  live  proposition 
for  a  business  builder  and  organizer.  Ad¬ 
dress  Box  B'818,  care  of  Editor  &  Publisher. 

Editorial  Executive 

Editorial  department  executive  who  knows 
his  job  and  stays  on  it  is  seeking  a  new 
location  for  personal  reasons.  Not  a  cheap 
man  or  one  who  believes  in  cheap  men  but 
knows  news  and  other  essentials  and  can 
handle  men  to  produce  maximum  results  in 
all  departments.  Can  build  excellent  staff. 
Does  not  know  everything  but  is  thoroughly 
up  on  news  and  features  and  pulling  policy. 
Can  create  reader  loyalty  and  confidence. 
Has  worked  in  close  co-operation  with  busi¬ 
ness  departments.  Realizes  value  of  print 
paper.  Judgment  hacked  by  17  years*  expe¬ 
rience  in  both  large  and  small  cities;  eight 
years  as  managing  editor  of  morning  and 
evening  papers,  in  middle  thirties;  married. 
Tf  you  want  a  man  you  can  depend  upon  in 
these  days  of  stress  and  are  willing  to  pay 
the  price  and  make  conditions  right,  address 
Box  B-81.t.  care  of  Editor  A  Publisher. 


Newspaper  Manager 

On  account  of  unexpected  changes  experi¬ 
enced  daily  newspaper  manager  is  open  for 
imniedi'‘te  en^aeement.,  sa'arv  bvinv  C'^n- 

dit’f>n  nui'Jt  be  nttractw»*  lb*st  of  rec^-fls; 
in  present  position  northwest  or  west  pre- 
I'lit  po  fibircti«>n 

would  wish  to  look  o'*er  field  before  closing 
rontrnr*  ,\ddre««  M’««b  Full  Information, 
j  Box  B  81.'.  rare  of  Editor  Publisher. 


Artist : 

Skrtch  artist  and  cartoonist  and  would  also 
make  layouts.  Can  go  to  any  part  of  the 
country  on  short  notice.  Address  Box  B-779, 
tare  of  Editor  &  Publisher. 


Cartoonist  &  Newspaper  Writer 

Upon  photos  and  layouts,  desires  connection 
with  some  live  dady.  Samples  on  request.  F. 
M.  Callacha»'.  513  McT  ain  St..  Dayton,  Ohio. 

Position  as  Supt.  or  Foreman  of 
Pressroom 

By  a  man  with  life  experience  in  newspaper 
work.  Color  presses  included.  Past  records 
on  request.  Andress  Box  R808.  care  of  Editor 
&  Publisher. 


Circulation  Manager 

Circulation  managership  on  a  live  daily  and 
Sunday  paper— only  salary  and  commissicxi 
or  straight  commission  basis  will  be  con¬ 
sidered.  Have  had  fourteen  years*  experience 
and  can  furnish  the  best  of  references  as 
character  and  ability.  Southern  newspaper 
preferred.  Address  Circulation  Manager, 
Box  B-816,  care  of  Editor  &  Publisher. 


SITUATIONS  WANTED 


Circulation  Manager 

Have  had  experience;  can  furnish  the  best  of 
references.  At  pre.sent  employed;  thoroughly 
familiar  with  all  lines  of  circulation.  Address 
Box  B-810,  care  of  Editor  &  Publisher. 


HELP  WANTED 

Advertisements  under  this  classification 
twenty«five  cents  per  line.  Cash  with  order. 
Count  six  wMxIs  to  tho  line. 


Advertising  Bookkeeper 

To  handle  both  local  and  foreign  schedules, 
mark  paper,  supervise  billing,  on  California 
newspaper.  Address  giving  experience,  ref¬ 
erences  and  salary  expected.  Box  B-811,  care 
of  Editor  &  Publisher. 


Wanted — An  Editorial  Writer 

Wanted— A  good  editorial  writer.  Man  of 
some  age  and  experience  preferred.  Address 
Editorial,  Box  B-802,  care  of  Editor  &  Pub¬ 
lisher. 


Wanted — Managing  Editor 

Wanted — Experienced  managing  editor.  Must 
be  snappy  editorial  and  lead  writer  and  able 
to  handle  reporters  to  advantage.  Man  age 
between  35  and  40  preferred.  Position  now 
open.  Full  particulars  and  photo.  Evening 
Tribune,  Beaver  Falls,  Pa. 


Editor 

Editor  for  largest  and  best  country  weekly 
in  U.  S.  20  to  24  pages;  5,000  circulation. 
Must  have  origintility  and  pep;  and  be  able 
to  write  entertainingly.  Good  salary  and  a 
mighty  good  job  in  town  of  4,000,  67  miles 
from  New  York.  Washington  Star,  Wash¬ 
ington.  N.  J. 

First  Class  Linotype  Operator 

For  an  afternoon  newspaper  operating  under 
open  shop  plan.  Steady  employment.  First- 
class  wages.  Telegraph  collect  for  details  if 
you  are  interested.  Arizona  Gazette,  Phoenix, 
Ariz. 


BUSINESS  OPPORTUNITIES 

A  tvertisements  under  this  classification 
fcM^y  cents  per  line.  Cash  with  order.  Count 
8  X  w(M*ds  to  the  line. 

Newspaperman  Able  to  Invest 
$25,000 

("an  learn  of  an  opportunity  without  a  paral¬ 
lel.  Large  city,  growing  fast,  unsual  local 
conditions,  make  investment  extremely  favor¬ 
able.  Prefer  man  with  editorial  training. 
Though  this  is  not  essential,  can  take  active 
charge  of  news  of  paper  if  qualified  at  splen¬ 
did  salary.  I,.arge  amount  of  cash  invested 
in  the  paper.  Strong  hanking  endorsement. 
Full  details  to  responsiMe  party.  If  you  act 
at  once.  Address  Box  B-820. 


N  e  wspaperman 

Newspaperman,  leaving  for  Southern  Europe 
in  July  will  consider  representing  .\dvcrtia: 
ing  Agency  of  Standing.  Initiative,  ability 
and  experience  assure  through  handling  of 
important  transactions.  No  traveling  ex¬ 
penses  but  nominifl  service  retainer  expected 
and  commission.  Box  B'823. 


For  Sale 

Best  paying  weekly  newspaper  on  Long 
Island,  unlimited  possibilities  for  expansion; 
complete,  modern,  electric.-dly  equipped  job 
printing  plant.  Price  $45,000.  Should  show 
this  profit  in  less  than  two  years.  Write 
FARE,  15  Forest  Parkway,  Woodhaven,  N.  Y. 


State  Enter*  Scientiat  Suit* 

r.osTON,  May  28. — The  state  of  Massa¬ 
chusetts  became  a  participant  in  the 
t'hristian  Science  litigation,  with  its  mul¬ 
tiplicity  of  suits,  late  yesterday  after¬ 
noon,  when  Attorney  General  J.  Weston 
.Mien  filed  a  bill  in  equity  in  the  Su¬ 
preme  Judicial  Court  in  behalf  of  all 
ir.embers  of  the  Christian  Science  Church 
to  combine  the  various  suits  now  pend¬ 
ing  into  one  and  securing  a  judicial  de¬ 
cision  that  will  .safeguard  the  interests  of 
the  church  as  a  whole.  He  believes  that 
the  best  interests  of  the  Christian  Science 
irovement  will  be  served  by  making  the 
Christian  Science  board  of  directors  the 
supreme  governing  body  in  the  church, 
with  control  over  and  authority  to  re¬ 
move  the  trustees  of  the  publishing  so¬ 
ciety  and  asks  for  a  judicial  decision  to 
that  effect. 


REACH  AGREEMENT  ON 
EXPRESS  RATES 


Special  Claaaification  for  Newapaper* 
Retained  and  Rate*  Doubled  at  Hear¬ 
ing  in  Chicago  by  Interatate 
Commerce  Commiaaion 


(By  Teleeroph  to  Editoe  &  Publishee) 

Chicago,  May  25. — Newspaper  repre¬ 
sentatives  and  the  American  Railway 
Express  Company  have  reached  an 
agreement  on  classification  and  charges 
for  transportation  of  newspapers,  pro¬ 
viding  for  a  100  per  cent  increase  over 
present  rates.  At  a  meeting  held  here 
Monday  during  a  hearing  before  the 
Interstate  Commerce  Commission  the 
representatives  of  the  two  interests 
reached  a  compromise  under  which 
newspapers  will  retain  their  present 
special  classification,  but  must  pay  a  rate 
of  1  cent  a  pound  instead  of  50  cents  per 
hundred  pounds  rate  now  in  effect. 

This  is  virtually  a  victory  for  the  pub¬ 
lishers,  as  the  American  Railway  Ex¬ 
press  Company  had  requested  an  in¬ 
crease  in  rates  of  200  to  300  per  cent 
and  the  classification  of  newspapers  as 
general  merchandise. 

The  stipulation  adopted  by  the  two 
parties  was  read  into  the  records  of  the 
Interstate  Commerce  Commission  for 
approval  by  that  body  when  finally  re¬ 
viewing  the  case,  following  the  conclu¬ 
sion  of  the  series  of  meetings  being  con¬ 
ducted  all  o\er  the  country  to  take  evi¬ 
dence  in  the  application  of  the  express 
companies  for  increased  charges. 

There  is  no  doubt,  however,  that  the 
compromise  will  he  formally  adopted  by 
the  rate  making  body,  in  view  of  the 
fact  that  it  is  acceptable  to  both  sides. 

The  committee  handling  the  news- 
])apor  side  of  the  protest  against  a  large 
increase  in  express  rates  was  repre¬ 
sented  by  Max  Annenberg,  of  the  Chi¬ 
cago  Tribune,  and  A.  G.  Lincoln,  of  the 
St.  Louis  Post  Dispatch.  The  full  com¬ 
mittee,  which  was  appointed  at  a  meet¬ 
ing  of  leading  publishers  here  several 
weeks  ago,  comprised  Mr.  Lincoln,  J.  A. 
Dixon,  of  the  Chicago  Herald-Examiner, 
and  S.  E.  Thomason,  of  the  Chicago 
Trihnnc.  They  were  appointed  to  pre¬ 
sent  to  the  Interstate  Commerce  Com¬ 
mission  the  attitude  of  most  of  the  large 
newspapers  in  the  I'nited  States,  in¬ 
cluding  Xew  York  World,  New  York 
Times,  Sun  and  New  York  Herald,  New 
York  Globe,  New  York  Journal,  New 
York  .^merican,  New  York  Mail,  New 
York  News,  Chicago  Herald-Examiner, 
Chicago  Tribune,  Cleveland  Plain 
Dealer,  Kansas  City  Star,  Detroit  Free 
Press,  Louisville  Times,  St.  Louis  Post 
Dispatch,  Portland  Oregonian,  Milwau¬ 
kee  Journal,  Denver  Rocky  Mountain 
News,  Minneapolis  Journal,  Los  Angeles 
Times,  San  Francisco  Examiner,  Cleve 
land  News-Leader,  Seattle  Times,  Cin¬ 
cinnati  Enquirer,  Brooklyn  Daily  Eagle, 
St.  Paul  Pioneer  Press  and  Dispatch, 
St.  Louis  Globe  Democrat,  Indianapolis 
News,  New  Orleans  Item,  Toledo  Blade 
and  the  Scripps-McRae  League. 

The  hearing  before  the  government 
rate  making  body  was  held  here  Mon¬ 
day,  May  24,  and  is  one  of  a  series  to  be 
conducted  throughout  the  country.  The 
decision  as  to  the  newspaper  agreement, 
however,  is  final,  regardless  of  develop¬ 
ments  at  future  hearings  in  other  cities. 

The  newspapers  had  first  proposed  al¬ 
lowing  an  increase  of  331/3  per  cent, 
but  later  consented  to  the  counter  pro¬ 
posal  of  the  express  company,  allowing  a 
doubling  of  the  present  carrying  charges, 
provided  the  classification  remain  un¬ 
changed. 


You  Read  It  In  Editor  &  Pi  blisher. 


$70,000  or  less  for  invest¬ 
ment  in  one  or  more  news¬ 
paper  properties. 

Locations  in  southeastern 
section  of  the  United  States 
preferred.  Proposition  U. 
K. 

CHARLES  M.  PALMER 

N«wap«p«r  PropartU* 

225  FIFTH  AVE.,  N.  T. 


CONSOUDATION 

Every  newspaper  conaolidatioo  we 
have  effected  in  recent  yeara  baa 
worked  out  greater  atrengtb  and  profit 
than  we  prMicted  for  it  in  advance. 

The  need  of  merger  and  combination 
in  the  pubtiahing  field  it  more  urg»t 
today  than  ever  before.  Such  negotia- 
tions  are  difficult  and  require  long 
years  of  training. 

HARWELL  *  CANNON 

Nawspapar  amd  Magnvfna  Prapartfaa 

TIMES  BUILDING  NEW  YORK 


II,*M  buy*  a  proaperou*  waahly  in  a 
Middle  Atlantic  atata. 

$S,(M  buy*  a  I,SW  circulatioa  daily 
with  weekly  edition  in  Southweat. 

$17,tM  buy*  control  of  one  of  th* 
moat  promiaing  dailies  in  the 
South. 

For  terms  apply 

Southern  Publishers 
Exchange,  Inc. 

NEWSPAPER  PROPERTIES 
PRINTING  EQUIPMENT 

P.  O.  Box  1597  Richmond,  Virginia 

_ 

BOSTON  POST  “FAMILY”  MEETS 

First  Annual  Banquet  of  Editorial  Staff 
at  City  Club 

Boston. — Nearly  200  members  of  the 
Boston  Post  Editorial  Association  and 
their  guests  attended  the  first  annual 
banquet  of  the  association  May  20  at  the 
Boston  City  Club.  The  banquet,  at¬ 
tended  by  both  men  and  women  mem¬ 
bers  of  the  association,  the  latter  being 
admitted  by  special  concession  of  the 
club  officials,  was  probably  the  largest 
gathering  of  newspaper  men  ever  he<d 
in  this  city.  It  marked  the  first  year  of 
the  official  organization  of  the  Post’s 
“family.” 

John  F.  H.'  Mellen,  president  of  the 
asscKiation,  presided  and  introduced  as 
toastmaster.  Cartoonist  Norman  Ritchie. 
Addresses  were  made  by  Clifton  B.  Car- 
berry,  managing  editor  of  the  Post; 
Robert  Lincoln  O’Brien,  editor  and  pub¬ 
lisher  of  the  Boston  Herald ;  Edward  J. 
Dunn,  city  editor  of  the  Post ;  Wilder  D. 
Quint,  editorial  writer;  Charles  E. 
Young,  night  editor ;  Newton  Newkirk, 
humorist  and  author  of  “.Ml  Sorts,”  and 
Neal  R.  O’Hara. 


Improving  Plant* 

Manchester,  N.  H. — The  Mirror  has 
installed  a  new  model  14  linotype,  and 
it  is  understood  that  the  Union-Leader 
has  also  one  ordered,  which  is  expected 
in  the  early  summer. 

Jefferson  Citv,  Mo. — Because  of  in¬ 
creased  business,  the  Jefferson  City 
Capital  News,  has  found  it  necessary  to 
add  more  equipment  to  its  press  room. 

Tacoma,  VV'ash. — The  News-Tribune 
has  just  purchased  a  Hoe  octuple  press. 


Managing  Editor 

N'fw.  fHitor  of  one  of  largest  dailies  in  U.  S. 
oi'en  for  manaeire  editorship  of  paper  in  small¬ 
er  ritv  flood  exertitivr,  can  get  circulation  and 
hold  it.  and  know  how  to  save  paper.  East¬ 
ern  territory  preferred.  State  proposition 
fully  .sr-'  -ive  s-sUrv.  Address  Box  B-780, 
care  of  E>litor  A-  Publisher. 


First  Class  Deskman 

Wants  to  connect  with  some  paper  where 
effort  is  afipreciated.  Has  handled  every 
desk  successfully.  Can  furnish  best  refer¬ 
ences  hut  wfirk  will  tell.  Can  consider  noth¬ 
ing  less  than  $40  to  tsart.  Available  in  two 
weeks.  Write  A.  E.  O.,  Box  B-821,  care  of 
Editor  A*  Publisher. 


Reporter 

Three  years*  experience  English  and  Yiddish 
newspapers,  desires  position  in  vicinity  of 
New  York  Citv.  Address  Box  B-819,  care 
of  Editor  &  Publisher. 


Political  and  Editorial 

Writer  of  seven  years*  experience  desires 
connection  with  eastern  or  middle  western 
paper.  Salary  no  object.  Compensation 
commensurate  with  results  only  stumlat'on. 
Available  within  thirtv  davs.  Best  ref¬ 
erences  on  request  Writ#*  B.  W.  L.,  Box 
B-822.  care  of  Editor  &  Publisher. 
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NEWS  OF  THE  CLUBS  AND  ASSOCIATIONS 


CuK'AGn. — The  personnel  of  the  com¬ 
mittees,  directing  the  departmental  ac¬ 
tivities  of  the  Advertising  Council  of 
the  Chicago  Association  of  Commerce, 
are  as  follows:  Advertising  .\gencies : 
Herman  A.  tiroth,  chairman;  Gridlcy 
Adams,  vice-chairman;  Carl  P.  Johnson, 
Fenton  Kelsey,  J.  M.  Watson.  News¬ 
papers:  Everett  A.  Holman,  chairman; 
J.  M.  Cleary,  F.  Guy  Davis,  Frank  R. 
Hussey,  J.  F.  Kelly.  Magazines:  Ed¬ 
mund  Carrington,  chairman;  Bert 
Sherer,  vice-chairman;  Stanley  V,  Gib¬ 
son,  Fred  H.  Ralsten,  George  R.  Wil¬ 
son.  Trade  Press:  C.  A.  Tupper,  chair¬ 
man:  Carl  Defebaugh,  vice-chairman: 
E.  J.  Eichoff,  Clinton  P.  Lampman,  E. 

R.  Shaw. 

SrR.sNTox.  Pa. — G.  Lynn  Sumner, 
head  of  the  publicity  department  of  the 
International  Corre.spondence  Schools, 
has  been  elected  president  of  the  Scran¬ 
ton  .\dvertising  Club,  succeeding  Paul 
Gardner.  Other  officers  were :  A.  X. 
Kramer,  vice-president ;  Jerome  Megar- 
gee,  recording  secretary ;  Miss  X’eronica 
CamplK‘11.  rinancial  .secretary;  O.  S. 
Johnson,  treasurer.  Directors — John  G. 
Rees,  George  W.  .Atkins,  George  Marr, 
Charles  Swisher,  Marion  Haggerty, 
Aaron  Goldsmith,  and  Paul  Gardner. 

Chic.\go. — The  following  officers  have 
been  elected  by  the  Women’s  Advertis¬ 
ing  Club  of  this  city:  President,  Mary 
M.  Crowley,  Western  office,  John  Budd 
Comi>any;  first  vice-president,  Claire  B. 
Samels,  Carson  Pirie  Scott  &  Co.; 
second  vice-president.  Jessamine  Hoag- 
land.  National  City  Bank ;  treasurer, 
Janet  A.  Olson.  Kier  Letter  Company; 
corresponding  secretary,  Elien  Borge- 
son.  Literary  Digest ;  recording  secre¬ 
tary,  Mrs.  Mae  Fairfield,  L’niversity  of 
Chicago  Press;  historian,  Mrs.  Und- 
blom,  Critchfield  &  Co.  Committee 
chairmen :  Membership,  Bernice  Ryan, 
Charles  Daniel  Frey,  Inc.;  program. 
Mrs.  Irene  S.  Sims,  Marshall  Field  & 
Co.;  vocational,  Mrs.  Varina  M. 
Losev,  Kabo  Corset  Company ;  social. 
Jeanneatte  .\.  Israel,  Hart  Shaffner  & 
Marx ;  publicity.  .Mice  F.  Goodwin,  Chi¬ 
cago  Daily  News. 

(ia.WD  Rapids,  Mich. — The  National 
I^hor  Press  .\ssociation  has  opened  a 
New  York  office  in  charge  of  William 
W.  Cowan,  vice-president  and  produc¬ 
tion  manager. 

A  net  gain  of  sixty-eight  members 
during  the  past  year  is  shown  by  the 
yearly  membership  report  of  the  .\d- 
vertising  Club  of  New  York.  Resigna¬ 
tions  totalled  150.  suspensions  16,  deaths 

S.  and  elections  of  new  members  242. 
Resident  memlH’rs  nnmlH'r  897,  and  non- 

'  resident  189,  giving  the  club  a  roster  of 
1.08tt  memiH'rs,  compared  with  1.018  a 
year  ago  Revenues  of  the  club  from 
non-departmental  sources,  including 
due-,  initiation  fees,  interests  on  de¬ 
posits  and  Liberty  ImitkIs  and  room  ser¬ 
vice.  etc.,  were  $48,235.36,  against  which 
were  non-departmental  expenditures  of 
$35,484.40.  leaving  a  non-departmental 
income  of  $12,750.%.  Departmental  rev¬ 
enues.  from  restaurant,  cigar  counter 
and  po<d  and  billiard  room  totaled  $85.- 
473.16,  with  Costs  of  $86,346.76,  leaving 
a  net  departmental  loss  of  $873.60.  Loss 
on  the  restaurant  was  $2,257.26.  and  loss 
on  the  pool  and  billiard  room  was 
$691.82.  The  final  net  income  from  all 
sources  was  $11,877.36. 

Kwsas  City. — The  .Advertising  Club 
has  Iteen  holding  a  show  this  week,  with 
about  125  exhibits  put  on  by  advertising 
agencies,  newspapers,  engravers,  print¬ 
ers  and  allied  intere-ts.  .\t  a  recent 
meeting  of  the  club,  student'  of  adver¬ 


tising  of  the  University  of  Kansas  held 
an  “advertising  clinic,’’  outlining  and 
illustrating  the  practical  work  taught  in 
the  university  course. 

.Albany,  N.  Y. — Editors  of  employes’ 
magazines  recently  organized  the  .Asso¬ 
ciated  Editors  of  Employes’  Magazines 
of  New  York  State,  at  a  meeting  in  the 
State  Capitol.  Frank  E.  Redmond, 
editor  of  Solvay  Life,  publication  of  the 
Solvay  Companies  of  Syracuse,  was 
elected  temporary  president,  and  E.  T. 
Wilkins,  managing  editor  of  the  Sche¬ 
nectady  Works  News,  General  Electric 
Company  publication,  was  elected  secre¬ 
tary.  .A  permanent  organization  was 
formed  in  Syracuse  on  May  27. 

Rochestm,  N.  Y.— The  newly  elected 
officers  of  the  .Advertising  .Affiliation 
are :  President,  Theodore  F.  Pevear, 
Rochester ;  first  vice-president,  G.  B. 
Perry,  president  Hamilton  (Ont.)  .Ad 
Club;  second  vice-president,  F.  M. 
Doris,  president  Buffalo  .Ad  Club ;  treas¬ 
urer,  J.  M.  Markley,  manager  Canton 
(Ohio)  office  R.  G.  Dunn  &  Co.,  and 
president  Canton  .Adcraft  Club;  secre¬ 
tary,  C.  W.  Williams,  of  Hardshaw,  Ful¬ 
ler  &  Co.,  Cleveland. 

.Akron,  Ohio. — More  than  fifty  mem- 
Iiers  engaged  in  buying  and  selling  ad¬ 
vertising  here  have  banded  together  and 
are  framing  a  constitution  modeled  on 
that  of  the  .Associated  .Advertising  Clubs 
of  the  World.  The  object  of  the  .Akron 
club  is  to  study  advertising  in  all  its 
phases  and  all  persons  interested  in  the 
business  are  eligible  to  membership.  .A 
committee  of  three  captains — R.  E. 
Hackinger,  of  the  Goodrich  Tire  and 
Rubber  Company;  J.  Vanstan  of  the 
.Akron  Eh-ygoods  Company,  and  Frank 
Morrison  of  the  .Akron  Times — will 
hustle  up  new  members.  George  Carter 
of  the  City  Printing  Shop;  J.  E.  Hyde 
of  the  Hoover-Brooks  Company,  and 
R.  M.  Smith  of  the  Smith  Realty  Com¬ 
pany  were  selected  by  the  president  to 
prepare  an  educational  and  entertain¬ 
ment  program.  Executives  selected  are  : 
C.  E.  Kellstadt,  of  the  Kramer  Cloth¬ 
ing  Company,  president ;  W.  E.  Bryan, 
of  the  C.  H.  Yeager  Company,  vice- 
president,  and  V.  H.  Huntington  of  the 
Ohio  .Advertising  Bureau,  secretary. 

Columbus,  Ohio. — The  first  annual 
convention  of  Ohio  high  school  journal¬ 
ists  was  held  recently  at  the  Ohio 
State  L’niversity.  The  program  included 
inspection  trips  about  the  city  and  uni¬ 
versity  and  during  the  first  day  talks 
were  given  by  Joseph  S.  Myers  of  the 
university  department  of  journalism ; 
Thomas  B.  Meek,  editor;  .A.  Vaeth 
Brown,  business  manager,  and  Margaret 
IL  Fisher,  associate  editor  of  the  Ohio 
State  L.mtern,  university  daily  paper. 
The  Columbus  Dispatch  plant  was  vis¬ 
ited. 

J.M  KSON.  Mich. — The  Michigan  Wo- 
iren's  Press  .\ssociation  will  hold  its 
eOth  annual  convention  here  June  3  and 
4  at  ilie  Otsego  Hotel. 


The  Amalgamation  of  the  two  leading 
progressive  Jewish  newspapers  of 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  bring  thr  most  powerful 
advertising  medium  in  the  Jewish  field. 

The  National  Jewish  Daily 


Milwaukee,  Wis. — The  Association 
of  Commerce  has  enlisted  the  weather 
bureau  in  its  fight  to  secure  the  1921 
convention  of  the  .Associated  .Advertis¬ 
ing  Clubs  of  the  World  for  this  city. 
W.  P.  .Stewart,  head  of  the  Milwaukee 
office  of  the  bureau,  was  asked  by  the 
association  to  submit  statistics  on  the 
average  temperature  during  the  last  ten 
years  of  the  period  between  June  6  and 
June  10,  which  will  be  the  1921  conven¬ 
tion  period.  Mr.  Stewart  found  that  the 
average  was  61. 

Providence,  R.  I. — The  Town  Criers 
have  elected  the  following  officers: 
Chief  Crier,  Gordon  Schonfarber;  first 
deputy,  Frank  E.  Dodge;  second  deputy, 
Samuel  W.  Burchiel ;  scrivener,  William 
F.  Baker ;  fundsholder,  C.  VV^alter  Fra- 
leigh ;  bellman,  Daniel  S.  Mahoney ; 
trumpeter,  Edward  J.  Cooney.  A  net 
gain  of  58  new  members  was  made  dur¬ 
ing  the  year,  making  the  total  385. 

Toronto, — The  Toronto  .Ad  club,  which 
has  been  practically  defunct  for  several 
years,  was  revived  last  week  at  the  King 
Edward  Hotel,  when  a  new  charter  was 
received,  by-laws  passed,  and  fifty  new 
members  enrolled.  Delegates  were  ap¬ 
pointed  to  attend  the  annual  convention 
of  the  .A.  .A.  C.  W.  at  Indianapolis.  The 
following  officers  were  elected :  Hon. 
president,  W.  G.  Rook ;  president,  AV.  G. 
Steward ;  vice-president,  W.  T.  Greg¬ 
ory;  secretary-treasurer,  Fred  .A.  Tres- 
trail. 

Mesab.v,  Minn. — The  Mesaba  News- 
writers’  .Association  has  been  organized, 
membership  limited  to  range  editors, 
news  writers  and  accredited  correspond¬ 
ents,  with  the  following  officers :  Presi¬ 
dent,  S.  D.  Kaye,  Eveleth  News ;  first 
vice-president,  E.  McBride,  Virginia; 
second  vice-president,  Walter  Brown, 
Chisholm  Tribune-Herald;  secretary- 
treasurer,  George  L'isher,  Hibbing  Daily 
Tribune. 

Toronto,  May  24. — Undertaking  to 
raise  the  price  of  their  weekly  editions 
from  $1.50  to  $2  per  annum,  commenc¬ 
ing  July  1.  members  of  the  Ontario  Mid¬ 
land  Counties  Press  .Association  took  a 
forward  step  at  a  well-attended  meeting 
in  Oshawa.  Ont.,  on  May  21.  The  meet¬ 
ing  took  place  at  the  Reformer  office, 
with  C.  M.  Mundy,  manager  of  the  Re¬ 
former,  presiding.  The  following  of¬ 
ficers  were  elected  :  Hon.  president,  C. 
M.  Mundy,  Oshawa  Reformer ;  president. 


D.  D.  C.  Dawe,  Peterboro  Examiner; 
vice-president.  J.  C.  Deyell,  Lindsay 
Warder;  secretary,  George  W.  James, 
Bowmanville  Statesman ;  treasurer,  W. 
H.  Keller,  I’xbridge  Journal. 

Milwaukee. — The  Milwaukee  Wo¬ 
man’s  -Advertising  Club  was  organized  at 
a  meeting  of  women  who  do  advertising 
or  publicity  work.  .Ann  McMurdy  was 
elected  president.  Pauline  Couvault, 
vice-president,  and  Madge  Yahn,  secre¬ 
tary  and  treasurer.  Pauline  Couvault 
and  Ethel  B.  Scully  will  attend  the  con¬ 
vention  of  the  .Associated  Advertising 
C'ubs  of  the  World  at  Indianapolis. 


Oregon  Mill  to  Make  Newsprint 

Salem,  Ore. — The  new  mill  of  the 
Oregon  Pulp  &  Paper  Company,  which 
is  nearing  completion  here,  will  be  de¬ 
voted  to  the  manufacture  of  newsprint, 
according  to  an  announcement  that  has 
just  been  made.  The  plant  is  headed  by 
Frederick  W.  Leadbetter.  Waterpower 
rights  to  operate  the  plant  have  been 
purchased  from  the  Ladd  estate  of  Port¬ 
land  for  $100,000,  the  estate  accepting 
preferred  stock  in  the  paper  company  in 
payment. 


Providence  News  Sued  for  $25,000 

Providence,  R.  I. — The  $25,000  libel 
suit  brought  by  Francis  E.  Sullivan, 
Cranston  politician,  against  the  Provi¬ 
dence  News  began  in  the  Superior  Court 
May  21.  Sullivan  seeks  to  recover  be¬ 
cause  of  statements  made  in  a  story  in 
the  News  on  August  23,  1918. 


Albuquerque  Journal  Sold 

.Albuquerque,  N.  M. — The  Morning 
Journal  has  been  sold  to  Carl  C.  Magee, 
Tulsa  (Okla.)  attorney. 


BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Publisbar 

“The  only  Buffalo  newspaper 
that  censors  its  advertising  col¬ 
umns.  Many  of  our  advertisers 
use  our  columns  exclusively. 
The  above  is  one  of  the  many 
reasons  why." 

MEMBER  A.  B.  C 
Foreign  Advertising  Representative! 

KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Ljrtton  Building 

NEW  YORK  CHICAGO 


Limitation  of 
Advertising  Space 

While  the  present  shortage  of 
newsprint  paper  continues  the 
New  York  Times  will  not  ac¬ 
cept  advertisements  exceeding 
four  columns,  or  one-half  page, 
except  for  publication  in  Satur¬ 
day,  Sunday  and  Monday  edi¬ 
tions. 

THE  NEW  YORK  TIMES 


Few  Papers— (if  any)— surpass  the 

TREMON  TIMFQ 

NEW  JERSEY  1  UVlEaiJ 

AS 

A  Food  Medium 

Even  during  the  past  summer  four  food 
pages — and  more — was  the  size  of  our 
regular  weekly  Thursday  food  ^  feature — 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages 
Tuesday  Music  Page. 

Circulation  26,649.  Member  A.  B.  C. 
KELLY-SMITH  CO. 

Lytton  Bldg., 
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ROOM  802 
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LOS  ANGELES,  CALIFORNIA 


W»  can  increaM  your  butiaaaa— you 
want  it  incraaaod. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
prose  clipping  can  he  made  a  hualnaaa* 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Eatabllabed  a  Quarter  ot  a  Caoturr 
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Home  Folks-Hoine  Towns-Home  Papers 


Scattered  around  New  York  City  are  a  number  of  newsstands  where  one  may  buy  the  daily  news¬ 
paper  from  one’s  home  town — no  matter  where  that  home  town  may  be. 

A  number  of  these  kind  of  stands  provide  a  good  living  for  these  news  merchants. 

These  home  town  daily  newspapers  are,  for  the  most  part,  “back  date.”  They  are  placed  on  sale  in  com¬ 
petition  with  metropolitan  daily  newspapers.  They  are,  for  the  most  part,  sold  to  people  who  are  “doing” 
New  York,  either  for  business  or  pleasure.  They  sell  for  five  to  ten  cents  a  copy. 

They  are  home  town  newspapers.  They  have  home  town  news,  and  people — good,  red-blooded 
American  people— of  all  stations  in  life  put  home  town  stuff  ahead  of  everything  else  in  the  world. 

They  are  good  advertising  media,  because,  in  their  home  town,  with  their  home  people,  they  lead 
everything. 

Such  influence  is  valuable  to  advertisers — and  cannot  be  bought  in  bulk  through  any  other  media. 

They  live  and  make  money  because,  being  a  part  of  their  community,  they  reflect  the  spirit  of  the 
•  community — and  the  community  relies  on  these  daily  newspapers  for  news. 

In  New  Y ork  State  there  are  a  number  of  very  excellent  daily  newspapers  supplying  home  news  to 
some  ten  million  prosperous  people. 

'  The  daily  newspapers  listed  here  are  the  live  wire  daily  newspapers  of  the  live  wire  communities  in 
the  greatest  state  in  the  greatest  country  on  earth. 

National  advertisers,  listing  the  cooperation  of  these  daily  newspapers,  make  money.  They  work  in 
cooperation  with  the  local  merchants,  who  rely  upon  these  daily  newspapers  to  create  and  maintain  trade 
for  them — and  cooperation  between  national  advertiser,  local  merchant  and  local  daily  newspaper  is  a 
triumvirate  impossible  to  beat. 

A  try-out  of  this  territory  and  this  list  of  daily  newspapers  will  convince  any  skeptic. 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

♦♦Albany  Knickerbocker  Press... 

..(M) 

32,929 

.08 

.08 

♦♦Albany  Knickerbocker  Press.. 

..(S) 

42,237 

.08 

.08 

Auburn  Citizen  .  . 

..(E) 

7,304 

.035 

.03 

Brooklyn  Daily  Eagle . 

..(E) 

48,883 

.20 

.20 

Brooklyn  Daily  Eagle . . 

..(S) 

66,975 

.20 

.20 

Brooklyn  Standard  Union _ _ 

..(E) 

57,991 

.15 

.15 

Brooklyn  Standard  Union . 

..(S) 

57,399 

.15 

.15 

Buffalo  Courier  and  Enquirer. ..  (M&E) 

85,794 

.22 

.18 

Buffalo  Courier  . . 

..(S) 

115,976 

27 

.22 

tBuilalo  Evening  News . 

..(E) 

96,312 

.18 

.18 

Buffalo  Evening  Times . 

..(E) 

70,263 

.15 

.15 

Buffalo  Sunday  Times . . 

..(S) 

75,008 

.15 

.15 

Corning  Evening  Leader . 

..(E) 

7,564 

.03 

.03 

Elmira  Star-Gazette  . . . 

..(E) 

23,731 

.08 

.07 

tGlens  Falls  Post-Star . 

..(M) 

8,000 

.03 

.03 

Gloversville  Leader-Republican.. 

..(E) 

6,259 

.03 

.03 

Gloversville  Morning  Herald.... 

.(M) 

6,001 

.03 

.03 

Ithaca  Journal-News . 

..(E) 

6,989 

.035 

.035 

Jamestown  Morning  Post _ .... 

..(M) 

9,194 

.05 

.03 

•Lockport  Union  Star  and  Journal 

..(E) 

7,686 

.035 

.03 

♦♦Middletown  Times-Press . 

..(E) 

5,695 

.03 

.025 

♦Mount  Vernon  Daily  Argus . 

...(E) 

7,068 

.03 

.03 

Newburgh  News  and  Journal . 

..(E) 

10,845 

.05 

.05 

New  York  American . 

..(M) 

291,840 

.55 

.43 

New  York  American . .i. . . 

..(S) 

949,450 

.90 

.80 

$New  York  Globe . 

..(E) 

188,780 

.39 

.36 

New  York  Evening  Journal . 

..(E) 

712,778 

1.25 

1.25 

JNew  York  Post . . 

..(E) 

30,020 

.25 

.20 

The  Sun  and  New  York  Herald. . . 
The  Sun  and  New  York  Herald.. 

(M)  \ 
(S)  ) 

214,891  ■ 

.45 

.40 

Circu-  2,500 
lation  Lines 

New  York  Sun... . (E)  205,365  .45 

tNew  York  Telegram . (E)  132,449) 

New  York  Telegram.. . (S)  134,001  ) 

New  York  Morning  Telegraph . (M)  52,247  .25 

New  York  Morning  Telegraph . (S)  56,890  .35 

New  York  Times . (M)  327,275  .60 

New  York  Times . (S)  499,924  .60 

New  York  Tribune . . (M)  120,243  .37 

New  York  Tribune . . (S)  114,861  .37 

New  York  World . (M)  ) 

New  York  World . . (S)  )  ” 

New  York  World . . . (E)  335,233  .55 

Niagara  Falls  Gazette . (E)  13,222  .04 

Poughkeepsie  Star  and  Enterprise..  .(E)  10,182  .035 

^Rochester  Herald . (M)  31,218  .07 

♦Rochester  Times-Union. . . . (E)  65,575  ,18 

Schenectady  Union-Star . (E)  15,225  .06 

Staten  Island  Daily  Advance . (E)  4,973  .04 

Syracuse  Journal . . (E)  45,875  .09 

Troy  Record . (M&E)  23,188  .05 

Utica  Daily  Press .  (M)  20,678  .05 

Yonkers  Daily  News . (E)  3,830  .03 

Government  Statements,  April  1st,  1920. 

♦A.  B.  C.  Report,  April  1st,  1920. 

tPublishers’  Statement. 

♦*A.  B.  C.  Report,  October  1st,  1919. 

:^Government  Statement,  October  1st,  1919. 
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.035 
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.045 
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STATISTICAL  COMPARISONS 

No  3. 


Bank  Clearings  (year  Sept.  30,  1019) . 

*IndividuaI  Deposits  (all  banks)  Nov.,  1919  . . . . 

*No.  Depositors  in  National  Banks . 

Liberty  and  Victory  Loan  Subscriptions . 

tValue  Manufactured  Products,  1914 . 

TValue  Crop  and  Live  Stock,  1919 . . 

tNumber  of  Farms,  1919 . 

fFarm  Acreage,  1918 . 

No.  Personal  Income  Tax  Returns,  1917 . 

Net  Income  Shown  on  Returns,  1917 . 

Tax  Paid,  Income  Tax,  1917 . 

Number  of  Farriilies,  1910  . 

Number  of  Illiterates,  1910 . 

Number  of  Automobiles,  1919 . 

Expenditures  for  Better  Roads,  1918 . 

Expenditures  Public  Schools,  1915 . 

No.  Morning  Newspapers .  . 

No.  Evening  Newspapers . 

Average  Circulation  Daily  Newspapers . 

Combined  5,000-Line  Rate  Daily  Newspapers. . . 


Baatrm  State* 

$202,480,000,000 

$13,228,248,000 

5,040,210 

$9,656,091,150 

$8,516,406,000 

$1,904,915,000 

527,000 

19,854,000 

1,050,943 

$4,313,278,222 

$378,131,268 

4,626,789 

937,384 

1,379,000 

$49,308,307 

$166,852,734 

104 

298 

8,646,981 

$20.12 


Middle  West  State* 

$56,172,000,000 

$8,257,692,000 

5,305,771 

$8,394,208,750 

$7,894,317,000 

$8,716,580,000 

1,868,000 

114,242,000 

1,063,494 

$2,926,988,762 

$127,384,455 

5,894,599 

625,628 

2,672,000 

$89,911,848 

$209,876,000 

108 

585 

9,435,095 

$18.75 


Facts  upon  which  campaigns  to  reach  those  with  most 
money  to  buy  advertised  goods  may  be  based. 
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^Report  Comptroller  of  the  Currency.  tDepartment  of  Affrlculture. 


